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Genel Bilgi

General Information

Zoom Meeting Information

Please click on the zoom link provided for each session below or the
link located in the upper-right corner of each session on the program to
attend the session of your choice. Any session can be joined without a
password. Meeting passcode will be encrypted and included in the invite
link to allow participants to join with just one click without having to
enter the passcode.

ICDBME ROOM A
Meeting ID: 4522959885

https://zoom.us/j/4522959885?pwd=MW5ibVJHa09qN2hQUUIUNm
ExaXBCQTO09

ICDBME ROOM B
Meeting ID: 8464713354

https://zoom.us/j/8464713354?pwd=0HIxMmVINV]yTn]JZcEJMRGp
OVUE3QTO09

ICDBME ROOM C
Meeting ID: 5566851510

https://zoom.us/j/5566851510?pwd=aUxhaCOHUWZCMEpJNORzQ2
NHU3NO0Zz09

Moderating a Session

We appreciate all of the moderators’ contributions to the conference.
The moderators are expected to assist us in the smooth functioning of
the conference.

+» Please keep in mind that each presenter has a total of 20 minutes.
It’s important to have perfect timing.

+» The moderator decides whether to take questions from the
audience: at the end of each presentation or at the end of the session.
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++ Please remind attendees to send their questions and comments to
the Zoom chat.

« Finally, if any of the presenters in your session does not participate
and present her/his paper, please notify us by sending an email to
icdbme@tarsus.edu.tr.

Presentation Information

Each presentation has a total time limit of 20 minutes: 15 minutes for
the presentation + 5 minutes for questions & answers. The moderator has
the authority to rearrange the presentation order in the session. Please
arrive at least 5 minutes prior to the start of your session and turn on
your camera during your presentation. Please keep in mind that each
presenter is required to remain for the duration of the session..
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Short Programme

Kisa Program

Friday, September 9, 2022 Cuma, 9 Eyliil 2022

10.00-10.50 | Opening Speeches - A¢cilis Konusmalari

11.00-12.20 |Sessions / Oturumlar

ISL0O1  Dijitallesme ve Muhasebe

FNSO1 Uygulamali Finans

IKT01 Hanehalki ve Tiiketici Davranislari

12.30-13.45 |Lunch/Ogle Yemegi

13.45-15.15 |Sessions / Oturumlar

ISL02  Dijital Orgiitlerde Davranisin Yeni Boyutlari
FNS02 Finansal Piyasalar

IKT02 Dijitallesme Alaninda Bibliometrik Calismalar

15.15-15.30 | Coffee Break / Kahve Arasi

15.30-17.00 |Sessions / Oturumlar

ISLO3  Digital Business

FNSO3 Selected Topics on Finance
IKT03 Selected Topics on Economics

Saturday, September 10, 2022 Cumartesi, 10 Eyliil 2022

09.30-10.50 |Sessions / Oturumlar

ISL04 Dijitallesme ve Tiiketici Davranislari
FNS04 Kripto Varliklar

IKT04 Ekonomik Biiylime

10:50-11:00 | Coffee Break/ Kahve Arasi

11:00-12:20 |Sessions / Oturumlar

ISLO5  Uriin ve Markalasma

FNSO5 Yapay Zeka ve Finansal Teknolojiler
IKTO5 Parasal iktisat

12:20-13:00 | Lunch / Ogle Yemegi

13:00-14:30 |Sessions / Oturumlar

ISL06 Dijitallesme, inovasyon ve Strateji
LOJ1 Lojistik Yonetimi

IKT06 iktisatta Secilmis Konular
14:30-15:00 | Coffee Break/ Kahve Arasi

15:00-16:30 |Sessions / Oturumlar
ISLO7 Dijitallesme ve Insan Kaynaklari Yonetimi
DGR1 Dijitallesme ve Saglik Yonetimi
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Sunday, September 11, 2022 Pazar, 11 Eyliil 2022

Sessions / Oturumlar

ISLO8 Dijitallesme, Sektorel ve Toplumsal Etkileri
DGR2  Sosyal Medya

ISL09 Covid-19, Sanallasma ve Sosyal Medya

09:30-10:50

10:50-11:00 | Coffee Break/ Kahve Arasi

Sessions / Oturumlar

ISL10 Dijitallesme ve Dis Ticaret

DGR3 Kamu Yonetiminde Dijital Dontisiim

ISL11  Pazarlama Alaninda Bibliometrik Calismalar

11:00-12:20

12:20-13:00 |Lunch / Ogle Yemegi

Sessions / Oturumlar

ISL12  Dijital Yonetim

DGR4 Dijitallesme ve Sosyal Hizmetler
LOJj2 Tedarik Zinciri Yonetimi

13:00-14:30

14:30-15:00 | Coffee Break/ Kahve Arasi

Sessions / Oturumlar
15:00-16:30 [ISL13  isletme Alaninda Bibliometrik Calismalar
DGR5 Kamu Yonetiminde Dijitallesme

16:45-17:00 | Closing Speeches / Kapanis Konusmalari
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Programme

Program

September 9/9 Eyliil | 10:00 - 10:50 Zoom Room A (click to connect)

Rector, Prof. Dr. Cem ZORLU
Necmettin Erbakan University

Rector, Prof. Dr. Orhan AYDIN
Tarsus University

Dean, Prof. Dr. Mehmet INCE
Faculty of Applied Science, Tarsus University

September 9/9 Eyliil | 11:00 - 12:20 Zoom Room A (click to connect)

Denetimde Akill Siire¢ Otomasyonu
Ulukan BUYUKARIKAN & Birkan BUYUKARIKAN
Afyon Kocatepe Universitesi - Selcuk Universitesi

Endiistri 4.0 ve Akill isletmelerde Muhasebe
Ayse Nur BUYRUK AKBABA & Nurcan BULUT
Bitlis Eren Universitesi - Bitlis Eren Universitesi

Bilgi Edinmede Sosyal Medyanin Rolii: Muhasebe Gruplarina Yonelik Bir
Arastirma

0Ozlem DOGAN

iskenderun Teknik Universitesi

Kurumsal Kaynak Planlamasi (ERP) Sistemlerinin Muhasebe Siireclerine
Etkisi: Otomotiv Sektériinde Bir Firma Ornegi

Sebnem ADA & Halil GULMEZ

Karamanoglu Mehmetbey Universitesi - Karamanoglu Mehmetbey Universitesi

Biiyiik Veri Bir Firsat Midir Yoksa Tehdit Mi: Muhasebe ve Denetim
Perspektifinden Bir Degerlendirme

Adem OGUT & Abdullah BAGCI

Necmettin Erbakan Universitesi - Necmettin Erbakan Universitesi

Moderatér: Prof. Dr. Ali DERAN (Tarsus Universitesi)
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September 9/9 Eyliil | 11:00 - 12:20 Zoom Room B (click to connect)

Déviz Kuru Riskinin Riske Maruz Deger Modeli ile Hesaplanmasi: Tarihsel
Simiilasyon Yaklasimi Ornegi

Mercan HATIPOGLU

Cankir1 Karatekin Universitesi

iklim Politikalarindaki Belirsizlikler Finansal Piyasalarda Korkuya
Neden Oluyor Mu?

Nisa ALPARSLAN & Saffet AKDAG

Tarsus Universitesi - Tarsus Universitesi

G7 Ulkelerinde inovasyon ve iktisadi Biiyiime iliskisi: Panel Veri Analizi
Kahramanmaras Siitcii f/mam Universitesi
Bahar OGUL

Temiz Enerji Yatirinm Fonlarinda Zayif Formda Etkinligin Dogrusal ve
Dogrusal Olmayan Birim K6k Modelleriyle Analizi

Burdur Mehmet Akif Ersoy Universitesi

Nazligiil GULCAN

Moderatér: Prof. Dr. Zeynep HATUNOGLU (Tarsus Universitesi)

September 9/9 Eyliil | 11:00 - 12:20 Zoom Room C (click to connect)

Hanehalki Dijital Teknolojisi ve Hane Geliri
Behice CANATAN & Gékhan OZBILGE & Egemen IPEK
Tarsus Universitesi - Tarsus Universitesi - Tarsus Universitesi

Hanehalki Internet Kullanimu ile Enerji Yoksullugu iliskisi: Tiirkiye’den
Kanitlar

Ozlem IPEK

Tarsus Universitesi

Tiirkiye’de Kamu ve Ozel Sektoér Acisindan Mevcut Saatten Daha Fazla
Calisma

Gokhan OZBILGE & Behice CANATAN & Egemen IPEK

Tarsus Universitesi - Tarsus Universitesi - Tarsus Universitesi

Banka Kart1 ve Kredi Kart1 Kullanicilarinin Covid-19 Siirecinde Odeme ve
Alsgveris Davranislarindaki Degisimler

Mustafa BEYBUR

Dicle Universitesi

Laboratuvar Deneyleri ve Kiiltiirel Farklar
Burak Kagan DEMIRTAS & Abdullah DOGAN
Abdullah Giil Universitesi - Abdullah Giil Universitesi

Moderatér: Prof. Dr. Hasan BULBUL (Necmettin Erbakan Universitesi)

12:20 - 13:45 Lunch/Ogle Yemegi
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September 9/9 Eyliil | 13:45 - 15:15 Zoom Room A (click to connect)

Kurumsal Sosyal Sorumluluk Stratejilerinin Calisanlarin isten Ayrilma
Niyetine EtKisi

Ayse Gozde IYICIL

Ufuk Universitesi

Orgiitler ve Dijitallesme: Endiistri 4.0’1n Orgiitsel Davranisa Etkisi
Umit SEVIK
Jandarma ve Sahil Giivenlik Akademisi

Sanal Kaytarma Alanim Genisletiyor Mu? Nesnelerin interneti ve
Calisanlar Uzerine Etkileri

Fatih SOBACI

Tokat Gaziosmanpasa Universitesi

Bilgi Yonetiminin Takim Calismasina Etkisi: Saglik isletmeleri Aragtirmasi
Ali Siikrii CETINKAYA
Selcuk Universitesi

Yiikselen Sirket Mi, Tarihe Karisan Sirket Mi? VUCA Diinyasinda Liderligin
Yapi Taslan

Adem OGUT & Hala ABUDBAA & Nahit YILMAZ

Necmettin Erbakan Universitesi - Necmettin Erbakan Universitesi - Necmettin
Erbakan Universitesi

Moderatér: Prof. Dr. Salih GUNEY (Istanbul Aydin Universitesi)

September 9/9 Eyliil | 13:45 - 15:15 Zoom Room B (click to connect)

Siyasi ve Ekonomik Gelismelerin BiST Yatirimcisina Etkisi
Abdulmuttalip PILATIN
Recep Tayyip Erdogan Universitesi

CDS Primleri ile BIST Sektér Endeksleri Arasindaki iliski
Giilstim KIZILTOPRAK & Kemal EYUBOGLU
Tarsus Universitesi - Tarsus Universitesi

Kiiresellesme Siirecinde Finansallasmanin Gelir Dagiimi Uzerindeki
Etkisi: Tiirkiye Ekonomisi Uzerine Ampirik Bir inceleme

Bahar OGUL

Kahramanmaras Siit¢ii imam Universitesi

Yatirimci Duyarhiliginin Pay Piyasasi Yatirimlarina Etkisi
Yasemin YURTOGLU & Aynur SUSAY
Ufuk Universitesi - Tarsus Universitesi

Moderatér: Prof. Dr. Ahmet KURTARAN (Karadeniz Teknik Universitesi)
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September 9/9 Eyliil | 13:45 - 15:15 Zoom Room C (click to connect)

“Dijital Liderlik” Konusunda Yapilmis Calismalarin Bibliyometrik Analizi
Ziimral GULTEKIN
Ondokuz Mayis Universitesi

isletmelerde Dijitallesmenin Karanlik Tarafi: Bir Literatiir Taramasi
Omer Faruk ALADAG
néni Universitesi

Dijitallesme ve Stres Uzerine Bir inceleme
Sener UYSAL
Manisa Bagcilik Arastirma Enstitiisti Midiirligi

Dijital Ekonomi Literatiirii Uzerine Bilimetrik Bir Analiz
Ozlem IPEK
Tarsus Universitesi

Moderatér: Prof. Dr. Haydar AKYAZI (Karadeniz Teknik Universitesi)

15:15-15:30 Coffee Break/Kahve Arasi

September 9/9 Eyliil | 15:30 - 17:00 Zoom Room A (click to connect)

Exploring Paths Between Al-Adoption Level of Service Firms and
Customer Satisfaction: The Mediating Effect of Corporate Brand Image
Serap SARP

Abdullah Gl University

A Fad or The Future? Scrutinizing Cryptocurrency from A Marketing
Point of View

Bedri Miinir 0ZDEMIR

Cankir1 Karatekin University

The Expansion of Rights Violations in Digital Business: A Truth To Be
Faced

Nadjiba Badi BOUKEMIDJA

University of Algiers1

Examination of The Relationship Between Digital Transformation,
Organizational Learning, and Strategy

Gokhan TANRIVERDI

Erzincan Binali Yildirim University

Moderator: Prof. Dr. Fehmi KARASIOGLU (Selguk University)
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September 9/9 Eyliil | 15:30 - 17:00 Zoom Room B (click to connect)

Bitcoin, Ethereum, and Bnb: A Vector Autoregression Analysis on
Cryptocurrencies

Esin DEMIREL

Isik University

ICT, Financial Development and Sustainable Tourism in Ghana

Alhassan MUSAH & Ibrahim Nandom YAKUBU & Abdul-Fatawu SHAIBU

Uni. for Development Studies - Kasnand Research and Consulting - Uni. for
Development Studies

The Effects of Credit Rating Announcements on Shares: The Case of
Turkey

Rana TORUN & Ahmet Yakup ERKILIC

Abdullah Giil University - Ministry of Culture and Tourism

Governance Quality, Political Connections and The Phenomenology of
Earnings Management: A Systematic Literature Review

Nasredine FATHELKHIR & Said KARAM & Othman GAGA

Hassan First Uni. of Settat - Hassan First Uni. of Settat - Hassan First Uni. of
Settat

Multi-Scale Sample Entropy Analysis of The Turkish Stock Market
Efficiency

Serkan ALKAN

Tarsus University

Moderator: Prof. Dr. Turhan KORKMAZ (Mersin University)

September 9/9 Eyliil | 15:30 - 17:00 Zoom Room C (click to connect)

The Effect of Random Consumer Demand on Manufacturer and Retailer
Decisions

Ummiihan AKBAY

Isik University

Challenges and Opportunities for Export Trade Facilitation Practices in
Ethiopia and Single Window System

Ousman Mohammed YIMAM

Ondokuz Mayis University

An Analysis on The Efficiency of Transportation and Warehousing
Operations in Tiirkiye

Gokge MANAVGAT & Ayhan DEMIRCI

Toros University - Toros University

Moderator: Prof. Dr. ismail TUNCER (Mersin University)

10
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September 10/10 Eyliil | 09:30 - 10:50 Zoom Room A (click to connect)

Market Markali Uriinleri Tercih Etmede Etkili Olan Unsurlar
Yagmur EREN & Halil ibrahim SENGUN
Dicle Universitesi - Dicle Universitesi

2. El Cocuk Uriinleri Kategorisinde Alima Etki Eden Motivasyonlar ve
Engeller

Fatma Ozge BARUONU

Dogus Universitesi

Ekonomik Kriz Doneminde Tiiketicilerin Kredi Karti Kullanimi
Figen OCAL & Siiphan NASIR
Nisantasi Universitesi - stanbul Universitesi

Enflasyonist Ekonomi ve Pandemi Etkisinde Tiiketicilerin Tatil Tercihleri
Siiphan NASIR & Merve KIR
istanbul Universitesi - istanbul Universitesi

Moderatér: Prof. Dr. Deniz ZEREN (Gukurova Universitesi)

September 10/10 Eyliil | 09:30 - 10:50 Zoom Room B (click to connect)

Kripto Para ve Siber Giivenlik ile flgili Yaymnlanan Makalelerin
Bibliyometrik Analizi

Aysegiil KURTULGAN & Gozde ELBIR MERMER

Cag Universitesi - Cag Universitesi

Kripto Para Birimleri Mi Geleneksel Finansal Varliklar Mi: Bir Yatirim
Analizi

Onder BUBERKOKU & Gamze SEVIMLI ORGUN

Van Yiiziincii Y1l Universitesi - Van Yiiziincii Y1l Universitesi

Kripto Paralar ve Tiirk Lirasiyla Olan iliskileri Uzerine Bir Analiz: Toda-
Yamamoto Nedensellik Testi ile inceleme

Aysegiil KIRKPINAR

[zmir Katip Celebi Universitesi

Moderatér: Prof. Dr. Ummiihan ASLAN (Bilecik Seyh Edebali Universitesi)
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September 10/10 Eyliil | 09:30 - 10:50 Zoom Room C (click to connect)

Yenilenebilir Enerji Kullanimi ve Ekonomik Biiyiimenin Siirdiiriilebilir
Ekonomik Kalkinmaya Etkisi: G7 Ulkeleri Uzerine Panel Esbiitiinlesme
Analizi

irfan ERSIN

Istanbul Medipol Universitesi

E7 Ulkelerinde Elektrik Tiiketimi, Ekonomik Biiyiime, Bit ve Co2 Emisyonu
Arasindaki iliskinin Ekonometrik Analizi

Riimeysa UCAROGLU & Sinem EYUBOGLU

Tarsus Universitesi - Tarsus Universitesi

Lojistik Sistemindeki Sermaye Yatirimlar1 ve Uzun Dénemli Ekonomik
Biiyiime: OECD Ulkeleri i¢in Bir Panel ARDL & NARDL Analizi

Omer DEMIR

Sirnak Valiligi

Tiirkiye’de Sosyal Koruma Harcamalar1 Ekonomik Biiyiime iliskisi
Nesrin AKBULUT & Aykut BASOGLU
Alanya Alaaddin Keykubat Universitesi - Karadeniz Teknik Universitesi

Moderatér: Prof. Dr. Mustafa ACAR (Necmettin Erbakan Universitesi)
10:50-11:00 Coffee Break/Kahve Arasi

September 10/10 Eyliil | 11:00 - 12:30 Zoom Room A (click to connect)

Ozel Uriin Baglaminda Uretici-Perakendeci iliskisi
Faruk GUVEN
Abdullah Giil Universitesi

Pazarlama Yonetiminde Pazarlama Miidiirii Yerine Yapay Zeka
Algoritmalarinin Kullanimi imkani

Kazim Selguk TUZCUOGLU

Bahcesehir Universitesi

isletmelerin Metaverse Evrenlerinde Markalasmas:: Dijitallesmenin
Avatar Ekonomisi A¢isindan Analizi

Cihan SARI & Rana TORUN

istanbul Ticaret Universitesi - Abdullah Giil Universitesi

Sanayi Firmalarinin Dijital Pazarlama Yetenekleri
Kazim Selguk TUZCUOGLU & Mehtap BATTAL
Bahgesehir Universitesi - Bahgesehir Universitesi

Moderatér: Prof. Dr. Selda BASARAN ALAGOZ (Necmettin Erbakan Universitesi)
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September 10/10 Eyliil | 11:00 - 12:30 Zoom Room B (click to connect)

Yapay Zeka, Makine Ogrenmesi ve Derin Ogrenmenin Finansal Sistem
Uzerindeki Etkisi

Serkan SAHIN

Tarsus Universitesi

Finans Sektoriinde Dijitallesme Uygulamalarinin Analizi
Hale Nur GULER
Bagimsiz Arastirmact

Finansal Teknolojinin Yesil Enerji Yatirnmlarinin Arttirilmasi icin Onemi
Serhat YUKSEL & Hasan DINCER
istanbul Medipol Universitesi - istanbul Medipol Universitesi

Fintekler ile 0deme Sistemlerine Yeni Bir Bakis
Ayyiice YALIN MERSINPINAR & Serkan SAHIN
Tarsus Universitesi - Tarsus Universitesi

Moderatér: Prof. Dr. Ganite KURT (Ankara Haci Bayram Veli Universitesi)

September 10/10 Eyliil | 11:00 - 12:30 Zoom Room C (click to connect)

Endiistriyel Metal Fiyatlar1 Uzerine Bir inceleme
Fatih KAPLAN & Safa KOCADEMIR
Tarsus Universitesi - Tarsus Universitesi

Altin, Déviz ve Tiirk Liras1 Mevduatlar1 Arasindaki iliski: Tiirkiye Uzerine
Bir inceleme

Abdulkadir Sezai EMEC

Tarsus Universitesi

Tiirkiye’nin Konut Piyasasi Uzerine Bir Degerlendirme
Ali Riza AKTAS
Mugla Sitki Kogman Universitesi

Sektor Reel Efektif Doviz Kur Endekslerinde Yakinsama Var Mi1?
Fatih KAPLAN & Ahmet KOLUMAN
Tarsus Universitesi - Tarsus Universitesi

Kriz Sonrasi Donemlerde Altin Fiyatlarina Yeniden Bakis
Abdulkadir Sezai EMEC
Tarsus Universitesi

Moderatér: Prof. Dr. Tahsin KARABULUT (Necmettin Erbakan Universitesi)

12:30-13:00 Lunch/0Ogle Yemegi
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September 10/10 Eyliil | 13:00 - 14:30 Zoom Room A (click to connect)

Tiirkiye’'nin Kiiresel inovasyon Endeksi Puanlarimi Tahmin Etmede
Oznitelik Se¢imi ve Yapay Sinir Ag1 Yaklagim

Rabia Sultan YILDIRIM & Murat OTURAKCI

Adana Alparslan Tiirkes Bilim ve Teknoloji Uni. - Adana Alparslan Tiirkes Bilim
ve Teknoloji Uni.

inovasyon ve i¢ Girisimcilik iliskisinde Sosyal Medyanin Rolii
Ali Sitkrit CETINKAYA & Feyza Nur OZTURK
Selguk Universitesi - Kahramanmaras Siit¢ii imam Universitesi

Dijital Stratejilerin Sirketlerin Uzun Vadeli Hedeflerine Ulasmadaki Rolii
Mehmet Ali ALHAN
istanbul Medipol Universitesi

Stratejik Ceviklik ile Deger Yaratan inovasyon: Miisteri ve Son Kullanici
Goziinden Bir inceleme

Cemalettin Ocal FIDANBOY

OSTIM Teknik Universitesi

inovasyon Yénetiminde Dijitallesme
Mehmet Sami SUYGUN
Tarsus Universitesi

Moderatér: Prof. Dr. Hasan GUL (Ondokuz Mayis Universitesi)

September 10/10 Eyliil | 13:00 - 14:30 Zoom Room B (click to connect)

Adana ve Kayseri Havalimani Performanslarinin LOPCOW, COCOSO ve
WASPAS Yontemleriyle Karsilastirilmasi

Nuh KELES

Adana Gumriik Midiirliigi, Ticaret Bakanligi

Bulanik LMAW Yéntemi ile Lojistik Endiistrisinde Robotik Sistem Secimi
Hande KUCUKONDER & Omer Faruk GORCUN
Bartin Universitesi - Kadir Has Universitesi

Hava Yolu Tasimaciligi ve Tiiketici Fiyatlar iligkisi: BRICS Ulkeleri Ornegi
Oguz Emre BALKAR
Erzincan Binali Yildirim Universitesi

Moderator: Prof. Dr. Mehmet TANYAS (Maltepe Universitesi)
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September 10/10 Eyliil | 13:00 - 14:30 Zoom Room C (click to connect)

Secili Hizmet Sektorlerinin Uluslararasi Pazarlara A¢ilma Esneklikleri
Dilan OZDEMIR
Tarsus Universitesi

Covid-19 Oncesi ve Sonrasi Saglik Harcamalarinin Enflasyona Etkisi: Euro
Bolgesi

Ezgi DOGAN

Yiiksek ihtisas Universitesi

Otoregresif Entegre Hareketli Ortalama (ARIMA) Modeli ile Yenidogan
Yogun Bakim Servisine Hasta Yatis Talebinin Tahminlenmesi

Onur DERSE & Miifide NARLI

Tarsus Universitesi - Cukurova Universitesi

Sigortacilik Sektoriinde Dijitallesme ve Insurtech Kavrami
Veli SIPAHI & Batuhan MEDETOGLU
Mehmet Akif Ersoy Universitesi - Mehmet Akif Ersoy Universitesi

Kripto Paralar, Geleneksel Finansal Yatirim Araglarina Kars: Gii¢lii Bir
Alternatif Olabilir Mi?

Cansu GUVEN

Necmettin Erbakan Universitesi

Moderatér: Prof. Dr. Selim KAYHAN (Necmettin Erbakan Universitesi)

14:30 - 15:00 Coffee Break/Kahve Arasi

September 10/10 Eyliil | 15:00 - 16:30 Zoom Room A (click to connect)

isletmelerin Dijital Déniisiim Siirecindeki Dijital Yetenekler
Ebru DEMIREL & Seyhan OZDEMIR
Nevsehir Hacibektas Veli Universitesi - Silleyman Demirel Universitesi

islami Bakis Acisiyla insan Kaynaklari Yénetimi Sistemi
Nasser M. E. ALGHALBAN
Yalova Universitesi

Merkeziyetsiz Otonom Organizasyonlarda Cevik Insan Kaynaklar
Uygulamalar1 Uzerine Kavramsal Bir Calisma

Esin YOCEL KARAMUSTAFA

Altinbas Universitesi

isletmelerde Dijital Déniisiimiin insan Kaynaklar1 Yoénetiminde ise Alim
Siireci Uzerine Etkisi: Kavramsal Bir Degerlendirme

Erhan KILINC & Seydanur KOCAK

Selcuk Universitesi - Selcuk Universitesi

Moderator: Prof. Dr. Mustafa Atilla ARICIOGLU (Necmettin Erbakan Universitesi)
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September 10/10 Eyliil | 15:00 - 16:30 Zoom Room B (click to connect)

Saglik Hizmetlerine Erisimde Dijitallesme: Madalyonun iki Yiizii
Siira ALAN & Stikrii Anil TOYGAR
Tarsus Universitesi - Tarsus Universitesi

Dijital Saglik Teknolojisinde Dilemma
Damlanur ARI
Tarsus Universitesi

Saghk Kuruluslarinda Dijitallesme ve Verimliligin Onemli Bileseni:
Kurumsal Kaynak Planlama

Sema DOKME YAGAR

Ankara Universitesi

Saglik Calisanlarinda Teknostres: Sistematik Bir inceleme
Siira ALAN & Giilpembe OGUZHAN
Tarsus Universitesi - Tarsus Universitesi

Moderatér: Prof. Dr. Ozgiil AKIN SENKAL (Tarsus Universitesi)

September 11/11 Eyliil | 09:30 - 10:50 Zoom Room A (click to connect)

Diinyadan Bazi1 Orneklerle Sirketlerde Biiyiik Veri Kullanim
Sidar AGDUK
Tarsus Universitesi

Dijitallesmenin Sektoérlere Gore Etkisi, Tiirkiye Dijital Déniisiim Endeksine
Yénelik Bir inceleme

Nurcan BULUT & Ayse Nur Buyruk AKBABA

Bitlis Eren Universitesi - Bitlis Eren Universitesi

Tarim isletmelerinde Toplum 5.0’1n Uygulanmasina Yénelik Oneriler
Ethem TOPCUOGLU
Jandarma Genel Komutanlig

Dijital Doniisiimde Tarimsal Kooperatiflerin Karsilastigi Zorluklar
Abdulkadir FASAL
Tarim Kredi Kooperatifleri

Endiistri 4.0'1n Maliyet ve Yonetim Muhasebesine Etkileri
Yusuf AKPINAR & Zeynep HATUNOGLU
Adiyaman Universitesi - Tarsus Universitesi

Moderatér: Prof. Dr. Biilent SEN (Tarsus Universitesi)
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Sosyal Medyada Siyaset ve Dezenformasyon: Haber Metinlerine Yonelik
Bir Séylem Analizi

Tugba YOLCU & Mehmet Said KAYA

Tarsus Universitesi - Tarsus Universitesi

Ling Kiiltiirii: Klavye infazi M1, Adalet istegi Mi?
Burak YERLIKAYA & Melih SEVER
Siileyman Demirel Universitesi

Sosyal Medyada ifade Ozgiirliigii: Kamu Forumu Ogretisi Uzerine Giincel
Bir Tartisma

Ahmet Melihsah CEVLIK

Tarsus Universitesi

internet Bagimhlign Konulu Dijital Sosyal Reklama Yénelik Tiiketici
Tepkileri: #Internetitadindakullan Reklam Kampanyasinin Youtube
Yorumlarinin incelenmesi

Hediye AYDOGAN

Akdeniz Universitesi

Dijital Araclarla Ozendirilen “Zorbalik ve Ling Kiiltiirii”: Gen¢ Kusaklar
Baglaminda

Aysel TEKGOZ OBUZ

Tarsus Universitesi

Moderatdr: Prof. Dr. Bur¢in CEVDET CETINSOZ (Alanya Alaadin Keykubat Universitesi)

September 11/11 Eyliil | 09:30 - 10:50 Zoom Room C (click to connect)

Koronaviriis Pandemisinde Tiirkiye’de Sayisal Ugurum
Cem GURLER
Yalova Universitesi

Universitelerin Sosyal Medya Hesaplarimin Halkla iliskiler Baglaminda
Kullanilmasina Yo6nelik Bir Karsilastirma

Hasan ALTINCIK

Dicle Universitesi

Gelecegin Ogrenme Metodolojisi: Siiriikleyici Sanal Ortamlarda Baglamsal
Ogrenme

Mehtap BATTAL

Bahgesehir Universitesi

Farkl Dillerdeki Haber Metinlerinin Siniflandirilmasi
Ayfer POLAT & Emrah AYDEMIR & Sidar AGDUK
Sakarya Universitesi - Sakarya Universitesi - Tarsus Universitesi

Moderatér: Prof. Dr. Emel BAHAR (Tarsus Universitesi)

10:50- 11:00 Coffee Break/Kahve Arasi
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September 11/11 Eyliil | 11:00 - 12:30 Zoom Room A (click to connect)

Uluslararasi Ticarette Dijital Giimriik Uygulamalarinin Onemi
ipek GURSOY & Muhammed TURGUT
Tarsus Universitesi - Tarsus Universitesi

Metaverse Uygulamalari ve Dis Ticaret
Ata KAHVECI & Onur TOS
Tarsus Universitesi - Tarsus Universitesi

Kurumsal Verimlilik Skor Kart1i BSC'nin Stratejik Yonetimde Verimlilik
Maliyetleri Uzerine Etkisi

Ozgiil ORSAL & Nurullah UCKUN

Eskisehir Osmangazi Universitesi - Eskisehir Osmangazi Universitesi

Tiirkiye’deki Ihracata Yénelik Devlet Destek Programlarinda Dijital
Doéniisiim

Mehmet Sami SUYGUN

Tarsus Universitesi

Moderatér: Prof. Dr. Ahmet SAHBAZ (Necmettin Erbakan Universitesi)

September 11/11 Eyliil | 11:00 - 12:30 Zoom Room B (click to connect)

Kamuda Dijital Déniisiimiin Oniindeki Engeller
Mevliit Hiirol METE
Sanayi ve Teknoloji Bakanlig1

Devlette Yeniden Yapilanma ve Dijital Kamu Hizmetleri
Derya AKTAS & Abdulcelil GAZIOGLU
izmir Katip Celebi Universitesi - izmir Katip Celebi Universitesi

Devlette Dijital Doniisiim: Dijital Doniisiim Ofisi ve Acik Veri Projesi
Silleyman KIP & Hafijur RAHMAN
Tokat Gaziosmanpasa Universitesi - Tokat Gaziosmanpasa Universitesi

Yonetime Giiveninin Saglanmasinda Bir Ara¢ Olarak 20. Yilina Girerken
Bilgi Edinme Hakki Kanununun Uygulama Basarisi

Ertugrul Selcuk GULDULER

IETT Genel Midirligi

Yapay Liderlerden Dogal Beklentiler: Secmenin Algokrasi Algisi
Nursena OZTURK KAPLAN
Gedik Universitesi

Moderatér: Prof. Dr. Cemal ALTAN (Mersin Universitesi)
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September 11/11 Eyliil | 11:00 - 12:30 Zoom Room C (click to connect)

Turizm Alaninda Elektronik Agizdan Agiza iletisim Uzerine Bibliyometrik
Bir Arastirma

Mahmut BAKIR

Samsun Universitesi

Yesil Pazarlama Anlayisinda Eko-Etiketleme Konusu Uzerine Bibliyometrik
Bir Calisma

Sakine CETIN & Yagmur EREN & Halil ibrahim SENGUN

Dicle Universitesi - Dicle Universitesi - Dicle Universitesi

Untact Turizm: Modern Cagin Yeni Turizm Pazarlamasi Anlayisina Yonelik
Sistematik Literatiir incelemesi

Selguk Efe KUCUKKAMBAK & Fatma GCAKIR & Mesut CAKIR

Aydin Adnan Menderes Universitesi - Aydin Adnan Menderes Universitesi

Dijital is Ekosisteminde Yalin Girisimcilik ve Cevik inovasyon iliskisi
Esin YUCEL KARAMUSTAFA & Burcu ARSAN

Altinbas Universitesi - Yeditepe Universitesi

Moderatdr: Prof. Dr. Muammer ZERENLER (Selcuk Universitesi)

12:30-13:00 Lunch/0gle Yemegi

September 11/11 Eyliil | 13:00 - 14:30 Zoom Room A (click to connect)

Kriz Kosullarinda Dijitallesme Yonetimi
Alperen MANISALIGIL
Marmara Universitesi

Bir Uretim isletmesinin Dijital Déniisiim Siireci: Tekli Vaka Analizi
Nisa EKSILI
Akdeniz Universitesi

Seyahat Endiistrisinde Oyunlastirma Uygulamalari
Osman Seraceddin SESLIOKUYUCU & Resat ARICA
Siileyman Demirel Universitesi - Batman Universitesi

Metaverse’te Dijital Varliklarin Raporlanmasi
V. Evrim ALTUK OZTURK
Trakya Universitesi

Dijital Yonetim ve Strateji; Geng Dostu Birimi Ornegi
Ozgiil ORSAL
Eskisehir Osmangazi Universitesi

Moderatér: Prof. Dr. Adnan CELIK (Selguk Universitesi)
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Sosyal Hizmette Elektronik Bilgi Sistemlerinin Kullaniminin Hizmet
Sunumu ve Mesleki Kimlik Uzerindeki Etkileri

Gizemnur KORDALI

Tarsus Universitesi

Dijitallesme ve Gizlilik: Dezavantajli Grup Olarak Cocuklar1 ve Gengleri
Bekleyen Riskler

Bilal COSAN

Bandirma Onyedi Eyliil Universitesi

Feminizm ve Cocuk Haklar1 Perspektifi Baglaminda Sharenting Kavrami
Hatice Biisra CAN
Tarsus Universitesi

Sivil Toplum ve Goniilliiliigiin Dijitallesen Diinyadaki Yeri: E-Goniilliilitkk
Sait ASGIN & Merve OZCAN
Karabiik Universitesi

Dijitallesmenin Sosyal Hizmet Alanina Yansimalari: iyi Uygulama
Ornekleri Isiginda Tiirkiye’de Sosyal Hizmet Sunumu ve Bilgi iletisim
Teknolojilerinin Etkin Kullanimi

Ayse ALICAN SEN

Tarsus Universitesi

Moderatér: Prof. Dr. ismail TUFAN (Akdeniz Universitesi)

September 11/11 Eyliil | 13:00 - 14:30 Zoom Room C (click to connect)

Kiiresel Tedarik Zinciri ve Gida Temin Krizleri Etkisinde Tiirkiye’'de
Lisansli Depoculuk

Celil DURDAG & Faruk TASKIRAN

Esenyurt Universitesi

Fintech ve Tedarik Zinciri Finansmam
Oylum SEHVEZ ERGUZEL & Seren 0ZSOY & Ece Nur DEMIR
Sakarya Universitesi - Sakarya Universitesi - Sakarya Universitesi

imalat Sektériinde Yesil Tedarik Zinciri Uygulamalarina iligkin Zorluklar
ve Coziim Onerileri

Alper OZASKIN & Ali GORENER

Istanbul Ticaret Universitesi - Istanbul Ticaret Universitesi

Siirdiiriilebilir Kentsel Ulasim Céziimleri: Mugla ilinde Bir Uygulama
Nedret ERBOY & Nihal TATAROGLU
Mugla Sitki Kocman Universitesi - Mugla Sitki Kogman Universitesi
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Tedarik Zincirinde Dijital Déniisiim: Artirllmis Gergeklik
Seren OZSOY & Ece NUR DEMIR & Oylum SEHVEZ ERGUZEL
Sakarya Universitesi - Sakarya Universitesi - Sakarya Universitesi

Moderatér: Prof. Dr. Abdullah CALISKAN (Toros Universitesi)
14:30 - 15:00 Coffee Break/Kahve Arasi

September 11/11 Eyliil | 15:00 - 16:30 Zoom Room A (click to connect)

Toplum 5.0’1n Saghk Sektériine Olan Katkilarina Yénelik Bir inceleme
Engin KARAFAKIOGLU

Beykent Universitesi

Blokzincir Siirdiiriilebilir Kalkinma Hedeflerine Ulasmada Kilit Bir
Teknoloji Olabilir Mi? Literatiir Taramasi ile Bir Degerlendirme

Bilgen AKMERMER

Karadeniz Teknik Universitesi

Katilim Bankalarinda Uygulanan AAOIFI Standartlari ile flgili Calismalarin
Bibliyometrik Analizi

Musa OZCELIK

Tarsus Universitesi

Tedarik Zinciri Yénetiminde inovasyon: Gorsel Haritalama Yoluyla
Bibliyometrik Bir Analizi

Oguz Emre BALKAR

Erzincan Binali Yildirim Universitesi

Moderatér: Prof. Dr. Abdullah KARAMAN (Selguk Universitesi)
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September 11/11 Eyliil | 15:00 - 16:30 Zoom Room B (click to connect)

Kamu Mali Yonetiminde Dijitallesme
Hiiseyin ERCAN
inénii Universitesi

Kentsel Kamu Politikas1 Analizi: Biiyiiksehirlerde Kentsel Dijital Araglar
ve Uygulamalari

Ahmet YAMAN & Orhan Veli ALICI

Tarsus Universitesi - Tarsus Universitesi

Dijital Yonetim ve Dijital Akill1 Kent Yonetim Uygulamalari
Onur Kemal YILMAZ
Bandirma Onyedi Eyliil Universitesi

Dijital Ekonomide Vergilendirme Sorunlar:: Tiirkiye ve Avrupa Birliginde
Yapilan Calismalar

Gamze MERCAN & Ali MERCAN

Necmettin Erbakan Universitesi - Bagimsiz Arastirmaci

Covid-19 Pandemisine Epistemik Paternalizm Baglaminda Bakmak: Kamu
Otoritesinin Dezenformasyonla imtiham

Halil KANADIKIRIK

Tarsus Universitesi

Moderatér: Prof. Dr. Ali SAHIN (Selguk Universitesi)

September 11/11 Eyliil | 16:45 - 17:30 Zoom Room A (click to connect)

Dean Prof. Dr. Mehmet iINCE
Faculty of Applied Science, Tarsus University

Dean Prof. Dr. Birol MERCAN
Faculty of Political Science, Necmettin Erbakan University
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Boards & Commitees

Kurullar ve Komiteler

HONORARY BOARD

Rector Prof. Dr. Orhan AYDIN - Tarsus University

Rector Prof. Dr. Cem ZORLU - Necmettin Erbakan University
ORGANIZING BOARD

Dean Prof. Dr. Mehmet INCE

Tarsus University, Faculty of Applied Science

Dean Prof. Dr. Birol MERCAN

Necmettin Erbakan University, Faculty of Political Science

ORGANIZING COMMITTEE

Prof. Dr. Zeynep HATUNOGLU - Tarsus University

Assoc. Prof. Dr. Egemen IPEK - Tarsus University

Assoc. Prof. Dr. Kemal EYUBOGLU -Tarsus University

Assoc. Prof. Dr. Sezen BOZYIGIT - Tarsus University

Assoc. Prof. Dr. Siikrii Anil TOYGAR - Tarsus University

Assoc. Prof. Dr. Ayse ALICAN SEN - Tarsus University

Prof. Dr. Ahmet SAHBAZ - Necmettin Erbakan University

Assoc. Prof. Dr. Mehmet Nuri SALUR - Necmettin Erbakan University
Assist. Prof. Dr. Mustafa GOMLEKSIZ - Necmettin Erbakan University
Assist. Prof. Dr. Nahit YILMAZ - Necmettin Erbakan University
Assist. Prof. Dr. S. Ece GUMUS OZUYAR - Necmettin Erbakan University
Assist. Prof. Dr. Fatih KALECI - Necmettin Erbakan University

CONFERENCE SECRETERIAT

Ress. Asst. Ahmet KAYA - Tarsus University

Ress. Asst. Aynur SUSAY - Tarsus University

Ress. Asst. Dilan OZDEMIR - Tarsus University
Ress. Asst. H. Biisra CAN - Tarsus University

Ress. Asst. ipek GURSOY - Tarsus University

Ress. Asst. Musa OZCELIK - Tarsus University

Ress. Asst. Safa KOCADEMIR - Tarsus University
Ress. Asst. Siira MUSHTAQ - Tarsus University
Ress. Asst. Damlanur ARI - Tarsus University

Ress. Asst. Gizem Nur KORDALI - Tarsus University
Ress. Asst. Muhammed TURGUT - Tarsus University
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SCIENTIFIC COMMITTEE

Prof. Dr. A. Asuman AKDOGAN - Erciyes University

Prof. Dr. Abdullah CALISKAN - Toros University

Prof. Dr. Abdullah KARAMA - Selguk University

Prof. Dr. Abitter OZULUCAN - Nigde Omer Halisdemir University
Prof. Dr. Adem OGUT - Necmettin Erbakan University

Prof. Dr. Adnan CELIK - Konya Selguk University

Prof. Dr. AKkif TABAK - izmir Katip Celebi University

Prof. Dr. Ali ALAGOZ - Konya Selcuk University

Prof. Dr. Ali DERAN - Tarsus University

Prof. Dr. Andrés PEREA - Maastricht University

Prof. Dr. Arif KOKTAS - Mersin University

Prof. Dr. Ayse SAHIN - Mersin University

Prof. Dr. Aysehan CAKICI - Mersin University

Prof. Dr. B. Zafer ERDOGAN - Anadolu University

Prof. Dr. Biagio SIMONETTI - Universita Degli Studi Del Sannio
Prof. Dr. Birdogan BAKI - Karadeniz Tecnical University

Prof. Dr. Branislav RADELJIC - Necmettin Erbakan University

Prof. Dr. Burcu ERSAHAN - Kahramanmaras Siitcii imam University

Prof. Dr. Cem SAATCIOGLU - istanbul University

Prof. Dr. Cemal ALTAN - Mersin University

Prof. Dr. Cemile CELIK - Mersin University

Prof. Dr. Cigdem KIREL - Anadolu University

Prof. Dr. Erding KARADENIZ - Mersin University

Prof. Dr. Erkan AKTAS - Mersin University

Prof. Dr. Fatih DOGANOGLU - Adiyaman University
Prof. Dr. Fatma TEKTUFEKCI - Dokuz Eyliil University
Prof. Dr. Gonen DUNDAR - istanbul University

Prof. Dr. H. Bahadir AKIN - Necmettin Erbakan University
Prof. Dr. Hac1 KURT - Mersin University

Prof. Dr. Hac1 Mustafa PAKSOY - Gaziantep University
Prof. Dr. Haluk KORKMAZ YUREK - Toros University
Prof. Dr. Hasan BULBUL - Necmettin Erbakan University

Prof. Dr. Hasan Kiirsat GULES - Konya Food and Agriculture University

Prof. Dr. Haydar AKYAZI - Karadeniz Tecnical University
Prof. Dr. Hayrettin USUL - izmir Katip Celebi University
Prof. Dr. Hiiseyin DAGLI - Karadeniz Tecnical University
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fhsan Erdem SOFRACI - Mersin University

fhsan KAMALAK - Mersin University

ilhan EGE - Mersin University

isa iPCIOGLU - Bilecik Seyh Edebali University

Ismail TUNCER - Mersin University

izzettin TEMIZ - Mersin University

Jan FIDRMUC - Université de Lille

. Jha AVDESH - CVM University, India

José-Ignacio ANTON - University of Salamanca

Kertész Krisztian ANDRAS - National University of Public Service
Khaldoun KHASHANAH - Stevens Institute of Technology
Koksal HAZIR - Toros University

Kiirsat Haldun AKALIN - Osmaniye Korkut Ata University
M. Atilla ARICIOGLU - Necmettin Erbakan University

M. Siikrii AKDOGAN - Erciyes University

Mehmet CIHANGIR - Osmaniye Korkut Ata University
Mehmet INCE - Tarsus University

Mehmet ismail YAGCI - Mersin University

Mehmet MARANGOZ - Mugla Sitki Kogman University
Miijdat AVCI - Osmaniye Korkut Ata University

Murat CEMREK - Necmettin Erbakan University

Mustafa ACAR - Necmettin Erbakan University

Mustafa AKAR - Osmaniye Korkut Ata University

Mustafa TASLIYAN - Kahramanmaras Siitcii imam University
Nejat BASIM - Bagkent University

Omer ISKENDEROGLU - Nigde Omer Halisdemir University
Onder KUTLU - Necmettin Erbakan University

. Onur OZSOY - SoLBridge Int. School of Business

. Orhan KUGUK - Sakarya Applied Science University
Osman KARAMUSTAFA - Rize Recep Tayyip Erdogan University

Prof. Dr. 0zlem OZDEMIR - Middle East Tecnical University

Prof. Dr. Rabia OZPEYNIRCi - Karamanoglu Mehmetbey University
Prof. Dr. Ramazan AKTAS - TOBB University

Prof. Dr. Remzi ALTUNISIK - Sakarya University

Prof. Dr. Rifat iRAZ - Konya Selguk University

Prof. Dr. S. Burak ARZOVA - Marmara University
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Prof. Dr. Salih GUNEY - istanbul Aydin University

Prof. Dr. Selahattin KARABINAR - istanbul University

Prof. Dr. Selcuk PERCIN - Karadeniz Tecnical University

Prof. Dr. Selim KAYHAN - Necmettin Erbakan University

Prof. Dr. Serkan Yilmaz KANDIR - Cukurova University

Prof. Dr. Seval KARDES SELIMOGLU - Anadolu University

Prof. Dr. Sevtap UNAL - izmir Katip Celebi University

Prof. Dr. Tahir AKGEMCI - Konya Sel¢uk University

Prof. Dr. Tevfik AYTEMIZ - Mersin University

Prof. Dr. Turhan KORKMAZ - Mersin University

Prof. Dr. Veli KARGI - Mersin University

Prof. Dr. Yildirim Beyazit ONAL - Cukurova University

Prof. Dr. Zekeriya MIZIRAK - Necmettin Erbakan University

Prof. Dr. Zeki DOGAN - Nigde Omer Halisdemir University

Prof. Dr. Zeynep HATUNOGLU - Tarsus University

Assoc. Prof. Dr. Abdulkerim KARAASLAN - Atatiirk University
Assoc. Prof. Dr. Ahmet KURTARAN - Karadeniz Tecnical University
Assoc. Prof. Dr. Altug Murat KOKTAS - Necmettin Erbakan University
Assoc. Prof. Dr. Ayben KOY - istanbul Ticaret University

Assoc. Prof. Dr. Ayhan DEMIRCI - Toros University

Assoc. Prof. Dr. Ayse ALICAN SEN - Tarsus University

Assoc. Prof. Dr. Azime TELLI - Mersin University

Assoc. Prof. Dr. Banu TANRIOVER - Osmaniye Korkut Ata University
Assoc. Prof. Dr. B. Giilsiin NAKIBOGLU - Cukurova University
Assoc. Prof. Dr. Cansel OSKAY - Mersin University

Assoc. Prof. Dr. Cihan YOKSEL - Mersin University

Assoc. Prof. Dr. C. Erkan AKYUREK - Ankara University

Assoc. Prof. Dr. Dilsad GUZEL - Atatiirk University

Assoc. Prof. Dr. Dragos BOZDOG - Stevens Institute of Technology
Assoc. Prof. Dr. E. Yasa OZELTURKAY - Cag University

Assoc. Prof. Dr. Emel BAHAR - Tarsus University

Assoc. Prof. Dr. Ercan CICEK - Tarsus University

Assoc. Prof. Dr. Erdal BAYRAKCI - Necmettin Erbakan University
Assoc. Prof. Dr. Erhan ORSELLI - Necmettin Erbakan University
Assoc. Prof. Dr. Esra DIK - Mersin University

Assoc. Prof. Dr. Fatih KAPLAN - Tarsus University

Assoc. Prof. Dr. Fatma INCE - Mersin University
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YAPAY LIDERLERDEN DOGAL BEKLENTILER: SECMENIN
ALGOKRASI ALGISI

Nursena OZTURK KAPLAN
Istanbul Gedik Universitesi
ORC-ID: 0000-0002-3156-9502

OZET

Makine araciligiyla 6grenimin son noktasi olarak kabul edilen yapay
zeka, insana dair bilissel faaliyetleri taklit yoluyla 6grenmektedir. Kendi
kendine diisiinebilen, karar verebilen ve sonuca gore hareket edebilen
bu teknolojinin, 6nceden belirlenmis hedeflere ulasmak icin cevresel
faktorleri de dikkate alan otonom karar mekanizmalari sayesinde gelecegi
sekillendirmede soz sahibi olacagi diisiiniilmektedir. iletisim, ulasim,
saglik, savunma, hukuk ve egitim gibi hayatin pek ¢ok alaninda yer alan
yapay zeka uygulamalari, kamu sektériinde algoritmalara dayal devlet
yonetimi yani algokrasi olarak karsimiza ¢ikmaktadir. Bu ¢alismanin
amaci, yapay zekanin gelecekte algoritmik bir devlet ydnetiminde
hiikiimete yardimci ya da lider roli istlenip iistlenemeyecegine karsi
se¢cmen algisin1 analiz etmektir. Bu nedenle dncelikle 218 se¢mene
konuyla ilgili bazi sorular sorulmus ardindan yapay zeka hakkinda
bilgilendirme yapilarak ayni sorular tekrar sorulmustur. Boylelikle
yapay zekanin yonetime yardim etmedeki roliinii temsil eden algoritmik
biirokrasi ile kamu liderlerinin, belediye baskanlarinin ve devlet
liderlerinin yapay zekaya sahip robotlar olmasi durumunu temsil eden
yapay zeka politikaciligina karsi segmenin hem mevcut diistinceleri hem
de bilgilendirmenin disiinceleri tizerindeki etkisi SPSS 25.0 programi
ile analiz edilmistir. Yapilan analizlerin ardindan se¢gmenin algoritmik
biirokrasiye olan algisinin olumlu oldugu ve yapay zeka politikaciligi ile
ilgili bilgilendirmenin sonuglar1 olumlu y6nde artirdigi tespit edilmistir.

Anahtar Kelimeler: Yapay Zeka Liderligi, Algokrasi, Algoritmik
Biirokrasi, Yapay Zeka Politikaciligl, Se¢men Algisi
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NATURAL EXPECTATIONS FROM ARTIFICIAL LEADERS: THE
VOTER’S PERCEPTION OF ALGOCRACY

Nursena OZTURK KAPLAN
Istanbul Gedik Universitesi
ORC-ID: 0000-0002-3156-9502

ABSTRACT

Artificial intelligence, which is accepted as the last point of teaching by
machine, learns cognitive activities of human beings through imitation. It
is thought that this technology, which can think for itself, make decisions
and act according to the result, will have a say in shaping the future
thanks to autonomous decision mechanisms that also take into account
environmental factors in order to achieve predetermined goals. Artificial
intelligence applications in many areas of life such as communication,
transportation, health, defense, law and education appear as government
based on algorithms in the public sector, namely algocracy. The aim of
this study is to analyze the voter perception against whether artificial
intelligence can play a role as an assistant or leader in an algocratic state
administration in the future. For this reason, firstly, some questions
were asked to 218 voters, and then the same questions were asked
again by informing about artificial intelligence. Thus, the effect of the
voters on both the current thoughts and the thoughts of the information
was analyzed with the SPSS 25.0 program, against the algorithmic
bureaucracy representing the role of artificial intelligence in helping
the government and the artificial intelligence politicians representing
the situation where public leaders, mayors and state leaders are robots
with artificial intelligence. After the analysis, it has been determined that
the perception of the voters towards algorithmic bureaucracy is positive
and that informing about artificial intelligence politicians increases the
results positively.

Keywords: Artificial Intelligence Leadership, Algocracy, Algorithmic
Bureaucracy, Artificial Intelligence Politician, Voter Perception
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DiJiTAL YONETIM VE DiJiTAL AKILLI KENT YONETIM
UYGULAMALARI

Onur Kemal YILMAZ
Bandirma Onyedi Eyliil Universitesi
ORC-ID: 0000-0003-2371-683X

OZET

Insanlik, teknolojik atihimlar ile medeniyetini sekillendirmektedir.
1700’lerde baslayan Sanayi Devrimi, buhar giiciiniin basit carklari
dondiirmesine dayanmaktaydi. Bu vizyon, insanlig1 daha sonra elektrige
ve ilerleyen siirecte de bilgisayarlara gotlirmistir. Su anda icinde
bulundugumuz c¢ag, dijital teknolojiler ile sekillenmektedir. Kamu
idaresi, ekonomi, sosyal iliskiler, ticaret, saglik, egitim, ulasim, sanat
gibi insana ait tiim unsurlar dijital teknolojiler ile sekillenmeye devam
edecektir. Bundan dolay1 insanhgin dijital bir yasam tarzinin igine
daha ¢ok girecegini 6ngormek yanlis olmayacaktir. Dijital teknolojiler
kentleri de sekillendirmektedir. Akilli kentler bu vizyon iizerine gelisim
gostermektedir. Bu siirecte kamu idaresi veya ozel sektor isletmeleri
tarafindan kent yonetiminde kullanilabilecek dijital akilli kent yonetim
uygulamalari ortaya ¢cikmaktadir. Dijital teknolojiler ile ¢cok daha etkin,
verimli ve yerinde uygulamalar hayata gecmektedir. Ayrica sorunlarin
tespiti ve daha hizli ¢6ziim tretilmesi de miimkiin olmaktadir. Konuyla
ilgili olarak bu calismada amaclanan; dijital akilli kent ydnetimi
uygulama orneklerini tanitmaktir. Arastirma igerisinde belgesel tarama
yontemi kullanilmis, internet siteleri dogrudan kaynak olarak ele
alinmistir. Yapilan arastirma sonucunda Diinyanin farkl tilkelerinden
toplanan 6rneklerde gortilmektedir ki; ulasim, yemek, turizm, giivenlik,
kamuda seffaflik, yonetime katilim, kalabalik yonetimi, siirdirilebilir
cevre yonetimi gibi birbirinden farkli konularda kent yodnetimine
etki edecek dijital temelli uygulamalar gelistirilmistir ve aktif olarak
kullanilmaktadirlar. Halkin giindelik yasamlarindan, kamu idaresinin
kenti idare etmesine kadar kullanim alanlari bulunmaktadir. Bu durum,
kentlerin gelecekte cok daha fazla dijital temelli yonetim uygulamalari
ile idare edilecegini gostermektedir.

Anahtar Kelimeler: Dijitallesme, Akilli kent, Dijital ydonetim
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DIGITAL MANAGEMENT AND DIGITAL SMART CITY
ADMINISTRATION APPLICATIONS

Onur Kemal YILMAZ
Bandirma Onyedi Eyliil Universitesi
ORC-ID: 0000-0003-2371-683X

ABSTRACT

Humanity shapes its civilization with technological breakthroughs.
The Industrial Revolution, which began in the 1700s, was based on
steam power turning simple wheels. This vision led humanity to
electricity and later to computers. The era we live in right now is
shaped by digital technologies. All human elements such as public
administration, economy, social relations, trade, health, education,
transportation and art will continue to be shaped by digital technologies.
Therefore, it would not be wrong to predict that humanity will enter a
digital lifestyle more. Digital technologies are also shaping cities. Smart
cities are developing on this vision. In this process, digital smart city
management applications that can be used in city management by public
administration or private sector enterprises are emerging. With digital
technologies, much more effective, efficient and on-site applications
are being implemented. It is also possible to detect problems and
produce faster solutions. Regarding the subject, the aim of this study
is; To introduce digital smart city management application examples.
Documentary scanning method was used in the research, and internet
sites were handled as a direct source. As a result of the research, it is
seen in the samples collected from different countries of the world that;
Digital-based applications have been developed and are actively used in
different subjects such as transportation, food, tourism, security, public
transparency, participation in management, crowd management, and
sustainable environmental management. This situation shows that cities
will be managed with more digital-based management applications in
the future.

Keywords: Digitalization, Smart city, Digital management
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INTERNET BAGIMLILIGI KONULU DiJiTAL SOSYAL REKLAMA
YONELIK TUKETIiCi TEPKILERi: #iINTERNETiTADINDAKULLAN
REKLAM KAMPANYASININ YOUTUBE YORUMLARININ iINCELENMESI

Hediye AYDOGAN
Akdeniz Universitesi
ORC-ID: 0000-0001-9696-9742

OZET

lletisim ve internet teknolojilerinin gelismesine kosut olarak insanlarin
glindelik yasam pratiklerinde 6nemli degisimler meydana gelmistir.
Ozellikle COVID-19 salgin1 déneminde salginin ilerlemesini énlemek
amaciyla uygulanan karantina tedbirleri kapsaminda insanlar evlere
kapanmis ve bu siirecte iletisim kurma ve is yasamlarini idame ettirme
gibi gereksinimleri internet kullanimlarinda artisa sebebiyet vermistir.
Yasanan bu gelismeler, internetin asir1 kullaniminin kontrol edilemeyisini
ve bunun sonucunda giindelik yasamin bozulmasini ifade eden internet
bagimliliginin toplum i¢in yaygin bir sorun olmasina yol agtigindan
bununla miicadele konusunda diinya c¢apinda c¢esitli girisimlerde
bulunulmustur. Bu noktada, internet bagimliligindan kaynakl olabilecek
glindelik sorunlara insanlarin en yogun kullandig1 dijital medyadan
faydalanarak temas eden Samsung’'un #internetiTadindaKullan sosyal
reklam kampanyasi Turkiye’de bu yonde gerceklestirilmis girisimlerden
biridir. Internet bagimliligina ve bagimhiligin yarattig1 sorunlara yonelik
farkindalik gelistirmek ve internet bagimliligiyla miicadeleye destek
vermek amaciyla hazirlanmis bu kampanyanin tiiketiciler tarafindan nasil
algilandigini belirlemek bu tiir girisimlere yonelik ileride atilacak adimlar:
sekillendirmek acisindan kiymetlidir. Buradan hareketle bu arastirmada
ilk olarak Samsung’un #InternetiTadindaKullan sosyal reklam
kampanyasinda ele alinan konular1 tespit etmek amaciyla MAXQDA nitel
veri analizi programinda tematik analiz gerceklestirilmistir. Ardindan,
kampanyanin gerc¢eklestirildigi markanin YouTube kanalinda paylasilan
reklamlara tiiketiciler tarafindan yapilan yorumlar, MAXQDA programi
lizerinde nitel metin analizi yontemine basvurularak analiz edilmistir.
Arastirmanin ilk kismindan elde edilen bulgular, reklamlarin “ani
yakalama”, “siber zorbalik”, “yanlis gerceklik algis1”, “cevredekileri ihmal
etme”, “ebeveyn kontroli” ve “sahte kimlik” konularina odaklandigini
gosterirken, ikinci kismindan elde edilen bulgular tiiketicilerin dijital
sosyal reklama yonelik olumlu algilarinin olumsuz algilara gore daha
yogun olduguna 151k tutmustur. Yaygin olanin aksine korku cekiciligi
kullanmak yerine hedef kitleyle duygusal bag kuran bu tiir ¢calismalarin
daha cesitli mecralarda hedef kitleyle bulusturulmasi 6nerilmektedir.

Anahtar Kelimeler: Internet bagimlilig), dijital sosyal reklam, YouTube
yorumlari, nitel metin analizi, tematik analiz.
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CONSUMERS’ RESPONSES TO DIGITAL SOCIAL ADVERTISING ON
INTERNET ADDICTION: ANALYSIS OF YOUTUBE COMMENTS ON
#INTERNETITADINDAKULLAN CAMPAIGN

Hediye AYDOGAN
Akdeniz Universitesi
ORC-ID: 0000-0001-9696-9742

ABSTRACT

Parallel with the advances in internet and communication
technologies, impontant changes happened in daily lives. Especially due
to the quarantine precautions taken during the COVID-19 pandemic,
people were stuck at homes, and their needs such as communication and
sustaining their worklives led to an increase in their Internet usage. This
caused the internet addiction - a type of addiction which deteriorates
the daily lives as a result of the uncontrollability of the excessive Internet
usage - to become a more common problem for the society, and various
initiatives were attempted worldwide in order cope with it. One of the
related initiatives in Turkey came from Samsung, which launched a
digital social advertising campaign titled #InternetiTadindaKullan by
benefitting from the digital media itself used frequently by consumers
in order to touch upon the daily problems stemming from the Internet
addiction. Understanding how consumers respond to this digital
campaign is of great importance to shape the future steps taken for these
initiatives. In this regard, in the first part of this study, five advertising
videos of the campaign on YouTube were thematically analyzed on
MAXQDA program to determine the specific themes addressed in the
campaign. The second part applied qualitative textual analysis on
consumers’ comments on YouTube videos via MAXQDA program in
order to understand their perceptions regarding the campaign. The
findings from the first study showed that advertising videos focused on

»n o« »n o«

the “living the moment”, “cyberbullying”, “imreal reality perceptions”,
“neglecting the beloved ones”, “parental control”, and “fake identity”
themes, while those from the second study indicated that the rate of
the positive perceptions of consumers towards advertising was higher
than the negative ones. Depending on the results, contrary to common
practices, this study recommends campaigns to build emotional bonds
with consumers rather than employing fear appeals, and to meet

consumers in various media.

Keywords: Internet addiction, digital social advertising, YouTube
comments, qualitative textual analysis, thematic analysis.
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LINC KULTURU: KLAVYE iNFAZI MI, ADALET iSTEGi Mi?

Burak YERLIKAYA
Siileyman Demirel Universitesi
ORC-ID: 0000-0001-5818-5114

Melih SEVER
Siileyman Demirel Universitesi
ORC-ID: 0000-0002-3745-9275

OZET

Ling kiiltiiri (Cancel Culture), sosyal medya sitelerinde insanlarin
toplu sekilde bireyleri, kurumlari veya topluluklar1 hedef alarak sorunlu
gordiikleri eylemlerini ifsa etmesi; toplumdan onlar1 kinamalarini,
tepki gostermelerini ve sonug olarak daha once sahip olduklari prestij,
istihdam, stati, gii¢, para, imkan ve otorite ve benzerini kaybetmelerini
amaglayan bir toplu eylem bicimidir. Merriam Webster sozliigiine
gore ilk defa 2016 yilinda kullanilan Ling (Iptal) Kiiltiirii kelime olarak
“onaylamama ya da sosyal baski uygulama amaciyla toplu olarak kisi
ya da kurumlardan destegini ¢ekmesi” olarak tanmimlanmistir. Bazi
sosyal medya kullanicilar1 6zellikle sorunlu gordiikleri bireyleri veya
onlarin eylemlerini ¢esitli icerikler araciligiyla ifsa ederek kinamaktadir.
Diizenlenen hashtag kampanyalarinda birgok tinlii kisinin hedef olarak
secilebildigi ve bu kisilere yaptirimlar uygulanabildigi goriilebilmektedir.
Iptal kiiltiirii, bir yandan bireylerin davranislarinin adaletli olmasi
yoniinde sosyal baski saglanmasi agisindan faydali gortliirken, ote
yandan, daha ¢ok ¢agri yapanlarin ahlaki agidan iyi hissetmelerine ve
ahlaki baghliklarini goéstermelerine izin veren bir tiir tiyatro, ‘kan dokme
ritiieli’ oldugu yéniinde elestirilmektedir. Ornek vaka ¢alismasi olarak
tasarlanan ¢alismada tinlii akademisyen ve psikolog Jordan Peterson’in
popliler medya platformu Twitter hesabinin askiya alinmasi, iptal
kiiltiirii ve kimlik politikalar1 hakkindaki s6ylemleri incelenmistir. Online
platformlar tizerinden yapilan igerik incelemesinde Jordan Peterson’un
Youtube tlizerindeki konusmalari, kitap ve makaleleri ve ayrica Jordan
Peterson hakkinda Reddit ve eksi sozliik gibi platformalardaki girdiler
incelenmistir. Bu 6rnek lizerinden yola ¢ikilarak iptal kiiltiirtiniin nasil
uygulandigi ve dogruculuk ve adalet gibi sdylemler kullanilarak bir arag
haline getirildigi tartisilmistir.

Anahtar Kelimeler: sosyal medya, ling kiiltiirii, sosyal adalet, Jordan
Peterson.
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CANCEL CULTURE: KEYBOARD HEROISM OR DEMAND FOR
JUSTICE?

Burak YERLIKAYA
Siileyman Demirel Universitesi
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ABSTRACT

Cancel Culture is when people collectively target individuals,
institutions or communities on social media sites and disclose actions
that they deem problematic. It is a form of collective action that
induce society to condemn targeted people, and to react. As a result,
cancel culture threatens the targeted people with losing their prestige,
employment, status, power, money, opportunity and authority. According
to the Merriam Webster dictionary Cancel Culture, which was used for
the first time in 2016, is defined as the “practice or tendency of engaging
in mass canceling as a way of expressing disapproval and exerting
social pressure”. Some social media users condemn individuals or their
actions they deem problematic by exposing them through various social
media content. It can be seen that many famous people can be selected
as targets in hashtag campaigns and formal or informal measures can
be administered to these people. While the cancel culture is seen as
progressive and thus positive in terms of providing social pressure for
individuals to be fair in their actions and attitudes, on the other hand,
it is criticized as a kind of theater, a ‘bloodletting ritual’, which allows
proclaimers to feel morally good and show their moral commitment. In
this case study, the famous academic and psycologist Jordan Peterson’s
statements about the cancel culture and identity politics and the following
suspension of his Twitter account were examined. We examined, Jordan
Peterson’s speeches on Youtube, his books and articles, as well as entries
on platforms such as Reddit and sour dictionary using content analysis.
Based on this example, it has been discussed how the cancel culture was
implemented and how it was turned into a tool by using discourses such
as truthfulness and justice.

Keywords: social media, lynch culture, social justice, Jordan Peterson.
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KAMUDA DiJiTAL DONUSUMUN ONUNDEKi ENGELLER

Mevliit Hiirol METE
Sanayi ve Teknoloji Bakanligi
ORC-ID: 0000-0002-7288-3434

OZET

Kamu hizmetlerinin dijitallesmesi bugiin diinyada tiim hiikiimetler
icin temel bir gereklilik haline gelmis ve bu ydndeki cabalar
onceliklendirilmistir. Bu baglamda pek ¢ok iilke kamu hizmetlerini
yeniden tasarlamay1 veya yeniden yapilandirmayi hedeflemektedir.
Vatandaslara sunulan hizmetlerde kaliteyi ve hizi artiran dijital dontisiim,
maliyetleri azaltmakta ve kamu ¢alisanlarinin verimliligini ve esnekligini
artirmaktadir. Ozel sektérde ortaya cikan yeni dijital kanallar ve
aragclar, kullanici ihtiyaglarini farklilastirmakta ve kamu kurumlarindan
beklentileri artirmaktadir. Bu bakimdan kamu hizmetlerinin
tiretilmesinde ve sunumunda dijital ¢agin gerektirdigi altyap1 ve
yetkinlikler konusunda kurumlarin hazirlikli olmasi gerekmektedir. Bu
¢alismanin konusu, kamu hizmetlerinde dijital doniisiimiin dniindeki
engellerin tespit edilmesidir. Calismada birincil ve ikincil kaynaklarla
literatiir taramasi yapilarak kamuda dijital doniisiim alanindaki trendler
arastirilmis, diinyadan iyi uygulamalar incelenmis, iilkemizdeki mevcut
durum analiz edilmis ve temel eksiklikler tespit edilmeye ¢alisiimistir.
Arastirma yontemi olarak kamu sektdriinde gorev yapan calisan ve
yoneticiler ile goriismeler gerceklestirilmistir. Gorlismelerden elde
edilen bulgulara gore kamu hizmetlerinde dijital doniisiimiin dniindeki
engeller konusunda tim katilimcilar benzer noktalara vurgu yapmistir.
Buna gore geleneksel is yapma bicimleri, bir¢ok silirecte oldugu gibi
dijital doniisiimiin 6ntinde bir engel olusturmaktadir. Ayrica mevzuat,
biitce, dijital altyapi, personel yetkinligi vb. alanlardaki eksikliklerin ve/
veya yetersizliklerin de bu doniisiimi olumsuz yonde etkileyen temel
faktorler oldugu ortaya konmustur.

Anahtar Kelimeler: Dijital doniisim, kamu sektorii, kamu
hizmetlerinde dijitallesme
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BARRIERS TO DIGITAL TRANSFORMATION IN THE PUBLIC SECTOR
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ABSTRACT

The digitization of public services has become a basic requirement
for all governments in the world today and efforts in this direction have
been prioritized. In this context, many countries aim to redesign or
restructure their public services. Digital transformation, which improves
the quality and speed of services offered to citizens, reduces costs and
increases the efficiency and flexibility of public employees. New digital
channels and tools emerging in the private sector differentiate user
needs and increase expectations from the public institutions. In this
respect, institutions need to be prepared for the infrastructure and
competencies required by the digital age in the production and delivery
of public services. The subject of this study is to identify the obstacles
to digital transformation in public services. In the study, the trends in
the field of digital transformation in the public sector were researched
by scanning the literature with primary and secondary sources, the
best practices from the world were examined, the current situation in
our country was analyzed and the main deficiencies were tried to be
determined. As a research method, interviews were conducted with
employees and managers working in the public sector. According to
the findings obtained from the interviews, all participants emphasized
similar points regarding the obstacles to digital transformation in public
services. Accordingly, traditional ways of doing business constitute an
obstacle to digital transformation, as in many processes. In addition,
legislation, budget, digital infrastructure, personnel competency, etc.
It has been revealed that the deficiencies and/or inadequacies in these
areas are the main factors that negatively affect this transformation.

Keywords: Digital transformation, public sector, digitalization in
public services
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OTOREGRESIF ENTEGRE HAREKETLi ORTALAMA (ARIMA)
MODELI iLE YENiDOGAN YOGUN BAKIM SERVIiSINE HASTA YATIS
TALEBININ TAHMINLENMESI

Onur DERSE
Tarsus Universitesi
ORC-ID: 0000-0002-4528-1999

Miifide NARLI
Cukurova Universitesi
ORC-ID: 0000-0001-8225-2911

OZET

Saglhik yonetiminin performans:t bir¢ok degisken tarafindan
etkilenmektedir. Bu degiskenlerin en énemlilerinden biri hasta sayisidir
ve hasta sayisina bagh belirsizlikler yoneticilerin etkin planlama ve
dogru yonetimsel kararlar almasini zorlastirmaktadir. Tahminleme
yontemleri ile gelecekteki hasta sayisinin belirlenebilmesi ile elde edilen
tahminleme sonuglar1 yonetsel kararlarda rehberlik niteligi tasir ve
yoneticilerin daha dogru kararlar almasina olanak tanir. Bu nedenle,
bu ¢alismada Adana’da bulunan bir hastane biriminde gelecek déonem
tahminlemesi yapilmaktadir. Bu ¢alismada yenidogan yogun bakim
servisi dikkate alinmis ve yenidogan yogun bakim servisi i¢in 2012
Ocak ve 2022 Mart tarihleri arasinda yatisi yapilan hastalarin yaklasik
on yillik periyottaki aylik hasta gelis degiskeninden olusan zaman serisi
verileri kullanilmistir. Calismada, ge¢mis dénem hasta sayilarindan
olusan bu zaman serisi i¢in en uygun zaman serisi yonteminin Box
Jenkins yontemlerinden Otoregresif Entegre Hareketli Ortalama
(The Autoregressive Integrated Moving Average) modeli olduguna
karar verilmis ve bu yontem uygulanmistir. Calismanin sonucunda
ARIMA(1,0,1) modeli ile 2024 Nisan ayina kadarki gelecek dénemler
icin aylik hasta sayis1 tahminleri gerceklestirilmistir. Bu tahminleme
sonuclarinin hastane yoneticilerine planlama ve karar vermede bir
rehber niteligi tasiyacagi diisiiniilmektedir.

Anahtar Kelimeler: Saglik yonetimi, ARIMA, tahminleme
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ESTIMATION OF IN-PATIENT DEMAND TO THE NEWBORN
INTENSIVE CARE SERVICE BY THE AUTOREGRESSIVE INTEGRATED
MOVING AVERAGE (ARIMA) MODEL
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Tarsus Universitesi
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ORC-ID: 0000-0001-8225-2911

ABSTRACT

The performance of healthcare management is affected by many
variables. One of the most important of these variables is the number
of patients, and uncertainties related to the number of patients
make it difficult for managers to make effective planning and correct
managerial decisions. The estimation results obtained by determining
the number of future patients with estimation methods serve as a guide
in managerial decisions and allow managers to make more accurate
decisions. Therefore, in this study, future period estimation is made in a
hospital unit in Adana. In this study, the newborn intensive care service
was taken into account and time series data consisting of the monthly
patient admission variable for a period of approximately ten years
for the patients hospitalized for the newborn intensive care service
between January 2012 and March 2022 were used. In the study, it was
decided that the most appropriate time series method for this time
series consisting of the number of past patients was the Autoregressive
Integrated Moving Average model, one of the Box Jenkins methods,
and this method was applied. As a result of the study, monthly patient
numbers were estimated for the future periods until April 2024 with the
ARIMA(1,0,1) model. It is thought that these estimation results will be a
guide for hospital managers in planning and decision making.

Keywords: Health management, ARIMA, estimation
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KAMU MALI YONETIMINDE DiJiTALLESME

Hiiseyin ERCAN
Inénii Universitesi
ORC-ID: 0000-0003-2641-3674

OZET

Dijitallesme artik devletler acisindan kamu hizmetlerinin sunumunda
bir secenek degil bir zorunluluktur. Dijital bir kamu mali ydnetime
gecis icin siyasi otoritenin desteginin olmasi gerekmektedir. Bunun
ilk asamasini mali yonetim bilisim sistemleri olusturmaktadir. Birgok
tilkede bu ilk asama gerceklestirilmis durumdadir. Baslangigta kamu
mali yonetimin fonksiyonlarini dijitallestirmektir. Bu anlamda 6zellikle
o0demeler ile nakit yonetiminin dijitallesmesi 6nemlidir. Kamu mali
yonetim alaninda dijitallesme biitgce glivenilirligi ve mali seffafligin
ilerlemesini saglarken kaynak tahsisinde istenilen seviyede ilerleme
heniiz gerceklesmemistir. Giinlimtzde tlkeler kanita dayali mali
karar almada dijital araclardan elde edilen verilerden yararlanmak
zorundadir. Dijital ¢oziimlerin performans olglimiinde kullanicilarin
ihtiyaclarini ne derece karsiladigina baghdir. Bu dogrultuda, bu
calismada kamu mali yonetim alaninda kullanilan dijital araglarin neler
oldugu ortaya konulacaktir. Bu dijital araglarin kullanimi1 sonrasinda
kamu mali yonetime ne gibi faydalar saglayacag ortaya konulacaktir.
Calismada dijital ¢6ziimlerin kamu biitgelerinin hazirlanmasinda,
uygulanmasinda ve denetlenmesinde kamu ¢alisanlarina yardimci
oldugu tespit edilmistir. Ayrica hiikiimetlerin maliye politikalarinin ve
mali kurallarinin uygulanmasinda da yardimeci oldugu tespit edilmistir.

Anahtar Kelimeler: Kamu mali yonetimi, dijitallesme, mali y6netim
bilisim sistemleri
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DIGITALIZATION IN PUBLIC FINANCIAL MANAGEMENT
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ORC-ID: 0000-0003-2641-3674

ABSTRACT

Digitization is no longer an option but a necessity for governments in
the delivery of public services. The support of the political authority is
required for the transition to a digital public financial management. The
first stage of this is financial management information systems. In many
countries this first phase has already been achieved. Initially, it was to
digitize the functions of public financial management. In this sense, the
digitalization of payments and cash management is especially important.
In the field of public financial management, while digitalization ensures
budget reliability and fiscal transparency, the desired level of progress
in resource allocation has not yet been achieved. Today, countries have
to benefit from the data obtained from digital tools in making evidence-
based financial decisions. It depends on the extent to which digital
solutions meet the needs of users in performance measurement. In this
direction, in this study, the digital tools used in the field of public financial
management will be revealed. After the use of these digital tools, it will
be revealed what kind of benefits they will provide to the public financial
management. In the study, it has been determined that digital solutions
help public employees in the preparation, implementation and auditing
of public budgets. It has also been found that governments help in the
implementation of fiscal policies and fiscal rules.

Keywords: Public financial management, digitalization, financial
management information systems
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DEVLETTE YENIDEN YAPILANMA VE DiJiTAL KAMU HiZMETLERI
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OZET

1970’li yillarda diinyada yeni kamu isletmeciligi anlayisinin ortaya
¢ikisiyla beraber mevcut kamu yonetimlerinde yeniden yapilanma
yoluna gidilmistir. Bu dogrultuda yonetimde esnek, performans ve
miisteri/vatandas odakli, yonetisimi saglayaci, etkin ve verimli kamu
hizmeti anlayisina odaklanilmistir. Devlette yeniden yapilanmanin
araglarindan biri olarak dijital teknolojilerden yararlanilmistir.
Ozellikle 2000’li yillarla birlikte bircok iilkede ¢esitli kamu hizmetleri
elektronik devlet (e-devlet) kapisi lizerinden sunulmaya baslanmistir.
Tiirkiye’de de benzer sekilde kamu hizmetlerinde dijitallesme adimlari
atilmis ve 2008 yilinda uygulamaya koyulan e-devlet kapisi ile kamu
hizmetleri tek c¢ati altinda online olarak erisilebilir hale getirilmistir.
Kamu hizmetlerinin sunumunu déntstiiren bu siire¢ birey ve toplumu
etkiledigi gibi kamu politikalarinin belirlenmesi ve uygulamasini
da karsilikli ve birbirine bagh olarak doéntistiirmektedir. Dolayisiyla
ekonomik biiylime, inovasyon ve kiiresel rekabet giiclinii artirmada arag
olarak goriilen dijital teknolojilerin kamuda kullanimi giderek 6nem
kazanmaktadir. Nesnelerin interneti, yapay zeka gibi araglarin yani sira
blok zinciri (blockchain) gibi araci kurumlar1 ve btirokrasiyi ortadan
kaldirma vaadiyle ortaya ¢ikan yeni teknolojiler karsisinda devletin
uyum ve uyum saglama kapasitesi 6n plana ¢ikmaktadir. Teknolojinin
hizla ilerledigi bu siirecte kamuda dijital dontisiimiin incelenmesi ve
mevcut durumun betimlenmesi dnem kazanmaktadir. Bu baglamda
calismada ilk olarak yonetisim ve iyi yonetisim kavramlar1 agiklanarak
dijital yoOnetisim kavraminin ortaya ¢ikisindan bahsedilecektir.
Akabinde kamu yonetiminde ve kamu hizmet sunumunda djijital
teknolojilerin kullanimi konusunda 6ncii olan iilkelerin gerceklestirdigi
dijital déniisiimiin gelisim siireci ele alinacaktir. Ozellikle dijital
yOnetisime verdigi énem ile bu konuda 6ncii iilkelerden biri olmay1
basaran Estonya ve Amerika Birlesik Devletleri (ABD) basta olmak
lizere dijital doniistimde basarisiyla dikkat ¢eken tilkelerin déniisiim
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siireci  degerlendirilecektir. incelemelerde uluslararasi kurumlar
tarafindan hazirlanan ve dijitallesme endekslerini gosteren raporlar ve
konu ile ilgili yerli ve yabanci akademik yayinlardan yararlanilacaktir.
Bu ¢alismada Tiurkiye’nin dijital teknolojiler aracilifiyla sundugu kamu
hizmetleri ve kamu kesiminde dijitallesmenin yonetimi i¢in kurulan
Cumhurbagskanlig Dijital Dontisiim Ofisi gibi kurumsallasmaya ydnelik
atilan adimlarin kronolojik olarak ortaya konmasi ve mevcut strateji ve
politikalar tizerinden bir degerlendirmeye gidilmesi amag¢lanmaktadir.

Anahtar Kelimeler: Dijital kamu hizmeti, dijitallesme, e-devlet, kamu
yOnetimi, yonetisim
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ABSTRACT

In the 1970s, with the emergence of the new public management
approach in the world, the existing public administrations were
restructured. In this direction, the focus has been on a flexible,
performance and customer/citizen oriented, effective and efficient
public service approach that provides governance. Digital technologies
were used as one of the tools of restructuring in the state. Especially
with the 2000s, various public services in many countries have started
to be offered through the electronic government (e-government)
gateway. Similarly, in Turkey, digitalization steps have been taken in
public services and with the e-government gateway put into practice in
2008, public services have been made available online under a single
roof. This process, which transforms the delivery of public services,
not only affects the individual and the society, but also transforms the
determination and implementation of public policies mutually and
interdependently. Therefore, the use of digital technologies in the public
sector, which is seen as a tool in increasing economic growth, innovation
and global competitiveness, is becoming increasingly important. In
addition to tools such as the internet of things and artificial intelligence,
the state’s capacity to adapt and adapt comes to the fore in the face of
new technologies that have emerged with the promise of eliminating
intermediary institutions such as blockchain and bureaucracy. In
this process where technology is advancing rapidly, it is important to
examine the digital transformation in the public sector and to describe
the current situation. In this context, firstly, the concepts of governance
and good governance will be explained and the emergence of the concept
of digital governance will be mentioned. Subsequently, the development
process of the digital transformation realized by the countries that are
pioneers in the use of digital technologies in public administration and
public service delivery will be discussed. The transformation process
of countries that stand out with their success in digital transformation,
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especially Estonia and the United States of America (USA), which have
become one of the leading countries in this regard with the importance
they attach to digital governance, will be evaluated. In the studies, reports
prepared by international institutions and showing digitalization indices
and domestic and foreign academic publications related to the subject
will be used. In this study, it is aimed to present chronologically the steps
taken towards institutionalization such as the public services provided
by Turkey through digital technologies and the Presidency Digital
Transformation Office, which was established for the management of
digitalization in the public sector, and to make an evaluation on the
current strategies and policies.

Keywords: Digital public service, digitization, e-government, public
administration, governance
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OZET

En basit tanimiyla genis kitlelere enformasyon saglayan medyanin
soylemle ile olan belirgin iliskisi, siyasi dili ve giindemi kontrol etmek
isteyen aktorlerin medyay1 -bazen manipiilatif (yalan/yanlis?) haberler
yoluyla- kendi lehlerine kullanmak istemelerine neden olmaktadir. ilk
bakista sosyal medya, bu miicadelede yer bulamayan kitlelere nesnel
ve dogrudan bilgiye ulasma ve giindeme dair diisiincelerini paylasma
imkani1 verir. Bu anlamda sosyal medya genis bir etkilesim ag1 kurarak
yeni enformasyon agina dahil olmak isteyen siyasi aktorlerin ve kitlelerin
siyasi glindeme dair hizli ancak giivenilir olmayan bilgi paylasiminda
bulunmalarinin éniinii agmis olur. Calismada bu sorundan hareketle
sosyal medyada iretilen dezenformasyonun Kitleleri yonlendirme
siirecine yonelik bir analizi gercgeklestirilmistir. Bu analizde sosyal
bilimlerde mevcut bir durumu yorumlamayr ve anlamlandirmayi
amaglayan elestirel sdylem analizi yontemi kullanilmistir. Arastirmada
sosyal medya ag1 olan Twitter’da en fazla takipgi sayisina sahip ve basili
olarak da yer alan gazetelerin paylasmis olduklari dezenformasyon
niteligi tasiyan haber metinleri ve bu metinlere yapilan yorumlar
incelenmistir. Arastirmanin sinirliliklari ¢ercevesinde bu gazetelerden
secilen bes drnek olay ve bu olaylara yapilan yorumlardan en fazla begeni
alanlar1 incelemeye alinmistir. Arastirma, dezenformasyon niteligi
tasiyan haberlerin kitleleri yonlendirdigini ve bu yolla sosyal medyada
ideolojik kiimelenmelere yol actigini gostermeyi hedeflemektedir.

Anahtar Kelimeler: Sosyal medya, siyaset, elestirel soylem analizi,
dezenformasyon
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ABSTRACT

The significant relationship between the discourse and media, which
simply provides information to large masses, provokes the interests of
actors who want to control the political language and agenda through
using the media -that sometimes refer to manipulative news. At first
glance, social media gives the masses, who cannot find a place in this
struggle, the opportunity to reach objective and direct information and
to share their thoughts and opinions about the agenda. In this sense,
social media establishes a wide interaction network and paves the way
for political actors and masses who want to be included in the new
information network to share rapid but unreliable information about
political issues. In this study, due to this problem, an analysis of the
disinformation produced on social media towards the process of directing
the masses is carried out. In this analysis, the critical discourse analysis
method which aims to interpret existing issues in social sciences is used.
In the study, the news texts with disinformation characters shared by
the newspapers, which are in print and also have the highest number
of followers on Twitter, and the comments made on these texts were
examined. Within the scope of the research, five case studies selected
from these newspapers and the ones that received the most likes from
the comments made on these events were examined. The research aims
to show that news with disinformation characters direct the masses and
in this way lead to echo-chambers in social media.

Keywords: Social media, politics, critical discourse analysis,
disinformation.
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OZET

Kentlesme, insanlarin kentsel alanlarda yogunlasmasi ve kentsel
alanda olusan tiiketim ve tretim faaliyetleridir. Bugiin, insanligin
yarisindan fazlasi kentsel mekanlarinda yasamaktadir. S6z konusu
alanlarda halihazirda kiiresel GSYIH'nin yaklasik% 80'ni tiretilmektedir.
Bu nedenle 21. yiizy1l kentler ¢agi olarak da adlandirilmaktadir.
Kentlesme, bize insanligin sosyal ve ekonomik refahinin gelisimini
getirse de sadece cevresel felaketlere degil, ayn1 zamanda kentlerin
fiziksel sorunlari, goriintii ve gurilti Kkirliligi, trafik sikisikligi gibi
sorunlara da neden olmaktadir. Bu anlamda sehirlesmenin maliyeti de
ortaya ¢ikmaktadir. Kentsel kamu politikasi, kentlesme siire¢lerinin
zararinl azaltmaya c¢alismaktadir. Akilli sehir kavrami, kentlesmenin
digsalliklariyla basa ¢ikmak i¢in de gelistirilmistir. Bu c¢alismanin
konusu, kentsel kamu politikasi1 analizi agisindan kentsel dijital araglari
ve uygulamalarini incelemektir. Bu anlamda, s6z konusu ¢alismanin
amaci, akilli sehir politikasinin biyiiksehir belediyelerde kullanilan
kentsel dijital araglarin bir degerlendirmesini yapmaktir. Calisma
kapsaminda, kullanilan yéntem nitel bir arastirma yéntemi olarak ¢oklu
durum ¢alismasidir ve bu arastirmada dokiiman analizi teknigi kentsel
dijital araglarla ilgili kentsel kamu politikasini agikliga kavusturmak ve
arastirmak icin kullanilacaktir. Bu arastirma faaliyeti, biiyliksehirlerde
akilli sehir kavrami acisindan Kkentsel uygulama araglarinin ve
uygulamalarinin nasil gelistirildigini gostermeyi de amaglamaktadir.
Calisma, birincisi kentsel kamu politikas1 analizi olan ii¢ ana béliimden
olusacaktir. ikinci béliim akilli sehir kavramlarini tarihsel bir baglam
icerisinde tartisacaktir. Son kisimda ise arastirma, akilli sehir politikasi
ile kentsel dijital araclar ve uygulamalar: arasindaki iliskiyi islevsellik,
tiretim ve icerik agisindan analiz edecektir.

Anahtar Kelimeler: Akilli kent, kentsel kamu politikasi analizi, dijital
araclar ve uygulamalari, biiytliksehir
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ABSTRACT

Urbanization is a concentration of people in urban areas and the
consumption and production activities that are comprised in the urban
sphere. Today, more than half of humanity lives in urban settlements,
and cities currently generate about 80% of global GDP so this century
is called the era of the city. Although urbanization brings us the
development of social and economic welfare of humankind, it causes
not only environmental disaster but also, it reasons urban physical
conditions, and visual and noise pollution, traffic jams, etc. In other
words, concentrating people and economic activities in the city has a cost.
Urban public policy tries to diminish the harm of urbanization processes.
The smart city concept also is developed to cope with urbanization
externalities. The subject of this study is to reveal the urban digital tools
implementation in terms of urban public policy analysis. In this sense, the
aim of this study is to make an evaluation of metropolitan municipalities
based on urban implementation digital tools of smart city policy. Within
the scope of the study, the method used is multiple case study as a
qualitative research method and the document analysis technique will
be used in this research to clarify and investigate urban public policy
regarding urban digital tools. This paper aims to illustrate how Turkish
metropolitan municipalities develop urban implementation tools in
terms of the smart city concept. The research is going to be composed
of three main parts, the first of which analysis briefly urban public
policy analysis. The second part investigates the smart city notions in
a historical context. Finally, the research will discuss the relationship
between smart city policy and urban digital tools in regard to aspects of
functionality, producer, and content.

Keywords: Smart city, urban public policy analysis, digital tools and
implemantations, metropolitan
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OZET

Saghga erisimde yasanan esitsizlikler, halk saghginin temel
sorunlarindan birini olusturmaktadir. Dijitallesme, etkisini en ¢ok
gosterdigi alanlarin basinda gelen saglik hizmetlerine, esitsizleri
derinlestirici bir etki de birakmaktadir. Dijital saglik hizmetlerinden
yararlanabilmek i¢in etkin bir internet kullanimi ve bireysel beceri
gereklidir. Bu nedenle internete erisimi bulunmayan ve internet
kullanimi hakkinda bilgi sahibi olmayan bireyler icin sagliga erisim
hususunda dayenibir engel ortaya ¢cikmistir. Literatiirde ‘dijital boliinme’
olarak tanimlanan bu kavram, kendilerine sunulan dijital kaynaklardan
yararlanabilen ve yararlanamayan insanlar arasindaki ugurumu
ifade etmek icin kullanilmaktadir. Dijital saglik hizmetlerinin, saglik
hizmetlerini tam olarak nasil etkiledigine dair kanitlar yeterli diizeyde
degildir. Buarastirmada saglik hizmetlerine erisimde dijitallesme ile ilgili
Pubmed ve Scopus lizerinden literatlir taramasi yapilarak dijitallesme
kavraminin sagliga erisimde meydana getirdigi olumlu ve olumsuz
ozellikler incelenecektir. Yapilan taramalar sonucunda g¢alismalarin
6nemli bir boélimiinde dijital saglik uygulamalarinin kullanimi ve sosyo-
demografik degiskenler arasinda bir iliski bulunmustur. Buna gore
kadinlarin erkeklere oranla internete erisim diizeyleri daha yiiksek
bulunsa bile bunu tam kapasite ile kullanma oranlar disiik ¢ikmistir.
Yiiksek gelire sahip olanlar ve saglik okuryazarlik diizeyi yiiksek
olanlarin dijital saglik uygulamalarini kullanma sikliklar1 daha yiiksek
bulunmustur. Incelenen ¢alismalarda dijitallesmenin saglik esitsizligini
azaltmada etkili oldugu bulunamamistir. Sonug olarak giinliik yasamda
insan hayatina giren ve hayati kolaylastirdig: iddia edilen uygulamalarin,
esitsizligi artirici etkisi goz ardi edilmemelidir.

Anahtar Kelimeler: Dijital boliinme, dijital saglik, saglik erisimi,
saglik esitsizligi
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ABSTRACT

Inequalities in access to health constitute one of the main problems of
public health. Digitization also leaves a deepening effect on inequalities
on health services, which is one of the areas where it has the most
impact. In order to benefit from digital health services, effective internet
use and individual skills are required. For this reason, a new obstacle
has emerged in terms of access to health for individuals who do not have
access to the Internet and do not have information about the use of the
Internet. This concept, which is defined as ‘digital divide’ in the literature,
is used to express the gap between people who can and cannot benefit
from the digital resources available to them. Evidence on exactly how
digital healthcare is impacting healthcare is lacking. In this research, the
positive and negative features of the concept of digitalization in access
to health will be examined by scanning the literature on digitalization in
access to health services on Pubmed and Scopus. As a result of the scans,
a relationship was found between the use of digital health applications
and socio-demographic variables in a significant part of the studies.
According to this, although women'’s levels of access to the Internet are
higher than men, the rate of using it at full capacity is low. Those with
high incomes and those with high health literacy levels were found to
be more likely to use digital health applications. In the studies reviewed,
it was not found that digitalization was effective in reducing health
inequality. As a result, the inequality-increasing effect of practices that
enter human life in daily life and that are claimed to make life easier
should not be ignored.

Keywords: Digital divide, digital health, health access, health
inequalities
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OZET

Brod tarafindan 1984 yilinda ortaya atilan teknostres, giincel
teknolojik gelismelere adapte olamamaktan kaynakli ortaya ¢ikan stres
olarak tanimlanmaktadir. Saglik hizmetleri, yogun teknoloji kullanimi
gerektirdigi icin saghk c¢alisanlarinin da bu kullanim becerisine sahip
olmasi beklenmektedir. Saglik calisanlarindan teknoloji kullanimina
yonelik beklentinin ytliksek olmasi da teknostrese yol agmaktadir. Bu
¢alismanin amaci, saghk calisanlarinin yasadigi teknostres ile ilgili
sistematik bir literatiir taramasi yapmak ve konuyu tiim yonleri ile
incelemektir. Bu arastirma sistematik derleme calismalarinda sikg¢a
kullanilan PRISMA yoéntemi kullanilarak yapilmistir. Konuya iliskin
arastirmalaraulasmakicinkullanilan Tiirk¢eveingilizceanahtarkelimeler
“Technostress”, “Health personnel”, “Health professionals”, “Healthcare
workers”, “Teknostres”, “Saglik Calisanlar1”, “Saglik Profesyoneli” olarak
belirlenmistir. Saglik ¢alisanlarinda teknostresi inceleyen galismalara
ulasmak i¢in, 20.05.2022 ila 29.07.2022 tarihleri arasinda Ulusal Tez
Merkezi, DergiPark, PubMed ve Web of Science (WoS) veri tabanlar
tizerinden arama yapimistir. Arastirmaya 29.07.2022 tarihine kadar
yapilmis biitiin ¢alismalar dahil edilmistir. Saglik profesyonellerine
yonelik olmayan, sistematik derleme ve meta analiz ¢alismalari, kongre
sunum ve bildirileri, tezden iiretilmis makaleler, kitap boliimi, tam
metin erisimi olmayan calismalar ve farkl veri tabanlarinda miikerrer
olarak c¢ikan calismalar, arastirmaya dahil edilmemistir. Yapilan
taramalar sonucunda toplam 762 calismaya ulasilmistir (WoS=633,
PubMED=100, Ulusal Tez Merkezi=17, Dergipark=12). Orneklemi saglik
¢alisani olmadigl i¢in aragtirma kapsami disinda birakilan ¢alisma sayisi
745’tir (WoS=628, PubMED=92, Ulusal Tez Merkezi=14, Dergipark=11).
Konu ile ilgili yapilmis bir sistematik derleme ve iki miikerrer ¢alisma da
arastirmadan c¢ikarildiginda toplamda 13 ¢alisma ile sistematik derleme
tamamlanmistir. Konuya iliskin en eski ¢alisma 2009 yilina ait iken,
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en ¢ok 2020 yilinda calisma yapilmistir. Yapilan ¢alismalar genellikle
calisan verimliligi ile iliskilendirilmistir (n=3). Pandemi déneminde
yeni teknolojik uygulamalarin kullanilmasinin zorunlu hale gelmesi de
calisanlarda varolan teknostresi artirdigl sonucuna ulasilmistir. Ayrica
mevcut bilgi iletisim teknolojilerinden yenilerine geciste yasanan
sorunlarin da teknostresi artirici etkisi oldugu sonucuna ulasilmistir.

Anahtar Kelimeler: Teknostres, saglik calisanlarinda teknostres,
sistematik derleme
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ABSTRACT

Technostress, introduced by Brod in 1984, is defined as the stress
that arises from not being able to adapt to current technological
developments. Since health services require intensive use of technology,
health workers are expected to have this skill. High expectations from
healthcare professionals for technology use also lead to technostress.
The aim of this study is to conduct a systematic literature review on
technostress experienced by healthcare professionals and to examine
the issue in all its aspects. This research was conducted using the
PRISMA method, which is frequently used in systematic review
studies. Key words in Turkish and English used to reach researches on
the subject were determined as “Technostress”, “Health personnel”,
“Health professionals”, “Healthcare workers”, “Technostress”, “Health
Professionals”, “Health Professional”. In order to reach studies examining
technostress in healthcare workers, a search was made on the databases
of the National Thesis Center, DergiPark, PubMed and Web of Science
(WoS) between 20.05.2022 and 29.07.2022. All studies carried out until
29.07.2022 were included in the study. Systematic review and meta-
analysis studies, congress presentations and papers, articles produced
from thesis, book chapters, studies without full text access, and studies
that are duplicated in different databases that are not intended for
health professionals were not included in the study. As a result of the
scans, a total of 762 studies were reached (WoS=633, PubMED=100,
National Thesis Center=17, Dergipark=12). The number of studies
excluded from the scope of the study is 745 (Wo0S=628, PubMED=92,
National Thesis Center=14, Dergipark=11) because the sample was
not a healthcare worker. When a systematic review and two duplicate
studies on the subject were excluded from the study, a total of 13 studies
were completed. While the oldest study on the subject belongs to 2009,
the most studies were conducted in 2020. Studies have generally been
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associated with employee productivity (n=3). It has been concluded that
the use of new technological applications during the pandemic period
has also increased the existing technostress in employees. In addition, it
has been concluded that the problems experienced in the transition from
existing information and communication technologies to new ones have
an increasing effect on technostress.

Keywords: Technostress, technostress in healthcare professionals,
systematic review
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OZET

Yasanan dijital dontsiim ile birlikte iilkelerin ekonomilerine
dahil olan dijital iktisadi olaylar bu alanda ortaya ¢ikmis en 6nemli
gelismelerdendir. Dijitallesme, ekonomik is modellerinin gelisimini
de beraberinde getirmis ve ticari hayatta isletmelerin fiziksel varliga
sahip olma gerekliligini 6nemli olgiide azaltmistir. Diger taraftan
vergilendirmenin biiyiik dl¢tide fiziksel bir mevcudiyete dayandirilmas;,
ozellikle uluslararasi vergilendirmede ciddi zorluklar yaratmaktadir.
Dijitallesme ile birlikte kolaylikla ulasilan a¢ik pazarlar, maddi olmayan
varliklar ve internet, isletmelerin yerel diizeyde herhangi bir hukuki
veya fiziksel varliga ihtiyac duymadan pazar paylarini artirmalarini ve
vergi dis1 kar elde etmelerini miimkiin kilmaktadir. Ayni zamanda dijital
ekonominin esnek olmasi, degisen kosullaraayak uydurmahizive benzeri
ozellikleri, vergilendirme kurallarindaki politika degisikliklerinde hizh
bir sekilde tepkiye ve vergiden kaginma y6ntemlerinin gelistirilmesine
neden olmaktadir. Bu c¢alismada dijital ekonomide vergilendirme
temelinde, ilk olarak dijital ekonomiye genel bir bakis agis1 getirip;
kavramini, kapsamini, temel o6zelliklerini anlatilacak ardindan dijital
ekonomide vergisel sorunlari ele alinacaktir. Calisma, Tiirkiye ve Avrupa
Birliginde baslica bu sorunlara yonelik alinan tedbir ve uygulamalarini
karsilastirmay1 amaglamistir. Son olarak dijital ekonominin bizler i¢in
tehdit ve firsatlarina yonelik bulgulara yer verilecektir.

Anahtar Kelimeler: Dijital ekonomi,vergilendirme, dijitallesme
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ABSTRACT

The digital economy, which is included in the countries of the world
with the digital transformation, is the most important one that comes
out of this economic situation. Digitization has brought with it the
development of economic business models and has significantly reduced
the need for businesses to have physical presence in commercial life.
On the other hand, the fact that taxation is largely based on a physical
presence creates serious difficulties, especially in international taxation.
With digitalization, open markets, intangible assets and the internet that
are easily accessible make it possible for businesses to increase their
market share and earn non-tax profits without the need for any legal or
physical presence at the local level. At the same time, the flexibility of
the digital economy, the speed of adapting to changing conditions and
similar features cause a rapid reaction to policy changes in taxation rules
and the development of tax avoidance methods. In this study, on the basis
of taxation in the digital economy, we first bring a general perspective
to the digital economy; The concept, scope and basic features will be
explained and then tax problems in the digital economy will be discussed.
The study aimed to compare the measures and practices taken for these
main problems in Turkey and the European Union. Finally, findings
on the threats and opportunities of the digital economy for us will be
included.

Keywords: Digital economy, taxation, digitization
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OZET

Biiylik sosyal medya platformlari, geleneksel manada kisiler arasi
iletisim araci olmanin 6tesinde kamusal tartismanin ana mekanlarindan
biri haline gelmislerdir. Bu niteliginden otiirii gerek sosyal medya devi
sirketler gerek kamu otoriteleri tarafindan yeni iletisim teknolojileri ile
cevrimici kamusal alanlara iliskin birtakim hukuki/politik diizenlemeler
getirilmistir. Ancak ilgili alandaki pozitif hukuk diizenlemelerinin ¢agin
ihtiyaclarini karsilamada yetersiz kaldigi1 soylenebilir. Hal boyle olunca,
sosyal medyaya iliskin uyusmazliklarda yargi makamlarina mevcut
hukuk normlari cercevesinde bir sonuca ulasma sorumlulugu ytiklenir.
S6z konusu durum, temel hak ve 6zgiirlikler ile demokratik degerlerin
sosyal medyadaki tezahiiriine dair birtakim tartismalar1 beraberinde
getirir. ifade 6zgiirliigiiniin sinirlanmasiyla baglantil olarak, calismamiz
su sorulara odaklanmaktadir: Sosyal medya yeni bir tiir kamusal alan
olarak telakki edilebilir mi? Bir kamu kurumu, hiikiimet yetkilisi yahut
bir kamu gorevlisi herhangi bir vatandasi sosyal medya hesabindan
engelleyebilir mi? Engellemenin altinda yatan neden engellenen
vatandasin politik goriislerini dile getirmesinden duyulan rahatsizliksa
verilecek cevap degisir mi? Bu baglamda, Birlesik Devletler Anayasasi
Birinci Degisiklik'te gilivence altina alinan haklara iliskin Yiiksek
Mahkeme ictihatlarinda gelisen “Kamu Forumu Ogretisi” incelememizin
zeminini olusturmaktadir. Ogretiye gore, yurttaslarin kamusal
meseleleri tartismak iizere bir araya geldikleri devlet tasarrufunda
bulunan mekanlara erisim ancak belirli sartlar altinda sinirlanabilir.
Geleneksel, tasarlanmis ve sinirlanmis kamu forumlari arasinda yapilan
ayrima gore; (i) sosyal medyanin interaktif alanlarinin bir kamu forumu
olarak nitelenip nitelenemeyecegi, (ii) bu alanlara getirilen erisim
engellemelerinin hukuki mahiyeti ve (iii) Amerikan mahkemelerince
verilen kararlarin analizi bildirimizin konusunu olusturmaktadir.

Anahtar Kelimeler: Kamu forumu o6gretisi, sosyal medya, ifade
ozgiirligli, demokrasi, kamusal alan
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FREEDOM OF EXPRESSION ON SOCIAL MEDIA:
A CURRENT DISCUSSION ON PUBLIC FORUM DOCTRINE
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ABSTRACT

The major social media platforms are beyond being a means of
interpersonal communication in the traditional sense; they have become
one of the main venues of public debate. Because of the nature of social
media, some legal-political regulations regarding new communication
technologies and online public spaces have been introduced by both
social media giants and public authorities. However, it may be argued
that legal regulations in the relevant field are insufficient to meet the
needs of the age. In this instance, judicial authorities are responsible for
concluding the disputes related to social media within the framework
of existing legal norms. The situation in question brings some debates
on the manifestation of fundamental freedoms and democratic values in
social media. In connection with the restriction of freedom of expression,
our study focuses on the following questions: Can social media be
considered as a new kind of public space? Does an official public
institution or a government official have any authority to block citizens
from their social media accounts? If the underlying reason for blocking
is being annoyed from the political view of the blocked citizen, will the
answer change? In this context, the “Public Forum Doctrine” developed
in Supreme Court case law on the First Amendment rights forms the
basis of our review. According to the doctrine, access to the public
spaces (owned or controlled by the government) where citizens gather
to discuss public issues can only be limited under certain conditions.
Pursuant to the distinction made between traditional, designated and
limited public forums, (i) whether the interactive spaces of social media
can be qualified as a public forum, (ii) discussions on the legal nature of
access restrictions to these areas, (iii) and the analysis of the decisions
given by the American courts are the subjects of our paper.

Keywords: Public forum doctrine, social media, freedom of expression,
democracy, public sphere
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OZET

Dijitallesme, sosyo-ekonomik bir¢ok gelismeye neden olurken diger
yandan birtakim riskleri de beraberinde getirmektedir. Bu risklerin en
basinda mahremiyet problemi gelmektedir. Mahremiyet konusu; geng,
yasli, cocuk ayirt etmeksizin toplumun biitiin kesimlerini yakindan
ilgilendiren bir husustur. Ozellikle sosyal politika acisindan dezavantajli
olarak nitelendirilen “cocuk”lar ve “genc”ler, artan internet ve sosyal
medya kullanimlar1 neticesinde, cok ciddi magduriyetler yasamaktadir.
Zira Web 2.0 ve Web 3.0 teknolojisinin imkanlari, bir yandan ¢ocuklar
icin cazip ortam sunarken diger yandan mahremiyetin seffaflasmasina
neden olmaktadir. Bu calismada ilgili alanyazin taramasi dogrultusunda,
mahremiyetin nasil doniistiigi ve gelisen dijital imkanlarin ¢ocuklarin
mahremiyetini nasil etkiledigi tartisilacaktir. Bu baglamda gelisen Web
teknolojisi ile mahremiyetin, 6zellikle gengler ve ¢ocuklar arasinda
rizadan seffafliga, seffafliktan tutsaklhiga evrildigi ifade edilebilir. Diger
yandan asir1 internet kullanimina bagh olarak, ¢ocuklarin psiko-sosyal
acidan bir¢ok sorunla karsilastigi (norolojik semptom bozukluguy,
depresyon, sosyal izolasyon, diisiik benlik saygisi vb.), buna ek olarak
fizyolojik acidan da problemler yasadigi goriilmistiir. Sorunlarin 6niine
gecilebilmesi agisindan ebeveynlerin, ¢ocuklarin internet kullanimini
siki takip etmeleri 6nem arz etmektedir. Ayrica, dijitallesme ve buna bagh
ortaya ¢ikan riskler dogrultusunda okullarda teknoloji ve mahremiyet
iliskisine yonelik farkindalik egitimleri verilmelidir.

Anahtar Kelimeler: Dijitallesme, Mahremiyet, Dezavantajli Grup,
Cocuklar, Gengler.
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DIGITALIZATION AND PRIVACY: RISKS FOR CHILDREN AND YOUTH
AS A DISADVANTAGED GROUP

Bilal COSAN
Bandirma Onyedi Eyliil Universitesi
ORC-ID: 0000-0002-8023-1129

ABSTRACT

While digitalization causes many socio-economic developments, it
also brings some risks. The most important of these risks is the problem
of privacy. The subject of privacy; It is an issue that closely concerns
all segments of society, regardless of young, old or child. Especially
“children” and “youth”, who are described as disadvantaged in terms of
social policy, experience serious issues as a result of their increasing use
of internet and social media. Because the possibilities of Web 2.0 and
Web 3.0 technology, on the one hand, provide an attractive environment
for children, on the other hand, cause privacy to become transparent. In
this study, in line with the literature review, how privacy is transformed
and how developing digital opportunities affect children’s privacy
is discussed. In this context, it can be stated that with the developing
Web technology, privacy has evolved from consent to transparency,
from transparency to captivity, especially among young people and
children. On the other hand, due to excessive internet use, children
faced with many psycho-social problems (neurological symptom
disorder, depression, social isolation, low self-esteem, etc.). In addition,
it was observed that they had many physiological problems. In order to
prevent these problems, it is important for parents to closely monitor
their children’s internet use. In addition, awareness educations should
be given on the relationship between technology and privacy in schools
about digitalization and the risks arising from it.

Keywords: Digitalization, Privacy, Disadvantageous Group, Children,
Youth.
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SiViL TOPLUM VE GONULLULUGUN DiJiTALLESEN DUNYADAKIi
YERI: E-GONULLULUK

Sait ASGIN
Karabiik Universitesi

ORC-ID: 0000-0003-0337-481X

Merve OZCAN
Karabiik Universitesi
ORC-ID: 0000-0003-0789-9613

OZET

Demokratiklesme siirecinin aktdrlerinden olan sivil toplum
kuruluslari, toplumsal diizenin vazgecilmez dinamikleri arasinda yer
almaktadir. Onemli roller iistlenerek yeni anlamlar kazanmaya baslayan
sivil toplum; ekonomik, kiiltiirel ve sosyal amaclarla kurulan 6rgitleri
de biinyesine dahil ederek kapsamini biiylitmiistiir. Bu baglamda sivil
toplum kuruluslar;; maddi c¢ikar gozetmeyen, goniilli topluluklar:
ifade etmektedir. Kiiresellesmeye paralel olarak gelisen teknolojik
ilerlemeler ise,goniilliliik hizmetlerinin uygulanabilirlik alanim
genisletmistir. Devlet hizmetleri de dahil olmak tizere tiim sektorlerin
elektronik ortama ge¢mesi, hizli ve kesintisiz sekilde hizmet alinmasini
kolaylastirmistir. Bu noktada goniilliiliik hizmetlerinin de online
bir ortamda sunulabilecegi hususu giindeme gelmistir. Bu c¢alisma
ile gontlluligiin dijital bir ortamda sunulmasina ve genis bir alana
yayllmasina katki saglayan e-goniilliliiglin avantaj ve dezavantajlarinin
ortayakonulmasiamaglanmaktadir. Arastirmada, bireyler arasi etkilesim
imkaninin daha fazla olmasi nedeniyle nitel arastirma tiirlerinden olan
odak grup goriisme teknigi kullanilmistir. Katilmcilarin dijital ortamda
sunulan gonillillik hizmetlerine bakis acilari, bilgi ve deneyimleri
gozlemlenmistir. Sonuglar neticesinde bazi dneriler sunulmaktadir. Zira
dijitallesmenin yayginlasmasi ve toplumsal eylemlerin bu y6nde revize
edilmesiyle yeni boyutlarda anlam kazanan gonilliliigiin de siirece
adapte olmasi, iizerinde durulmasi gereken bir husustur.

Anahtar Kelimeler: Sivil Toplum Kuruluslari, Dijitallesme,
E-gontllilik

76



B\

27 Infernational Conference On Digital
Business Management & Economics
ICDBME-2022

September 9-11, 2022

CIVIL SOCIETY AND VOLUNTARY PLACE IN DIGITIZING WORLD:
E-VOLUNTEERING

Sait ASGIN
Karabiik Universitesi

ORC-ID: 0000-0003-0337-481X

Merve OZCAN
Karabiik Universitesi
ORC-ID: 0000-0003-0789-9613

ABSTRACT

Non-governmental organizations, which are one of the actors of the
democratization process, are among the indispensable dynamics of
the Decommunal order. Civil society, which has begun to acquire new
meanings by assuming important roles, has expanded its scope by
includingexamplesestablished foreconomic, culturalandsocial purposes.
In this context, non-governmental organizations refer to voluntary
communities that do not pursue financial interest. Technological
developments that have developed in parallel with globalization, ISE has
also expanded the scope of applicability of volunteering services. The
transition of all sectors, including government services, to electronic
media has facilitated the rapid and precise purchase of services. At this
point, it has come to the agenda that volunteering services can also
be offered online. In this study, it is aimed to present volunteering in
a digital environment and to share the advantages and disadvantages
of e-volunteering, which enables participation in the dissemination of a
wide area of the advantages and disadvantages of e-volunteering.

In the research, focus group vision technique, which is one of the
qualitative research types, was used because the impact area between
individuals is more. Participants’ perspectives, knowledge and
experiences on volunteering services offered in digital environment
were monitored. As a result of the results, some recommendations are
presented. Because. adapting volunteerism to the process, which has
gained meaning in new dimensions with the publication of digitalization
and the revitalization of batch operations in this direction, is also a
matter that needs to be focused on.

Keywords: Non-Governmental  Organizations, Digitalization,
E-Volunteerism
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DiJiTAL SAGLIK TEKNOLOJiSiNDE DIiLEMMA

Damlanur ARI
Tarsus Universitesi
ORC-ID: 0000-0001-9885-7990

OZET

Dijital saglik teknolojileri, kisiye 6zel tedavi ve bakim olanaklar
sunmasisebebiile diinya genelinde yaygin olarak kullanilmaktadir. Dijital
saglik, hasta ve doktorlara ¢ok sayida tibbi ¢ozlimler saglamaktadir.
Bu c¢oziimler, hasta ve doktorlara fayda saglarken; cevreye zarar
verebilmektedir. Bu faydalar ve zararlar arastirmacilar i¢in bir dilemma
olusturmaktadir. Literatiirde dijital sagligin ¢cogunlukla faydalari ile ilgili
calismalar mevcuttur. Bu calismada 6zgilin olarak, geleneksel derleme
yontemi ile dijital saghigin cevresel zararlar1 arastirilmistir. Dijital saglik
teknolojilerinin zararlari ile ilgili endiselerden ilki, bu teknolojilerin
liretimi ve hammaddelerinin elde edilmesi sirasinda karbon emisyonu
miktarinin artmasi ve ytliksek enerji tiiketimine neden olmasidir. Demir,
cwva ve altin gibi hammaddeleri elde etmek icin arazilerin tahribata
ugramasi ise, ekosistemi olumsuz etkileyebilmektedir. Ayrica iiretilen
elektronik tiriinlerin kullanim 6mrii bittiginde olusan e-atiklar, ¢cevreye
zehirli kimyasallar salinmasina sebep olmaktadir. E-atiklarin etkili
bir sekilde yonetilmemesi ise, cevre kirliligi nedeni ile saglik riskleri
dogurmaktadir. Bir diger ikilem, dijital saghgin ¢ok biiytik miktarda
verilerin toplanmasini ve depolanmasini gerekli kilmasidir. Verilerin
bulut sistemlerinde depolanmasi, yiiksek miktarda enerji tiiketimine
neden olmaktadir. Dijital sagligin en sik kullanilan alanlarindan biri olan
tele-tip hizmetleri, saglik kurumlarina ulasim sirasinda olusan karbon
emisyonunu azaltmaktadir. Ancak bu hizmetler de biiylik miktarda
enerji tiiketimine yol agmakta ve bu da karbon emisyonu miktarini
artirmaktadir. Dijital saglik teknolojilerinin kanitlanan faydalar1 ve
potansiyelleri oldukca fazladir. Ancak siirdiiriilebilir bir saglik ve cevre
icin bu teknolojilerin ¢evresel etkileri de arastirilmalidir. Siirdiriilebilir
teknoloji uygulamalari i¢in kiiresel saglik politikalar1 olusturulmal ve
yesil bilgi teknolojileri desteklenmelidir.

Anahtar Kelimeler: Dijital saglk, Dijital Saglik Teknolojisi, Cevre,
Yesil Bilgi Teknolojileri
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DILEMMA IN DIGITAL HEALTH TECHNOLOGY

Damlanur ARI
Tarsus Universitesi
ORC-ID: 0000-0001-9885-7990

ABSTRACT

Digital health technologies are widely used around the world, as
they offer personalized treatment and care. Digital health provides a
multitude of medical solutions to patients and doctors. While these
solutions benefit patients and doctors; can harm the environment. These
benefits and harms pose a dilemma for researchers. In the literature,
there are studies mostly on the benefits of digital health. In this study,
the environmental damage of digital health was investigated with the
traditional review method. The first of the concerns about the harms
of digital health technologies is the increase in the amount of carbon
emissions and high energy consumption during the production of these
technologies and the acquisition of their raw materials. Destruction
of lands to obtain raw materials such as iron, mercury and gold can
adversely affect the ecosystem. In addition, e-waste generated at the
end of the useful life of the electronic products produced causes toxic
chemicals to be released into the environment. Failure to manage
e-waste effectively creates health risks due to environmental pollution.

Another dilemma is that digital health requires the collection and
storage of enormous amounts of data. The storage of data in cloud
systems causes high energy consumption. Tele-medicine services, one of
the most frequently used areas of digital health, reduce carbon emissions
during transportation to health institutions. However, these services
also cause a large amount of energy consumption, which increases the
amount of carbon emissions. The proven benefits and potentials of digital
health technologies are immense. However, for a sustainable health and
environment, the environmental effects of these technologies should
also be investigated. Global health policies should be established for
sustainable technology applications and green information technologies
should be supported.

Keywords: Digital health, Digital Health Technology, Environment,
Green Information Technologies
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DEVLETTE DiJiTAL DONUSUM: DiJiTAL DONUSUM OFiSi ve ACIK
VERIi PROJESI

Siileyman KiP
Tokat Gaziosmanpasa Universitesi
ORC-ID: 0000-0003-3743-4753
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Tokat Gaziosmanpasa Universitesi
ORC-ID: 0000-0001-7945-6307

OZET

Bilgi ve iletisim teknolojilerinde yasanan gelismeler, internet
kullaniminin genis kitlelere ulasmasi ve bilgi toplumu dénemine gecis
ile birlikte devletlerin kalkinma anlayislar1 ve kamu hizmetlerinin
sunum sekli de doniisiime ugramaktadir. Devletin yeni kalkinma
yaklasimlar1 c¢ergevesinde calismalar1 organize etmesi ve yliriitmesi
gerekmektedir. Gelecegin ekonomisinde etkin bir gii¢ olmak, zamanin
getirdiklerini iyi yorumlamak, hizli karar alip kararlar1 uygulayan
yonetisim anlayisina sahip olmak ve yenilik¢i teknolojilerle ¢6ziim
tiretebilmek ile mimkindiir. Dogrudan yapan devlet anlayisinin
yerini aktorleri etkinlestiren ve biitiin aktorleri kalkinma amaciyla
bir araya getiren devlet anlayisi almistir. Teknoloji ve dijitallesme
¢agl tim aktorlerin ortakligini zorunlu kilmaktadir. Ayrica giiniimiiz
kosullari, planlama, karar verme ve uygulama siireglerini etkileyen tim
paydaslar ile devlet arasindaki iliskilerde yeni aktorler ortaya ¢ikmistir.
Cumhurbagkanhigr Hikiimet Sistemi ile kurulan Dijital Doéniisim
Ofisi, glinimiiz teknolojisini kamu yodnetimine uyarlamay1 amagclayan
devlet uygulamalar1 aktorlerinden biridir. Ofisin amaglar1 arasinda
verilerin arastirmalar ve yapay zeka teknolojilerinde kullanilmasi da
yer almaktadir. Yapay zeka ve yenilik¢i teknolojilerin gelistirilebilmesi
veri ekosistemi ile orantilidir. Ac¢ik Veri Projesi, vatandaslara ve
bilim insanlarina sunulmak iizere anonimlestirilmis ve mahremiyeti
saglanmis, veriden deger tiretmeyi amagclayan veri paylasim projesidir.
Bu c¢alisma, son dénemlerde kamu yonetimi alan yazininda 6n plana
¢ikan dijitallesme ve devletin dijital doniisiimii konusuna deginmektedir.
Bu kapsamda, Dijital Dontisiim Ofisi ve Agik Veri Projesinin amaglari,
yararlar1 ve olumsuzluklari agiklanacaktir. Ayrica, Dijital Dontisiim Ofisi
projelerinin neler oldugu ve karsilasilan sorunlar iizerinde durulmustur.
Verilerin analiz edilmesi siirecinde mahremiyet koruyucu cesitli
onlemler incelenmis, bu 6nlemlerden en ¢ok kullanilani olan Diferansiyel
Mahremiyetagiklanmis ve mahremiyetin giiriiltii ekleme metodu ile nasil
saglanacag1 anlatilmistir. Federe Ogrenme, verilerin sunuculardan hig
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cikmadig isbirlikci bir makine 6grenmesi yontemidir. Acik Veri Projesi
kapsaminda Federe Ogrenme ile kisisel verilerin gizliliginin saglanacag
savunulmaktadir.

Anahtar Kelimeler: Dijital Doniisiim Ofisi, Dijitallesme, A¢ik Veri,
Teknoloji, Yapay Zeka
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DIGITAL TRANSFORMATION IN THE STATE: DIGITAL
TRANSFORMATION OFFICE and OPEN DATA PROJECT

Siileyman KiP
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ORC-ID: 0000-0003-3743-4753

Hafijur RAHMAN
Tokat Gaziosmanpasa Universitesi
ORC-ID: 0000-0001-7945-6307

ABSTRACT

Along with the developments in information and communication
technologies, the reach of Internet usage to a wide audience and
the transition to the information society era, the development of
understanding of states and the way public services are provided are
also undergoing a transformation. The state needs to organize and
carry out work within the framework of new development approaches.
It is possible to be an effective force in the economy of the future,
to interpret well what time brings, to have an understanding of
governance that takes quick decisions and implements decisions, and
to be able to create solutions with innovative technologies. The direct
state understanding has been replaced by understanding of the state
that enables actors and brings all actors together for the purpose of
development. The age of technology and digitalization requires the
partnership of all actors. In addition, new actors have emerged in the
relations between all stakeholders and the state, which affect today’s
conditions, planning, decision making and implementation processes.
The Digital Transformation Office, established with the Presidential
System of Government, is one of the actors of state practices aimed at
adapting today’s technology to public administration. The aim of the
office includes the use of data in research and artificial intelligence
technologies. The development of artificial intelligence and innovative
technologies is proportional to the data ecosystem. The Open Data
Project is a data sharing project that aims to generate value from data
that has been anonymized and provided with privacy to be presented to
citizens and scientists. This study explores the topic of digitalization and
digital transformation of the state, which has recently come to the core in
the field of public administration. In this context, the objectives, benefits
and negatives of the Digital Transformation Office and the Open Data
Project will be explained. In addition, it was focused on what the Digital
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Transformation Office projects are and the problems encountered. In the
process of analyzing the data, various privacy-protecting measures were
examined, Differential Privacy, which is the most used of these measures,
was explained and it was explained how to ensure privacy by adding
noise. Federated Learning is a collaborative machine learning method
in which data never leaves the servers. It is argued that the privacy of
personal data will be ensured with Federated Learning within the scope
of the Open Data Project.

Keywords: Digital Transformation Office, Digitization, Open Data,
Technology, Artificial Intelligence

83



®

2 International Conference On Digital
Business Management & Economics
ICDBME-2022

September 9-11, 2022

YONETIME GUVENINiN SAGLANMASINDA BiR ARAC OLARAK 20.
YILINA GIRERKEN BiLGi EDINME HAKKI KANUNUNUN UYGULAMA
BASARISI

Ertugrul Selcuk GULDULER
[ETT Genel Miidiirligii
ORC-ID: 0000-0003-4785-8111

OZET

Demokratik ve seffaf yonetimin gereklerinden olan esitlik, tarafsizlik
ve agiklik ilkelerinin 6nem kazanmasiyla kamu idarelerinden bilgi
talep eden vatandaslarin, belirli siire ve sartlarda bilgi sahibi olmalar:
saglanmaktadir. Cikarildig: giinden bugtine yaklasik yirmi yil gecen Bilgi
Edinme Hakki Kanunu cergevesinde, vatandaslarin bilgi talepleri kamu
idarelerince karsilanmaktadir. Calismanin konusu, bilgi edinme hakki
kapsaminda kamu idarelerinin bilgi edinme bagvurularina siiresinde
ve tam olarak cevap verip vermediginin incelenmesidir. Calismanin
amaci, secgilen 6rneklem tizerinde kamu idarelerinin bilgi edinme hakki
kanununda yer alan ilkelere ne derecede uyduklarinin ve gelismeye
acik alanlarin ortaya konulmasidir. Orneklem olarak Tiirkiye'deki
30 biiyiiksehir belediyesi secilmistir. Her drnekleme CIMER sistemi
lizerinden yapilan basvuruda sehir i¢i toplu tasimada 2019 ve 2020
yillarinda yapilan yolculuk sayisi bilgisi talep edilmistir. Cevap vermeyen
belediyelerden 2 tanesi icin Bilgi Edinme ve Degerlendirme Kurulu'na
yazili muracaat yapilmistir. Elde edilen cevaplar bir hesaplama yontemi
ile sayisallastirilmis ve 100 tizerinden puanlanmistir. Puanlamada kriter
olarak basvuruya cevap verilmesi, cevap verme siiresi, talep edilen
bilginin tam olarak verilmesi alinmistir. Verilerin biiyiik bir kisminin
toplanmasi yaklasik 7 ay siirmiistiir. Calisma, kamu idarelerinin bilgi
edinme faaliyeti ile ilgili basarisini bir puan lizerinden modellemektedir.
30 biiyliksehir belediyesinin tamaminin bilgi edinme basvurusuna
cevap verdigi; 22’sinin kanuni siireye uyduklar1 sonucuna ulagilmistir.
30 biytlksehir belediyesinden 17’si istenilen bilgiyi tam olarak
saglamigtir. Istenen bilgiyi vermeyen belediyeler, gerekce olarak
sahsen basvuru yapilabilecegi, internet sitesinden ya da telefon ile
bilginin temin edilebilecegi, istenen bilginin gizli ve ayr1 bir ¢alisma
yapilmasini gerektiren bilgi oldugu yoniinde gerekcelerde bulunmustur.
Kamu idarelerinin cesitli ve asilsiz gerekcelerle basvurularda talep
edilen bilgileri vermedikleri; kanundaki siireye uymadiklari; Bilgi
Edinme Kanunu’nun igerigine uygun olmayan bu uygulamalarin Kurul
tarafindan kabul edilebilir olarak goriildigi ¢alisma sonuglar: olarak
degerlendirilmektedir.

Anahtar Kelimeler: bilgi edinme hakki, yerel yonetimler, esitlik,
tarafsizlik, agiklik
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IMPLEMENTATION SUCCESS OF THE LAW ON THE RIGHT TO
INFORMATION, ENTERING ITS 20TH ANNIVERSARY AS A TOOL TO
ENSURE CONFIDENCE IN MANAGEMENT

Ertugrul Selcuk GULDULER
[ETT Genel Miidiirligii
ORC-ID: 0000-0003-4785-8111

ABSTRACT

The principles of equality, impartiality and openness that are required
by democratic and transparent management become important,
allowing citizens requesting information from public administrations
to be informed in certain periods and conditions. The study aims to
reveal the extent to which public administration complies with the
principles contained in the right to information law and the areas open
to development on the selected sample. As a sample, 30 metropolitan
municipalities in Turkey were selected. For each sampling application
made through the CIMER system, information on the number of trips
made on urban public transportation in 2019 and 2020 was requested.
Written applications were made to the Right to Information Law for
2 municipalities that did not respond. The answers obtained were
digitized with a calculation method and scored out of 100. Responding to
the application, response time, and providing the requested information
were taken as criteria in scoring. Most of the data took about 7 months
to collect. 30 metropolitan municipalities responded to the request
for information; it was concluded that 22 of them complied with the
statutory deadline. 17 of the 30 metropolitan municipalities provided
the requested information in full. The municipalities, which did not
provide the requested information, justified that the application can
be made in person, information can be obtained from the website or by
phone, and that the requested information is confidential and requires
a separate study. Public administrations do not provide the information
requested in the applications for various and unfounded reasons; they
did not comply with the time limit in the law; these practices, which
do not comply with the content of the Right to Information Law, are
considered the results of the study, which are seen as acceptable by the
Board.

Keywords: right to information, local governments, equality,
impartiality, openness
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SOSYAL HiZMETTE ELEKTRONIK BiLGi SISTEMLERININ
KULLANIMININ HiZMET SUNUMU VE MESLEKI KiMLiK
UZERINDEKI ETKILERI

Gizemnur KORDALI
Tarsus Universitesi
ORC-ID: 0000-0002-5124-6268

OZET

Dijitallesme ¢aginda insan yasaminin her yoni bilgi ve iletisim
teknolojilerinden (BIT) etkilenmektedir. Sosyal hizmet siirdirilebilir
refahhedeficercevesindebilgiyimerkeze almaktave hizmetlerinicalisilan
grubun ihtiyac¢larina cevap verebilmek iizerine temellendirmektedir.
Bu dogrultuda elektronik bilgi sistemleri sosyal hizmet miidahalesine
isbirlik¢i ¢oztimler, kayit ve depolama kolayligi, erisim ve orgiitlenme
kapasitesi, zaman tasarrufu, kaynak ve uzmanlasmis niifusa hizli erisim,
hesapverilebilirlikgibi avantajlar saglamaktadir. Ancakdijital ve teknoloji
tabanl ¢dziimler ayn1 zamanda, kime ve nasil hizmet edildigi konusunda
biiyiik bir degisim ve radikal donilisim yaratma giiciine sahiptir.
Hiikiimetlerin denetleme islevine giderek daha fazla aracilik eden bilgi
teknolojileri, elektronik panoptikon kurarak, kontrol toplumunun
insasina katki sunmaktadir. Bu durum sosyal hizmet kurumlarinin
misyonu, miiracaatg¢i gruplarinin aldig1 hizmetin icerigi ve sosyal hizmet
uzmaninin mesleki kimligi acisindan risk kabul edilmektedir. Elektronik
bilgi sistemleri icerisinde standardizasyon, niceleme ve bicimsel temsil
fenomenlerinin merkeze alinmasi, sosyal hizmetleri merkezi hikiimet
politikalar1 odaginda bir paradigma kaymasina itmektedir. Sosyal
hizmette bilgi toplama ve islemeye yonelik artan vurgu, sosyal hizmetin
profesyonel statiisiinii tehdit etme, iliskisel yonelimi sinirlama, mesleki
deger ve kimlikleri biirokratiklestirme riski tasimaktadir. Bu ¢calismada
elektronik bilgi sistemlerinin, sosyal hizmet sunumundaki etkilerine
odaklanilmakta ve bu ¢ercevede sosyal hizmetin drgiitsel, profesyonel
ve biirokratik sorumluluklari arasindaki gerilim tartisilmaktadir.

Anahtar Kelimeler: BIT, Elektronik Bilgi Sistemi, Veri Tabanlari,
Sosyal Hizmet, Elektronik Panoptikon, Biirokratiklesme
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EFFECTS OF USE OF ELECTRONIC INFORMATION SYSTEMS IN
SOCIAL WORK ON SERVICE PROVISION AND PROFESSIONAL
IDENTITY

Gizemnur KORDALI
Tarsus Universitesi
ORC-ID: 0000-0002-5124-6268

ABSTRACT

In the age of digitalization, every aspect of human life is affected
by information and communication technologies (ICT). Social work
puts information at the center within the framework of the goal of
sustainable welfare and bases its services on meeting the needs of the
working group. In this respect, electronic information systems provide
advantages such as collaborative solutions to social work intervention,
ease of registration and storage, capacity for access and organization,
time saving, rapid access to resources and specialized population, and
accountability. But digital and technology-based solutions also have
the power to create massive change and radical transformation in who
and how they are served. Information technologies, which increasingly
mediate the supervisory function of governments, contribute to
the construction of the control society by establishing an electronic
panopticon. This situation is accepted as a risk in terms of the mission
of social service institutions, the content of the service received by the
client groups and the professional identity of the social worker.

The centralization of the phenomena of standardization, quantification
and formal representation in electronic information systems pushes
social services to a paradigm shift in the focus of central government
policies. The increased emphasis on information gathering and
processing in social work risks threatening social work’s professional
status, limiting relational orientation, and bureaucratizing professional
values and identities. This study focuses on the effects of electronic
information systems on the provision of social work, and in this context,
the tension between the organizational, professional and bureaucratic
responsibilities of social work is discussed.

Keywords: ICT, Electronic Information System, Databases, Social
Work, Electronic Panopticon, Bureaucratization
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SAGLIK KURULUSLARINDA DiJiTALLESME VE VERIMLILiGIN
ONEMLI BILESENi: KURUMSAL KAYNAK PLANLAMA

Sema DOKME YAGAR
Ankara Universitesi
ORC-ID: 0000-0003-0298-7534

OZET

Giiniimiizde salgin ile birlikte kamu kaynaklarinin verimli kullanimi
tekrar tartisma konusu haline gelmistir. Bu siirecte, saglik yoneticileri
kurumsal kaynak planlama sistemleri gibi mevcut kaynaklar1 verimli
bir sekilde yonetebilmek icin faydali araglara ihtiya¢ duymuslardir.
Kurumsal kaynak planlama teknolojisi, gerekli tiim is fonksiyonlarim
paylasilan bir veri tabani ile tek bir sisteme entegre etmek i¢in kurumsal
capta bir paket olarak tanimlanmaktadir. Saglk kuruluslarindaki
dijitallesme siirecinin 6nemli bir gostergesi olarak bilinmektedir. Bu
teknolojik yapu ile birlikte finansal yonetim, insan kaynaklari yonetimi,
tirin ve hizmet lojistigi gibi bircok faaliyet sistematik olarak uyumlu
hale getirilmektedir. Bu ¢alismada ise, kurumsal kaynak planlamanin
verimlilik tizerindeki etkilerini inceleyen arastirmalar incelenmistir.
Incelenen arastirmalar secilirken bazi kriterler dikkate alinmistir.
Arastirmalarin SSCI, SCI-E, SCI, ESCI ve Scopus indekslerinde yer almasi
ve elektronik ortamda ulasilabilir olmasi temel kriterler olmustur.
“Kurumsal kaynak planlama”, “hastane”, “saglik kurulusu” ve “verimlilik”
anahtar kelimeleri kullanilarak 11.07.2022 - 17.07.2022 tarihleri
arasinda, PubMed, Web of Science ve Google Akademik veri tabanlari
tizerinden bir tarama yapilmistir. Baslik ve Ozetler dikkate alinarak
calismalar incelenmis ve belirlenen kriterleri saglayan alti arastirma
calismanin kapsamini olusturmustur. Arastirmalarin %83.3’liniin vaka
calismasiniteliginde oldugu belirlenmistir. Bunun disinda, arastirmalarin
Kore (%33.3), ABD (%16.7), Portekiz (%16.7) ve Pakistan’da (%16.7)
yapildiklar tespit edilmistir. Bir ¢alismada ise, arastirmanin yapildigi
yer belirtiimemistir. Verimlilik agisindan bakildiginda, arastirmalarin
bliylik bir ¢ogunlugunda (%66.7) hizmet kalitesinin artirilmasinda
kurumsal kaynak planlamanin etkili olabilecegi goriilmustir. Ayni
sekilde, arastirmalarin %33.3’linde maliyetleri disiiren etkisine ve
%16.7’sinde ise, karar verme siireglerini kolaylastirici etkisine vurgu
yapilmistir. Sonug olarak, rekabetci bir saglik sektortiinde hastaneler/
saglik kuruluslari, maliyetleri disiirirken aynmi zamanda yiliksek
kaliteli bakim sunmak icin stireclerine odaklanmak zorundadirlar. Elde
edilen bulgular, bu stireclerin gelistirilmesinde ve kaynaklarin verimli
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yonetilmesinde hastaneler/saglik kuruluslari i¢cin kurumsal kaynak
planlamanin degerini ortaya koyan bazi degerli kanitlar1 sunmaktadir.

Anahtar Kelimeler: Hizmet Kalitesi, Karar Verme, Kurumsal Kaynak
Planlama, Maliyet
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DIGITALIZATION AND IMPORTANT COMPONENT OF EFFICIENCY
IN HEALTHCARE ORGANIZATIONS: ENTERPRISE RESOURCE
PLANNING

Sema DOKME YAGAR
Ankara Universitesi
ORC-ID: 0000-0003-0298-7534

ABSTRACT

Today, with the epidemic, the efficient use of public resources has
become a matter of discussion again. In this process, healthcare managers
needed useful tools to efficiently manage existing resources, such as
enterprise resource planning systems. Enterprise resource planning
technology is defined as an enterprise-wide package for integrating
all necessary business functions into a single system with a shared
database. It is known as an important indicator of the digitalization
process in health institutions. With this technological structure, many
activities such as financial management, human resources management,
product and service logistics are systematically harmonized. In this
study, studies examining the effects of enterprise resource planning
on productivity were examined. Some criteria were taken into account
while selecting the studies examined. The basic criteria were that
the researches were included in the SSCI, SCI-E, SCI, ESCI and Scopus
indexes and that they were accessible electronically. A search was
conducted on PubMed, Web of Science and Google Scholar databases
between 11.07.2022 and 17.07.2022 using the keywords “institutional
resource planning”, “hospital”, “health institution” and “efficiency”. The
studies were examined by considering the titles and abstracts, and six
studies that met the specified criteria formed the scope of the study.
It was determined that 83.3% of the studies were case studies. Apart
from this, it was determined that the studies were conducted in Korea
(33.3%), USA (16.7%), Portugal (16.7%) and Pakistan (16.7%). In one
study, the place where the research was conducted was not specified.
From the point of view of efficiency, it has been seen in most of the
studies (66.7%) that enterprise resource planning can be effective in
increasing service quality. Likewise, 33.3% of the studies emphasized its
cost-reducing effect and 16.7% its facilitating effect on decision-making
processes. As a result, in a competitive healthcare industry, hospitals/
healthcare organizations must focus on their processes to deliver high-
quality care while reducing costs. The findings provide some valuable
evidence that demonstrates the value of enterprise resource planning
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for hospitals/healthcare organizations in developing these processes
and managing resources efficiently.

Keywords: Service Quality, Decision Making, Enterprise Resource

Planning, Cost
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DiJiITALLESMENIN SOSYAL HiZMET ALANINA YANSIMALARI: iYi
UYGULAMA ORNEKLERI ISIGINDA TURKIYE’'DE SOSYAL HiZMET
SUNUMU VE BILGI ILETi$SiM TEKNOLOJILERININ ETKIiN KULLANIMI

Ayse ALICAN SEN
Tarsus Universitesi
ORC-ID: 0000-0001-7132-8394

OZET

21. yiizyilda bilgi ve iletisim teknolojilerinde yasanan bas dondiriici
degisikliklerle ivme kazanan Toplum 5.0 olgusu doga bilimlerinde oldugu
kadar sosyal bilimlerde de paradigma degisimini zorunlu kilmistir. Bu
siirecte insani hizmet odakli meslekler icerisinde yer alan sosyal hizmet
alanindadagelenekselyontemlerinyanindasosyalhizmetlerinsunumunda
bilgi iletisim teknolojilerinin kullanilmasina yonelik tartismalar ve
uygulamalar giindeme gelmistir. Giiniimiizde bircok gelismis tilkede
sosyal hizmette bakim uygulamalarina erisimi artirmak icin teknoloji
ve internet tabanl platformalar kullanilmakta, sosyal hizmet uzmanlari
¢evrimici danisma oturumlari, sosyal medya platformlari, video tabanh
egitimler ve midahaleler araciligiyla hizmetler sunmaktadir. Ayrica
mildahale siireglerini daha iyi takip etmek ve giincellemek i¢in gelismis
yazilim ve c¢evrimi¢i hizmetler de kullanilmaktadir. Tiirkiye’de sosyal
hizmet alaninda temel bilgi teknolojilerinin yaygin olarak kullanimi
COVID-19 kiiresel salgini ile birlikte baslamistir. Ancak kurumlarin
teknolojik alt yap1 ve biitce yetersizlikleri, personelin teknolojik bilgi ve
kullanim yetkinlerinin artirilmasi ihtiyaci, miiracatgilarin sosya-kiiltiirel
ve ekonomik ozellikleri gibi etkenler bilgi-iletisim destekli sosyal hizmet
sunumunun yayginlastirilmasi ve etkin kilinmas1 6niindeki kisitlar
olarak 6ne ¢ikmaktadir. Bu ¢alismada ilk olarak konuya iliskin kuramsal
yaklasimlar ele alinacaktir. Ardindan iyi uygulama drnekleri tizerinden
diinyada bilgi iletisim teknolojileri kullanilarak gerceklestirilen sosyal
hizmet miidahale ve degerlendirme siiregleri ve uygulama modelleri
incelenecektir. Son olarak Tiirkiye'nin sosyal, kiiltiirel ve ekonomik arka
plani géz dniinde bulundurularak iyi uygulamalar 1s1g81nda dijital tabanh
sosyal hizmet sunum imkanlari tizerinde durulacaktir.

Anahtar Kelimeler: Bilgi iletisim teknolojileri, e-sosyal hizmet, sosyal
hizmet miidahalesi
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REFLECTIONS OF DIGITALIZATION TO SOCIAL WORK: SOCIAL
WORK PRESENTATION AND THE EFFECTIVE USE OF INFORMATION
COMMUNICATION TECHNOLOGIES IN THE LIGHT OF GOOD
PRACTICE EXAMPLES

Ayse ALICAN SEN
Tarsus Universitesi
ORC-ID: 0000-0001-7132-8394

ABSTRACT

The phenomenon of Society 5.0, which gained momentum with the
rapid change in information and communication technologies in the
21st century, necessitated a paradigm shift in social sciences as well as
in natural sciences. In this process, discussions and practices regarding
the use of information and communication technologies in the delivery
of social works have come to the fore in addition to traditional methods
in the field of social work, which is among the human service-oriented
professions. Today, technology and internet-based platforms are used
to increase access to care practices in social work in many developed
countries, social workers provide services through online counseling
sessions, social media platforms, video-based trainings and interventions.
Advanced software and online services are also used to better track and
update response processes. The widespread use of basic information
technologies in the field of social work in Turkey started with the
COVID-19 global epidemic. However, factors such as the technological
infrastructure and budget deficiencies of institutions, the need to increase
the technological knowledge and usage skills of the personnel, and the
socio-cultural and economic characteristics of the applicants stand out
as the constraints on the dissemination and effectiveness of information-
communication supported social work provision. In this study, first of
all, theoretical approaches on the subject will be discussed. Then, the
social work intervention and evaluation processes and application
models, which are carried out using information and communication
technologies in the world, will be examined through good practice
examples. Finally, considering Turkey’s social, cultural and economic
background, digital-based social work delivery opportunities will be
discussed in the light of good practices.

Keywords: Information and communication technologies, e-social
work, social work intervention
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COVID-19 ONCESIi VE SONRASI SAGLIK HARCAMALARININ
ENFLASYONA ETKIiSi: EURO BOLGESI

Ezgi DOGAN
Yiiksek Ihtisas Universitesi
ORC-ID: 0000-0002-7751-7687

OZET

2019 Aralik ayinda baslayan ve 2020 Mart ay1 itibariyle kiiresel 6lcekli
etkilerinin goriildiigii Covid-19 pandemisi bir¢ok sektorii etkileyerek
ekonomide yakin tarihte benzeri gériilmemis bir kriz ortami ve belirsizlik
yaratmistir. Covid-19 pandemisi ile lilkeler cesitli ekonomik 6nlemler
almistir. Para ve maliye politikas1 kapsaminda bir¢ok politika araci
kullanilmistir. Bu donemde 6zellikle mali destek paketleri uygulanarak
saglik sektori desteklenmistir. Pandemi déneminde saglik kuruluslarinin
ylikiinlin artmas1 ve mali destek paketleri; saglik sektoriine ve Covid-19
tedavisine 0zel ayrilan paketler saglhik harcamalarim1 arttirmistir.
Uygulanan dnlemlere ragmen Covid-19 pandemisinin etkilerinin yogun
bir sekilde yasandig1 ve pandeminin etkisinin azaldigi déonemlerde arz
ve talep soklarinin yasanmasinin ekonomiye etkileri olmustur. Euro
Bélgesinde 2019 yiinda %1,20 olan enflasyon (TUFE) orani, 2021
yilinda %3,40 olmustur. 2021 yili enflasyon tahmini, tahminlerin revize
edilmis olmasina ragmen %2,56 iken gerceklesen %3,40 olmustur.
Euro Bolgesi 2022 yili enflasyon tahmini ise %7,01'dir. Calismada
Covid-19 oOncesi ve sonrasi Euro bolgesinde saglik harcamalarinin
enflasyona olan etkisi analiz edilmektedir. Yapilan ¢alismalarda
Covid-19 pandesiminin iilke ekonomilerine olan etkileri incelenirken
spesifik olarak saglik harcamalarinin Covid-19 oncesi ve sonrasi
enflasyona etkisi ele alinmamis olup ¢alismanin literatiire bu yoniiyle
katki saglamasi hedeflenmektedir. Calisma kapsaminda OECD ve Diinya
Bankasi verileri derlenmistir. Calismanin ekonometrik analizi ici EViews
programi kullanilarak oncelikle birim kok testi ile serilerin duranlig
incelenecektir. Sonrasinda ise VAR analizi ve Granger nedensellik testi
uygulanacaktir.

Anahtar Kelimeler: Covid-19, saglik ekonomisi, saglik harcamalari,
enflasyon, Euro Bolgesi
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THE EFFECT OF HEALTH EXPENDITURES ON INFLATION BEFORE
AND AFTER COVID-19: EURO AREA

Ezgi DOGAN
Yiiksek Ihtisas Universitesi
ORC-ID: 0000-0002-7751-7687

ABSTRACT

The Covid-19 pandemic, which started in December 2019 and had
global effects as of March 2020, affected many sectors and created an
unprecedented crisis environment and uncertainty in the economy
in recent history. With the Covid-19 pandemic, countries have taken
various economic measures. Many policy tools have been used within the
scope of monetary and fiscal policy. Throughout this period, the health
sector was supported, especially by applying financial support packages.
Increasing the burden of health institutions and financial support
packages during the pandemic period; Packages dedicated to the health
sector and Covid-19 treatment have increased health expenditures.
Despite the measures implemented, the effects of supply and demand
shocks on the economy were experienced in the periods when the effects
of the Covid-19 pandemic were experienced intensely and the effect of
the pandemic decreased. The inflation (CPI) rate, which was 1.20% in
2019 in the Euro Area, became 3.40% in 2021. Although the forecast for
2021 inflation was revised, it was 2.56%, while the actual realized was
3.40%. The Euro Area inflation forecast for 2022 is 7.01%. In the study,
the effect of health expenditures on inflation in the Euro Area before and
after Covid-19 is analyzed. While examining the effects of the Covid-19
pandemic on the national economies in the studies, the effect of health
expenditures on inflation before and after Covid-19 was not specifically
addressed, and it is aimed that the study will contribute to the literature.
Within the scope of the study, OECD and World Bank data were compiled.
Using the Eviews program for the econometric analysis of the study, first
of all, the stationarity of the series will be examined with the unit root
test. Afterwards, VAR analysis and Granger causality test will be applied.

Keywords: Covid-19, health economics, health expenditures, inflation,
Euro Area
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FEMINiZM VE COCUK HAKLARI PERSPEKTiFi BAGLAMINDA
SHARENTING KAVRAMI

Hatice Biisra CAN
Tarsus Universitesi
ORC-ID: 0000-0002-5895-3379

OZET

Yasadigimiz dijital ag toplumunda kitlesel iletisimi saglayan en énemli
mecralardan birisi de siiphesiz ki sosyal medya araclaridir. Sosyal medya
araglar1 ayni zamanda bireylerin duygu, diisiince, deneyim, ilgi, beceri
veya yetkinliklerini sergilemek i¢cin paylasimlar yaptigi dijital alanlardir.
Sosyal medyada popiiler olarak paylasilan ve bu ¢alismanin da konusunu
olusturan deneyimlerden birisi de “sharenting” pratikleridir. Sharenting
kavrami Ingilizce “share” (paylasim) ve “parenting” (ebeveynlik)
kavramlarinin birlesiminden olusmakta ve ebeveynlerin, g¢ocuklari
hakkinda ses, fotograf, video, hikaye gibi medyalar paylasarak kendi
ebeveynlik deneyimlerini sosyal medyada diizenli ve detayl olarak
sunma pratiklerini ifade etmektedir. Annelerin ise daha sik bicimde
shareting pratiklerini goriilmektedir. Dolayisiyla bu ¢alismada, “sosyal
annelik” olgusu, feminist perspektif ve ¢ocuk haklar1 perspektifinden
incelenerek hem anneyi sharenting pratigini yapmaya iten nedenler hem
de ¢ocuk acisindan bu pratiklerin etkileri ele alinmistir. Bu kapsamda
sharenting, feminist bakis acgisindan degerlendirildiginde ataerkil
diizende hep geri planda birakilan kadinin, geleneksel toplumsal cinsiyet
rollerine gore kutsal olan annelik roliini dijital araglarla birlestirerek
glg, yetkinlik, popilerlik ve iyi bir ekonomik kazang elde etmesini
saglar. Ayni zamanda da kadmnin “makbul annelik” kimligini insa
ederek ataerkil diizende toplumsal onay almasina ve sosyal statiistinii
ylikseltmesine yardimci olur. Diger taraftan sharenting kavrami ¢ocuk
haklar1 acgisindan degerlendirildiginde ise, ¢ocugun ¢ocukluk cagindan
itibaren dijital ayak izinin olusmasina, ¢ocugun 6zel hayatinin, onur
ve sayginliginin ve Kkisisel verilerinin korunmasi hakkinin ihlaline
neden olmaktadir. Tlim bunlarin yani sira ¢ocugun ¢ocuk teshirciligine
ve istismarina acik hale gelmesine ve c¢ocuklarin ekonomik agidan
ebeveynleri tarafindan istismar edilmesine de sebebiyet vermektedir.
Dolayisiyla bu arastirmada feminizm ve ¢ocuk haklari perspektifine gore
degerlendirilen sharenting pratiginin ¢ocuklar icin olduk¢a olumsuz
ve riskli etkileri sahip bir pratik bicimi oldugu, kadinlar agisindan ise
kutsal annelik olgusu Uzerinden yapmis olduklar1 ataerkil pazarlik
nedeniyle geleneksel toplumsal cinsiyet kaliplarini yeniden treten bir
mekanizmaya sahip oldugu ortaya konulmustur.

Anahtar Kelimeler: Sharenting, Sosyal Medya Ebeveynleri, Cocuk
Haklari, Feminist Perspektif
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THE CONCEPT OF SHARENTING IN THE CONTEXT OF FEMINISM
AND CHILDREN'’S RIGHTS PERSPECTIVE

Hatice Biisra CAN
Tarsus Universitesi
ORC-ID: 0000-0002-5895-3379

ABSTRACT

Undoubtedly, social media tools are one of the mostimportant channels
that provide mass communication in the digital network society we live
in. Social media tools are also digital spaces where individuals share
their feelings, thoughts, experiences, interests, skills or competencies.
One of the experiences that are popularly shared on social media and
which is the subject of this study is the “sharenting” practices. The
concept of sharenting consists of the combination of the English “share”
and “parenting” concepts and refers to the practice of parents to present
their own parenting experiences regularly and in detail on social media
by sharing media such as audio, photo, video, story about their children.
Sharenting practices of mothers are seen more frequently. Therefore, in
this study, the phenomenon of “social motherhood” is examined from the
perspective of feminist and children’s rights, and both the reasons that
push the mother to practice sharenting and the effects of these practices
in terms of the child are discussed. In this context, when sharenting
is evaluated from a feminist point of view, it enables the woman, who
has always been left in the background in the patriarchal order, to gain
power, competence, popularity and a good economic gain by combining
the sacred role of motherhood according to traditional gender roles with
digital tools. At the same time, it helps women to gain social approval and
raise their social status in the patriarchal order by building the identity
of “acceptable motherhood”. On the other hand, when the concept of
sharing is evaluated in terms of children’s rights, it causes the formation
of a child’s digital footprint from childhood, a violation of the child’s
right to privacy, dignity and respect, and the protection of personal
data. In addition to all these, it also causes the child to be open to child
exhibitionism and abuse, and to the economic exploitation of children
by their parents. Therefore, in this research, it has been revealed that
sharenting practice, which is evaluated from the perspective of feminism
and children’s rights, is a practice that has extremely negative and
risky effects for children, and that it has a mechanism that reproduces
traditional gender stereotypes for women due to the patriarchal bargain
they have made over the sacred motherhood phenomenon.

Keywords: Sharenting, Social Media Parents, Child Rights, Feminist
Perspective
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DiJiTAL ARACLARLA OZENDIRILEN “ZORBALIK VE LINC
KULTURU”: GENC KUSAKLAR BAGLAMINDA

Aysel TEKGOZ OBUZ
Tarsus Universitesi
ORC-ID: 0000-0002-6738-5449

OZET

Sosyal medya, glinimiizde en sik kullanilan iletisim aglarindan
biridir. Hem bilginin tretimi ve yayiliminda hem de eglence amach
olarak hemen herkesin giindelik yasantisinda kendine yer edindigi bir
gercektir. Ozellikle genc¢ kusak arasinda son zamanlarda neredeyse bir
gereklilik haline gelen sosyal medya araclari, bir takim getirilerinin
yaninda bircok riskleri de icerisinde barindirmaktadir. Ornegin gengler
arasinda sik takip edilen sosyal medya platformlar1 incelendiginde,
ozellikle lise cag1 ¢ocuklar1 acgisindan; zenginlik, giig, giizellik, sonsuz
ask ve popiilerlik kavramlarinin 6zendirildigi ve bunlar disinda kalan
kisilerin ise dislanmaya, ezilmeye ve hor goriilmeye maruz birakildig
anlasilmaktadir. Bu calismada da siddetin bir bigcimi olan zorbalik,
ling, hakaret, dislama ve hor goriilme kavramlar: tartisilacaktir. Bu
baglamda ilgili alan yazin taramasi ve 6zellikle son zamanlarda gencg
kusak arasinda oldukga popiiler olan bazi dizi, film, oyun ve sosyal
medya aragclari irdelenecektir. Sonug olarak, son zamanlarda gen¢ kusak
tarafindan sik¢a izlenen ya da takip edilen programlarda, bu kavramlarin
yogunlukta oldugu gorilmektedir. Buna baglh olarak da, gengler arasinda
zorbalik ve ling alt kiiltiiriiniin yayginlastigl, asagilama ve dislanmanin
olduk¢a 6n planda tutuldugu soylenebilir. Nitekim genclerin zararh
icerikleri takip etmemeleri hususunda olumlu bir ebeveyn takibi 6nemli
olmaktadir. Ayrica okullarda, konu hakkinda ve olumlu sosyal iligkilerin
gelistirilmesine yonelik farkindalik egitimleri 6nemli olmaktadir. Bu
egitimler aracihigiyla, gencler arasinda empati ve diyalog zeminini
gelistirmek tizere bir goniilliiliik faaliyeti 6nemli rol oynayabilir. Boylece
okullarda “akran dayanismasi” saglanarak, zorbaligin 6niine gecilebilir.

Anahtar Kelimeler: Zorbalik, Ling, Sosyal Medya, Gen¢ Kusak
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“BULLYING AND LYNCHING CULTURE” ENCOURAGED BY DIGITAL
TOOLS: IN THE CONTEXT OF YOUTH GENERATIONS

Aysel TEKGOZ OBUZ
Tarsus Universitesi
ORC-ID: 0000-0002-6738-5449

ABSTRACT

Social media is one of the most frequently used communication
networks today. Itis a fact that both for the production and dissemination
of information and entertainment purposes, it has a place in the daily life
ofalmosteveryone. While social media tools, which have recently become
almost a necessity, especially among the youth generation, have some
benefits, they also bring some risks. For example, when analyzing social
media platforms often followed by young people, primarily in terms of
high school children, it is understood that the concepts of wealth, power,
beauty, endless love, and popularity are encouraged. Furthermore,
people excluded from the concepts of wealth, power, beauty, endless
love and popularity are exposed to exclusion, oppression, and despise.
In this study, the concepts of bullying, lynching, insulting, excluding and
despising, which are a form of violence, will be discussed. In this context,
TV series, movies, games and social media tools that are very popular,
especially among the youth generation, will be examined, and a review of
the relevant literature will be presented. As a result, it is seen that these
concepts are intensified on the platforms often watched or followed by
the youth generation. Accordingly, it can be stated that the subculture of
bullying and lynching has become widespread; in addition, humiliation
and exclusion are prioritized among young people. Positive parental
monitoring is necessary not to follow harmful content for young people.
In addition, awareness training provided by schools on the subculture
of bullying and lynching, and positive social relations development is
critical. Through these pieces of training, a volunteer activity can play an
essential role in developing empathy and dialogue among young people.
Thus, bullying can be prevented by providing “peer solidarity” in schools.

Keywords: Bullying, Lynching, Social Media, Youth Generation
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COVID-19 PANDEMISINE EPiSTEMIK PATERNALIZM BAGLAMINDA
BAKMAK: KAMU OTORITESININ DEZENFORMASYONLA iIMTiHANI

Halil KANADIKIRIK
Tarsus Universitesi
ORC-ID: 0000-0002-7215-1073

OZET

Paternalizm, o6zetle bir toplumsal grupta hiyerarsik olarak st
statiide bulunan kisi veya grubun as veya aslarinin iyi halini saglamak
ya da onlart bir kétiiliikten korumak amaciyla, bu as veya aslarinin
acik rizasini aramaksizin bunlarin davranis tercihlerine miidahale
etmelerinin mesru kabul edilmesidir. Paternalist davranis, sosyal
bilimlerde cesitli dal ve kavramlar altinda incelenmektedir. Paternalizm,
iktisat, isletme, tip ve egitim alanlarinda ¢okg¢a arastirmaya konu
olmusken, siyaset bilimi ve kamu yonetiminde daha nadir islenmis bir
konudur. Bununla birlikte COVID-19 pandemisi, liberal demokratik
siyasal sistemlere sahip devletlerin dahi halklariyla iliskilerinde, olagan
donemlerde diistiniilemeyecek derecede paternalist miidahalelerde
bulunabileceklerini gdstermistir. Siyasal yazinda siklikla ulus devletlerin
kuvvetle geri doniisii temasiyla islenen konu, tam da kamu otoritelerinin
toplumlarin her kesimine yonelik paternalist korumaciliklarinin bu
derecede bir toplumsal kabulle karsilanmis olmasidir. Sokaga cikma
ve seyahat kisitlamalari; is yeri, egitim kurumlari, dini kurumlar, vb.
bir¢cok mekanin fiziksel erisime kapanmasi; maske takma zorunlulugu;
salgindan olumsuz etkilenen gruplara mali kaynak aktarma gibi
uygulamalar, paternalizmin en sert bicimlerine 6rnektir. Koronaviriis
salgin1 boyunca kamu otoritelerinin en fazla paternalist miidahalede
bulundugu alan ise bireylerin bilissel, duygusal ve ahlaki durumlaridir.
Pandeminin basindan itibaren tim diinyada viriis kadar hizla yayilan
dezenformasyonun kontrol altina alinmasi amaciyla Diinya Saghk Orgiitii
ve ulusal hiikiimetlerce, tam da bu bilissel, duygusal ve ahlaki durumu,
yani epistemik alani belirlemeye yonelik cesitli tedbirler uygulanmistir.
Dezenformasyonun kontrol altina alinmasi amaciyla kamu otoritelersi,
bilisim teknolojileri basta olmak tlizere tiim kitle iletisim araglarini
ektin bicimde kullanmislardir. Bu yolla toplumun virtsiin kaynagi,
yayllmasi, hastalarin tedavisi, as1 ve asilanma vb. iliskin olarak alan
uzmanlarinca yanlis oldugu kabul edilen bilgi ve inanclara yonlenmesini
engellemeye calismislardir. Bireylerin salt fiziksel aktivitelerini degil,
ayni zamanda zihni ve duygusal siire¢lerini de onlarin iyiligi i¢in, onlarin
rizalarini almaksizin sevk ve idare etmeye ydnelik bu politika ilgili
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yazinda epistemik paternalizm kavramsallastirmasi ile karsilanmakta
ve tartisilmaktadir. Bu sunumda, pandemi boyunca kamu otoritelerinin
epistemik paternalizm baglamindaki uygulamalari 6rneklendirilecek ve
konu elestirel bir perspektiften tartisilacaktir.

Anahtar Kelimeler: COVID-19, Dezenformasyon, Epistemik
Paternalizm, Pandemi, Paternalizm.
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LOOKING AT THE COVID-19 PANDEMIC IN CONTEXT OF EPISTEMIC
PATERNALISM:THE CHALLENGE OF PUBLIC AUTHORITY WITH
DISINFORMATION

Halil KANADIKIRIK
Tarsus Universitesi
ORC-ID: 0000-0002-7215-1073

ABSTRACT

In summary, paternalism is the legitimate acceptance of a person
or group’s intervention in behavior preferences of their subordinates,
without seeking the explicit consent of them, in order to ensure the well-
being of them or to protect them from an evil. Paternalistic behavior is
studied under various branches and concepts in social sciences. While
paternalism has been the subject of much research in the fields of
economics, business, medicine and education, it is a less studied subject
in political science and public administration. However, the COVID-19
pandemic has shown that even states with liberal democratic political
systems can engage in paternalistic interventions in their relations with
their people, which could not be considered in ordinary times. The issue,
which is often handled with the theme of the strong return of nation
states in political literature, is precisely the fact that the paternalist
protectionism of public authorities towards all segments of society has
been met with such a social acceptance. Curfews and travel restrictions;
the closure of many places to physical access, such as workplace,
educational institutions, religious institutions, etc.; obligation to wear
masks; practices such as transferring financial resources to groups
negatively affected by the epidemic are examples of the strongest
forms of paternalism. During the coronavirus pandemic, the most
paternalistically intervened areas by public authorities are the cognitive,
emotional and moral states of individuals. Various measures have been
practiced by the World Health Organization and national governments
to determine exactly this cognitive, emotional and moral state, namely
the epistemic area, in order to control the disinformation that has
spread all over the world as rapidly as the virus since the beginning of
the pandemic. In order to control disinformation, public authorities have
effectively used all mass media, especially information technologies. In
this way, they tried to prevent the society from directing the information
and beliefs about the source of the virus, its spread, the treatment of
patients, vaccines and vaccination, etc. which are accepted as wrong by
the field experts. This policy, which aims to manage not only the physical
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activities of individuals, but also their mental and emotional processes
for their well-being, without their consent, is met and discussed in the
related literature with the conceptualization of epistemic paternalism.
In this presentation, the practices of public authorities in the context of
epistemic paternalism during the pandemic will be exemplified and the
subject will be discussed from a critical perspective.

Keywords: COVID-19, Disinformation, Epistemic Paternalism,
Pandemic, Paternalism
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KRiPTOPARA VE SIBER GUVENLIK iLE iLGIiLi YAYINLANAN
MAKALELERIN BiBLIYOMETRIK ANALIZi

Aysegiil KURTULGAN
Cag Universitesi
ORC-ID: 0000-0002-8066-6034

Gozde ELBiR MERMER
Cag Universitesi
ORC-ID: 0000-0002-6463-9319

OZET

Kripto paralar 2008 senesinde duyurulan ve 2009 senesi itibariyle
aktif olan merkezi olmayan dijital paralardir. ilk kripto para olan Bitcoin,
yapilan islemleri, birbirine bagh bilgisayarlar tizerinde blok zinciri
yapisinda tutan sisteme sahiptir. Son dénemlerde hemen herkesin her
giin konustugu bir sistem halini almistir. Béylece hizla gelisen kripto
para ve blok zincir teknolojileri ile yeni giivenlik kavramlar1 da ortaya
cikmistir. Bu ¢alismada kripto paralarin alt yapisi ve siber gilivenlik
onlemleri konusunda yapilan arastirmalar incelenmistir. Bu amagla
kripto paralar ve siber giivenlik alanindaki ¢alismalar, Web of Science ve
Scopus verileri ile bibliyometrik analiz 151§1nda incelenmistir. Inceleme
neticesinde Web of Science’de “kripto para (cryptocurrency)” ve “siber
glvenlik (cyber security)” anahtar kelimeler yazilarak bakildiginda 26
makale tespit edilmistir. Yillara gére makalelerin yayin adetleri 2022 ve
2018 yillarinda 1, 2019 yilinda 8, 2020 yilinda 7, 2021 yilinda 9 olmak
lizere toplam 26 adettir. Ulkeler bazinda incelendiginde ise ilk 5 iilkede
sirasiyla Hindistan’da 2, Suudi Arabistan’da 3, Rusya’da 3, italya’da
3 ve ABD’de 6 makale mevcuttur. Scopus’ta yayinlanan 31 makaleye
ulagilmigtir. Ulkelere gore dagilimda ilk 5 tilke, ABD’de 9, Hindistan’da
4, Suudi Arabistan’da 3, Birlesik Arap Emirlikleri'nde 3, Cin’de 2 adettir.
Yillara gore 2018 yilinda 2, 2019 ve 2020 yillarinda 8, 2021 yilinda 9,
2022 yilinda 4 adettir. Yapilan bu arastirmanin literatiire katki saglamasi
beklenmektedir.

Anahtar Kelimeler: Kripto para, Siber gilivenlik, Bibliyometrik analiz
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BIBLIOMETRIC ANALYSIS OF THE ARTICLES PUBLISHED ON
CYRIPTO-CURRENCY AND CYBER SECURITY

Aysegiil KURTULGAN
Cag Universitesi
ORC-ID: 0000-0002-8066-6034

Gozde ELBiR MERMER
Cag Universitesi
ORC-ID: 0000-0002-6463-9319

ABSTRACT

Crypto coins are decentralized digital currencies announced in 2008
and active as of 2009. Bitcoin, the first crypto currency, has a system that
keeps transactions made on interconnected computers in a blockchain
structure. Recently, it has become a system that almost everyone talks
abouteveryday. Asaresult, with the rapid development of blockchain and
crypto currency technology, new security concepts have also developed.
In this study, the research on the infrastructure of crypto currencies
and cyber security measures has been examined. As a result, with the
rapid development of blockchain and crypto currency technology, new
security concepts have also developed. Following the review, 26 papers
were identified on the Web of Science using the keywords “crypto-
currency” and “cyber security”. The number of publications of articles
by year is 26, including 1 article in 2022 and 2018, 8 articles in 2019, 7
articles in 2020, and 9 articles in 2021. When examined on a country-
by-country basis, there are 2 articles in India, 3 articles in Saudi Arabia,
3 articles in Russia, 3 articles in Italy, and 6 articles in the United States
respectively in the top 5 countries. 31 articles published in Scopus have
been reached. The top 5 countries in the distribution by country are 9
in the USA, 4 in India, 3 in Saudi Arabia, 3 in the United Arab Emirates,
2 in China. According to the years, there are 2 units in 2018, 8 in 2019
and 2020, 9 in 2021 and 4 in 2022. It is expected that this research will
contribute to the literature.

Keywords: Crypto-currency, Cyber security, Bibliometric Analysis
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BITCOIN, ETHEREUM, AND BNB: A VECTOR AUTOREGRESSION
ANALYSIS ON CRYPTOCURRENCIES

Esin DEMIREL
Istk Universitesi
ORC-ID: 0000-0003-4257-6780

ABSTRACT

There have been significant developments in cryptocurrencies, also
called digital money, especially in recent years. Cryptocurrencies have
begun to attract the attention of investors and have become a new
financial investment tool as an alternative to traditional investment tools.
Today, Bitcoin, Ethereum, and BNB are among the cryptocurrencies with
the highest market value, among the digital currencies that take place
as financial assets in the real economy. In this direction, the aim of this
study is to examine the short-term and long-term relationship between
Bitcoin, Ethereum, and BNB, which are the cryptocurrencies with
the highest market value, with daily data for the period 07/16/2021-
06/12/2022. According to the results of Augmented Dickey-Fuller
(ADF), Phillips-Perron (PP), and Kwiatkowski-Phillips-Shin (KPSS)
unit root tests performed in this direction, the variables were found
to be stationary at their first difference. According to the Johansen
cointegration test, no long-term relationship was found between
Bitcoin, Ethereum, and BNB cryptocurrencies. As a result of the Granger
causality test, it was seen that BNB was the Granger cause of Bitcoin and
Ethereum. As a result of the impulse-response analysis made within the
scope of Vector Autoregression analysis, it was seen that Bitcoin gave a
much higher response to the 1 standard deviation shock experienced
in BNB compared to the +1 standard deviation shock experienced in
Ethereum in the first period. As a result of the variance decomposition
analysis, it was seen that approximately 50% of the changes in the error
variance of Bitcoin and Ethereum were explained by the lags of BNB for
9 periods. It has been concluded that investors who will make short-
term investments with cryptocurrencies should invest by considering
the relationship of these digital currencies with each other, otherwise
the risk will be high.

Keywords: Cryptocurrency, Vector Autoregression, Cointegression
Test, Causality Analysis, Unit Root Test.
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BITCOIN, ETHEREUM VE BNB: KRIPTOPARALAR UZERINE BiR
VEKTOR OTOREGRESYON ANALIZi

Esin DEMIREL
Istk Universitesi
ORC-ID: 0000-0003-4257-6780

OZET

Dijital para olarak da adlandirilan kriptoparalarda o6zellikle son
yillarda onemli gelismeler yasanmistir. Kriptoparalar yatirimcilarin
ilgisini cekmeye baslamis ve geleneksel yatirim araclarina segenek
olarak yeni bir finansal yatirim araci haline gelmistir. Giiniimiizde reel
ekonomide finansal varlik olarak yer alan dijital paralardan Bitcoin,
Ethereum ve BNB piyasa degeri en yiiksek kriptoparalar icerisinde yer
almaktadir. Bu dogrultuda bu ¢alismanin amaci, piyasa degeri en yliksek
kriptoparalardan Bitcoin, Ethereum ve BNB arasindaki kisa ve uzun
donemli iliskiyi 16/07/2021-12/06/2022 donemi icin glinliik veriler
ile incelemektir. Bu dogrultuda yapilan Augmented Dickey-Fuller (ADF),
Phillips-Perron (PP) ve Kwiatkowski-Phillips-Shin (KPSS) birim kok
testleri sonuclarina gore degiskenler birinci farklarinda duragan olarak
bulunmustur. Johansen estiimlesme testine gore Bitcoin, Ethereum ve
BNB kriptoparalar arasinda uzun dénemli bir iliskiye rastlanmamistir.
Granger nedensellik testi sonucunda BNB'nin, Bitcoin ve Ethereum’un
Granger nedeni oldugu gorilmiistir. Vektor Otoregresyon analizi
kapsaminda yapilan etki-tepki analizi sonucunda Bitcoin’in, BNB’de
yasanan *1 standart sapmalik soka, Ethereum’da yasanan +1 standart
sapmalik soka gore ilk donem ¢ok daha yiiksek tepki verdigi gorilmiistiir.
Varyans ayristirma analizi sonucunda ise Bitcoin ve Ethereum’un hata
varyansinda meydana gelen degisimlerin yaklasik %50’sinin 9 donem
boyunca BNB’nin gecikmeleriyle agiklandigi goriilmustir. Kriptoparalar
ile kisa donemli yatirim yapacak olan yatirimcilarin bu dijital paralarin
birbirleri ile olan iliskisini dikkate alarak yatirim yapmalar1 gerektigi,
aksi taktirde riskin yiiksek olacagi sonucuna ulasilmistir.

Anahtar Kelimeler: Kriptopara, Vektér Otoregresyon, Estiimlesme
Testi, Nedensellik Analizi, Birim Kok Testi
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SiYASi VE EKONOMIK GELISMELERIN BiST YATIRIMCISINA ETKIiSi

Abdulmuttalip PILATIN
Recep Tayyip Erdogan Universitesi
ORC-ID: 0000-0002-2293-2808

OZET

Ulkelerin finansal ve ekonomik gelismislik seviyelerinin onemli
belirleyicilerinden birisi de sistematik riskler arasinda yer alan politik
ve ekonomik faktdrlerdir. Politik ve ekonomik gelismelerin, finansal
isleyis lizerinde dogrudan etkilerinin olmasinin yani sira haberler, yasal
kurumlar, agiklamalar, ticari ve finansal disa agiklik ile finansal 6zgiirliik
gibi belirleyiciler ilizerinden dolayli etkileri de ortaya g¢ikabilir. Bu
calismanin amaci siyasi ve ekonomik gelismelerin BIST yatirimcilarinin
yatirim kararlar1 Gizerindeki etkisini ortaya koymaktir. Calisma veri
seti Investing, MyNet Borsa, TredingView, Twitter ve bloklar iizerinden
online olarak yapilan anketlerden elde edilmistir. Ankete katilan tim
yatirnmcilar aktif BIST yatirnmcilar1 arasindan secilmistir. Calismada
siyasi ve ekonomik kararlarin yatirimci kararlarina etkisi literattirdeki
calismalardan faydalanilarak tiretilen dlgek ve gelistirilen yapisal esitlik
modeli ve olusturulan hipotezler ile test edilmistir. Calisma sonuglarina
gore, secim ve baskanlik tartismalari, ekonomik ve siyasi agiklamalar
ile yatirnm tavsiyesi degiskenlerinin yatirimcilarin yatirim kararlari
tizerinde etkili oldugu belirlenirken 6z yeterlilik, borsanin durumu
degiskenlerinin etkili olmadig1 belirlenmistir. Yatirimcilarin hisse
senedi yatirimlari tizerinde bu li¢ degiskenin anlamli bir etkisinin oldugu
sonucuna ulasilmistir.

Anahtar Kelimeler: Yatirim, BIST, Borsa, Se¢im, Politik Risk
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THE EFFECT OF POLITICAL AND ECONOMIC DEVELOPMENTS ON
BIST INVESTORS

Abdulmuttalip PILATIN
Recep Tayyip Erdogan Universitesi
ORC-ID: 0000-0002-2293-2808

ABSTRACT

One of the important determinants of the financial and economic
development levels of countries is the political and economic factors,
which are among the systematic risks. In addition to the direct effects
of political and economic developments on financial functioning, they
may also have indirect effects through determinants such as news,
legal institutions, disclosures, commercial and financial openness
and financial freedom. The aim of this study is to reveal the impact of
political and economic developments on the investment decisions of
BIST investors. The study data set was obtained from online surveys on
Investing, MyNet Borsa, TredingView, Twitter and blocks. All investors
participating in the survey were selected among active BIST investors.
In the study, the effect of political and economic decisions on investor
decisions was tested with the scale produced by using the studies in the
literature, the structural equation model developed and the hypotheses
created. According to the results of the study, it was determined that the
variables of election and presidential debates, economic and political
statements and investment advice were effective on the investment
decisions of the investors, while the variables of self-efficacy and the
stock market were not. It has been concluded that these three variables
have a significant effect on investors’ stock investments.

Keywords: Investment, BIST, Stock Exchange, Election, Political Risk
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SIGORTACILIK SEKTORUNDE DiJiTALLESME VE INSURTECH
KAVRAMI

Veli SIPAHI
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Batuhan MEDETOGLU
Mehmet Akif Ersoy Universitesi
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OZET

Sigortacilik; birbirine benzeyen muhtelif risklere karsi, sigortacilik isini
meslek edinen Kkisi ile kurumlar tarafindan, belirli bir prim karsiliginda
sigortalinin risklerinin tamaminin ya da bir kisminin tstlenildigi sisteme
verilen isimdir. Sigortacilik, birey ya da kurumlarin hayati ve hayati
disinda karsilasacagi risk olarak adlandirilan tehlikelere karsi giivence
saglamakta ve bu risklerin maddi hasarlarindan kisi ya da kurumlari
korumaktadir. Sigortacilik sektorii; emniyet ve dngoriilebilirlik saglama,
kredi teminine destek olma, tasarruf saglama, uluslararasi iligkileri
gelistirme, finansal istikrar saglama, etkin risk yonetimi saglama,
finansal sistemin etkinligini arttirma gibi islevlere sahiptir. Sigortacilik
sektoriinde giivence altina alinan riskler; yangin, sel, kaza, hayat, saghk,
nakliyat, trafik gibi branslardan olusmaktadir. Sigortacilik, belirli kural
ve prosedirler ile birtakim prensiplere sahiptir. Sigortacilik faaliyet
konular1 ve esaslar1 5684 nolu Sigortacilik Kanununda yer almaktadir.
Sigortaciligin prensipleri; azami iyi niyet, tazminat, halefiyet ve riicu,
sigortalanabilir menfaat, yakin sebep ve hasara katim seklinde
siralanmaktadir. Sigortacilik faaliyetinde risk devri gercgeklestirilirken
police ismi verilen s6zlesme ile islem gerceklestirilmektedir. Policede
yer alan nicel bilgiler ise sigortacilik meslek erbabi aktiierler ve
kurumlar tarafindan belirlenerek kullanicilara uygulanmaktadir. Bu
¢alismanin amaci, sigortacilik sektoériinde yer alan dijital uygulamalar
ile yapay zekanin sektore etkisini gosterebilmektir. Insurtech adi verilen
ve sigorta sektoriinde teknoloji ile meydana gelen gelismeleri yansitan
kavram agiklanmistir. Calismada dijitallesmenin sagladigi avantajlar ve
dezavantajlar gosterilmistir. Glinimiizde teknolojik altyapi ile sektore
saglanan imkanlar anlatilmistir. Calisma sonucunda ise teknoloji ile
dijitallesmenin sektdre etkileri ile Insurtech kavrami degerlendirilmistir.

Anahtar Kelimeler: Sigortacilik, Dijitallesme, Insurtech, Yapay Zeka,
Teknoloji
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DIGITALIZATION AND INSURTECH CONCEPT IN THE INSURANCE
INDUSTRY

Veli SIPAHI
Mehmet Akif Ersoy Universitesi
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Batuhan MEDETOGLU
Mehmet Akif Ersoy Universitesi
ORC-ID: 0000-0002-8400-1232

ABSTRACT

Insurance; It is the name given to the system in which all or some of
the risks of the insured are undertaken by individuals and institutions,
who take up the insurance business as a profession, against various
risks that are similar to each other, in return for a certain premium.
Insurance provides assurance against the risks that individuals or
institutions will encounter in their life and outside of their life, and
protects individuals or institutions from the material damages of these
risks. Insurance sector; It has functions such as providing safety and
predictability, supporting credit supply, saving money, developing
international relations, providing financial stability, providing effective
risk management, and increasing the efficiency of the financial system.
Risks secured in the insurance sector; It consists of branches such as
fire, flood, accident, life, health, transportation and traffic. Insurance has
certain rules and procedures and some principles. Insurance activity
subjects and principles are included in the Insurance Law No. 5684.
Principles of insurance; are listed as maximum goodwill, indemnity,
succession and recourse, insurable interest, proximate cause and
participation in damage. While transferring risk in insurance activity,
the transaction is carried out with a contract called policy. Quantitative
information in the policy is determined by insurance professionals and
institutions and applied to users. The aim of this study is to show the
effect of artificial intelligence on the sector with digital applications
in the insurance sector. The concept called Insurtech, which reflects
the developments in technology in the insurance industry, has been
explained. The advantages and disadvantages of digitalization are
shown in the study. Today, the technological infrastructure and the
opportunities provided to the sector are explained. As a result of the
study, the effects of technology and digitalization on the sector and the
concept of Insurtech were evaluated.

Keywords: Insurance, Digitalization, Insurtech, Artificial Intelligence,
Technology

111



®

2 International Conference On Digital
Business Management & Economics
ICDBME-2022

September 9-11, 2022

DOViZ KURU RiSKiNiN RiSKE MARUZ DEGER MODELI iLE
HESAPLANMASI: TARIHSEL SiMILASYON YAKLASIMI ORNEGI

Mercan HATIPOGLU
Cankir1 Karatekin Universitesi
ORC-ID: 0000-0003-3307-5458

OZET

Doviz kurlari uluslararasi ticarette tilkelerin rekabet giiclinii belirleyen
faktorlerden biridir. Bununla beraber, glintimiiz finans diinyasinda déviz
kurunun kendisi de yatirimin konusu haline gelmistir. Oyle ki, dévizden
getiri elde etmek amaciyla gilinliik olarak gergeklesen islem hacmi reel
ticaretten ¢ok fazla yiiksektir. Bu nedenle finansal yatirim araci olan
doviz kurlarinin riskini 6l¢gmek yatirimcilar i¢cin 6nem arz etmektedir.
Bu kisa ¢alismada, diinyada 6ncii gésterge niteligindeki doviz kurlarinin;
Brezilya Reali, Giiney Afrika Randi, Japon Yeni, Meksika Pesosu, isvigre
Frangi, ingiliz Sterlini, Euro, Malezya Ringiti, Giiney Kore Wonu,
Hindistan Rupisi, Tayland Bahti ve Cin Yuanin ABD dolar1 karsisindaki
pariteleri esas alinarak riskleri hesaplanmistir. Arastirmadaki veriler
haftalik frekansta olup, 13/07/2012 ile 08/07/2022 d6énemi arasini
kapsamakta ve toplamda 522 gézlemden olusmaktadir. Déviz kurlarinin
riskleri hesaplanirken Riske Maruz Deger yonteminden yararlanilmistir.
Giiven Aralig1 %99 olarak tercih edilmis ve 100 giinliik siire icerisinde
doviz kurunun maksimum kayip miktar1 % olarak hesaplanmistir.
Calismanin bulgulari en riskli déviz kurunun Brezilya reali olduguna
isaret ederken, riski en az olan para birimi Yuan olarak belirlenmistir.

Anahtar Kelimeler: RMD, Doviz Ruru, Risk
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MEASURING EXCHANGE RATE RISK WITH VALUE AT RISK MODEL:
EVIDENCE FROM HISTORICAL SIMULATION APPROACH

Mercan HATIPOGLU
Cankir1 Karatekin Universitesi
ORC-ID: 0000-0003-3307-5458

ABSTRACT

Exchange rates are the leading factors that determine the
competitiveness of countries in international trade. However, in terms
of financial system, the exchange rate itself has become the subject of
investment. In fact, the daily trading volume for gaining return on foreign
currency is much higher than the real trade transaction. For this reason,
itis important for investors to measure the risk of exchange rates. In the
shortstudy, financial risks of Brazilian Real, South African Rand, Japanese
Yen, Mexican Peso, Swiss Franc, British Pound, Euro, Malaysian Ringgit,
South Korean Won, Indian Rupee, Thai Baht and Chinese Yuan against
the US Dollar are calculated. The data in the research is at a weekly
frequency, covers the period between 13/07/2012 and 08/07/2022
and consists of a total of 522 observations. Value at Risk method was
employed in calculating the risks of exchange rates. Confidence Interval
was chosen as 99% and the maximum loss amount of the exchange rate
within 100 days was calculated as a percentage. The findings of the
paper show that the most risky exchange rate is the Brazilian real, while
the least risky is the Yuan.

Keywords: VaR, Foreign Exchange,Risk
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ICT, FINANCIAL DEVELOPMENT AND SUSTAINABLE TOURISM IN
GHANA

Alhassan MUSAH
University For Development Studies
ORC-ID: 0000-0002-4416-6526

Ibrahim Nandom YAKUBU
Kasnand Research And Consulting Limited
ORC-ID: 0000-0003-4424-996X

Abdul-Fatawu SHAIBU
University For Development Studies
ORC-ID: 0000-0003-4424-996X

ABSTRACT

This study examines the impact of information and communications
technology (ICT) and financial development on tourism development
in Ghana over the period 1995Q1-2020Q4. We measure tourism
development by international tourist arrivals and tourism receipts.
Employing the Autoregressive Distributed Lag (ARDL) estimation
technique, our findings reveal that ICT exerts a positive significant
impact on tourism development in both long- and short-term periods.
We find that financial development has a negative significant effect on
tourism development in the long-run. However, financial development
significantly increases tourism revenue in the short-term. The results
further reveal a significant positive relationship between infrastructure
development and tourism receipts in the long-run. Among others, we
recommend that ICT trends must be closely monitored by policymakers
and other key players in the tourism sector to improve operational
efficiency and boost tourism revenue.

Keywords: ICT, Financial Development, Tourism Development,
Ghana, ARDL
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IKLIM POLITIKALARINDAKI BELIRSiZLiKLER FINANSAL
PiYASALARDA KORKUYA NEDEN OLUYORMU?

Nisa ALPARSLAN
Tarsus Universitesi
ORC-ID: 0000-0003-2281-6329

Saffet AKDAG
Tarsus Universitesi
ORC-ID: 0000-0001-9576-6786

OZET

Kiiresel 1sinma ile birlikte ¢evresel sorunlara neden olan iklim
degisiklikleri ekonomi ve finans c¢evrelerini de dolayli yo6nden
etkilemektedir. Nitekim iklim degisikliklerinin neden oldugu felaketler
her gecen giin artmakta olup ciddi boyutlara varan maddi kayiplarin
ortaya ¢ikmasina sebep olmaktadir. Olusan bu maddi kayiplar kamu
otoritelerinin ¢evre ve iklim politikas1 tiretmelerini zorunlu kilmaktadir.
Piyasa yapicilarda tiretilen ya da tiretilecek olan bu politikalar1 yakindan
takip etmek durumundadir. Ozellikle iklim degisiklige neden olan
faktorlerin minimize edilmesine yonelik gelistirilen ekonomik ve sosyal
politikalar yatirimcilarinda kararlar iizerinde etkili olabilmektedir.
Ayrica ¢evre duyarliliginin artmasi yatirimcilarin yatirim kararlarinda
bu faktoriinde belirleyici bir faktoér olarak ortaya ¢ikmasina neden
olmaktadir. Bu calismada da Gavriilidis (2021) ¢alismasinda ABD
icin gelistirilen iklim politikalar:1 belirsizlik endeksi (CPU) ile finansal
piyasalar icin bir korku endeksi olarak ifade edilen VIX arasindaki
nedensellik iligkisinin test edilmesi amaglanmistir. Bu amagla ilgili
endekslerin Ocak 2000 ile Aralik 2021 tarihleri arasindaki aylik
frekanstaki verileri kullanilmistir. Calismada 6ncelikle bir nedensellik
iliskisi olup olmadig1 Granger nedensellik testi ile test edilmis daha
sonra ise bu nedenselligin kalic1 yoksa ge¢ici mi oldugunu test etmek
icin Brighton ve Candelon frekans nedensellik analizi kullanilmistir.
Calisma sonucunda iklim politikalarindaki belirsizlikler ile VIX korku
endeksi arasinda bir nedensellik iliskisinin var oldugu ve bu nedensellik
iliskisinin gegici oldugu tespit edilmistir.

Anahtar Kelimeler: Frekans Nedensellik, iklim Degisikligi, VIX
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DO THE UNCERTAINTY IN CLIMATE POLICIES CAUSE FEAR IN
FINANCIAL MARKETS?

Nisa ALPARSLAN
Tarsus Universitesi
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Saffet AKDAG
Tarsus Universitesi
ORC-ID: 0000-0001-9576-6786

ABSTRACT

Climate changes, which cause environmental problems together with
global warming, also indirectly affect the economy and finance circles. The
disasters caused by climate change are increasing day by day and cause
severe financial losses. These financial losses require public authorities
to produce environmental and climate policies. Market makers have
to closely follow these policies that are created or will be produced. In
particular, economicand social policies developed to minimize the factors
that cause climate change can be effective in the decisions of investors.
In addition, the increase in environmental awareness causes investors
to emerging as a determining factor in this factor in their investment
decisions. This study aims to test the causality relationship between the
climate policy uncertainty index (CPU) developed for the USA in the study
of Gavriilidis (2021) and VIX, which is also expressed as a fear index for
financial markets. For this purpose, the monthly frequency data of the
relevant indices between January 2000 and December 2021 were used.
In the study, whether there is a causality relationship was tested with
the Granger causality test, and then Brighton and Candelon frequency
causality analysis was used to test whether this causality is permanent
or temporary. As a result of the study, it has been determined that there
is a causal relationship between the uncertainties in climate policies and
the VIX fear index, and this causality relationship is temporary.

Keywords: Frequency causality, Climate changes, VIX
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BANKA KARTI VE KREDi KARTI KULLANICILARININ COViD-19
SURECINDE ODEME VE ALISVERiS DAVRANISLARINDAKI
DEGiSIMLER

Mustafa BEYBUR
Dicle Universitesi
ORC-ID: 0000-0003-0538-7155

OZET

Covid-19 pandemisi nedeniyle uygulanan Onlemler, tiiketici
aliskanliklarinda ve davramislarinda degisikliklere yol acmistir.
Pandemi siirecinde tiiketici ihtiyaclarinin biiyiik bir boélimii dijital
platformlar lizerinden hizmet sunan isletmeler tarafindan karsilanmais,
bu nedenle 6demelerde banka kart1 ve kredi karti kullanimi artmistir.
Ayrica pandeminin yayilim hizin1 azaltma adina alinan 6nlemler bir
yandan banka kartlar1 ve kredi kartlarinin fiziki olarak kullanimini
azaltirken diger yandan temassiz 6deme sistemlerinin kullanimlarim
arttirmistir. Pandeminin 6demelerde kart kullanimi iizerindeki etkisinin
arastirilmasi bankacilik sektoriiniin dijital bankacilik iirtin/hizmetlerine
yonelik alacag kararlar acgisindan énem arz etmektedir. Bu ¢alismanin
amaci pandemi 6ncesi ve pandemi siirecinde banka kart1 ve kredi karti
kullanicilarinin 6deme ve alisveris davranislarindaki degisimleri banka
kart1 ve kredi karti kullanim verileri ile analiz etmektir. Bu amacla
karth ddeme endeksi, internet/mektup/telefon yoluyla yapilan 6deme
tutarlar1 ve adetlerine ait veriler pandemi 6ncesi ve pandemi siireci
olmak tzere iki ayr1 doneme ayrilmis ve eslestirilmis 6rneklem t-testi
ile analiz edilmistir. Ayrica yerli kartlarin temassiz kullanimina dair
verilerde meydana gelen degisimler donemsel olarak incelenmistir.
Eslestirilmis 6rneklem t-testinde, pandemi silirecinde meydana gelen
farklilasmanin analize dahil edilen tiim degiskenlerde anlamli oldugu
tespit edilmistir. Pandemi siirecinde pandemi dncesi doneme gore
internet/mektup/telefon yoluyla yapilan édeme tutari ortalamasinin
%8,42 oraninda yiikseldigi, internet/mektup/telefon yoluyla yapilan
6deme adedi ortalamasinin %6,32 oraninda yiikseldigi ve kartli 6deme
endeksi ortalamasinin %26,57 oraninda yiikseldigi tespit edilmistir.
Ayrica yerli kartlarin temassiz kullaniminin da pandemi stirecinde hizla
ylikseldigi gézlenmistir. Bankacilik sektoriiniin 6deme sistemlerindeki
dijital yenilikler uzun bir siiredir uygulaniyor olsa da pandemi siirecinde
kullanim diizeylerindeki hizli artis nedeniyle pandeminin bu yeniliklerin
kullanicilar tarafindan benimsenmesi icin bir katalizor gorevi gordigi
soylenebilir. Buna ragmen banka karti ve kredi karti ile yapilan toplam
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islem adedinin sadece %44'linlin temassiz olarak gerceklestirildigi
gozlenmektedir. Pandemi silirecinin banka karti ve kredi Kkarti
kullanim aligkanliklarinda meydana getirdigi degisikligin teknoloji
kullaniminin siirdiritlebilirligi acisindan bankacilik sektorii tarafindan
iyi degerlendirilmesi gerektigi diistiniilmektedir. Bu nedenle bankacilik
sektoriine odeme sistemlerindeki dijital yeniliklerin kullanimini
ozendirecek bilgilendirme ve bilinglendirme faaliyetlerini arttirmalari
onerilmektedir.

Anahtar Kelimeler: Dijital bankacilik, Tiiketici Davranisi, Covid-19,
Temassiz 6deme
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CHANGES IN PAYMENT AND SHOPPING BEHAVIORS OF DEBIT
CARD AND CREDIT CARD USERS DURING THE COVID-19 PROCESS

Mustafa BEYBUR
Dicle Universitesi
ORC-ID: 0000-0003-0538-7155

ABSTRACT

The measures implemented due to the Covid-19 pandemic have led to
changes in consumer habits and behaviors. During the pandemic process,
most of the consumer needs have been met by businesses that provide
services through digital platforms, so the use of debit and credit cards in
payments has increased. In addition, the measures taken to reduce the
spread of the pandemic have reduced the physical use of debit cards and
credit cards on the one hand, and have increased the use of contactless
payment systems, on the other. Investigating the effect of the pandemic
on the use of cards in payments is important in terms of the decisions
to be taken by the banking sector regarding digital banking products/
services. The aim of this study is to analyze the changes in payment and
shopping behaviors of debit and credit card users before and during the
pandemic with debit and credit card usage data. For this purpose, data
on the credit card payment index, the amount and number of payments
made via internet/letter/phone were divided into two separate periods,
pre-pandemic and pandemic period, and analyzed by the paired sample
t-test. In addition, the changes in the data on the contactless use of
domestic cards have examined periodically. In paired sample t-test, it
has been determined that the differentiation that occurred during the
pandemic process was significant in all the variables included in the
analysis. During the pandemic process, it has been determined that the
average payment amount made via internet/letter/phone increased by
8.42%, the average number of payments made via internet/letter/phone
increased by 6.32% and the average of card payment index increased
by 26.57% compared to the pre-pandemic period. In addition, it has
been observed that the contactless use of domestic cards has increased
rapidly during the pandemic process. Although digital innovations in
banking sector’s payment systems have been implemented for a long
time, it can be said that the pandemic acts as a catalyst for the adoption
of these innovations by users due to the rapid increase in usage levels
during the pandemic process. Despite this, it is observed that only 44%
of the total number of transactions made with debit and credit cards are
made contactless. It is thought that the change caused by the pandemic
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process in debit and credit card usage habits should be well evaluated
by the banking sector in terms of the sustainability of technology use.
For this reason, it is recommended to the banking sector increase
information and awareness activities that will encourage the use of
digital innovations in payment systems.

Keywords: Digital banking, Consumer behavior, Covid-19, Contactless
payment
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CDS PRIMLERI iLE BIST SEKTOR ENDEKSLERI ARASINDAKI iLiSKi

Giilsiim KIZILTOPRAK
Tarsus Universitesi
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Kemal EYUBOGLU
Tarsus Universitesi
ORC-ID: 0000-0002-2108-9732

OZET

Finansal piyasa enstriimanlari, piyasa aktdrlerinin yatirimlarim
finanse etmek icin fon akimlarinin transferini saglamaktadir. Bu
araclar arasinda future, opsiyon, forward ve swap sozlesmeleri
yaparak kredi risklerini bir taraftan digerine transfer eden kredi
tirevleri bulunmaktadir. Tiirev liriinlerden siklikla kullanilani, kredinin
O6denmesini tesvik etme ve karsiliginda prim getirisi saglamay1 taahhiit
eden Kredi Temerriit Takaslar1 (CDS) s6zlesmeleridir. Bu s6zlesmeler ile
bir taraf belli bir ticret ile riske karsi koruma satin alirken digeri prim
ddemeleri karsihginda ayni riski iistlenir. Ulke risk durumlarini ortaya
koymada bir gosterge olarak kabul edilen Kredi Temerriit Takaslari
(CDS), yatirimcl kararlarina yon veren bir unsur haline gelmistir.
Yatirimcilarin risk algilarinin yansimalarinin en ¢ok hissedildigi alanlar
menkul kiymet borsalaridir. Bu amagla ¢alismada 2010: 03-2020: 12
donemi ic¢in aylik veriler kullanilarak Turkiye'ye ait CDS primleri ile
XU100, XUMAL, XUSIN, XUHIZ ve XUTEK Endeksleri arasindaki uzun ve
kisa donemli iliski incelenmistir. Calismada zaman serileri arasindaki
uzun donemli iliski Bayer ve Hanck (2013) ve Fourier ADL (2017)
esbiitiinlesme testleriyle arastirilmistir. Esbiitiinlesme testi sonuclari
endeksler ile CDS arasinda uzun dénemde esbiitiinlesme olmadiginm
gostermistir. Ardindan seriler arasindaki nedensellik iliskisi Hacker ve
Hatemi-] (2006) Bootstrap nedensellik testi ile incelenmistir. Nedensellik
testi sonucunda CDS’ ten XU100, XUMAL ve XUSIN endekslerine dogru
bir nedensellik iliskisi tespit edilirken, 5 endeksten CDS’ e dogru bir
nedensellik bulunamamuistir.

Anahtar Kelimeler: Kredi Temerriit Takasi, Bayer ve Hanck
esbiitlinlesme, Fourier ADL egsbiitiinlesme, Hacker ve Hatemi-] Bootstrap
nedensellik testi, Borsa istanbul
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THE RELATIONSHIP BETWEEN CDS AND BIST SECTOR INDEXES

Giilsiim KIZILTOPRAK
Tarsus Universitesi
ORC-ID: 0000-0001-9451-2936

Kemal EYUBOGLU
Tarsus Universitesi
ORC-ID: 0000-0002-2108-9732

ABSTRACT

Financial instruments provide the transfer of fund flows to finance
the investments of market actors. Among these instruments are credit
derivatives that transfer credit risks from one party to another by making
future, option, forward and swap contracts. The most frequently used
derivative products are the Credit Default Swap (CDS) contracts, which
undertake to encourage the payment of the loan and provide a premium
return in return. With these contracts, one party buys protection against
risk with a certain fee, while the other assumes the same risk in exchange
for premium payments. Credit default swaps (CDS), which are considered
to be indicators of country risk situations, have become a guiding factor
in investor decisions. The areas where the repercussions of investors *
perceptions of risk are most felt are the securities exchanges. For this
purpose, the long-and short - term relationship between CDS premiums
and BIST - 100, BIST - Financial, BIST - Industrial, BIST-Services and
BIST-Technology indices for the period 2008: 01-2019: 12 was examined
using monthly data In the study, the long-term relationship between
time series was investigated by Bayer and Hanck (2013) and Fourier
ADL (2017) cointegration tests. Cointegration test results showed that
there is no cointegration between indices and CDS in the long-term.
Then the causality relationship between the series was examined with
Hacker and Hatemi-] (2006) Bootstrap causality test. As a result of the
causality test, a causality relationship was found from CDS to BIST-100,
XUMAL, and XUSIN, while no causality was found from 5 indices to CDS.

Keywords: Credit Default Swaps, Bayerand Hack (2013) cointegration,
Fourier ADL (2017), Hacker and Hatemi- ] (2006) Bootstrap Causality
Test, Borsa Istanbul.
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FINTEKLER iLE ODEME SiSTEMLERINE YENI BiR BAKIS

Ayyiice YALIN MERSINPINAR
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Serkan SAHIN
Tarsus Universitesi
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OZET

Dijitallesme ile birlikte hizli bir artis kaydeden ticari islemlerdeki
artis, cesitlilik ve ticari hayatin dinamiklerindeki degisimler, 6deme
islemlerinde hacimsel artislara sebep olarak 6deme sistemlerinin degisip
gelisme ihtiyacini ortaya ¢ikarmistir. Geleneksel 6deme sistemleri, yavas,
hataya acik, pahali, ddeme yapan ve ddeme alan kullanicilar i¢in zaman
alic1 olmasinin yani sira sinir 6tesi 6deme araglarinin nasil kurulacag:
ve nasil kullanilacag1 gibi siireglerin 6grenilmesindeki zorluklar1 da
icermektedir. S6z konusu zorluklarin yani sira, banka ve banka dis1 6deme
kurulusu misterilerinin teknolojiyle beraber farklilasan ihtiyaglar1 ve
tercihleri de geleneseksel 6deme sistemlerini zorlamaktadir. Dolayisi ile
kiiresel 6deme zorluklar1 sadece hacim artis1 kaynakli degil ekonomik,
sosyal ve teknik faktorlerdeki degisime baglh olarak ortaya ¢ikmaktadir.
Giliniimiizde bireyler artan oranda farkl iilke ve bolgelerden mal ve
hizmet alimi1 gergeklestirirken kii¢iik yada biiyiik isletme farketmeksizin
otomatik siparisler ve otomatik tedarik zincir aglari iginde alisverislerini
gerceklestirmektedirler. Bu egilim 6deme sistemlerinin doniisimiinii
glin gectikce artan oranda hizlandirdirmaktadir. Bu ¢alismada kiiresel
capta gercgeklesen bu degisimlere ddemeler sisteminin nasil adapte
edildigi ve gelisen finasal teknolojiyle birlikte ortaya ¢ikan FinTek
sirketlerinin 6deme sistemlerini nasil degistirdigi ve gelistirdigi
uygulama 6rnekleriyle incelenmistir.

Anahtar Kelimeler: FinTek'ler, Odeme Sistemleri, Sinir Otesi
odemeler, Yeni Nesil Odeme Sistemleri.
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A NEW PERSPECTIVE TO PAYMENT SYSTEMS WITH FINTECHS

Ayyiice YALIN MERSINPINAR
Tarsus Universitesi
ORC-ID: 0000-0001-5957-6176

Serkan SAHIN
Tarsus Universitesi
ORC-ID: 0000-0002-1927-1092

ABSTRACT

The growth and diversity in commercial transactions, which have
increased rapidly along with digitalization, as well as the changes in
commercial life dynamics, have led to volume increases in payment
transactions, revealing the need for payment systems to change
and develop. Conventional payment systems are slow, error-prone,
expensive and time-consuming for users who pay and receive payments,
and also involve difficulties in learning processes such as how to set
up and use cross-border payment instruments. In addition to these
difficulties, the changing demands and preferances of banks and non-
bank payment institutions’ customers due to the technology are also
challenging conventional payment systems. Therefore, global payment
difficulties arise not only due to volume growth, but also due to changes
in economic, social and technical factors. Whether they are small or
large businesses, indivuduals are now purchasing services and goods
from different countries and regions, they are shopping in automated
orders and automated supply chain networks. This trend is increasingly
accelerating the transformation of payment systems. In this study we
have examined how the payment systems has adapted to these global
changes and how FinTech companies that emerged with developing
technologies have changed and improved payment systems.

Keywords: FinTechs, Payment Systems, Cross-border Payment, Next
Generation Payment Systems.
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YAPAY ZEKA, MAKINE OGRENMESI VE DERIN OGRENMENIN
FINANSAL SiSTEM UZERINDEKI ETKIiSi
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OZET

Tim diinyay1 etkisi altina alan dijitallesme ve dijital dontsim
siireclerinin  etkiledigi  sektorlerin  basinda  finans  sektori
gelmektedir. Finansal olmayan isletmelerde oldugu gibi finansal
kurumlar ve isletmeler de dijitallesme ve dijital doniisiim siireglerini
onemsemektedirler. Ge¢miste finansal sistem icerisinde birbirleri ile
rekabet eden geleneksel finansal kurumlar giiniimiizde yeni rakipler ile
kars1 karsiya gelmektedirler. S6z konusu yeni rakipler, daha diisiik hata
oranlari, daha disiik maliyet ve daha hizli bir sekilde finansal siirecleri
siirdiirebilen Finansal Teknoloji firmalaridir. S6z konusu yenilikgi
firmalar finans alanindaki bilgi birikimlerinden ¢ok teknoloji alanindaki
deneyim, tecriibe ve bilgi birikimleri ile éne ¢cikmaktadirlar. Ozellikle
yapay zeka, makine 6grenmesi ve derin 6grenme alanindaki yenilikleri
yakindan takip eden, uygulayan ve hatta gelistiren bu sirketler finansal
sistem icerisindeki siireclerin 6nemli 6l¢iide degismesini ve gelismesini
saglamislardir. Gliniimiizde, finansal sistem i¢cinde yer alan ¢ogu finansal
kurum da s6z konusu, yeni finansal araglara, yeni finansal hizmetlere
ve yeni finansal siireclere adapte olarak rekabet giiclerini korumaya
cakismaktadir. Bu calismada finansal sistemin isleyisini etkileyen yapay
zeka, makine 6grenmesi ve derin 6grenme kavramlari agiklanmis, s6z
konusu yeniliklerin finans sektoriindeki uygulamalarina yer verilerek
finansal sistem iizerindeki etkisi incelenmis ve son olarak gelecekteki
kullanim alanlari tizerine tartismalara yer verilmistir.

Anahtar Kelimeler: Finansal Teknoloji, Yapaya Zeka, Makine
Ogrenmesi, Derin (")grrenme.
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THE EFFECTS OF ARTIFICAL INTELLIGENCE, MACHINE LEARNING
AND DEEP LEARNING ON FINANCIAL SYSTEM

Serkan SAHIN
Tarsus Universitesi
ORC-ID: 0000-0002-1927-1092

ABSTRACT

Financial sector is one of the top sectors that have been affected by
the digitalization and digital transformation processes, which have been
affecting the whole world. As with non-financial businesses, financial
institutions and businesses also attach great importance to digitalization
and digital transformation processes. In the past, traditional financial
institutions competed with each other in the financial system whereas,
these institutions now face with their new competitors. Financial
Technology firms are the the new competitors with lower failure rates,
lower costs and faster financial processes. These innovative firms
impress with their experience and knowledge in technology rather
than their financial knowledge. These firms, which closely follow,
implement and even develop artificial intelligence, machine learning and
deep learning innovations, have significantly changed and developed
the financial system. Today, majority of the financial institutions in
the financial system are trying to maintain their competitiveness by
adapting to new financial instruments, new financial services and new
financial processes. In this study, artificial intelligence, machine learning
and deep learning which affect the functioning of the financial system,
are explained, the effects of these innovations on the financial system are
investigated by giving special emphasis on these innovative applications,
and finally future of these innovations are discussed.

Keywords: Financial Technologies, Artifical Intelligence, Machine
Learning, Deep Learning,
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THE EFFECTS OF CREDIT RATING ANNOUNCEMENTS ON SHARES:
THE CASE OF TURKEY
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Ministry of Culture And Tourism
ORC-ID: 0000-0002-1980-8136

ABSTRACT

Sovereign credit ratings are issued by several independent credit
rating agencies. These credit ratings are main signs of the credibility of
the countries. These credit ratings both affect the goverments’ access
to internatioanl capital markets as well as other borrowers’ access in
the same country. However, both the credit rating agencies and the
sovereign ratings they issue have been exposed to increasing criticism
especially after the global crisis of the year 2008. Likewise, the sovereign
ratings given for Turkey have been a current discussion topic. The aim of
the study is to reveal the effects of the credit rating announcements on
share price. In this content, the announced sovereign ratings for Turkey
by Standar&Poor’s, Fitch and Moody’s and the main indicators regarding
share prices of the firms whose shares are traded on BIST100 were used
under the scope of event study. This paper contributes the existing
literature by documenting how much sovereign rating changes affect a
domestic stock market.

Keywords: Credit Rating Announcement, Sovereign Rating, Event
Study, Share Price, Turkey
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FINANS SEKTORUNDE DiJiTALLESME UYGULAMALARININ ANALIZi

Hale Nur GULER
Bagimsiz Arastirmact
ORC-ID: 0000-0002-6333-1849

OZET

Dijital doniisim siiregleri bankacilikta etkisini sirdirmektedir.
Biiylik veri, yapay zeka, nesnelerin interneti, artirilmis gergeklik,
robotik otomasyon, blok zinciri, kuantum bilisim, 5G teknolojisi ile bilgi
teknolojilerinin yogun kullanimi saglanarak is siireclerinin ve bilgilerin
hizli para ve zaman tasarrufu saglayarak elektronik ortama aktarilmasi
ile dijital doniisiim yasanmaktadir. I¢inde bulunulan koronaviriis
salgininin da etkileri ile miisteri ve ¢alisan beklentileri degismektedir.
Bankalarin yogun rekabet sartlarinda daha ¢evik olmalar1 beklentilere
hizlica yanit verecek sekilde alt yapi ¢alismalarimi siirdirmeleri ve
uygulamalar1 hayata gecirmeleri o6nemlidir. Salginin etkilerinden
korunmak i¢in uzaktan ¢alisma modeli ile uygun olan béliimleri icin
calisanlarini evden calistirmaya baslayan sektdrde bankalar en iyi calisan
deneyimi yakalamaya ¢alismaktadir. Teknolojideki degisimin sagladig
olanaklar ile sektdrde miisteriler ve insan kaynaklari i¢in yiiriitiilen
faaliyetlerde ve is modellerinde hizli sekilde islemler yapilabilmektedir.
Dijital doniisiim uygulamalari ile zaman tasarrufu ve maliyet diistsleri
miisteriler, ¢calisanlar ve bankalar agisindan etkilerini gostermektedir.
Nitel olarak tasarlanan bu ¢alismada Tiirkiye’ de faaliyetlerini siirdiiren
alti bankanin dijital doniisim uygulamalari miisteriler ve insan
kaynaklari faaliyetleri acisindan degerlendirilmistir. Arastirmada igerik
analizi yapilarak bankalar arasindaki benzerlik ve farkliliklar ortaya
cikartilmistir. Bankalarin dijitallesme i¢cin 2020 yili icin yayinladiklari
faaliyet raporlarinda paylastiklar1 bilgilerle sinirli olmak {lizere elde
edilen verilere gore bankalarin subeleri disindaki dijital kanallarindan
internet, mobil, cagr1 merkezi ve ATM’lerden yapilan islemlerin cesitleri
artmaktadir. Miisterilerin dijital kanallara yonlenmesi i¢in islem limit
kisitlamalarinda da degisiklige gidilmektedir. Bankalarin miisterilerle
kurduklar: sézlesmelerin dijital ortama tasindig1 subeye gitmeye gerek
olmadan da banka miisterisi olabilmenin yolu agilmaktadir. Goriintiilii
goriisme ile dijital kanallarin kullanilabilmesi i¢in sifre verilebilmektedir.
Arastirmaya dahil edilen bankalarin dijital dontistimi bir¢ok triin ve
hizmet faaliyetinde gosterdigi ve calisanlari i¢cin de uzaktan calisma
modeli kapsaminda egitim ve gelisim faaliyetlerini siirdirdukleri
goriilmektedir.

Anahtar Kelimeler: Bankacilik sektorii, dijitallesme, misteri
deneyimi, insan kaynaklar1 yonetimi, koronaviriis salgini
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ANALYZING OF DIGITALIZATION APPLICATIONS IN THE FINANCE
SECTOR

Hale Nur GULER
Bagimsiz Arastirmact
ORC-ID: 0000-0002-6333-1849

ABSTRACT

Digital transformation processes continue to be effective in banking.
Big data, artificial intelligence, internet of things, augmented reality,
robotic automation, blockchain, quantum computing, 5G technology and
information technologies are used intensively and digital transformation
is experienced by transferring business processes and information to
electronic environment by quickly saving money and time. With the
effects of the current coronavirus epidemic, customer and employee
expectations are changing. It is important for banks to be more agile in
intense competition conditions, to continue their infrastructure works and
to implement practices in a way that will respond quickly to expectations.
In order to protect from the effects of the epidemic, banks are trying to
achieve the best employee experience in the sector, which has started
to employ their employees from home for suitable departments with
the remote working model. With the opportunities provided by the
change in technology, transactions can be made quickly in the activities
and business models carried out for customers and human resources in
the sector. Time savings and cost reductions with digital transformation
applications show their effects in terms of customers, employees and
banks. In this qualitatively designed study, digital transformation practices
of six banks operating in Turkey were evaluated in terms of customers
and human resources activities. In the research, the similarities and
differences between the banks were revealed by making content analysis.
According to the data obtained, limited to the information shared by the
banks in the annual reports published for digitalization for 2020, the
types of transactions made through the internet, mobile, call centers
and ATMs through digital channels other than banks branches are
increasing. Transaction limit restrictions are also being changed in order
to direct customers to digital channels. It paves the way for becoming a
bank customer without the need to go to the branch where the contracts
that banks have made with customers are transferred to the digital
environment. A password can be given to use digital channels with video
calls. It is seen that the banks included in the research demonstrate digital
transformation in many product and service activities, and they continue
their training and development activities within the scope of the remote
working model for their employees.

Keywords: Banking sector, digitalization, customer experience, human
resources management, coronavirus epidemic
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FINTECH VE TEDARIK ZiNCiRi FINANSMANI
Oylum Sehvez ERGUZEL
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Sakarya Universitesi
ORC-ID: 0000-0001-6642-7195

Ece Nur DEMIR
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ORC-ID: 0000-0002-8952-9511

OZET

Kiiresel pandemi, neden oldugu fiyat artislar1 ve teslimatlardaki
istikrarsizlik ile birlikte kiiresel tedarik zincirinin kiiresel risklere karsi
esneklik ve cevap verebilirlik konusunda tekrar ele alinmasi gerektigini
ortaya koymustur. Bu kapsamda tedarik zincirinin finansmani (TZF),
kiiresel risklere karsi, isletmelerin siirdiriilebilirligi baglaminda
belirleyici unsur olarak 6n plana ¢ikmaktadir. TZF'nin ele alinmasinda
banka kredileri, akreditif gibi geleneksel yaklasimlar tedarik zinciri
tiyelerinin arasindaki bilgi asimetrisini konusunda yetersiz kalmaktadir.
Bunedenle, teknoloji tabanli finansal tekniklerin (fintech) benimsenmesi
tedarik zincirinin finansmaninda makul bir strateji olarak 6n plana
c¢ikmaktadir. Finans ve Teknolojinin bir araya gelmesi olarak ortaya
¢ikan Fintech, finansal 6deme, finansman, bor¢ verme, yatirim, ticaret,
finansal hizmetler ve para birimlerinin yiritilme seklini genis dl¢tide
etkileyen yikici innovasyon tiirii olarak ifade edilmektedir. Yapay zeka,
makine 6grenmesi, blockchain teknolojisi, peer to peer lending, regtech,
nesnelerin internet gibi teknolojilerle ortaya ¢ikan Fintech uygulamalari
halihazirda varolan sistem ve siireclerde kokli ve kalici degisikliklere
neden olmaktadir. Fintech’in farklialanlardaki yikici etkisi Tedarik Zinciri
Finansmaninda da etkilidir. Fintech enstriimanlarinin benimsenmesi,
kiiresel tedarik zincirinin artan rekabet ortaminin yaninda bilgi
asimetrisi sorununa getirdigi ¢6zlimler, islem siirelerindeki etkinlik ve
tedarik zinciri tiyeleri arasinda koordinasyonun saglanmasi acgisindan
kacinilmazdir. Fintech’in sundugu ¢oéziimlerin glinlimiiz tedarik zincir
finansmani siireglerine etkisi goéz dniine alinarak, bu ¢alismada farklh
fintech enstriimanlarinin tedarik zinciri finansmanina olan etkileri,
uygulama drneklerine yer verilerek, potansiyel avantaj ve dezavantajlari
baglaminda ele alinacaktir.

Anahtar Kelimeler: Fintech, Tedarik Zinciri Yonetimi, Tedarik Zinciri
Finansman, inovasyon
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ABSTRACT

The global pandemic, along with the price spikes and delivery
instability it has caused, has highlighted the need to reconsider the
resilience and responsiveness of the global supply chain to global risks.
Herein, supply chain finance (SCF) stands out as a decisive factor in the
sustainability of businesses against global risks. Traditional approaches
such as bank loans and letters of credit are insufficient to address the
information asymmetry among supply chain members. Therefore, the
adoption of technology-based financial techniques (fintech) is emerging
as a plausible strategy for supply chain financing. Fintech, which
emerged as a combination of Finance and Technology, is defined as a
type of disruptive innovation that broadly affects the way of financial
payments, financing, lending, investment, trading, financial services.
Fintech applications that emerged with technologies such as artificial
intelligence, machine learning, blockchain technology, peer to peer
lending, regtech, and the internet of things cause radical and permanent
changes in already existing systems and processes. Its disruptive impact
in different areas is also effective in Supply Chain Finance. The adoption
of fintech instruments is inevitable in the increasingly competitive
environment of the global supply chain, as well as solutions to the
problem of information asymmetry, efficiency in transaction times and
coordination among supply chain members. Considering the impact of
fintech solutions on today’s supply chain finance processes, this study
will examine the impact of different fintech instruments on supply chain
finance in the context of their potential advantages and disadvantages by
providing examples of their application.

Keywords: Fintech, Supply Chain Management, Supply Chain Finance,
Innovation
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KRiPTO VARLIKLAR iLE PORTFOY OLUSTURMA:
BiR MODEL PORTFOY ONERISi

Erdi BAYRAM
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Tufan SARITAS
Karamanoglu Mehmetbey Universitesi
ORC-ID: 0000-0003-1728-2377

OZET

En temel tanimiyla kripto varliklar, blok zinciri gibi dagitik defter
teknolojisine (distrubuted ledger technology) dayali; elektronik olarak
transfer edilebilen, saklanabilen, alimi ve satimi yapilabilen dijital
varliklardir. Kripto varliklarin -daha spesifik bir ifadeyle kripto paralarin-
itibari paraya (fiat money) doniisiimii (ya da tam tersi) ikincil piyasalar
vasitasiyla saglanmaktadir. Son dénem finans piyasasinda kripto varlik
aracilik hizmeti sunan sirketlerin sayisinin eksponansiyel bir sekilde
artmasi, kripto borsalarindaki islem hacminin yiikselmesi gibi olgular
kripto varliklarin bir yatirim aracina doniistiigiinii gostermektedir.
Bu silire¢ piyasalarda -ornekleri ¢okca goriilmeye baslanan- fiyat
balonlari, spekiilasyonlar, biiylik kayiplarin olusmasi gibi durumlari
ortaya ¢ikarmistir. Bunun en dnemli sebeplerinden birisinin yaratilan
“yiiksek getiri elde etme” algis1 oldugu séylenebilir. Bu baglamda ikincil
piyasalarda islem yapan yatirimcilarin volatil yatirim ortaminda riski
dagitarak (diger bir deyisle cesitlendirme yaparak) kendi risk-getiri
profillerine uygun bir yatirim stratejisi gelistirmeleri énemlidir. Bu
calismada piyasa degeri (market capitalization) yiiksek kripto varliklar
ile farkli portfoy secim teknikleri kullanilarak bir “model portfoy” 6nerisi
sunulacaktir.

Anahtar Kelimeler: Kripto varliklar, portfoy yonetimi, optimizasyon.
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PORTFOLIO CONSTRUCTION WITH CRYPTOASSETS:
A MODEL PORTFOLIO PROPOSAL

Erdi BAYRAM
Manisa Celal Bayar Universitesi
ORC-ID: 0000-0003-4478-7231

Tufan SARITAS
Karamanoglu Mehmetbey Universitesi
ORC-ID: 0000-0003-1728-2377

ABSTRACT

As a basic definition, cryptoassets are based on distributed ledger
technology (DLT) such as blockchain; they are digital assets that can
be transferred, stored, and traded electronically. The conversion of
cryptoassets (or cryptocurrencies) into fiat money (or fiat money to
cryptoassets) is provided through secondary markets. The exponential
increase in the number of companies providing cryptoassets brokerage
services in the recent financial market and the increase in the transaction
volume in crypto exchanges show that cryptoassets have turned into
an investment instrument. This revealed cases such as price bubbles,
speculations, and abnormal losses, examples of which are beginning to
be seen in the markets. It can be said that one of the most important
reasons for this is the perception of “high returns”. In this context, it
is crucial for investors trading in secondary markets to develop an
investment strategy for their risk-return profiles by spreading the risk
(in other words, by diversifying) in the volatile investment environment.
In this study, a “model portfolio” made proposed using different portfolio
selection techniques with cryptoassets with high market capitalization.

Keywords: Cryptoassets, portfolio management, optimization.
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OZET

Yesil enerji yatirimlarinda giines ve riizgar gibi dogal kaynaklar
kullanilmaktadir. Bu siirecte, komiir ve dogal gaz gibi fosil yakitlar
yakilmadig1 i¢cin karbon emisyonu problemi ciddi bir sekilde
azaltilmaktadir. Buradan anlasilabilecegi iizere, yesil enerji kaynaklar
cevre dostu enerji tirleri olarak kabul edilmektedir. Yesil enerji
projelerinin baska bir faydasi da iilkelerin enerji bagimliligini
azaltmasidir. Enerji her tlkenin temin etmekte zorunda oldugu bir
ihtiyactir. Bu yiizden, kendi enerji kaynaklarina sahip olmayan tilkeler bu
ihtiyaclarini baska tilkelerden temin etmek durumundadirlar. Bu durum
tilkeleri hem ekonomik hem de politik anlamda diger iilkelere bagimh
hale getirmektedir. Yesil enerji projeleri tilkelerin bu problemi minimize
edebilmelerine yardimci olmaktadir. Bunun en temel gerekgesi de yesil
enerji yatirimlari sayesinde tilkeler kendi enerjilerini iretebilmektedirler.
Bahsedilen bu faktorler dikkate alindiginda, yesil enerji yatirimlarinin
arttirilmasi iilkelerin hem sosyal hem de ekonomik kalkinmasi agisindan
o6nem arz etmektedir. Buna karsin, bu projelerin baslangi¢ maliyetleri
¢ok yiiksektir. Bu durum yesil enerji projelerinin gelistirilmesinde en
onemli engellerden biri olarak kabul edilmektedir. Dolayisiyla, yesil
enerji projelerinin finansman probleminin ¢6ziilebilmesi icin dogru
stratejilerin belirlenmesi gerekmektedir. Bu siirecte, yenilikei finansal
tiriinlere ihtiya¢ duyulmaktadir. Finansal teknolojinin etkin bir sekilde
kullanilabilmesi sayesinde bu problemin ¢6ziimiine katki bulabilmek
miimkiin olabilmektedir. Dijital finansin kullanilabilmesi sayesinde, finans
kurumlarinin maliyetlerinin dusiiriilebilmesi miimkiin olabilecektir. Bu
durum da yesil enerji yatirimcilarina daha diisiik maliyetli kredi imkaninin
sunulabilmesine katki saglayacaktir. Dijital finans siirecinde, 6zellikle
teknolojik gelismelerinin de yardimiyla, yesil enerji yatirimcilarinin
finansal hizmetlere daha kolay ulasabilmesi miimkiin olabilecektir. Bu
baglamda, yapilacak yeni ¢alismalar ile finansal teknoloji ekosisteminin
etkin bir sekilde dizayn edilebilmesi i¢cin gerekli olan onceliklerin
belirlenmesi gerekmektedir.

Anahtar Kelimeler: Dijital Finans; Yesil Enerji Projeleri; Enerji
Yatirimlari
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GREEN ENERGY INVESTMENTS
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ABSTRACT

Natural resources such as solar and wind are used in green energy
investments. In this process, since fossil fuels such as coal and natural
gas are not burned, the carbon emission problem is seriously reduced.
As can be understood from here, green energy sources are accepted as
environmentally friendly energy types. Another benefit of green energy
projects is that they reduce the energy dependency of countries. Energy
is a need that every country has to provide. Therefore, countries that
do not have their own energy resources have to supply their needs
from other countries. This situation makes countries dependent
on other countries both economically and politically. Green energy
projects help countries to minimize this problem. The main reason for
this is that countries can produce their own energy thanks to green
energy investments. Considering these factors, increasing green energy
investments is important for both social and economic development
of countries. However, the initial costs of these projects are very high.
This situation is considered as one of the most important obstacles in
the development of green energy projects. Therefore, it is necessary to
determine the right strategies in order to solve the financing problem of
green energy projects. In this process, innovative financial products are
needed. Thanks to the effective use of financial technology, it is possible
to contribute to the solution of this problem. Thanks to the use of digital
finance, it will be possible to reduce the costs of financial institutions.
This, in turn, will contribute to providing green energy investors with a
lower cost loan facility. In the digital finance process, it will be possible
for green energy investors to access financial services more easily,
especially with the help of technological developments. In this context, it
is necessary to determine the priorities necessary for the effective design
of the financial technology ecosystem with new studies to be carried out.

Keywords: Digital Finance; Green Energy Projects; Energy Investments
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OZET

Bu calismada kripto para birimlerinin riske gore diizeltilmis getiri
oranlari ile geleneksel finansal varliklarin riske gore diizeltilmis getiri
oranlar1 kiyaslanarak bir yatirim analizi yapilmistir. Ayrica portfoy
cesitlendirmesi acgisindan o6nemli bilgiler sunmasi nedeniyle kripto
para birimleri ile geleneksel finansal varliklar arasindaki korelasyon
degerleri de hesaplanmistir. Kripto para birimleri olarak Bitcoin (BTC),
Ethereum (ETH), Cardano (ADA), Decentraland (MANA), Chainlink
(LINK), Stellar (XLM) ve Ripple’a (XRP); geleneksel finansal varliklar
olarak ise hisse senedi endekslerinin yani sira enerji, gida ve metal
emtialarina ait endekslere yer verilmistir. Riske gore diizeltilmis getiri
oranlarinin hesaplanmasinda Sharpe rasyosu ile degisim katsayisindan
yararlanilmistir. Calisma bulgular: kripto para birimlerinin geleneksel
finansal varliklara goére ¢ok daha yiiksek getiri oranlar1 sunmakla
birlikte riske gore diizeltilmis getiri oranlar1 dikkate alindiginda, ne
kripto para birimlerinin ne de geleneksel finansal varliklarin birbirlerine
kiyasla siirekli bir sekilde daha iyi performans sergileyemediklerini
gostermektedir. Portfoy cesitlendirmesi etkisi acisindan ise c¢alisma
bulgular1 BTC, ADA, MANA, XLM, XRP’dan olusan kripto para birimleri
icin en iyi ¢esitlendirme etkisinin portfoye degerli metal emtialarinin
eklenmesi ile elde edilebilecegi sonucuna isaret etmektedir.

Anahtar Kelimeler: Kripto para piyasalari, Geleneksel finansal
varliklar, Yatirim analizi
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ABSTRACT

In this study, an investment analysis has been made by comparing the
risk-adjusted returns of cryptocurrencies with the risk-adjusted returns
of traditional financial assets. Sharpe ratio and coefficient of variation
measures are applied in the calculation of risk-adjusted returns.
In addition, correlation coefficients between cryptocurrencies and
traditional financial assets are also calculated, as they provide important
information in terms of portfolio diversification. Bitcoin (BTC), Ethereum
(ETH), Cardano (ADA), Decentraland (MANA), Chainlink (LINK), Stellar
(XLM)veRipple (XRP)areusedascryptocurrencieswhereasstockindices,
energy commodity prices and commodity indices including energy, food,
beverage and metals price indices are considered as traditional financial
assets. The findings show that although cryptocurrencies offer much
higher rates of return than traditional financial assets, they do not have
consistently better perfromance than traditional financial assets when
risk-adjusted returns are taken into account. More specifically results
indicate that neither the cryptocurrencies nor the traditional financial
assets consistently produce superior risk-adjusted returns compared
with each other.In terms of portfolio diversification effect, the findings
of the study indicate that the best diversification effect for portfolios
containing any of the cryptocurrencies consisting of BTC, ADA, MANA,
XLM, XRP can be achieved by adding precious metals commodities to the
portfolio.

Keywords: Crypotocurrency markets, traditional financial markets,
Investment analysis
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ABSTRACT

The research on corporate governance and earnings management
has attracted attention from different scholars after the increasing of
financial scandals. Despite the proliferation of a great number of studies
that have been conducted to test the effect of corporate governance
mechanisms on financial reporting quality and accounting manipulation,
the results are still ambiguous, unclear and inconclusive.

Our study is designed to explain and investigate the determinants of
earnings management, indeed, a theoretical review based on agency and
positive accounting theory will be used. As a result of this flourishing
interest, the objective of our paper is to present an updated state of the
art and systematically review 73 articles selected and extracted from
Scopus and Web of Science databases. The methodology of selecting
articles was fundamentally based on title, abstract and keywords. Our
paper has been focusing essentially on the role of ownership structure,
board of directors and audit committee attributes as mechanisms that
can impede the manipulation of accounting data and mitigate the agency
problems. Also, we have tried to tackle the literature gap by analyzing
various studies relating political costs to earnings management.

As a result, this paper contributes to the literature on corporate
governance, by analyzing the impact of each mechanism, critiquing the
mythological approaches and demystifying the direct, moderating and
mediating effects between variables. We also identified the different
estimation techniques and scrutinized the different measures of
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politically connected firms and proxies of discretionary accruals based
on different prediction models.

Keywords: Corporate governance, Board composition, Audit quality,
Political costs, Discretionary accruals.
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OZET

Kripto paralardan olan Bitcoin’in (BTC) ortaya ¢ikmasi yogun
tartismalari tetiklemistir. Kripto paralara olusan o6zel ilgiye ragmen
bu para birimlerinin degerine iliskin teorik anlayis siirh kalmaktadir.
Geleneksel par birimlerine kiyasla, kripto para birimleri ytliksek risk
ve oynakliklarin daha fazla oldugu bir finansal yatirim triint olarak
degerlendirilmektedir. Bir finansal varliga yatirnm yaparken, diger
yatirim araglar1 ile olan iliskisi ve etkilesimi o6zellikle yatirimcilar
acisindan dikkate alinmasi gereken 6nemli bir durumdur. Bu amagla, bu
calismada Bitcoin ve Ethereum fiyat hareketleri incelenerek bu kripto
para birimlerinin Tiirk Lirasi (TRY) ile arasindaki nedensellik iliskisini
tespit etmek amaglanmistir.

Calismada analize konu olan kripto paralar 2022 yili Temmuz ay1
itibariyle en yiiksek islem hacmine sahip olan Bitcoin (BTC) ve Ethereum
(ETH)’dan olusmaktadir. Degiskenler arasindaki nedensellik iliskisini
belirlemek icin Toda-Yamamoto testinden faydalanilmistir. Kripto
paralarin ihrag¢ tarihleri farklilik gostermelerinden dolay1 analizde
kullanilacak Bitcoin ve Ethereum’a ait veri araliklar1 da bu agidan
farklidir. Her iki kripto para birimi i¢in giinliik kapanis fiyatlar1 ele
alinmis olup, Bitcoin i¢in 2012:06- 2022:07 donem aralig), Ethereum i¢in
ise 2016:03-2022:07 dénem aralig1 ele alinmistir.

Nedensellik test sonuglarina gore, Bitcoin ve Ethereum fiyatlari ile
Tirk lirasi arasinda c¢ift yonlii nedensellik iliskisi oldugu gorilmistiir.
Boylece hem kripto para birimlerinin (BTC ve ETH) hem de geleneksel
para biriminin (TRY) karsilikli olarak birbirlerini etkiledigi ortaya
cikmistir.

Anahtar Kelimeler: Kripto Para, Bitcoin, Ethereum, Tiirk Lirasi, Toda-
Yamamoto Test
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AN ANALYSIS ON CRYPTOCURRENCIES AND THEIR RELATIONS
WITH THE TURKISH LIRA: THE EXAMINATION WITH THE TODA-
YAMAMOTO CAUSALITY TEST

Aysegiil KIRKPINAR
Izmir Katip Celebi Universitesi
ORC-ID: 0000-0002-7339-8262

ABSTRACT

The emergence of Bitcoin (BTC), one of the cryptocurrencies,
has triggered intense discussions. Despite the particular interest
in cryptocurrencies, the theoretical understanding of the value of
these currencies has limited. Compared to traditional currencies,
cryptocurrencies are considered a financial investment product
with higher risk and volatility. While investing in a financial asset, its
relationship and interaction with other investment instruments is an
important situation that should be considered especially for investors.
For this purpose, in this study, it is aimed to determine the causal
relationship between Bitcoin and Ethereum cryptocurrencies and
the Turkish Lira (TRY) by examining the price movements of these
cryptocurrencies.

The cryptocurrencies used in the study consist of Bitcoin (BTC)
and Ethereum (ETH), which have the highest transaction volume
as of July 2022.Toda-Yamamoto test was used to determine the
causality relationship between the variables. Since the issuance dates
of cryptocurrencies differ, the data ranges for Bitcoin and Ethereum
to be used in the analysis are also different in this respect. The daily
closing prices for both cryptocurrencies are used, with the period range
2012:06-2022:07 for Bitcoin and the period between 2016:03-2022:07
for Ethereum.

According to the causality test results, there are bidirectional causality
relationships between Bitcoin, Ethereum prices and the Turkish lira.
Thus, the results indicate that both cryptocurrencies (BTC and ETH) and
traditional currency (TRY) mutually affect each other.

Keywords: Cryptocurrency, Bitcoin, Ethereum, Turkish Lira, Toda-
Yamamoto Test
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G7 ULKELERINDE INOVASYON VE iKTiSADi BUYUME iLiSKisSi:
PANEL VERI ANALIZi

Bahar OGUL
Kahramanmaras Siitcti Imam Universitesi
ORC-ID: 0000-0002-4335-9086

OZET

Inovasyon, oézellikle son donemlerde bircok arastirmaya konu
olmaktadir. Temel makroekonomik degiskenlerden biri olan iktisadi
biiyiime ile inovasyon iliskisi de biiyiik 6neme sahiptir. Bu ¢alismada G7
(Almanya, ABD, ingiltere, Fransa, italya, Japonya ve Kanada) iilkelerine
ait inovasyon ve iktisadi biiylime arasindaki iliski 1996-2020 dénemine
ait y1llik verilerle ele almmaktadir. inovasyonun géstergesi olarak Ar-Ge
harcamalar1 ve patent basvurularindan faydalanilmistir. Dinamik panel
veri analiz tekniginin faydalanildigi bu ¢alismada Westerlund (2006)
tarafindan gelistirilen, coklu yapisal kirilmalara izin veren ve yatay kesit
bagimliligini dikkate alan panel esbiitiinlesme testinden yararlanilmistir.
Seriler arasinda egbiitiinlesme katsayilarinin belirlenmesi amaciyla
Eberhardtve Bond (2009) tarafindan gelistirilen AMG (Augmented Mean
Group Estimator: Giiglendirilmis Ortalama Grup Etkisi) yontemi veya
Pesaran (2006) tarafindan gelistirilen CCE (Common Correlated Effects:
Ortak Grup Etkisi) yontemleri kullanilmistir. Elde edilen bulgulara gore
panel genelinde inovasyon ile iktisadi biiylime arasinda uzun dénemli
bir iliskinin oldugu tespit edilmistir. G7 tilkeleri acisindan iktisadi karar
vericilerin bu durumu g6z 6éniinde bulundurmasi 6nem arz etmektedir.

Anahtar Kelimeler: inovasyon, Patent, Ar-Ge Harcamalar, Iktisadi
Biiyiime, G7 Ulkeleri
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THE RELATIONSHIP OF INNOVATION AND ECONOMIC GROWTH IN
G7 COUNTRIES: PANEL DATA ANALYSIS

Bahar OGUL
Kahramanmaras Siitcti Imam Universitesi
ORC-ID: 0000-0002-4335-9086

ABSTRACT

Innovation has been the subject of many researches, especially in
recent years. The relationship between economic growth, which is one
of the main macroeconomic variables, and innovation is also of great
importance. In this study, the relationship between innovation and
economic growth of the G7 (Germany, USA, England, France, Italy, Japan
and Canada) countries is discussed with annual data for the period
1996-2020. R&D expenditures and patent applications were used as
indicators of innovation. In this study, in which the dynamic panel data
analysis technique was used, the panel cointegration test developed by
Westerlund (2006), which allows multiple structural breaks and takes
into account the cross-section dependence, was used. AMG (Augmented
Mean Group Effect) method developed by Eberhardt and Bond (2009) or
CCE (Common Correlated Effects) method developed by Pesaran (2006)
were used to determine the cointegration coefficients between series.
According to the findings, it has been determined that there is a long-
term relationship between innovation and economic growth throughout
the panel. For G7 countries, it is important for economic decision makers
to consider this situation.

Keywords: Innovation, Patent, R&D Expenditures, Economic Growth,
G7 Countries
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KURESELLESME SURECINDE FINANSALLASMANIN GELIR DAGILIMI
UZERINDEKI ETKIiSi: TURKIYE EKONOMIiSi UZERINE AMPIRIiK BiR
INCELEME

Bahar OGUL
Kahramanmaras Siitcti Imam Universitesi
ORC-ID: 0000-0002-4335-9086

OZET

Gelir dagiliminda adaletin saglanmasi iilke ekonomileri agisindan en
onemli makroekonomik hedefler arasindadir. Gelir dagiliminin hem
sosyal hem de ekonomik etkileri bulunmaktadir. Ozellikle kiiresellesme
siireci ile birlikte artan finansal hareketlilik sonrasi gelir dagiliminda
adaletsizlige etken olan faktorlerin ¢esitli arastirmalara konu oldugu
goriilmektedir. Bu calismadaki amag Tiirkiye ekonomisine ait 1990-2019
doneminde Finansal Kuznets Egrisi hipotezinin kisa ve uzun dénemde
gecerli olup olmadigini zaman serisi analizi yontemiyle sinamaktir.
Tiirkiye ekonomisinin finansal gelisme, kisi basina diisen milli gelir,
kiiresellesme ve Gini katsayisi degiskenleri ile ekonometrik analizler
yapilmistir. Finansal gelismenin gostergesi olarak IMF tarafindan
sunulan finansal kiiresellesme endeksinden, kiiresellesmenin gostergesi
olarak ise KOF isvigre Ekonomi Enstitiisii tarafindan sunulan genel
kiiresellesme endeksinden ve gelir esitsizliginin gostergesi olarak Gini
katsayisindan yararlanilmistir. Ampirik kisimda dncelikle degiskenlerin
birim kok seviyesi incelenmistir. Degiskenler arasindaki esbiitiinlesme
iliskisi Pesaran vd. (2001) tarafindan gelistirilen Gecikmesi Dagitilmis
Otoregresif Model (ARDL) ile smnanmistir. Kisa ve uzun donemde
finansallasma, kiiresellesme ve ekonomik biiyiime degiskenlerin Gini
katsayisi tizerindeki etkisinin istatistiki olarak anlamli oldugu sonucu
elde edilmistir. Ampirik bulgular hem kisa dénemde hem de uzun
donemde Finansal Kuznets Egrisi hipotezinin gecerli oldugunu ortaya
koymaktadir. Baska bir deyisle Finansal Kuznets Egrisi hipotezinin
gecerliligi, Tlirkiye ekonomisinde s6z konusu donemde ters-U iliskisinin
gecerli oldugunu gostermektedir. Ayrica elde edilen sonuglara gore
ekonomik biliytime ve kiiresellesme degiskenleri gelir esitsizligini azaltici
yonde etkiler meydana getirmektedir.

Anahtar Kelimeler: Finansallasma, Kiiresellesme, Gelir Dagilimi,
ARDL Sinir Testi, Tiirkiye Ekonomisi
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THE EFFECT OF FINANCIALIZATION ON INCOME DISTRIBUTION IN
THE PROCESS OF GLOBALIZATION: AN EMPIRICAL ANALYSIS ON
THE TURKISH ECONOMY

Bahar OGUL
Kahramanmaras Siitcti Imam Universitesi
ORC-ID: 0000-0002-4335-9086

ABSTRACT

Ensuring fairness in income distribution is among the most important
macroeconomic targets for national economies. Income distribution has
both social and economic effects. It is seen that the factors that cause
injustice in income distribution, especially after the increasing financial
mobility with the globalization process, are the subject of various
researches. The aim of this study is to test whether the Financial Kuznets
Curve hypothesis is valid in the short and long term in the 1990-2019
period of the Turkish economy by using the time series analysis method.
The variables of financial development, per capita income, globalization
and Gini coefficient of the Turkish economy and econometric analyzes
were made. As an indicator of financial development, the financial
globalization index presented by the IMF, the general globalization index
presented by the KOF Swiss Institute of Economics as an indicator of
globalization, and the Gini coefficient as an indicator of income inequality
were used. In the empirical part, first of all, the unit root level of the
variables was examined. Cointegration relationship between variables
Pesaran et al. (2001) with the Autoregressive Distributed Lag (ARDL).
It has been concluded that the effects of financialization, globalization
and economic growth variables on the Gini coefficient in the short and
long term are statistically significant. Empirical findings reveal that the
Financial Kuznets Curve hypothesis is valid both in the short run and
the long run. In other words, the validity of the Financial Kuznets Curve
hypothesis shows that the inverted-U relationship is valid in the Turkish
economy in the said period. In addition, according to the results obtained,
economic growth and globalization variables create effects that reduce
income inequality.

Keywords: Financialization, Globalization, Income Distribution, ARDL
Boundary Test, Turkish Economy
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TEDARIK ZiNCIiRINDE DiJiTAL DONUSUM: ARTIRILMIS GERCEKLIK

Seren 0ZSOY
Sakarya Universitesi
ORC-ID: 0000-0001-6642-7195

Ece Nur DEMIR
Sakarya Universitesi
ORC-ID: 0000-0002-8952-9511

Oylum Sehvez ERGUZEL
Sakarya Universitesi
ORC-ID: 0000-0001-9266-8267

OZET

Gilinimtizde tedarik zinciri yonetimi uluslararasi rekabet giliciinii
korumak ve siirdiiriilebilir kilmak isteyen firmalar i¢in stratejik 6neme
sahipbirkonuhalinegelmistir. Tedarikzinciristireclerinde optimizasyonu
saglamak isteyen firmalar teknoloji tabanli ¢éziimlere yatirim yaparak
verimliliklerini artirmay1 hedeflemektedir. Bu baglamda, Endiistri 4.0 ile
birlikte ortaya cikan teknolojiler olarak nesnelerin interneti, yapay zeka
gibi teknolojiler sektoriin ve akademisyenlerin ilgi odaginda olmasina
ragmen, artirllmis gerceklik teknolojisi tedarik zincirinde yarattigi
potansiyel fayda ve uygulama alanlar ile gereken 6nemin verilmedigi,
etkilerinin heniiz kesfedilmedigi bir alan olarak karsimiza ¢ikmaktadir.
Arttirllmis gergeklik gercek diinyay1 bilgisayar tarafindan olusturulan
verilerle birlestirmekle ilgilenen bir alan olmakla birlikte, Endiistri
4.0’ 1n kilit teknolojilerinden birisidir. Artirilmis gergeklik, nesnelerin
bilgiyle biitiinlesmis bir sekilde yer almasina ve duyularimizla dogrudan
algilayamayacagimiz bilgilerin algilanmasina imkan saglayarak tedarik
zinciri siireglerinde verimliligi artirma potansiyeline sahiptir. Bu
kapsamda, arttirilmis gercgeklik uygulamalary, ileriye dontik bilgilere hizli
bir sekilde ulasmay1 miimkiin kilmakla birlikte, tedarik zincirine konu
olan mallar1 toplama, depolama ve ytlikleme asamalarinda optimizasyonu
saglayarak, triin kontrol siirelerini kisaltmakta ve dokiimantasyon
maliyetlerini distirerek, giivenli bir ticaret ve satis sonrasi hizmet
sunmakta ve tedarik zinciri siire¢lerinin etkinligini arttirmaktadir. Bu
amagla, bu calismada artirilmis gerceklik teknolojisinin tedarik zinciri
yonetiminde yarattig1 potansiyel faydalar karsilasilan zorluklar mevcut
ve gelistirilmesi gereken uygulama alanlari ele alinmaktadir.

Anahtar Kelimeler: Arttirilmis Gergeklik Teknolojisi, Tedarik Zinciri
Yonetimi, inovasyon, Endiitri 4.0
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DIGITAL TRANSFORMATION IN THE SUPPLY CHAIN: AUGMENTED
REALITY

Seren 0ZSOY
Sakarya Universitesi
ORC-ID: 0000-0001-6642-7195

Ece Nur DEMIR
Sakarya Universitesi
ORC-ID: 0000-0002-8952-9511

Oylum Sehvez ERGUZEL
Sakarya Universitesi
ORC-ID: 0000-0001-9266-8267

ABSTRACT

Today, supply chain management has become a strategically
important issue for companies that want to maintain and sustain their
international competitiveness. Companies that want to optimize their
supply chain processes aim to increase their efficiency by investing in
technology-based solutions. In this regard, although technologies such as
the internet of things and artificial intelligence as technologies emerging
with Industry 4.0 are at the center of attention of the industry and
academics, augmented reality technology is an area where the potential
benefits and application areas created in the supply chain are not given
the necessary importance and its effects have not yet been explored.
Augmented reality is a field that deals with combining the real world
with computer-generated data, and also it is one of the key technologies
of Industry 4.0. It has the potential to increase efficiency in supply
chain processes by allowing objects to be integrated with information
and to perceive information that we cannot directly compherend with
our senses. Herein, augmented reality applications make it possible to
access forward-looking information quickly, provide optimization in the
collection, storage and loading stages of the goods subject to the supply
chain, shorten product control times and reduce documentation costs,
provide a safe trade and after-sales service and increase the efficiency
of supply chain processes. For this purpose, in this study, the potential
benefits of augmented reality technology in supply chain management
with the difficulties encountered and the application areas that need to
be developed are discussed.

Keywords: Augmented Reality Technology, Supply Chain Management,
Innovation, Industry 4.0
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YATIRIMCI DUYARLILIGININ PAY PiYASASI YATIRIMLARINA
ETKISi
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OZET

1980°li yillara kadar finans modelleri, finansal kararlarinda
duygularinin etkisi altinda kalmayan, faydasini maksimize edebilmek i¢in
karmasik problemleri ¢ozebilen, aritmetik ve mantikta hata yapmayan,
hatalarini tekrarlamayan, kararlarinda tutarli olan rasyonel insani
varsaymistir. Ancak yatirimcinin bilissel onyargilar1 ve psikolojisini
dikkate almayan bu modellerin piyasalardaki yatirimci davranislarini,
balon ve anomalileri agiklamada yetersiz kalmasi tizerine rasyonel insan
varsayiminin tamamen dogru olmadig1 anlasilmis ve finansal karar
alma psikolojisi incelenmeye baslanmistir. Bu gelismeler dogrultusunda
psikoloji ve sosyoloji bilimi ile finans1 birlestiren “davranissal finans”
ortaya ¢cikmistir. Davranigsal finansa gore yatirimcilarin inang ve
onyargilari, belirli finansal haberlere ve bilgilere asir1 veya diisiik tepki
vermesine neden olabilmektedir. Ayrica finansal kararlarda asir1 gliven,
pismanliktan kacinma, korku, zihinsel muhasebe gibi psikolojik, duygusal
ve biligsel faktorler etkili olmaktadir. Bunlara ek olarak yatirimci
duyarliligi, davranissal finansta dne ¢ikan bir diger kavramdir. Baker ve
Wurgler (2007) tarafindan yatirimci duyarhligy, gelecekteki nakit akislar:
ve yatirim riskleri ile ilgili eldeki bilgilerle dogrulanamayan inanglar
olarak tanimlanmakta olup piyasalari etkinlikten uzaklastirmaktadir.
Bu nedenle ¢calismada, yatirimci duyarliliginin pay piyasasi yatirimcilari
tizerindeki etkisinin arastirilmasi amaglanmaktadir. Yatirimcilarin
iyimser veya kétiimser bakis acilarinin dogrudan olgiilememesi ve
soylenti tacirlerinin varligl nedeniyle yatirimci duyarliliginin temsilinde
cesitli degiskenlerden yararlanilmaktadir. Ankete dayali odlciitlerden
olan giiven endeksleri, yatirimci duyarliligi temsilinde siklikla kullanilan
degiskenlerdir. Dolayisiyla bu ¢alismada yerli ve yabanci yatirimcilarin
toplam portfoy degeri ile yatirnmci duyarhiligini temsilen ekonomik
gliven endeksi, tiiketici giiven endeksi, Michigan tiiketici giiven endeksi
ile CBOE Volatilite Endeksi kullanilmistir. 01.2007-06.2022 dénemi aylik
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verilerin kullanildig1 calismada Toda Yamamoto (1995) nedensellik
testi uygulanmistir. Analiz sonuglarina gore ekonomik giiven endeksi
ile pay piyasasi yatirimcilarinin portfdy degeri arasinda cift yonla
nedensellik iliskisi elde edilirken Michigan tiiketici giiven endeksi’'nden
yatirimcilarinin portfoy degerine dogru tek yonli nedensellik iliskisi
tespit edilmistir. Ayrica yatirimcilarin portfoy degerinden tiiketici giiven
endeksine dogru tek yonli nedensellik iliskisi oldugu sonucuna da
ulasilmistir.

Anahtar Kelimeler: Davranissal finans, Yatirimer duyarliligi, Gliven
endeksleri
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THE EFFECT OF INVESTOR SENTIMENT ON EQUITY MARKET
INVESTMENTS

Yasemin YURTOGLU
Ufuk Universitesi
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ORC-ID: 0000-0003-0635-7375

ABSTRACT

Until the 1980s, financial models assumed a rational person who
was not influenced by his sentiments in financial decisions, could solve
complex problems to maximize his utility, did not make mistakes in
arithmetic and logic, did not repeat his mistakes, and was consistent in
his decisions. However, it has been observed that these models, which
ignore the cognitive biases and psychology of investors, are insufficient to
explain investor behaviors, bubbles and anomalies in the markets. Thus,
it has been realized that the rational human assumption is not entirely
correct and the psychology of financial decision making has begun to
be investigated. As a result of these developments, “behavioral finance”
has emerged, which combines psychology and sociology with finance.
According to behavioral finance, beliefs and biases of investors can cause
them to over- or under-react to certain financial news and information.
In addition, psychological, sentiment and cognitive factors such as
overconfidence, regret aversion, fear, mental accounting are effective in
financial decisions. Investor sentiment is another important concept in
behavioral finance. Investor sentiment is defined by Baker and Wurgler
(2007) as beliefs about future cash flows and investment risks that
cannot be verified by the available information, and it distracts markets
from efficiency. Therefore, in this study, it is aimed to investigate the
effect ofinvestor sentiment on equity marketinvestors. Various variables
are used to represent investor sentiment due to the inability to directly
measure the optimistic or pessimistic viewpoints of investors and the
presence of noise traders. Confidence indices, one of the survey-based
measures, are variables that are frequently used in the representation
of investor sentiment. Therefore, in this study, the total portfolio value
of domestic and foreign investors was used, and economic confidence
index, consumer confidence index, Michigan consumer sentiment index
and CBOE Volatility Index were used to represent investor sentiment.
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Toda Yamamato (1995) causality test was applied in the study in which
monthly data for the period 01.2007-06.2022 were used. According to
the results of the analysis, a bidirectional causality relationship was
obtained between the economic confidence index and the portfolio value
of the equity market investors, while a one-way causality relationship
was found from the Michigan consumer sentiment index to the portfolio
value of the investors. In addition, it was concluded that there is a one-
way causality relationship from the portfolio value of the investors to
the consumer confidence index.

Keywords: Behavioral finance, Investor sentiment, Confidence indices
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TEMIZ ENERJi YATIRIM FONLARINDA ZAYIF FORMDA ETKINLiGIiN
DOGRUSAL VE DOGRUSAL OLMAYAN BiRiM KOK MODELLERIYLE
ANALIZi

Nazhgiil GULCAN
Burdur Mehmet Akif Ersoy Universitesi
ORC-ID: 0000-0002-1390-0820

OZET

Etkin piyasa, menkul kiymet degerlerinin piyasadaki mevcut tim
bilgiyi yansittigi piyasalardir. Zayif formda etkin piyasa ise menkul
kiymetlerin ge¢mis fiyatlarinin mevcut fiyatlara yansidigi piyasalar olup,
bu piyasalarda yatirimcilar ge¢mis fiyatlara dayali tahminlerle normalin
listiinde getiri saglayamazlar. Calismada temiz enerji sektoriinde yer
alan yatirimcilara yol gostericisi olmasi agisindan temiz enerji yatirim
fonlarinin (ETF) Etkin Piyasalar Hipotezi'ne gore zayif formda etkin
olup olmadigr arastirilmaktadir. Calisma kapsaminda iShares Kiiresel
Temiz Enerji ETF (ICLN), Invesco Kiiresel Temiz Enerji ETF (PBD),
SPDR S&P Kensho Temiz Gii¢ ETF (CNRG), First Trust NASDAQ Clean
Edge Yesil Enerji Endeksi ETF (QCLN) ve ALPS Temiz Enerji ETF'nin
(ACE) 26.10.2018-29.07.2022 donemi kapanis fiyat verileri dikkate
alinmistir. Dogrusal birim kok testlerinden Genisletilmis Dickey-Fuller
(ADF), Philips-Perron (PP), Zivot-Andrews, Carrion-i Silvestre; dogrusal
olmayan birim kok testlerinden Leybourne, Newbold ve Vougas,
Harvey ve Mills, Kapetanious, Shin ve Snell (KSS), Kruse'un kullanildig
calismada, tiim birim kok testi sonuglarina gore temiz enerji ETF’lerinin
zayif formda etkin oldugu sonucuna ulasilmistir.

Anahtar Kelimeler: Temiz Enerji, Yatirim Fonu, Etkinlik, Dogrusal ve
Dogrusal Olmayan Birim Kok
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THE ANALYSIS OF WEAK FORM EFFICIENCY IN CLEAN ENERGY
TRADED FUNDS WITH LINEAR AND NONLINEAR UNIT ROOT
MODELS

Nazhgiil GULCAN
Burdur Mehmet Akif Ersoy Universitesi
ORC-ID: 0000-0002-1390-0820

ABSTRACT

An efficient market is a market in which stock values reflect all current
information in the market. A weak form efficient market is a market in
which past prices of stocks are reflected in current prices, and investors
in these markets cannot provide above-normal returns with estimates
based on past prices. In the study, it is investigated whether clean energy
traded funds (ETFs) are effective in weak form according to the Efficient
Markets Hypothesis to guide investors in the clean energy sector. Within
the scope of the study, iShares Global Clean Energy ETF (ICLN), Invesco
Global Clean Energy ETF (PBD), SPDR S&P Kensho Clean Power ETF
(CNRG), First Trust NASDAQ Clean Edge Green Energy Index ETF (QCLN)
and ALPS Clean Energy ETF (ACE) closing price data for the period
26.10.2018-29.07.2022 are taken into account. In the study in which
Augmented Dickey-Fuller (ADF), Philips-Perron (PP), Zivot-Andrews,
Carrion-i Silvestre from linear unit root tests; Leybourne, Newbold and
Vougas, Harvey and Mills, Kapetanious, Shin and Snell (KSS), Kruse was
used, according to all unit root test results, it was concluded that clean
energy ETFs are efficient in weak form

Keywords: Clean Energy, Traded Fund, Efficiency, Linear and Unlinear
Unit Root
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MULTI-SCALE SAMPLE ENTROPY ANALYSIS OF THE TURKISH
STOCK MARKET EFFICIENCY

Serkan ALKAN
Tarsus Universitesi
ORC-ID: 0000-0002-7773-7321

ABSTRACT

According to the weak version of the efficient market hypothesis
(EMH), the prices of securities reflect all publicly available information
but do not necessarily reflect new information not previously available.
Furthermore, it assumes that past information about price, volume, and
returns will not affect future prices. Therefore, it is impossible to predict
prices in an efficient market. In view of this, the most popular and widely
used model for stock prices has been the random walk model. Modern
financial theories, including derivatives valuation and capital assets
pricing, rest on the efficient market hypothesis. Economies around the
world have been adversely impacted by the COVID-19 pandemic. In
particular, when the world economy is abnormal, the resulting risks
on markets are likely to be higher. As a result of COVID-19, the global
financial markets have been shaken. Most of the global stock markets
have experienced extreme highs and lows. On March 20, 2020, BIST30
and BIST100 indices declined by 31% and 29%, respectively, since
December 31, 2019, when the World Health Organization announced
the first confirmed case. The purpose of the current study is to compare
the degree of Turkish stock market efficiency during the pre-and post-
COVID-19 pandemic, covering time period from 01/2017 to 07/2022.
We apply the multi-scale sample entropy in order to measure the
randomness and disorders for the market index and four main sector
indices in the Turkish stock market: XU100, XUSIN BIST Industrials
(XUSIN), BIST Services (XUHIZ), BIST Transportation (XULAS), BIST
Financials (XUMAL), BIST Technology (XUTEK). As measured on a daily
scale, while in pre-COVID-19 pandemic period, the XUHIZ and XU100
indices has the highest efficiency , in post-COVID-19 pandemic period,
the XUMAL and XU100 indices has the highest efficiency. A general trend
of declining efficiency levels follows an increase in time scale in both
periods.

Keywords: Sample Entropy , Market efficiency, COVID-19, Extreme
events
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HANEHALKI DiJiTAL TEKNOLOJiSi VE HANE GELIRi

Behice CANATAN
Tarsus Universitesi
ORC-ID: 0000-0001-9588-386X

Gokhan OZBILGE
Tarsus Universitesi
ORC-ID: 0000-0002-9060-091X

Egemen IPEK
Tarsus Universitesi
ORC-ID: 0000-0002-1365-0526

OZET

Dijital teknolojiler degisen ve gelisen ¢agda dijital platformlara erisim
ve faaliyet gostermek ac¢isindan kilit bir unsurdur. Bu teknolojilere sahip
olmak internet araciligiyla sunulan bir¢ok sisteme erisimi ve katilimi
tesvik etmektedir. Dijital teknolojiler ve bu yolla saglanan hizmetlere,
faaliyetlere ulasmada gelirin itici bir gii¢ oldugu diisiiniilmektedir. Ciinkii
ylksek gelir seviyesine sahip hanelerin dijital teknolojilere erisimi diger
gelir gruplarina gore daha kolay saglanabilir. Bu nedenle farkli gelir
seviyelerindeki hanelerin dijital teknolojileri nasil deneyimledigi 6nem
arz etmektedir. Calismanin amaci ise, farkli gelir seviyesine bagh olarak
hangi dijital teknolojilerin hangi amagla (e-devlet, e-ticaret, e-beceriler, is
arama ya da is basvurusu yapma, egitim vb.) kullanildigini incelemektir.
Bu dogrultuda 2021 yih TUIK Hanehalk: Bilisim Teknolojileri Kullanim
Arastirmasi Mikro Veri Seti aracilifiyla hanehalk: dijital teknolojisinin
farkl gelir seviyelerine gore degisip degismedigini degerlendirmeye
olanak taniyan kantil regresyon yontemi kullanilmaktadir. Bu sayede
ornegin dusiik gelir seviyesine sahip hanelerde hangi degiskenlerin
dijital teknoloji benimsenmesinin temel itici giic oldugu bilgisine
erisilebilecektir.

Anahtar Kelimeler: Hanehalki, Dijital Teknolojiler, Hane Geliri, Kantil
Regresyon.
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HOUSEHOLD DIGITAL TECHNOLOGY AND HOUSEHOLD INCOME

Behice CANATAN
Tarsus Universitesi
ORC-ID: 0000-0001-9588-386X

Gokhan OZBILGE
Tarsus Universitesi
ORC-ID: 0000-0002-9060-091X

Egemen IPEK
Tarsus Universitesi
ORC-ID: 0000-0002-1365-0526

ABSTRACT

Digital technologies are a crucial element in accessing and operating
on digital platforms in a changing and evolving age. Possession of these
technologies encourages access and participation in many systems
offered via the internet. Income is considered to be a driving force in
accessing digital technologies and services and activities provided in
this way. Because households with high-income levels can access digital
technologies more easily than other income groups. For this reason, it is
important how households at different income levels experience digital
technologies. The study aims to examine which digital technologies are
used for what purposes (e-government, e-commerce, e-skills, job search
or job application, education, etc.) depending on different income levels.
In this direction, the quantile regression method is used, which allows
for to evaluation of whether household digital technology changes
according to different income levels, through the Micro Data Set of the
Household Information and Communication Technology Usage of 2021
TUIK. In this way, it will be possible to access information about which
variables are the main drivers of digital technology adoption in low-
income households.

Keywords: Household, Digital Technologies, Household Income,
Quantile Regression.

156



®

27 Infernational Conference On Digital
Business Management & Economics
ICDBME-2022

September 9-11, 2022

DiJiTAL EKONOMi LITERATURU UZERINE BiLIMETRIK BiR ANALIZ

Ozlem IPEK
Tarsus Universitesi
ORC-ID: 0000-0002-3711-3258

OZET

Bilgi teknolojisi ile iletisimin biiyiimesi toplumlarda ve ekonomilerde
degisime neden olmaktadir. Dijital ekonomi son yillarda oncelikli
kalkinma alanlarindan biri olarak kiiresel ekonominin ve farkl iilke
ekonomilerinin gelisimine biiyiik katki saglamaktadir. Gelecekte
kiiresel egilimleri belirleyecek olan dijital ekonominin gelisiminin
arastirilmas1 alanda calisma yapacak potansiyel arastirmacilar igin
onem arz etmektedir. Bu baglamda, bu c¢alisma bilimetrik analiz
yontemini kullanarak dijital ekonomi alanindaki g¢alismalara iliskin
bilgiler sunmay1 amaglamaktadir. Bu amag¢ dogrultusunda calismada,
Web of Sience ve Scopus bibliyografik veri tabanlarinda yer alan “dijital
ekonomi” ve “dijitallesme” anahtar kelimelerini iceren toplamda
1501 akademik yayin scientometrik analiz ile incelenmistir. Analizde
calismalara iliskin alanda en ¢ok yayin yapan yazarlar, yazarlarin yayin
biiyiime oranlari, yazarlarin is birligi agi, yazar atif agi, en tretken iilke
ve kurumlar, kaynak ve eser etki aglari, yayin indeks bilgileri, anahtar
kelimeler biiytime oranlar1 gibi bilgiler elde edilmistir. Sonuglara gore,
alana en ¢ok katki yapan ilk ii¢ tilke sirasiyla Rusya, Ukrayna ve Cin’dir.
Dijital doniistim, dijital teknolojiler ve Endiistri 4.00 en sik kullanilan ilk
lic anahtar kelime olup, dijital ekonomi alaninda yapilan ¢alismalarin
son yillardaki ivmesi artmaktadir.

Anahtar Kelimeler: dijital ekonomi, dijitallesme, bibliyografi,
bilimetrik analiz
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A SCIENTOMETRIC ANALYSIS ON LITERATURE OF DIGITAL
ECONOMY

Ozlem IPEK
Tarsus Universitesi
ORC-ID: 0000-0002-3711-3258

ABSTRACT

The growth of communications with information technologies causes
changes in societies and economies. In recent years, the digital economy,
as one of the priority development areas, has made a great contribution
to the development of the global economy and the economies of different
countries. Researching the development of the digital economy, which
will determine global trends in the future, is significant for potential
researchers in the field. In this context, this study aims to provide
information on studies in the digital economy by using the scientometric
analysis method. For this purpose, 1501 academic publications with
the keywords “digital economy” and “digitalization” in the Web of
Science and Scopus bibliographic databases have been analyzed. In
the analysis, findings such as the top publisher authors in the field, the
publication growth rates of the authors, the cooperation network of the
authors, the author citation network, the most productive countries and
institutions, the source and publication impact networks, publication
index information, and keyword growth rates have been obtained.
According to findings, Russian Federation, Ukraine, and China, are the
top three contributors to the literature. Digital transformation, digital
technologies and Industry 4.00 are the top three most frequently used
keywords. In addition, the growth rate of studies in the field of the digital
economy has been increasing in recent years.

Keywords: digital economy, digitalization, bibliography, scientometric
analysis
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YENILENEBILIR ENERJi KULLANIMI VE EKONOMiK BUYUMENIN
SURDURULEBILIR EKONOMIK KALKINMAYA ETKISi: G7 ULKELERI
UZERINE PANEL ESBUTUNLESME ANALIZi

irfan ERSIN
Istanbul Medipol Universitesi
ORC-ID: 0000-0002-7407-3654

OZET

Kiresellesmenin etkisiyle diinya ekonomisinde giinden giinde liretim
ve talepte artislar meydana gelmekte ve bu durum enerjiye olan talebi
artirmaktadir. Enerji talebinin artmasi da yenilemez enerji kaynaklarin
azaltirken, yenilemez enerji kaynaklarinin olumsuz cevresel etkileri
de gelecek yasami etkilemektedir. Bu sebeple cevreye duyarli bir
kalkinma anlamina gelen siirdirlebilir kalkinma kavrami diinyada
on plana cikmistir. Siirdiirilebilir kalkinma i¢in enerji kullaniminda
yenilenebilir enerji kaynaklarinin tiretimi ve tiiketimi 6nem kazanmistir.
Bu ¢alismanin amaci gelismis ililkelerde yenilenebilir enerji kullanimi ve
ekonomik biiylimenin ekonomik kalkinmaya etkisini incelemektir. Bu
cercevede G7 iilkeleri (Amerika, Ingiltere, Kanada, Japonya, Almanya,
Fransa ve italya) icin 1990-2019 doénemini kapsayan bir panel veri
analizi uygulanmistir. Panel veri analizi i¢in insani kalkinma endeksi,
elektirik tiiketiminde yenilenebilir enerji pay1 ve ekonomik biiyiime
degiskenleri kullanilmistir. Panel veri analizi i¢in yatay kesit bagimlilig
ve homojenlik testi uygulanmistir. S6z konusu testlerde yatay Kkesit
bagimliginin var oldugu ve katsayilarin homojen oldugu anlasilmistir. Bu
testlerden sonra degiskenler, ikinci nesil birim kok testi olan CIPS testine
tabi tutulmustur. Homojenlik sonucu ve birim kok test sonuglari dikkate
alinarak calismada Panel ARDL testinden faydalanilmistir. Ayrica uzun
doénem katsayilar icin FMOLS ve DOLS testleri uygulanmistir. Analiz
sonuglarina gore, G7 ilkeleri icin uzun dénemde yenilenebilir enerji
kullanimiile ekonomik kalkinma arasinda negatfbir iliski tespitedilirken,
ekonomik biiytime ile ekonomik kalkinma arasinda pozitif bir iliski tespit
edilmistir. Kisa donem sonuglarinda da yenilenebilir enerji kullanimi ve
ekonomik kalkinma arasinda pozitif bir iliskiye rastlanmistir. Analiz
sonuglarinda yenilenebilir enerji kullanimi i¢in uzun dénem negatif bir
iliskinin ¢ikmasinda, yenilenebilir enerji maliyetlerinin yiiksek olusu
ve bu durumun ekonomik maliyetleri artirdigi tahmin edilmektedir.
Yenilenebilir enerji maliyetlerini azaltacak ekonomi politikalarinin
uygulanmasi, uzun dénem sonuclarini etkileyecegi diisiiniilmektedir.

Anahtar Kelimeler: Sirdiriilebilir Kalkinma, Yenilenebilir Enerji,
Ekonomik Biiytime
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THE EFFECT OF RENEWABLE ENERGY USE AND ECONOMIC
GROWTH ON SUSTAINABLE ECONOMIC DEVELOPMENT: A PANEL
COINTEGRATION ANALYSIS ON G7 COUNTRIES

irfan ERSIN
Istanbul Medipol Universitesi
ORC-ID: 0000-0002-7407-3654

ABSTRACT

With the effect of globalization, there is an increase in production and
demand in the world economy day by day, and this situation increases
the energy demand. While the rise in energy demand reduces non-
renewable energy sources, the adverse environmental effects of non-
renewable energy sources also affect future life. For this reason, the
concept of sustainable development, which means an environmentally
conscious development, has come to the fore in the world. The production
and consumption of renewable energy sources have gained importance
in the use of energy for sustainable development. This study aims to
examine the effects of renewable energy use and economic growth on
economic development in developed countries. In this context, a panel
data analysis covering the period 1990-2019 was applied to the G7
countries (USA, England, Canada, Japan, Germany, France, and Italy).
The human development index, the share of renewable energy in
electricity consumption, and economic growth variables were used for
panel data analysis. For panel data analysis, cross-section dependence
and homogeneity tests were applied. In the tests in question, it was
understood that there was a cross-section dependency, and the
coefficients were homogeneous. After these tests, the variables were
subjected to the CIPS test, which is the second generation unit root test.
Panel ARDL test was used in the study considering the homogeneity
result and unit root test results. In addition, FMOLS and DOLS tests
were applied for long-term coefficients. According to the results of the
analysis, a negative relationship was found between the use of renewable
energy and economic development in the long term for the G7 countries.
In the short-term results, a positive relationship was found between
the use of renewable energy and economic development. In contrast,
a positive relationship was found between economic growth and
economic development. In the results of the analysis, it is estimated that
the reason for a long-term negative association for the use of renewable
energy is the high costs of renewable energy, and this situation increases
the economic costs. It is thought that the implementation of economic
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policies that will reduce renewable energy costs will affect the long-term
results.

Keywords: Sustainable Development, Renewable Energy, Economic
Growth
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HANEHALKI iNTERNET KULLANIMI iLE ENERJi YOKSULLUGU
LiSKiSi: TORKIYE’'DEN KANITLAR

Ozlem IPEK
Tarsus Universitesi
ORC-ID: 0000-0002-3711-3258

OZET

Bilgi ve iletisim teknolojisinin hizli gelisimi, temel bir sosyal doniistimu
tesvik etmekle birlikte insanlarin giinlik yasaminmi biyiik o&lciide
etkilemektedir. S0z konusu teknolojiler modern toplumun gelismesi
icin vazgecilmez bir kaynak haline gelmesine karsin niifusun dnemli bir
kismi bilgi toplumundan nispeten veya tamamen dislandig icin dijital
esitsizlikler de ortaya ¢ikmaktadir. Ortaya ¢ikan dijital bolinme sosyal
esitsizlikle yakindan baglantili olup, ekonomik ve yapisal faktorler
internet erisimini ve kullanimimi biiyiik élciide etkilemektedir. Onceki
calismalarda, sosyoekonomik ve demografik faktorlerin yani sira
yoksulluk ve dijital béliinme arasindaki iliski sosyal esitsizlik tizerinden
arastirilsa da, internet kullanimi ile yakindan iligkili olabilecek enerji
yoksullugu ihmal edilmistir. Bu ¢alisma, Tiirkiye’de yerlesik hanehalklar:
icin enerji yoksullugunun internet kullanimi {zerindeki etkilerini
Tiirkiye Istatistik Kurumu 2018 Gelir ve Yasam Memnuniyet Anketi
verileri lizerinden logit model ile arastirmaktadir. Calismada enerji
yoksullugu ile internet kullanimi arasindaki direkt iliski ortaya konulmus
oliup, enerji yoksullugunun internet kullanimini negatif yonde etkiledigi
tespit edilmistir. Ayrica, haneye ait hanehalki geliri, yas, egitim durumu,
cinsiyet, calisma durumu gibi sosyo-ekonomik degiskenler ile internet
kullanimi arasindaki iliskiler tahmin edilmistir.

Anahtar Kelimeler: Enerji yoksullugu, dijital boéliinme, internet
kullanimy, logit model
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THE NEXUS BETWEEN HOUSEHOLD INTERNET USE AND ENERGY
POVERTY: EVIDENCE FROM TURKEY

Ozlem IPEK
Tarsus Universitesi
ORC-ID: 0000-0002-3711-3258

ABSTRACT

The rapid development of information and communication
technology has affected people’s daily lives and caused a fundamental
social transformation. Although these technologies have become an
indispensable resource for the development of modern society, digital
inequalities arise where a significant part of the population is relatively
or completely excluded from the information society. This digital divide
is closely linked to social inequality, and economic and structural factors
greatly influence internet access and use. In the previous studies,
although the relationship between poverty and the digital divide as
well as socioeconomic and demographic factors has been investigated
through social inequality, energy poverty, which may be closely related
to internet use, has been neglected. This study investigates the effects of
energy poverty on internet usage for resident households in Turkey with
the Logit model through the Turkish Statistical Institute 2018 Income
and Life Satisfaction Survey data. In the study, the direct relationship
between energy poverty and internet use has been revealed, and it has
been determined that energy poverty affects internet use negatively. In
addition, the relationship between household socio-economic variables
such as household income, age, education level, gender, employment
status, and internet use have also been estimated.

Keywords: Energy poverty, digital divide, internet use, logit model
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SECILI HIZMET SEKTORLERININ ULUSLARARASI PAZARLARA
ACILMA ESNEKLIKLERI

Dilan OZDEMIR
Tarsus Universitesi
ORC-ID: 0000-0002-1390-5162

OZET

Uretimin uluslararas1 odlcekte yapildig), ticaretin ise ulusal ve
uluslararasi firmalar araciligl ile gerceklestirildigi diinya ekonomisinde
tilkelerin uluslararasi rekabet giicii elde edebilmeleri konusunda mal
ticareti kadar hizmet ticareti de énem arz etmektedir. Ozellikle bilgi
teknolojilerinde yasanan gelismeler {ilke ekonomilerinde hizmet
sektoriiniin 6nemini artirmistir. Tiirkiye’de hizmet sektorii ihracata
dayali biiyime stratejileri kapsaminda gelisme imkani bulmustur.
Bu agidan bakildiginda 2020 yili sonunda hizmet sektorii toplam
istihdamin %56,2’sini ve GSYIH’'nin ise %61’ini olusturmustur. Ampirik
literatiir incelendiginde Tiirkiye hizmet ihracati iizerine yapilan
calismalarin mal ihracatina odaklanan ¢alismalara kiyasla kisith oldugu
goriilmektedir. Bu nedenle hizmet sektoriiniin uluslararasi piyasalara
yonelme esnekliklerinin belirlenmesi 6nem arz etmektedir. Literatiirde
firmalarin uluslararasi1 pazarlara acilma esneklikleri ikame iliskisine
dayanmaktadir. S6z konusu ikame iligkisi ise olasi bir ekonomik sok
karsisinda firmalarin satislarini farkli piyasalara yonlendirebilmesi
ile aciklanmaktadir. Calismaya ulastirma ve depolama, konaklama ve
yiyecek hizmetleri, insan sagligi ve sosyal hizmet faaliyetleri ve egitim
sektorleri dahil edilecektir. Ilgili sektorlere ve bu sektérlerin muhasebe
kayitlarina TCMB (Tiirkiye Cumhuriyet Merkez Bankasi) veri tabaninda
bulunan sektor bilangolarindan erisim saglanacaktir. Uluslararasi
piyasalara yonelme esnekliginin tespiti icin kullanilan ekonometrik
modele sektdrlerin karlilik oranlari, cari oranlari, sektorde faaliyet
gosteren firma sayilari, sektorlerin yurtici satislar1 ve yurtdisi satislari
dahil edilecektir. Veriler ise panel veri analizi ile 2009-2020 yillarim
kapsayacak sekilde PPML (Poisson Pseudo-Maximum Likelihood
Estimation) tahmincisi kullanilarak analiz edilecektir.

Anahtar Kelimeler: Hizmet ticareti, uluslararasi pazarlara giris, PPML
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FLEXIBILITY OF THE SELECTED SERVICE SECTORS TO GET INTO
INTERNATIONAL MARKETS

Dilan OZDEMIR
Tarsus Universitesi
ORC-ID: 0000-0002-1390-5162

ABSTRACT

In the world economy, where production is carried out on an
international scale and trade is carried out through national and
international companies, service trade is as important as merchandise
trade for countries to achieve international competitiveness. Especially
the developments in information technologies have increased the
importance of the service sector in national economies. The service
sector in Turkey has found the opportunity to develop together with
the export-based growth strategies. From this perspective, the service
sector accounted for 56.2% of total employment and 61% of GDP at
the end of 2020. When the empirical literature is examined, it is seen
that the studies on Turkey’s service exports are numerically insufficient
compared to the studies focused on the export of goods. For this reason,
it is important to determine the flexibility of the service sector towards
international markets. In the literature, the flexibility of companies to get
into the international markets is based on the substitution relationship.
The mentioned substitution relationship is explained the ability of
companies to direct their sales to different markets in a possible economic
shock. The sectors of transportation and storage, accommodation and
food services, human health and social work activities, and education are
included to the study. The relevant sectors and their accounting records
are accessed from the sector balance sheets in the TCMB (CBRT) (Central
Bank of the Republic of Turkey) database. The profitability ratios and
current ratios of the sectors, the number of companies operating in the
sector, domestic sales and foreign sales of the sectors are included in
the econometric model that is utilized to determine the flexibility of
orienting to international markets. The data is analyzed with panel data
analysis covering the years 2009-2020 through using the PPML (Poisson
Pseudo-Maximum Likelihood Estimation) estimator.

Keywords: Service sector, access of international markets, PPML
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ENDUSTRIYEL METAL FiYATLARI UZERINE BiR iNCELEME

Safa KOCADEMIR
Tarsus Universitesi
ORC-ID: 0000-0002-4572-258X

Fatih KAPLAN
Tarsus Universitesi
ORC-ID: 0000-0001-7417-1126

OZET

Altin, aliminyum, bakir, demir, giimiis, kalay ve ¢inko vb. emtia olan
endiistriyel metaller, imalat sanayii basta olmak iizere pek cok sektérde
ara girdi olarak kullanilmaktadir. S6z konusu bu emtialar iiretici tilkeler
icin 6nemli bir gelir kaynagy, tiiketici iilkeler icin ise iktisadi faaliyetler
acisindan 6nemli bir tiretim unsurudur. Bu baglamda endiistriyel metal
fiyat hareketlerinin incelenmesi dnem arz etmektedir. Bu ¢alismanin
amaci endiistriyel metal fiyat hareketlerini incelemektir. Bu amag
dogrultusunda uluslararasi pazarda en ¢ok kullanilan yedi endiistriyel
metal (Altin, aliminyum, bakir, demir, giimiis, kalay ve ¢inko) 1990:01-
2021:11 donemi aylik verilerinin kullanilarak analiz yapilmistir.
Endistriyel metal fiyatlar1 arasindaki fiyat hareketliligi VAR temelli
varyans ayristirmasi yapilarak fiyatlarinda ki degismeyi etkileyen en
o6nemli metal tespit edilmistir. Yapilan analiz sonucunda kendi fiyatim
en iyi belirleyen metal altin iken diger metallerin fiyat hareketlerini en
iyi agiklayanin giimiis metali oldugu gozlemlenmistir.

Anahtar Kelimeler: Endiistriyel metaller, Emtia Fiyatlar1 , Zaman
Serisi Analizi
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A STUDY ON INDUSTRIAL METAL PRICES

Safa KOCADEMIR
Tarsus Universitesi
ORC-ID: 0000-0002-4572-258X

Fatih KAPLAN
Tarsus Universitesi
ORC-ID: 0000-0001-7417-1126

ABSTRACT

Gold, aluminum, copper, iron,silver, tin and zinc etc. Industrial metals,
which are commodities, are used as intermediate inputs in many sectors,
especially in the manufacturing industry. These commodities (Gold,
aluminum, copper, iron, silver, tin and zinc) are an important source of
income for producer countries and an important production element for
consumer countries in terms of economic activities. In this context, it is
important to examine the industrial metal price movements. The aim of
this study is to examine the industrial metal price movements. For this
purpose, the most used industrial metals in the international market
were analyzed using monthly data for the period 1990:01-2021:11.
The variance decomposition of the price mobility between industrial
metal prices based on VAR has been made and the most important metal
affecting the change in prices has been determined. As a result of the
analysis, it was observed that the metal that best determined its own
price was gold, while the one that best explained the price movements of
other metals was silver.

Keywords: Industrial metals, Commodity Prices, Time Series Analysis
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TURKIYE'DE KAMU VE OZEL SEKTOR ACISINDAN MEVCUT
SAATTEN DAHA FAZLA CALISMA

Gokhan OZBILGE
Tarsus Universitesi
ORC-ID: 0000-0002-9060-091X

Behice CANATAN
Tarsus Universitesi
ORC-ID: 0000-0001-9588-386X

Egemen IPEK
Tarsus Universitesi
ORC-ID: 0000-0002-1365-0526

OZET

Isgiicii icerisinde yer alan her birey bir emek arzi egrisi olusturur.
iktisat teorisi baglaminda bu egri bireyin iicret ve calisma siiresi arasinda
yaptig1 secimin bir izdlistimidiir. Bu agidan emek arz egrisi bireyin gelir,
bos zaman ve ¢alisma saatleri arasindaki tercihleriyle asag1 veya yukari,
isglicli piyasa kosullariyla ve kisisel tercihleriyle saga veya sola hareket
edebilir. Fakat birey bos zaman yerine ikame edilen calisma saatleriyle
artan geliri harcamak i¢in tekrar bos zamana ihtiya¢ duydugunda, emek
arz egrisi terse dénecektir. Ozellikle gelir ve ikame etkilerinin netligi
belirsizken bireylerin hangi isgiicli piyasasi kosullarinda emeklerini arz
etmeye niyetli olduklarinin tespit edilmesi gerekir. Bu durum 6zellikle
hem ¢alisma siirelerinin ortalamanin tizerinde oldugu hem de kamu-6zel
sektdr baglaminda olmak tizere sektorel faktorlerin emek arzi agisindan
belirleyici olabildigi bir 6rneklem i¢in 6nem arz etmektedir. Bu baglamda
calismanin amaci Tiirkiye’de kamu ve 6zel sektor agisindan mevcut
saatten daha fazla calismay etkileyen faktorleri incelemektir. Bu amag
dogrultusunda calismada TUIK verileri kullanilarak 2012 yili Hanehalki
Isgiicii Anketi icin logit model yardimiyla analiz yapilmistir. Calismadan
elde edilen en 6nemli bulgu, sektdrler arasinda mevcut saatten daha fazla
calisma isteginin, sosyal giivenceye sahip olma faktori ile ayristigidir.
Bununla beraber ilgili degiskenin, diger faktorler tarafindan farkh
boyutlarda olsa da ayni yonde etkilendigi anlasilmaktadir.

Anahtar Kelimeler: Emek Arz, Isgiicii Piyasa Kosullari, Fazla Calisma,
Logit Model, Kamu ve Ozel Sektor
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WORKING MORE THAN THE CURRENT HOURS IN TURKEY FOR THE
PUBLIC-PRIVATE SECTOR

Gokhan OZBILGE
Tarsus Universitesi
ORC-ID: 0000-0002-9060-091X

Behice CANATAN
Tarsus Universitesi
ORC-ID: 0000-0001-9588-386X

Egemen IPEK
Tarsus Universitesi
ORC-ID: 0000-0002-1365-0526

ABSTRACT

Each individual in the labor force creates a labor supply curve. In the
context of economic theory, this curve is a projection of the individual’s
choice between wages and working hours. In this respect, the labor
supply curve can move up or down with the individual’s preferences
between income, leisure, and working hours, and to the right or left with
labor market conditions and personal preferences. But the labor supply
curve will invert when the individual needs leisure time again to spend
the income increased by the working hours substituted for leisure time.
Especially when the clarity of income and substitution effects is unclear,
it is necessary to determine under which labor market conditions
individuals intend to supply their labor. This is especially important for
a sample where both working hours are above the average and sectoral
factors can be determinative in terms of labor supply, especially in the
context of the public-private sector. In this context, the study aims to
examine the factors affecting working more than the current hour in
terms of the public and private sectors in Turkey. The most important
finding is that the status of having social security affects the willingness
to work more than the current hours in different ways in the public and
private sectors. For this purpose, analysis is used with the help of logit
model for 2012 Household Labor Force Survey by using TUIK data. The
most important finding obtained from the study is that the wish to work
more than the current hour among sectors is differentiated by the factor
of having social security. However, the related variable is understood
that other factors are affected in the same direction although in different
dimensions.

Keywords: Labour Supply, Labor Market Conditions, Overtime, Logit
Model, Public and Private Sector
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E7 ULKELERINDE ELEKTRIK TUKETiMi, EKONOMiK BUYUME, BiT
VE CO2 EMiSYONU ARASINDAKI iLISKININ EKONOMETRIK ANALIZi

Ritmeysa UCAROGLU
Tarsus Universitesi
ORC-ID: 0000-0002-8990-5855

Sinem EYUBOGLU
Tarsus Universitesi
ORC-ID: 0000-0002-3525-9173

OZET

Giniimiizde teknoloji uluslararasi rekabetin belirleyici unsuru
haline gelmistir. Uretken, sosyal ve ekonomik bir déniisiimiin sonucu
olarak bilgi toplumu ortaya ¢ikmis ve Bilgi ve Iletisim Teknolojilerinin
(BIT) baskin oldugu yeni bir ekonomik paradigma olusturmustur.
Bu calismada E7 iilkeleri i¢in BIT penetrasyonu, elektrik tiiketimi,
ekonomik biiyiime ve c¢evre Kirliligi arasindaki iliski incelenmektedir.
1994-2018 doénemi yillik verilerinin kullanildigr ¢alismada érneklem
genelinde yatay Kkesit bagimliliginin varligini degerlendirmek igin
dort Kesitsel Bagimlilik (CD) testi yapilmistir. Sonrasinda degiskenler
arasinda uzun dénem iliski olup olmadigini tespit etmek i¢cin Westerlund
(2008) esbiitiinlesme testi uygulanmistir. Degiskenlerin esbiitiinlesme
katsayilar1 ise CCE-MG (Common Correlated Effects Mean Group)
tahmincileri ile tahmin edilmistir. Son olarak degiskenler arasindaki
nedensellik iligkisi Dumitrescu ve Hurlin (2012) panel nedensellik testi
ile ortaya konulmustur. Sonuclar degiskenler arasinda esbiitiinlesme
oldugunu gostermistir. Dumitrescu- Hurlin panel nedensellik testi
sonuglari ise, karbondioksit emisyonu ve internet penetrasyonundan
ekonomik biliyiimeye dogru tek yonlii nedensellik oldugunu, internet
penetrasyonu ile kentsel niifus arasinda ise ¢ift yonli nedensellik
oldugunu ortaya koymaktadir. CCE-MG sonuglar1 %1’lik ekonomik
biiyiimenin elektrik tiiketiminde % 23’liik bir artisa neden oldugunu
gostermektedir. E7 {ilkelerinde, gelir politikalar1 gelistirilirken yesil
BIT projelerine ve yeni teknolojilerin ve bunlarla ilgili altyapilarin daha
verimli hale getirilmesine 6nem verilmelidir.

Anahtar Kelimeler: Bilgi ve iletisim Teknolojisi, Elektrik Tiiketimi,
Ekonomik Biiytime, CO2 Emisyonu, E7 Ulkeleri
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EECONOMETRIC ANALYSIS OF THE RELATIONSHIP BETWEEN
ELECTRICITY CONSUMPTION, ECONOMIC GROWTH, ICT AND CO2
EMISSIONS IN E7 COUNTRIES

Ritmeysa UCAROGLU
Tarsus Universitesi
ORC-ID: 0000-0002-8990-5855

Sinem EYUBOGLU
Tarsus Universitesi
ORC-ID: 0000-0002-3525-9173

ABSTRACT

Today, technology has become the determining factor of international
competition. As a result of a productive, social and economic
transformation, the information society has emerged and created a
new economic paradigm in which Information and Communication
Technologies (ICT) is dominant. In this study, the relationship
between ICT penetration, electricity consumption, economic growth
and environmental pollution for E7 countries is examined. In the
study, in which annual data for the period 1994-2018 were used, four
Cross-sectional Dependency (CD) tests were conducted to evaluate
the presence of cross-sectional dependence throughout the sample.
Afterwards, Westerlund (2008) cointegration test was applied to
determine whether there is a long-term relationship between the
variables. The cointegration coefficients of the variables were estimated
with CCE-MG (Common Correlated Effects Mean Group) estimators.
Finally, the causality relationship between the variables was revealed by
Dumitrescu and Hurlin (2012) panel causality test. The results showed
that there is cointegration among the variables. The Dumitrescu-Hurlin
panel causality test results reveal that there is unidirectional causality
from carbon dioxide emissions and internet penetration to economic
growth, and bidirectional causality between internet penetration and
urban population. CCE-MG results show that 1% economic growth causes
a 23% increase in electricity consumption. In E7 countries, importance
should be given to green ICT projects and making new technologies and
related infrastructures more efficient while developing income policies.

Keywords: Information and Communication Technology, Electricity
Consumption, Economic Growth, CO2 Emission, E7 Countries
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THE EFFECT OF RANDOM CONSUMER DEMAND ON
MANUFACTURER AND RETAILER DECISIONS

Ummiihan AKBAY
Istk Universitesi
ORC-ID: 0000-0002-8679-4117

ABSTRACT

Case studies and laboratory experiments have revealed that supply
chain decisions made by humans do not conform to the expectations of
supply chain management theory. In this study we conduct experiments
on a manufacturer-retailer supply chain faced with random consumer
demand for a perishable product. We consider three contract types;
namely wholesale price contract, buyback contract and revenue
sharing contract. In this setting the manufacturer determines the
contract parameters, and the retailer decides on the stock quantity.
Our experiments are based on single-decision-maker setting where
only one of the firms is represented by a human subject and the other
firm is represented by a computer making optimal decisions. We aim to
understand the effect of the random nature of the consumer demand on
the decisions of the manufacturer and the retailer. Specifically, we study
the effect of the realized consumer demand being less or more than the
stock quantity. We also compare manufacturer and retailer decisions
in terms of various decision heuristics such as demand chasing, mean
anchoring, and minimizing ex-post inventory error.

Keywords: Supply Chain Management, Newsvendor Model, Behavioral
Operations, Decision Analysis,
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ALTIN, DOVIZ VE TURK LiRASI MEVDUATLARI ARASINDAKI iLiSKi:
TURKIYE UZERINE BiR INCELEME

Abdulkadir Sezai EMEC
Tarsus Universitesi
ORC-ID: 0000-0003-0312-8555

OZET

Tiirkiye Cumhuriyet Merkez Bankasi (TCMB), 13 Temmuz 2022
tarihinde “altin ve doviz hesaplarindan Tiirk liras1 mevduat ve katilma
hesaplarina dontisiimiin desteklenmesi i¢in bir tebligi yayimlamistir.
S6z konusu bu teblig ile yurt i¢i yerlesik gercek kisilerin altin ve déviz
cinsinden mevduat ve katilim fonu hesaplarinin Tirk liras1 vadeli
mevduat ve katilma hesaplarina donitstiiriilmesinin tesvik edilmesi
amaclanmaktadir. Bu baglamda calismanin amaci, altin mevduati, déviz
mevduati ve Tiirk liras1t mevduati arasindaki nedensellik iliskisini tespit
etmektir. Bu amag¢ dogrultusunda 2017:01-2021:12 dénemine ait aylik
veriler kullanilmistir. Yapilan frekans alani nedensellik testi sonucunda
kisa ve orta donemde d6viz mevduatlarindan Tirk lirast mevduatina
dogru bir nedensellik, altin mevduatindan Tirk liras1 mevduatina dogru
ise sadece uzun donemde bir nedensellik oldugu tespit edilmistir. Elde
edilen bu sonuclara gore yurt ici yerlesik gercek kisilerin mevduat
bozdurma aliskanliklar: farklilasmaktadir.

Anahtar Kelimeler: Altin, Doviz, Tirk Lirasi, Mevduat, Zaman Serisi
Analizi
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THE RELATIONSHIP BETWEEN GOLD, FOREIGN EXCHANGE AND
TURKISH LIRA DEPOSITS: A STUDY ON TURKEY

Abdulkadir Sezai EMEC
Tarsus Universitesi
ORC-ID: 0000-0003-0312-8555

ABSTRACT

The Central Bank of the Republic of Turkey (CBRT) published a
communiqué on 13 July 2022 to support the conversion from gold and
foreign currency accounts to Turkish lira deposit and participation
accounts. With this communiqué, it is aimed to encourage the conversion
of gold and foreign currency deposit and participation fund accounts of
resident real persons into Turkish lira time deposit and participation
accounts. In this context, the aim of the study is to determine the
causality relationship between gold deposits, foreign currency deposits
and Turkish lira deposits. For this purpose, monthly data for the period
2017:01-2021:12 were used. As a result of the frequency domain
causality test, it has been determined that there is causality from foreign
currency deposits to Turkish lira deposits in the short and medium
term, and causality only in the long term from gold deposits to Turkish
lira deposits. According to these results, the deposit exchange habits of
domestic real persons differ.

Keywords: Gold, Currency, Turkish Lira, Deposit, Time Series Analysis
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KRiZ SONRASI DONEMLERDE ALTIN FIYATLARINA YENIDEN BAKIS

Abdulkadir Sezai EMEC
Tarsus Universitesi
ORC-ID: 0000-0003-0312-8555

OZET

Bu ¢alismanin amaci kriz sonrasi déonemlerde altin fiyat davranisin
uzun donemde incelemektir. Bu amag¢ dogrultusunda 1990:01-
2021:12 donemini kapsayan veriler 1990:1-2000:03 (dot-com krizi),
2003:2008:7 (Finansal kiriz) ve 2008:07-2020:03 (Covid 19) alt
donemlerinde ele alinmaktadir. Calismada yontem olarak yapisal vektor
otoregresif regresyon modeli ( Structural Vector Autoregression-VAR)
kullanilmistir. Bagimli degisken olarak uluslararasi altin fiyatlari,
model degiskenleri olarak FED faiz orani ve ABD enflasyon orani aylik
verileri kullanilmistir. Serilere birim kok testi uygulanmis ve diizey
degerlerinin birim kok icermedigi tespit edilmistir. Tahmin sonuglarina
gore degiskenler arasinda negatif yonlii (dogrudan) bir ikame iliskisi
(vaklasik % 3,1 civarinda) bulunmaktadir. FED faiz oraninin enflasyon
kanali ile altin fiyatlarini dolayl olarak etkileme giict (yaklasik % 1,7)
oldukga zayiftir.

Anahtar Kelimeler: Altin Fiyatlari, Finansal Kriz, Pandemi, Zaman
Serisi Analizi
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A REVISION OF GOLD PRICES IN THE POST-CRISIS PERIODS

Abdulkadir Sezai EMEC
Tarsus Universitesi
ORC-ID: 0000-0003-0312-8555

ABSTRACT

The aim of this study is to examine the long-term behavior of gold
prices in the post-crisis periods. For this purpose, the data covering the
period 1990:01-2021:12 are in the sub-periods 1990:1-2000:03 (dot-
com crisis), 2003:2008:7 (Financial crisis) and 2008:07-2020:03 (Covid
19). is addressed. In the study, the structural vector autoregressive
regression model (Structural Vector Autoregression-VAR) was used as a
method. International gold prices were used as the dependent variable,
the FED interest rate and the US inflation rate monthly data were used
as the model variables. Unit root test was applied to the series and it
was determined that the level values do not contain unit root. According
to the estimation results, there is a negative (direct) substitution
relationship (around 3.1%) between the variables. The power of the FED
interest rate to indirectly affect gold prices through the inflation channel
(about 1.7%) is quite weak.

Keywords: Gold Prices, Financial Crisis, Pandemic, Time Series
Analysis
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SEKTOR REEL EFEKTIF DOViZ KUR ENDEKSLERINDE YAKINSAMA
VAR MI?

Fatih KAPLAN
Tarsus Universitesi
ORC-ID: 0000-0001-7417-1126

Ahmet KOLUMAN
Tarsus Universitesi
ORC-ID: 0000-0002-6157-3051

OZET

Bu ¢alismanin amaci Tirkiye imalat sanayi i¢in hesaplanan sektorel
reel efektif doviz kuru endeksinin, Merkez Bankasi tarafindan hesaplanan
reel efektif doviz kuru endeksine yakinsamasini incelemektir. Bu amag
dogrultusunda ISIC Rev.4 Diizey 2 siniflandirmasina gore 21 sektore ait
2006-2019 yillarimi kapsayan veriler ile TCMB tarafindan hesaplanan
reel efektif doviz kur endeksi kullanilmistir. Yapilan ekonometrik
analizde panel seriler arasinda yatay kesit bagimliliginin varligi Breusch
ve Pagan (1980) ve Pesaran (2004) testleriyle incelenmis ve yatay kesit
bagimliliginin oldugu tespit edilmistir. Yatay kesit bagimliligi sorunlarina
duyarli olan Breuer vd. (2001) tarafindan 6nerilen SURADF birim kok
testi yapilmistir. Yapilan analiz sonucunda 11 sektdr i¢in hesaplanan
sektorel reel efektif doviz kuru endeksinin Merkez Bankasi tarafindan
hesaplanan reel efektif doviz kur endeksine yakinsamanin oldugu tespit
edilmistir.

Anahtar Kelimeler: imalat Sanayi, Reel Efektif Doviz Kuru, Zaman
Serisi Analizi
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IS THERE A CONVERGENCE IN THE SECTOR REAL EFFECTIVE
EXCHANGE RATE INDEXES?

Fatih KAPLAN
Tarsus Universitesi
ORC-ID: 0000-0001-7417-1126

Ahmet KOLUMAN
Tarsus Universitesi
ORC-ID: 0000-0002-6157-3051

ABSTRACT

The aim of this study is to examine the convergence of the sectoral real
effective exchange rate index calculated for the Turkish manufacturing
industry to the real effective exchange rate index calculated by the
Central Bank. For this purpose, data from 21 sectors covering the years
2006-2019 according to ISIC Rev.4 Level 2 classification and the real
effective exchange rate index calculated by the CBRT were used. In
the econometric analysis, the existence of cross-section dependence
between the panel series was examined with the Breusch and Pagan
(1980) and Pesaran (2004) tests and it was determined that there was
a cross-section dependence. The SURADF unit root test proposed by
Breuer et al. (2001), which is sensitive to cross-sectional dependence
problems, was performed. As a result of the analysis, it was determined
that the sectoral real effective exchange rate index calculated for 11
sectors converged to the real effective exchange rate index calculated by
the Central Bank.

Keywords: Manufacturing Industry, Real Effective Exchange Rate,
Time Series Analysis
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TURKIYE'NIN KONUT PiYASASI UZERINE BiR DEGERLENDiRME

Ali Riza AKTAS
Mugla Sitki Kocman Universitesi
ORC-ID: 0000-0003-4964-7334

OZET

Son yillarda Tirkiye’ de konut piyasasinda yiiksek fiyat artislari
gozlenmektedir. Bu calismanin amaci, Tirkiye’ deki konut piyasasini
incelemektedir. Bu amag¢ dogrultusunda ¢alismada 2015M01-2021M08
donemine ait aylik veriler kullanilmistir. Konut fiyat endeksi, yurtiginde
yasayanlara yapilan konut satisi/yurt disinda yasayanlarin yurtici icin
konut satinalimi, reel doviz kuru ve insaat maliyetleri degisken olarak
kullanilmistir. Analize ait veriler T.C. Merkez Bankasi Tiirkiye Cumhuriyet
Merkez Bankasi Elektronik Veri Dagitim Sistemi'nden (EVDS) ve Tiirkiye
Istatistik Kurumu (TUIK) veri tabamindan alinmistir. Kwiatkowski,
Phillips, Schmidt ve Shin tarafindan gelistirilen KPSS Testi (KPSS, 1992),
Peter C. B. Phillips ve Pierre Perron tarafindan gelistirilen P-P Testi
(1988) ve Graham Elliot, Thomas ]. Rothenberg ve James H. Stock (1996)
tarafindan gelistirilen Dickey-Fuller tabanli DF-GLS Testi ile birim
kokiin varligr arastirilmistir. Ayrica, Pesaran ve Shin (1998) tarafindan
onerilen genellestirilmis etki tepki fonksiyonlari, genellestirilmis etki
tepki fonksiyonlarindan hareketle hesaplanan genellestirilmis varyans
ayristirmasi analizi yapilmistir. Yapilan analiz sonucunda Konut Fiyat
Endeksi degiskeni de meydana gelen soklarin kisa siirede kalict oldugu
ve Konut Fiyat Endeksi degiskenindeki degismeleri belirleyen en 6nemli
faktorin yine kendisinin oldugu tespit edilmistir.

Anahtar Kelimeler: imalat Sanayi, Reel Efektif Doviz Kuru, Zaman
Serisi Analizi
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AN EVALUATION OF TURKEY’S HOUSING MARKET

Ali Riza AKTAS
Mugla Sitki Kocman Universitesi
ORC-ID: 0000-0003-4964-7334

ABSTRACT

In recent years, high price increases have been observed in the housing
market in Turkey. The aim of this study is to examine the housing market
in Turkey. For this purpose, monthly data for the period 2015M01-
2021M08 were used in the study. Housing price index, sales of houses
to residents in the country / purchases of houses for those living abroad,
real exchange rate and construction costs are used as variables. Data
belonging to the analysis T.C. Retrieved from the Central Bank of the
Republic of Turkey Electronic Data Distribution System (EVDS) and the
database of the Turkish Statistical Institute (TUIK). KPSS Test developed
by Kwiatkowski, Phillips, Schmidt and Shin (KPSS, 1992), P-P Test
developed by Peter C. B. Phillips and Pierre Perron (1988), and Dickey-P
test developed by Graham Elliot, Thomas ]J. Rothenberg and James H.
Stock (1996). The presence of unit root was investigated with the Fuller-
based DF-GLS Test. In addition, generalized decomposition analysis of
variance calculated from generalized impulse-response functions and
generalized impulse-response functions proposed by Pesaran and Shin
(1998) was performed. As a result of the analysis, it has been determined
that the shocks in the Housing Price Index variable are permanent in a
short time and the most important factor determining the changes in the
Housing Price Index variable is itself.

Keywords: Manufacturing Industry, Real Effect Exchange Rate, Time
Series Analysis
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CHALLENGES AND OPPORTUNITIES FOR EXPORT TRADE
FACILITATION PRACTICES IN ETHIOPIA AND SINGLE WINDOW
SYSTEM

Ousman Mohammed YIMAM
Ondokuz May1s University
ORC-ID: 0000-0002-3985-8675

ABSTRACT

The purpose ofthe study is to assess the exportsectorrelated challenges
and opportunities in the current trade facilitation practices of Ethiopia.
Both quantitative and qualitative research approach was implemented.
Besides, a descriptive research design was used for this study through
primary data collection methods. Respondents were selected using
proportional, simple random, and purposive sampling techniques. Both
closed ended questionnaires and semi-structured interviews were
developed. Descriptive analysis was employed to analyses the data
collected through questionnaire and qualitative analysis (content based)
was employed to analyze the interview results. The findings of this study
confirmed that the current Ethiopian trade facilitation practice has good
governance system and fees and charges required to process export
related documents are found insignificant. On the contrary, it found that,
thereisin shortage of adequate exportrelated information and published
materials, document requirements are difficult to process and traditional
(paper based), and there is weak internal cooperation between the
business community and the facilitating government institutions which
in turn makes processing and collecting of export related documents
very challenging and bureaucratic that takes long time to clear an
export item and export related regulations and procedures volatile,
complex, unintelligible, and difficult to implement. In addition, they are
not effectively using those ample opportunities created in the country
due to the problem of information gap, lack of effective knowledge, lack
of effective follow-ups and some rent seeking behaviors. To this end,
the researcher has recommended two basic ways to come up with the
solutions for upper mentioned problems: (1) establishing one separate
export facilitating institution and (2) developing an electronic single
window system.

Keywords: Trade Facilitation, Trade Facilitation Indicators, Export
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KRIiPTO PARALAR, GELENEKSEL FINANSAL YATIRIM ARACLARINA
KARSI GUCLU BiR ALTERNATIF OLABILIR Mi?

Cansu GUVEN
Necmettin Erbakan Universitesi
ORC-ID: 0000-0002-7490-2184

OZET

Giiniimiiz diinyasi, bilinen insanlik tarihinde goriilmemis hizlarda
“bilimsel ve teknolojik” gelismelerin yasandigi dénemlere taniklik
etmektedir. Hizla ger¢eklesen bu gelismeler, hemen her alanda diinya
toplumlarina sirayet ederek; basta ekonomik, sosyo-kiiltiirel ve siyasi
olmak tizere bir¢cok agidan kokli degisimlere yol agabilmektedir. Bu
degisimden nasiplenerek yenilikcilige itilen bir alan da, temelleri
bilgisayar teknolojisine dayanan yeni bir finans piyasasi olusumuyla
karsimiza ¢ikan “kripto para piyasas1” olmustur. ilk olarak 2008 yilinda bir
takma ad altinda gizlenen (Satoshi Nakamato) kisi/kisiler/organizasyon
tarafindan yayinlanan “Bitcoin: A Peer-to-Peer Electronic Cash System”
adli makaleyle kripto para piyasasi dogmustur. Cesitli sifreleme
algoritmalariyla daha gilivenli, daha hizli ve iilke yonetimlerinden
bagimsiz olarak, finansal hareketlerin bireyler arasinda (peer to peer)
gerceklestirilebilmesine imkan saglayacak, giivenilir bir sistem olarak
tanitilmistir. Boylelikle finansal serbestinin neredeyse tamamen piyasa
kosullarina birakilabilecegi 6ne siiriilerek, ilk tretilen kripto para olan
“Bitcoin” ortaya c¢cikmistir. 2021 yil sonu cari fiyatlarina gore kiiresel
hasila (96,100,091,004,541 US $) icerisinde, kripto para piyasasinin
toplam degeri % 2.06 gibi bir oranla (2,621,000,000,000 US $) ciddi
boyutlara ulagsmistir. Dolayisiyla kripto paralarin piyasa degerindeki
hizli artisla birlikte, literatiirde bir yandan kiiresel piyasada varligini
hissettiren bu yeni sisteme iliskin cesitli sorulara cevap arayislari
yogunlukla siirerken; diger yandan da sert dalgalanmalar gosteren
piyasadaki kar-zarar ve risk diizeyi arastirilarak, geleneksel finansal
aracglarla kiyaslanmaktadir. Bu baglamda calismada “Kripto Paralar,
Geleneksel Finansal Yatirim Araglarina Karsi Gliclii Bir Alternatif Olabilir
Mi?” bashgi altinda, risk, kar ve zarar baglaminda literatiirde yapilmis
calisma c¢iktilarinin arastirilarak ortak paydada degerlendirilmesi
yontemiyle, kripto para piyasasinin yatirimcilar acisindan geleneksel
finansal araglara karsi gelecek vaad edip/etmedigine iliskin ¢ikarim/
bulgular elde edilmesi amag¢lanmaktadir.

Anahtar Kelimeler: Kripto para, geleneksel yatirim araglari, risk ve
getiri
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CAN CRYPTO COINS BE A STRONG ALTERNATIVE TO TRADITIONAL
FINANCIAL INVESTMENTS?

Cansu GUVEN
Necmettin Erbakan Universitesi
ORC-ID: 0000-0002-7490-2184

ABSTRACT

Today’s world is witnessing periods of “scientific and technological”
improving at unprecedented speeds in known human history. These
rapid developments spread to the world societies in almost every field
and lead to radical changes in many aspects, especially in economic,
socio-cultural and political aspects. Another area that was driven to
innovation by taking advantage of this change was the “crypto money
market”, which emerged with the formation of a new financial market
based on computer technology. The cryptocurrency market was born
with the article “Bitcoin: A Peer-to-Peer Electronic Cash System”, first
published by the under the pseudonym Satoshi Nakamato (person/
persons/organization) in 2008. It has been introduced as a reliable
system that will enable financial transactions to be carried out between
individuals (peer-to-peer) with various encryption algorithms, safer,
fasterand independent of country governments. Thus, it was claimed that
financial freedom could be left almost entirely to market conditions, and
the first crypto money “Bitcoin” emerged. According to 2021 year-end
current prices, the total value of the crypto money market has reached
serious dimensions with a rate of 2.06% (2,621,000,000,000 US$) within
the global product (96,100,091,004,541 US$). Therefore, with the rapid
increase in the market value of cryptocurrencies, the search for answers
to various questions regarding this new system, which makes its presence
feltin the global market, continues in the literature; on the other hand, the
profit-loss and risk level in the market, which shows sharp fluctuations,
is investigated and compared with traditional financial instruments. In
this context, in the study “Can Cryptocurrencies Be A Strong Alternative
To Traditional Financial Investment Instruments?” under the heading,
it is aimed to obtain inferences / findings about whether the crypto
money market is promising against traditional financial instruments
for investors by researching and evaluating the work outputs in the
literature in the context of risk, profit and loss.

Keywords: Crypto money, traditional investment tools, risk and
return
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LABORATUVAR DENEYLERI VE KULTUREL FARKLAR

Burak Kagan DEMIRTAS
Abdullah Giil Universitesi
ORC-ID: 0000-0001-9477-8128

Abdullah DOGAN
Abdullah Giil Universitesi
ORC-ID: 0000-0003-2581-023X

OZET

iktisat alaninda deneysel yéntemlerin kullaniminin miimkiin olmadig
diisiincesi uzunca bir stire iktisatgilar arasinda hakim diisiince olmustur.
Bunun arkasinda yatan sebep olarak da iktisadi olay ve davranislarin
cok fazla gevresel etki icermesi ve laboratuvar gibi kontrollii bir ortamda
¢alisilmasi ihtimalinin olmamasi olarak agiklanmaktadir. Ancak 1940’
yillardan itibaren iktisatta kontrollii deneylerin kullanilmaya baslandigi
ve gittikce de daha fazla kullanildigi gériilmektedir. Kontrollii laboratuvar
deneylerinin en oOnemli avantajlarindan bir tanesi tekrarlanabilir
olmalaridir. Diger bir deyisle, bir deneysel ekonomi laboratuvarinda
yuriitilen deney bagka bir tlilkedeki laboratuvarda da ayni sekilde ya
da bazi degisiklikler yapilarak yiirttiilebilmekte ve ¢alismalardan elde
edilen sonuglarin ne kadar saglam ve genellenebilir oldugunu anlamaya
imkan vermektedir. Bu ¢calismanin amaci laboratuvar deneylerinden elde
edilen sonuglarda kiiltiirel farklhiliklarin etkisi olup olmadigini tartismak
ve deneysel ekonomi alaninda Tiirk¢e yazina katki saglamaktir. Bunun
icin laboratuvar deneylerinde siklikla kullanilan tiltimatom oyunu, kamu
mallar1 oyunu ve giiven oyununa dayali deneysel ¢alismalar lzerine
yazin incelenerek kiltiir farkliliklarinin sonuglar tizerindeki etkileri
tartisilmaktadir. Calisma, kiltiiriin laboratuvar deneylerinden elde
edilen sonuglar tizerinde etkili oldugu bulgusuna ulasmaktadir.

Anahtar Kelimeler: Laboratuvar deneyleri, deneysel ekonomi,
tiltimatom oyunu, kamusal mallar oyunu, giiven oyunu.
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LABORATORY EXPERIMENTS AND CULTURAL DIFFERENCES

Burak Kagan DEMIRTAS
Abdullah Giil Universitesi
ORC-ID: 0000-0001-9477-8128

Abdullah DOGAN
Abdullah Giil Universitesi
ORC-ID: 0000-0003-2581-023X

ABSTRACT

For a long time, the idea that it is not possible to use experimental
methods in economics has been the dominant thought among
economists. The reasoning was that economic events and behaviors
depend on the context and the absence of the possibility of studying
economic phenomena in a controlled environment such as a laboratory.
Starting from the 1940s, controlled experiments have started to be
used in economics and became more prevalent in time. One of the most
important advantages of controlled laboratory experiments is that
they are replicable. In other words, the experiment carried out in an
experimental economics laboratory can be carried out in a laboratory
in another country with the same setup or some changes, and it allows
us to understand how robust and generalizable the results obtained
from the studies are. The aim of this study is to discuss whether cultural
differences have an effect on the results obtained from laboratory
experiments and to contribute to the literature in the field of experimental
economics in Turkish language. Thus, the effects of cultural differences
on the experiment results are discussed by examining the literature on
experimental studies based on ultimatum game, public goods game and
trust game, which are frequently used in laboratory experiments. The
study finds that culture has an impact on the experimental results.

Keywords: Laboratory experiments, experimental economics,
ultimatum game, public goods game, trust game
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TURKIYE’'DE SOSYAL KORUMA HARCAMALARI EKONOMIK
BUYUME iLisKisi*

Nesrin AKBULUT
Alanya Alaaddin Keykubat Universitesi
ORC-ID: 0000-0002-1460-0950

Aykut BASOGLU
Karadeniz Teknik Universitesi
ORC-ID: 0000-0002-2071-6829

OZET

Kamu sektorii ¢esitli sosyal ve ekonomik amaglara ulasmak i¢in buitgesi
vasitasiyla harcamalar yapmaktadir. Bu harcamalardan biri fonksiyonel
biit¢e siniflandirmasi igerisinde yer alan sosyal koruma harcamalaridir.
Sosyal koruma harcamalari, kisilere ve hanehalkina yapilan ayni veya
nakdi yardimlar ile kolektif hizmetler i¢in yapilan giderleri icermektedir.
Bu harcamalar ile dezavantajli gruplarin sosyoekonomik riskleri
bertaraf edilerek gelir esitsizliginin azaltilmasi, yoksullugun giderilmesi,
bireylere asgari yasam standartlarinin sunulmasi, siirdiriilebilir
biiylimenin desteklenmesi gibi cesitli amaglar giidiilmektedir. Ozellikle
ekonomik daralma ve kriz donemlerinde bireylerin gelir seviyelerini
ve mevcut yasam standartlarini siirdiirmelerine olanak taniyan bu
harcamalarin ekonomik biiyiimeyi olumlu etkiledigini 6ne siiren
gorisler yaninda olumsuz etkiledigini iddia eden goriislerde mevcuttur.
Diger yandan ekonomi gelistikce diger harcamalar yaninda sosyal
koruma harcamalari da bu gelismeden etkilemektedir. Bu ¢ercevede
¢alismanin amaci sosyal koruma harcamalar: ile ekonomik biiytime
arasindaki iligkileri ortaya koyarak Wagner ve Keynesyen hipotezleri
cercevesinde degerlendirmektir. 2006:1-2021:4 doénemini kapsayan
calismada Engel-Granger esbiitiinlesme testinden yararlanilmistir.
Elde edilen bulgular degiskenlerin esbiitiinlesik oldugu yoniindedir.
Esbiitiinlesme denkleminden elde edilen sonuglara gore degiskenler
uzun donemde birbirlerini pozitif etkilemektedir. Bununla birlikte
sosyal koruma harcamalarinin ekonomik biyiime {izerindeki etkisi
ekonomik biiylimenin sosyal koruma harcamalari tizerindeki etkisinden
daha kigtktiir. Degiskenlere ait hata diizeltme katsayilar1 negatif, sifir
ile bir arasinda ve istatistiksel olarak anlamlidir. Bu sonug kisa donemde
yasanan dengesizliklerin uzun donemde giderildigini gostermektedir.

[1] 23.06.2022 tarihinde sunulan “Tirkiye’de Kamu Harcamalari ve Bilesenleri ile Ekonomik
Buytume lliskisi: 2006:1-2021:4 Dénemi” baghkli yiiksek lisans tezinden esinlenilmistir.
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Hata diizeltme modeline dayali nedensellik sonug¢larina gore degiskenler
arasinda ¢ift yonli nedensellik tespit edilmistir. Buna gore sosyal koruma
harcamalar1 6zelinde Wagner ve Keynesyen hipotezleri gecerlidir.
Ekonomik biiylime, degisen ve gelisen ekonomik ve toplumsal yapida
sosyal devlet olma fonksiyonu geregi sosyal koruma harcamalarin
arittirmaktadir. Sosyal koruma harcamalar1 ise beseri sermayenin
gelisimine katkida bulunma, verimliligi artirma, bireyleri sosyal ve
ekonomik risklere karsi koruma, gelirin yeniden dagilimini saglama
gibi fonksiyonlariyla toplam talep ve toplam arz iizerinden ekonomik
biiylimeye katkida bulunmaktadir.

Anahtar Kelimeler: Sosyal Koruma Harcamalari, Ekonomik Biiylime,
Wagner ve Keynesyen Hipotezler
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THE RELATIONSHIP BETWEEN SOCIAL PROTECTION
EXPENDITURES AND ECONOMIC GROWTH IN TURKEY

Nesrin AKBULUT
Alanya Alaaddin Keykubat Universitesi
ORC-ID: 0000-0002-1460-0950

Aykut BASOGLU
Karadeniz Teknik Universitesi
ORC-ID: 0000-0002-2071-6829

ABSTRACT

The public sector makes expenditures through its budget to achieve
various social and economic goals. One of these expenditures is the social
protection expenditures included in the functional budget classification.
Social protection expenditures include benefits in kind or in cash to
individuals and households, and expenditures for collective services.
With these expenditures, various objectives such as reducing income
inequality, eliminating poverty, providing minimum living standards to
individuals, supporting sustainable growth are pursued by eliminating
the socioeconomic risks of disadvantaged groups. There are opinions
claiming that these expenditures, which allow individuals to maintain
theirincomelevels and currentliving standards, especially during periods
of economic contraction and crisis, have a positive effect on economic
growth, as well as opinions claiming that they have a negative effect. On
the other hand, as the economy develops, social protection expenditures,
as well as other expenditures, are affected by this development. In this
context, the aim of the study is to reveal the relationships between social
protection expenditures and economic growth and to evaluate them
within the framework of Wagner and Keynesian hypotheses. In the study
covering the period 2006:1-2021:4, the Engel-Granger cointegration test
was used. The findings are that the variables are cointegrated. According
to the results obtained from the cointegration equation, the variables
affect each other positively in the long run. However, the effect of social
protection expenditures on economic growth is smaller than the effect
of economic growth on social protection expenditures. Error correction
coefficients of the variables are negative, between zero and one, and
statistically significant. This result shows that the short run imbalances
are eliminated in the long run. According to the causality results based
on the error correction model, bidirectional causality was determined
between the variables. Accordingly, Wagner and Keynesian hypotheses
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are valid for social protection expenditures. Economic growth increases
the social protection expenditures due to the function of being a social
state in the changing and developing economic and social structure.
Social protection expenditures, on the other hand, contribute to
economic growth through total demand and total supply, with functions
such as contributing to the development of human capital, increasing
productivity, protecting individuals against social and economic risks,
and ensuring the redistribution of income.

Keywords: Social Protection Expenditures, Economic Growth, Wagner
and Keynesian Hypotheses
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DENETIMDE AKILLI SUREC OTOMASYONU

Ulukan BUYUKARIKAN
Afyon Kocatepe Universitesi
ORC-ID: 0000-0002-1539-7157

Birkan BUYUKARIKAN
Selcuk Universitesi
ORC-ID: 0000-0002-9703-9678

OZET

Yapay Zeka teknolojisinin kullaniminin giiniimiizde yayginlasmasiyla
birlikte is hayatinda o©nemli gelismeler meydana gelmistir. Bu
gelismelerden biri olan Akilli Siire¢ Otomasyonu (IPA) esnek ve akilli
otomasyon sistemlerinden biri olan Yapay Zeka (Al) ve diger gelismekte
olan teknolojileri birlestirerek denetim mesleginin gelisimine katkida
bulunmaktadir.Denetim mesleginintemel amacifinansaltablolardanelde
edilen bilgiler hakkinda kalite ve giivence saglamaktir. IPA mimarisine
dayal1 bir denetim mimarisi Robotik Siire¢ Otomasyonu (RPA) ve Al gibi
teknolojilerin birlesiminden yararlanabilmektedir. Bu teknolojilerden:
Al; bilgisayarlarin insan zekasi gerektiren gorevleri yaparken, RPA
ise; rutin gorevleri insan etkenini azaltarak gergeklestirmek icin
kullanilmaktadir. Calismanin amaci denetim mesleginde IPA'nin
faydalarini inceleyerek denetim faaliyetlerindeki teknolojik gelismelerle
ilgili literatiirdeki mevcut bosluga katkida bulunmaktir. IPA, RPA ve
Al teknolojilerini bir araya getirmektedir. Dolayisiyla esnek ve akilli
hizmet otomasyonu elde etmek i¢in organize bir bicimde gelistirilmis
teknolojileri blinyesinde barindirmaktadir. Bu teknoloji sahip oldugu
teknolojik bilesenler vasitasiyla denetimin etkinligi ve verimliliginde
o6nemli kolayliklar saglamaktadir. I[PA, bu yoniiyle denetgilerin becerileri
lizerinde olumlu bir etki olusturarak denetim kalitesinin ve finansal
raporlamadaki seffafligin artirilmasina katkida bulunmaktadir.

Anahtar Kelimeler: Denetim, yapay zeka, 1pa, akilli siire¢ otomasyonu,
robotik siire¢c otomasyonu
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INTELLIGENT PROCESS AUTOMATION IN AUDIT

Ulukan BUYUKARIKAN
Afyon Kocatepe Universitesi
ORC-ID: 0000-0002-1539-7157

Birkan BUYUKARIKAN
Selcuk Universitesi
ORC-ID: 0000-0002-9703-9678

ABSTRACT

With the widespread use of Artificial Intelligence technology today,
significant developments have occurred in business life. Intelligent
Process Automation (IPA), one of these developments, contributes to the
development of the audit profession by combining Artificial Intelligence
(AD), one of the flexible and intelligent automation systems, and other
emerging technologies.

The primary purpose of the auditing profession is to provide quality
and assurance about the information obtained from financial statements.
A control architecture based on the IPA architecture can benefit from
technologies such as Robotic Process Automation (RPA) and Al. These
technologies include Al; While computers do tasks that require human
intelligence, RPA; is used to perform routine tasks by reducing the
human factor. The study aims to contribute to the existing gap in the
literature regarding technological developments in audit activities by
examining the benefits of IPA in the audit profession. It combines IPA,
RPA, and Al technologies.

Therefore, it incorporates technologies developed in an organized
manner to achieve flexible and intelligent service automation. This
technology provides essential conveniences in the efficiency and
productivity of the audit through its technological components. In
this respect, IPA contributes to the improvement of audit quality and
transparency in financial reporting by making a positive impact on the
skills of auditors.

Keywords: Audit, artificial intelligence, ipa, intelligent process
automation, robotic process automation
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OZEL URUN BAGLAMINDA URETIiCi-PERAKENDECI iLiSKiSi

Faruk GUVEN
Abdullah Giil Universitesi
ORC-ID: 0000-0002-2440-585X

OZET

Ureticiler ile perakendecilerin pazara iiriin sunma konusunda
isbirliklerinin disinda kendi aralarinda yillar siiregelen giic miicadelesi
de mevcuttur. Bu 6nemli iliski zincirinde pazarlamanin fiyatlama,
promosyon, miisteri sadakati, tiriin miktar ve ¢esitliligi ve 6zel markalar
gibi cok kritik alt alanlarina dair kararlar verilir. Ozellikle perakendeciler
6zel markanin 6nemini giin gectikce daha ¢ok anlamaya baslamis ve
gelirlerinin yariyayakin kismini 6zel markali tirtinlerden elde etmislerdir.
Ozel markal iiriinlerin stratejik 6nemini gelirlerinde de somut olarak
gozlemleyen perakendeciler, siradan triinlerin disinda niteligi yiiksek
olan driinleri de kendi markalariyla pazara sunmaya baslamislardir.
Tiiketicilerin perakendeciye olan giiveni ayni perakendecinin 0zel
markali iiriinlerini tercih etmesini saglamaktadir. Ozel markal iiriinler
geleneksel al-sat yapan perakendeciyi marka yonetmek gibi ciddi bir
pazarlama faaliyetine sokmaktadir. Uretici-perakendeci giic ekseninde
0zel markali Uriinler perakendeci lehine bir durum olusturmustur.
Literatiirde bu konuda kisith bir bilgi kiimesi mevcuttur. Bu ¢alismada
0zel markali Uriinler ele alinarak tretici-perakendeci iliskisi pazarlama
disiplini acisindan ele alinacaktir.

Anahtar Kelimeler: B2B, iiretici-perakendeci iliskisi, pazarlama
kanaly, e-ticaret, 6zel marka
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MANUFACTURER-RETAILER RELATIONSHIP IN THE CONTEXT OF
PRIVATE LABEL

Faruk GUVEN
Abdullah Giil Universitesi
ORC-ID: 0000-0002-2440-585X

ABSTRACT

There has been a power struggle for years between manufacturers and
retailers in addition to their strong collaboration in terms of introducing
products to the market. At this important relationship chain, decisions
are made regarding critical sub-areas of marketing such as pricing,
promotion, customer loyalty, product quantity and variety, and private
brands. Especially, retailers have started to understand the importance of
private label more and more and they have obtained almost half of their
income from private label products. Retailers, observing the strategic
importance of private label products in their revenues, have started to
offer products with high quality to the market under their own brands,
apart from ordinary products. Consumers’ trust in the retailer enables
them to prefer private label products of the same retailer. Private label
products involve the traditional retailer in a serious marketing activity
such as brand management. In the producer-retailer power axis, private
label products have created a situation in favor of the retailer. There
is a limited set of information on this subject in the literature. In this
study, private label products will be discussed and the producer-retailer
relationship will be discussed in terms of marketing discipline.

Keywords: B2B, manufacturer-retailer relationship, marketing
channel, e-commerce, private label
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TURKIYE’'NiN KURESEL iNOVASYON ENDEKSi PUANLARINI
TAHMIN ETMEDE OZNITELIK SECiMi ve YAPAY SiNiR AGI
YAKLASIMI
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OZET

Inovasyon, giiniimiiz ekonomisinin bilyiime modellerini belirlemek
icin kritik oneme sahiptir. Hizla kiiresellesen diinyada ve kiiresel
rekabette, genis bir triin ve hizmet yelpazesinde yenilik yapan tlkeler
ve sirketler 6n plana ¢ikmaktadir. inovasyonu yénetmenin yolu onu
6l¢mekten gecer. Bu nedenle dl¢tilebilir bilgiye sahip olmak i¢in; Kiiresel
Inovasyon Endeksi (GII), inovasyonun géstergeleri olan girdileri ve
¢iktilar1 tanimlar. GlI, inovasyon potansiyellerine gore iilkelerin kiiresel
bir siralamasidir. Bu siralama WIPO (World Intellectual Property
Organization), INSEAD (Institut Européen D’administration Des
Affaires) ve Cornell Universitesi isbirliginde bir¢ok alt ve ana parametre
dikkate alinarak hesaplanan bir puan siralamasi olarak yapilmaktadir.
Bu cahsmada Tiirkiye’ nin inovasyon endeks skorunun daha az
parametre kullanilarak tahminlenmesi amaglanmistir. Bu amactan yola
cikilarak, ¢alismada, 2012-2021 yillar1 arasinda Tirkiye'nin Kiiresel
Inovasyon Endeksi (GII) puani yapay sinir ag1 (YSA) kullanilarak tahmin
edilmistir. Tahmin dncesinde GII puanlarini belirleyen 79 genel gosterge
parametresinden 6znitelik se¢imi yapilmistir. GII puanini tanimlayan
parametreler se¢ilmis ve YSA’da kullanilmistir. Tahmini GII puanlarina
gore secilen parametrelerin Tirkiye'nin GII puanini hesaplamak i¢in
yeterli oldugu ve YSA modelinin Tirkiye'nin yaklasik GII puanini
belirlemek i¢in yeterli oldugu goériilmektedir. Calismanin sonuglarina
gore anahtar parametreleri ve bu parametrelere gore hesaplanan
GII puanlarini kullanarak, inovasyon politikalarina yoén veren tlkeler
hedeflerinde daha etkili ilerleme kaydedecekleri sonucuna ulasiimistir.

Anahtar Kelimeler: Kiiresel inovasyon indeksi; 6znitelik secimi;
yapay sinir aglari
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FEATURE SELECTION AND ARTIFICIAL NEURAL NETWORK
APPROACH FOR PREDICTING GLOBAL INNOVATION INDEX SCORE
OF TURKEY

Rabia Sultan YILDIRIM
Adana Alparslan Tiirkes Bilim ve Teknoloji Universitesi
ORC-ID: 0000-0001-9281-9504

Murat OTURAKCI
Adana Alparslan Tiirkes Bilim ve Teknoloji Universitesi
ORC-ID: 0000-0001-5946-3964

ABSTRACT

Innovation is critical for determining the growth patterns of today’s
economy. In the rapidly globalizing world and global competition,
countries and companies that innovate in a wide range of products
and services come to the forefront. The way to manage innovation is
to measure it. Therefore, to have measurable information; The Global
Innovation Index (GII) identifies inputs and outputs that are indicators
of innovation. The GII is a global ranking of countries according to their
innovation potential. This rankingis performed in cooperation with WIPO
(World Intellectual Property Organization), INSEAD (Institut Européen
D’administration Des Affaires) and Cornell University as a score ranking
calculated by considering many main and sub-parameters. In this study,
it is aimed to estimate Turkey’s Innovation index score using fewer
parameters. Based on this purpose, Turkey’s Global Innovation Index
(GII) score between 2012-2021 was estimated using an artificial neural
network (ANN) in this study. Before the estimation, feature selection
was performed from 79 general indicator parameters that determine
the GII scores. The parameters defining the GII score were selected and
used in ANN. It is seen that the parameters selected according to the
estimated GII scores are sufficient to calculate Turkey’s GII score and the
ANN model is sufficient to determine Turkey’s approximate GII score.
In addition, it has been concluded that by using the key parameters and
the GII scores calculated according to these parameters, the countries
that direct their innovation policies will make more effective progress
in their targets.

Keywords: Global innovation index; feature selection; artificial neural
network

195



®

2 International Conference On Digital
Business Management & Economics
ICDBME-2022

September 9-11, 2022

TURIZM ALANINDA ELEKTRONIK AGIZDAN AGIZA iLETiSiM
UZERINE BiBLIYOMETRIK BiR ARASTIRMA
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OZET

Giiniimiizde elektronik agizdan agiza iletisim, konaklama ve ulastirma
hizmetlerinde tiiketicilerin satin alma kararlar1 iizerinde olduk¢a 6nemli
bir etkiye sahiptir. Dolayisiyla turizm alaninda elektronik agizdan
agiza iletisim iizerine kapsamli bir anlayisa sahip olmak 6nem arz
etmektedir. Bu ¢alisma, turizm alaninda elektronik agizdan agiza iletisim
konusunda yapilmis calismalari bibliyometrik yontemle analiz etmeyi
amaclamaktadir. Calismada bibliyometrik materyal Web of Science
veritabani lizerinden elde edilirken analizlerin gerceklestirilmesinde
R dilinde gelistirilen Bibliyometrix paketi kullanilmistir. Sistematik
bir analiz siireci gergeklestirmek amaciyla PRISMA akis semas: takip
edilmistir. Yapilan analizler 2008-2021 araliginda 515 akademik yayim
kapsamaktadir. Calismada literatiirtin yillara gore gelisimi ve arastirma
alanina katki veren arastirma birimleri (yazar, akademik dergi, kurum,
tilke) tretkenlik ve etki metrikleri yardimiyla incelenmistir. Kelime
bulutu ile dne ¢ikan terimler ortaya konulurken tematik harita ile
arastirma alanina yon veren temalar tespit edilmistir. Buna gore, temel
temalar olarak c¢evrimici tiiketici degerlendirmeleri 6ne c¢ikarken
paylasim ekonomisi ve memnuniyet gelismekte olan gii¢cli temalar
olarak belirlenmistir. Ayrica es birliktelik analizi kullanilarak alanda
one ¢ikan dort farkli arastirma temasi belirlenmistir. Bu calismanin ilgili
konuda arastirmalar yiiriiten veya iyi bir baslangi¢c noktas1 belirlemek
isteyen arastirmacilara yol gostermesi hedeflenmektedir.

Anahtar Kelimeler: Elektronik agizdan agiza iletisim, turizm,
bibliyometrik analiz, bibliometrix, ewom

196



®

27 Infernational Conference On Digital
Business Management & Economics
ICDBME-2022

September 9-11, 2022

A BIBLIOMETRIC RESEARCH ON ELECTRONIC WORD-OF-MOUTH IN
TOURISM

Mahmut BAKIR
Samsun Universitesi
ORC-ID: 0000-0002-3898-4987

ABSTRACT

Today, electronic word-of-mouth (eWOM) has a substantial impact on
consumers’ decisions to purchase accommodation and transportation
services. Therefore, itis essential to have a comprehensive understanding
of eWOM in tourism. The purpose of this bibliometric study is to examine
the research on electronic word-of-mouth communication in tourism.
While obtaining bibliometric data from the Web of Science database
for the study, the R-language Bibliometrix software was used for the
analysis. Furthermore, the PRISMA flowchart was followed to perform
a systematic analysis. The analysis included 515 scholarly publications
published between 2008 and 2021. Using productivity and influence
metrics, the study studied the evolution of the literature and the research
units (author, academic journal, institution, nation) that contributed to
the research field. While the word cloud provided the most prevalent
terms, the thematic map revealed the themes that guide the body of
knowledge on eWOM. Accordingly, while online customer evaluations
emerged as the basic theme, the sharing economy and satisfaction were
identified as motor themes. Moreover, co-occurrence analysis was
employed to identify four distinct research themes that emerged as
prominent in the field. This study aims to serve as a guide for anyone
conducting research on the subject at hand or seeking a solid beginning
point.

Keywords: Electronic word of mouth, tourism, bibliometric analysis,
bibliometrix, ewom
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ENDUSTRI 4.0 VE AKILLI iISLETMELERDE MUHASEBE

Ayse Nur BUYRUK AKBABA
Bitlis Eren Universitesi
ORC-ID: 0000-0003-4940-7138

Nurcan BULUT
Bitlis Eren Universitesi
ORC-ID: 0000-0002-8374-8350

OZET

Endistri  4.0; endistri devrimi, sanayi devrimi seklinde
tanimlanmaktadir. Bu devrim, isgiiciniin makinelere déniismesinde
katki saglamis ve bazi teknolojik degisimler sdz konusu olmustur. Biiyiik
veriveanaliz, akillirobotlar, artirilmis gerceklik, simiilasyon, 3D-eklemeli
liretim, yatay/dikey yazilim entegrasyonu, bulut teknolojisi, nesnelerin
interneti ve siber giivenlik endiistri 4.0'1n unsurlari arasindadir. Endiistri
4.0 ile teknolojik degisimlerin bir ¢ok alanda oldugu gibi muhasebe
alaninda da etkisi olmustur. Endiistri 4.0'in gelismesi ve yayginlasmasi
sonucunda isletmelerin stok, depolama, Ttretim, tedarik, lojistik,
miisterilerle ilgili geri bildirim, raporlama ve denetim gibi bir ¢ok faaliyet
alanindagelisimleryasanmistir. Temelinde teknolojikdéniistimiin, sanayi
devriminin s6z konusu oldugu akilli isletmeler kavraminin da endiistri
4.0'in bir pargasi oldugu sdylenebilir. Akilli kavrami, sanayi devrimi
ile bir ¢ok alanda teknolojik doniistimi tanimlamak i¢in kullanilmistir.
Akilll isletme kavrami da bilgi ¢caginda faaliyet gdsteren teknolojik
doniistimiin saglandig isletmeler i¢cin kullanilmaktadir. Akilli isletmeler,
geleneksel isletmelerden farkl olarak yiiksek anlamliliga sahip, yeniligi
takip eden, teknolojiyi kullanan isletmelerdir. Bu ¢alismada; Endiistri
4.0'in muhasebe alanina etkisi, akilli isletmelerin organizasyonel yapisi,
muhasebe ile ilgili yapilan islemlerin neler olabileceginin arastirilarak
konuya iliskin bilgi sunulmasi amaglanmistir. Bu amagla ¢alismanin ilk
boélimiinde konuya iliskin kavramsal bilgilere yer verilmis, son boliimde
ise akilli isletmelerde s6z konusu gelisimin isletmelere etkilerinin neler
olduguna dair yapilan arastirma ile ulasilan sonuca yer verilmistir.
Giliniimiizdeki uygulamalar ile gelecekte uygulanabilecek gelisimlere
iliskin 6neriler sunulmaya calisilmistir.

AnahtarKelimeler: isletme, endiistri 4.0, akilli isletmeler, muhasebe
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INDUSTRY 4.0 AND ACCOUNTING IN SMART BUSINESS

Ayse Nur BUYRUK AKBABA
Bitlis Eren Universitesi
ORC-ID: 0000-0003-4940-7138

Nurcan BULUT
Bitlis Eren Universitesi
ORC-ID: 0000-0002-8374-8350

ABSTRACT

Industry 4.0 is defined as the industrial revolution. This revolution, it
contributed to the transformation of the workforce into machines and
some technological changes were in question. Big data and analytics,
smart robots, augmented reality, simulation, 3D-additive manufacturing,
horizontal/vertical software integration, cloud technology, internet
of things and cyber security are among the elements of industry 4.0.
Industry 4.0 and technological changes have had an impact in the field
of accounting, as in many other fields. As a result of the development
and spread of Industry 4.0, there have been developments in many fields
of activity such as stock, storage, production, supply, logistics, customer
feedback, reporting and auditing. It can be said that the concept of
smart enterprises, which is based on technological transformation
and industrial revolution is also a part of industry 4.0. The concept
of smart has been used to describe the technological transformation
in many areas with the industrial revolution. The concept of smart
business is also used for businesses operating in the information age,
where technological transformation is provided. Smart businesses,
unlike traditional businesses are high-significant businesses that follow
innovation and use technology. In this study; it is aimed to provide
information on the subject by investigating the effect of Industry 4.0 on
the field of accounting, the organizational structure of smart enterprises
and what the accounting-related transactions can be. For this purpose,
in the first part of the study, conceptual information on the subject is
given and in the last part, the conclusion reached by the research on the
effects of the development in smart enterprises on the enterprises is
given. Suggestions for current practices and future developments have
been tried to be presented.

Keywords: Business, industry 4.0, smart business, accounting
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DiJiITALLESMENIN SEKTORLERE GORE ETKIiSi, TURKIYE DiJiTAL
DONUSUM ENDEKSINE YONELIK BiR INCELEME

Nurcan BULUT
Bitlis Eren Universitesi
ORC-ID: 0000-0002-8374-8350

Ayse Nur BUYRUK AKBABA
Bitlis Eren Universitesi
ORC-ID: 0000-0003-4940-7138

OZET

Dijitallesme; hayatin bir¢ok alaninda, iletisim kurmada bazi yéntemleri
degistirmis, teknoloji yogun akilli telefonlar, bilgisayarlar, akill
cihazlar/uygulamalar gibi araglarla bilgiye ulasilmasini saglamistir.
Dijitallesme bir¢ok farkl yenilikleri getirmis, sosyal ve ekonomik
alanlarda degisime neden olmustur. Ozellikle son dénemlerde, tiim
diinyay1 etkisi altina alan Covid-19 pandemi siirecinde de daha yaygin
olarak dijital doéntisiim gerceklesmistir. Dijital doniisim endeksi,
yapilan anketler ve baz iilkelerden alinan verilerin analiz edilmesiyle
olusturulan bir rapordur. Dontlisiim, ekosistem, yeterlilik, kullanim
gibi bazi bilesen ve boyuttan olusmakta, Tiirkiye'nin dijitallesme
performansini gostermektedir. Dijital doniisiim ile bir¢ok alanda oldugu
gibi sektorel olarak da etkisi gortilmiistiir. Bu ¢alismada, dijitallesmenin
sektorlere gore etkisinin analiz edilmesi, dijital dontisiim endeksine gore
2019, 2020 ve 2021 olmak tlizere son ii¢ yilin karsilastirilmasi yapilarak,
suan ki durum hakkinda bilgi sunulmasi amag¢lanmistir. Bu amagla
calismada, kavramsal bilgilere yer verilmis, dijital doniisiim endeksine
iliskin raporlar incelenmis, karsilastirmali analiz yapilarak gelisim
saglanip saglanmadigl tespit edilmeye c¢alisilmistir. Yapilan inceleme
ile son yillarda genel olarak gelisim saglandig1 sonucuna ulasilmistir.
Ulasilan sonuca gore dijitallesmenin sektorel etkilerine yonelik dneriler
sunulmustur.

Anahtar Kelimeler: isletme, dijitallesme, sektérel etki, dijital
donlistim endeksi
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THE EFFECT OF DIGITALIZATION BY SECTOR, AN EXAMINATION
ACCORDING TO TURKEY DIGITAL TRANSFORMATION INDEX

Nurcan BULUT
Bitlis Eren Universitesi
ORC-ID: 0000-0002-8374-8350

Ayse Nur BUYRUK AKBABA
Bitlis Eren Universitesi
ORC-ID: 0000-0003-4940-7138

ABSTRACT

Digitalizationhasalsochanged somemethodsofcommunicatinginmany
areas of life, enabling access to information with technology-intensive
smart phones, computers, smart devices/applications. Digitalization has
brought many different innovations and caused changes in social and
economic fields. Especially recently, digital transformation has taken
place more widely during the Covid-19 pandemic which has affected
the whole world. The digital transformation index is a report created
by analyzing the surveys and data from some countries. It consists of
some components and dimensions such as transformation, ecosystem,
competence, use and shows Turkey’s digitalization performance. With
the digital transformation, it has had a sectoral impact as in many areas.
In this study, it is aimed to analyze the effect of digitalization according
to sectors and to provide information about the current situation by
comparing the last three years, 2019, 2020 and 2021, according to the
digital transformation index. For this purpose, conceptual information
has been included in the study, reports on the digital transformation
index have been examined and it has been tried to determine whether
progress has been made by making a comparative analysis. With
the research, it has been concluded that there has been a general
improvement in recent years. According to the result suggestions for the
sectoral effects of digitalization have presented.

Keywords: Business, digitalization, sectoral impact, digital
transformation index
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KORONAVIRUS PANDEMIiSINDE TURKIYE'DE SAYISAL UCURUM

Cem GURLER
Yalova Universitesi
ORC-ID: 0000-0001-5127-6726

OZET

Sayisal ugurum, modern bilgi ve iletisim teknolojisine (BIT) erisimi
olan bolgeler ile erisimi olmayan veya kisith erisimi olan bolgeler
arasindaki adaletsizligi belirtmek icin kullanilan bir terimdir. Bir baska
ifadeyle sayisal ugurum BIT kullanma ve faydalanma agisindan yasanan
esitsizlikleri ifade etmektedir. Mevcut calismada, IBBS-1 diizeyinde
bolgeler arasinda sayisal ucurum olup olmadiginin tespit edilmesi
amaclanmistir. Veri TUIKten elde edilmistir. Sayisal ucurumu iBBS-
1 diizeyinde degerlendirmek icin genisbant baglanti, sabit genisbant
baglanti, mobil genisbant baglanti, bireylerin internet kullanim orani
ve hanelerde internet erisimi degiskenleri kullanilmistir. 2020 y1l1 icin
tlim degiskenlerde ve 2021 yilinda mobil genisbant baglanti hari¢ tiim
degiskenlerde en iyi performansi istanbul bolgesi gdstermektedir.
2021 yilinda mobil genisbant baglanti degiskeninde en iyi performansi
Giineydogu Anadolu Bolgesi gostermistir. Calismada, ¢ok boyutlu
olcekleme analizi kullanilarak, sayisal ugurum kapsaminda bolgelerin
nasil konumlandiklari incelenmistir. 2020 yili i¢in birbirlerine en fazla
benzeyen bdlgeler Dogu Marmara ile Ege Bolgeleridir. Ayrica Bati
Karadeniz ve Bati Marmara Bélgeleri, diger bolgelere gore oldukea farklh
konumlanmislardir. 2021 yilinda ise en benzer bolgeler Dogu Marmara
ile Bati Anadolu Bolgeleriyken, Kuzeydogu Anadolu Bolg esi diger
bolgelerden farkli konumlanmistir.

Anahtar Kelimeler: Sayisal ucurum, iBBS-1, cok boyutlu élgekleme
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DIGITAL DIVIDE IN TURKEY DURING THE CORONAVIRUS
PANDEMIC

Cem GURLER
Yalova Universitesi
ORC-ID: 0000-0001-5127-6726

ABSTRACT

The digital divide is a term used to denote the inequity between regions
with access to modern information and communication technology (ICT)
and regions with no or limited access. In other words, the digital divide
refers to the inequalities experienced in terms of using and benefiting
from ICT. In the current study, it is aimed to determine whether there is
a digital gap between regions at the NUTS-1 level. The data was obtained
from TURKSTAT. Broadband connection, fixed broadband connection,
mobile broadband connection, internet usage rate of individuals and
internet access in households variables were used to evaluate the digital
divide at the NUTS-1 level. Istanbul region shows the best performance
in all variables for 2020 and in all variables except mobile broadband
connection in 2021. In 2021, the Southeastern Anatolia Region showed
the best performance in the mobile broadband connection variable. In
the study, how the regions are positioned within the scope of the digital
divide has been examined by using multidimensional scaling analysis.
The regions most similar to each other for 2020 are East Marmara
and Aegean Regions. In addition, the Western Black Sea and Western
Marmara Regions are located quite differently from other regions. In
2021, the most similar regions are East Marmara and West Anatolian
Regions, while the Northeast Anatolia Region is positioned differently
from other regions.

Keywords: Digital divide, NUTS-1, multidimensional scaling
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MARKET MARKALI URUNLERI TERCiH ETMEDE ETKiLi OLAN
UNSURLAR

Yagmur EREN
Dicle Universitesi
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Halil ibrahim SENGUN
Dicle Universitesi
ORC-ID: 0000-0002-3933-787X

OZET

Indirim magazalan (A101, Bim, Sok) tiiketicilerin son zamanlarda
siklikla tercih ettikleri magazalardir. Bu magazalarin kendi isimleriyle
raflarinda 6n planda yer verdikleri market markali iirtinler piyasada
yerini almis ve ulusal markalar ile ihtiyac diizeyi, kalite ve fiyat
bakimindan yarisir hale gelmistir. Market markali tirtinler ile tiiketicilere
daha fazla iirtin ¢esitliligi sunularak, tiiketicilerin market markali tirtint
sunan magazay! tercih etmeleri saglanmis ve boylece kar marjlar
artirilmistir.

Bu c¢alisma, perakende tiiketicilerinin market markal irtnleri
tercih etmelerinde etkili olan wunsurlarin incelenmesi amaciyla
gerceklestirilmistir. Calisma kapsaminda Diyarbakir ilinde yasayan
404 tliketiciye c¢evrimici anket yontemi uygulanarak market markal
trtinlerin tercih sebepleri tespit edilmeye calisilmistir. Anket verileri
IBM SPSS paket programi kullanilarak giivenilirlik, t Testi ve tek
yonlii varyans analizleri ile test edilmistir. Calisma neticesinde market
markali iirlinler ile demografik faktorler (yas, cinsiyet, medeni durum,
meslek) ve markete gidis siklig1 faktori arasinda anlaml bir farklilik
bulunmustur. Fakat market markali tiriinlerin tercihi ile aylik gelir, evde
yasayan kisi sayisi ve enflasyon faktorleri arasinda anlamli bir fark tespit
edilmemistir.

Anahtar Kelimeler: Perakendecilik, indirim magazaciligi, market
markali iirtin, isletme
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ELEMENTS EFFECTIVE TO PREFER MARKET-BRANDED PRODUCTS

Yagmur EREN
Dicle Universitesi
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Halil ibrahim SENGUN
Dicle Universitesi
ORC-ID: 0000-0002-3933-787X

ABSTRACT

Discount stores (A101, Bim, Sok) are the stores that consumers
frequently prefer recently. Market branded products, which these stores
put on their shelves with their own names, took their place in the market
and competed with national brands in terms of need level, quality and
price. By offering more product variety to consumers with market-
branded products, consumers were encouraged to prefer the store that
offers market-branded products, thus increasing their profit margins.

This study was carried out to examine the factors that affect retail
consumers’ preference for market branded products. Within the scope
of the study, the reasons for preference of market branded products
were tried to be determined by applying the online survey method to
404 consumers living in Diyarbakir. Questionnaire data were tested
with reliability, t-Test and one-way analysis of variance using IBM SPSS
package program. As a result of the study, a significant difference was
found between market branded products and demographic factors (age,
gender, marital status, occupation) and frequency of going to the market.
However, no significant difference was found between the preference of
market brand products and monthly income, number of people living at
home and inflation factors.

Keywords: Retailing, discount merchandising, market branded
product, business.
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KURUMSAL SOSYAL SORUMLULUK STRATEJILERININ
CALISANLARIN iSTEN AYRILMA NiYETINE ETKIiSi

Ayse Gozde IYICIL
Ufuk Universitesi
ORC-ID: 0000-0003-2386-1025

OZET

Her gecen giin daha kritik ve karmasik hale gelen etkilesenler
isletmelerden Kurumsal Sosyal Sorumluluk (KSS) faaliyetlerine
katilmalarini ve bu tiir cabalar hakkindailetisimi kendileri ile kurmalarini
talep etmektedir. Bu talep, isletmelerin dijital KSS stratejilerini
dogrudan yonlendirmektedir. S6z konusu bu etkilesenlerin basinda
calisanlar gelmektedir. Buradan yola ¢ikarak bu calismanin genel
amaci, isletme calisanlarinin dijital KSS stratejileri tizerine algilarim
ortaya ¢ikarmak ve bu sonuca gore c¢alisanlarin isten ayrilma niyetlerini
belirleyerek soz konusu bu iki degisken arasindaki muhtemel iliskiyi ve
de etkiyi belirlemektir. Bu genel amag¢ dogrultusunda asagidaki sorulara
yanit aranmustir: (i) isletme calisanlariin ditijal KSS stratejileri algilar
nasildir? (ii) Isletme ¢alisanlarinin dijital KSS stratejileri algilar iste
kalma niyetlerini etkilemekte midir? Arastirmanin hipotezleri, sorulari
ve kisitlar1 1s18inda arastirmanin evreni, Ankara ilinde bulunan 6zel
sektor calisanlar1 olarak belirlenmistir. Arastirmada kullanilan veriler
anket yontemiile toplanmistir. Yapilan faktor analizi ve regresyon analizi
neticesinde, isletmelerin dijital KSS stratejileri ile g¢alisanlarin isten
ayrilma niyetleri arasinda istatistiksel olarak anlaml bir iliski oldugu,
isletmenin KSS stratejilerinden ekonomik, yasal, ahlaki ve goniilli
sorumlulugunun isten ayrilma niyetini dogrudan etkiledigi sonucu elde
edilmistir.

Anahtar Kelimeler: Kurumsal sosyal sorumluluk, isten ayrilma niyeti,
isletme stratejisi
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THE EFFECT OF CORPORATE SOCIAL RESPO SIBILITY STRATEGIES
ON EMPLOYEES INTENTION TO QUIT

Ayse Gozde IYICIL
Ufuk Universitesi
ORC-ID: 0000-0003-2386-1025

ABSTRACT

Stakeholders, who are becoming more critical and complex day by
day, demand businesses to participate in Corporate Social Responsibility
(CSR) activities and to establish communication with them about
such efforts. This demand directly guides the digital CSR strategies
of businesses. Employees are at the forefront of these interactions.
From this point of view, the general purpose of this study, is to reveal
the perceptions of business employees on digital CSR strategies, and
to determine the possible relationship and effect between these two
variables by determining the employees’ intention to quit. In line with
this purpose, research questions were set as below; (i) What are the
digital CSR perceptions of the employees? (ii) Do employees’ digital CSR
perceptions affect their intention to stay? In the light of the hypothesis,
questions and limitations of the research, the universe of the research
was determined as the private sector employees in Ankara city. The data
used in the research were collected by questionnaire method. As a result
of the factor analysis and regression analysis, it was concluded that
there is a statistically significant relationship between the digital CSR
strategies of the enterprises and turnover intention, and the economic,
legal, moral and voluntary responsibility of the enterprise, which is one
of the digital CSR strategies, directly affects the intention to quit.

Keywords: Corporate social responsibility, intention to quit, business
strategy
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TARIM iSLETMELERINDE TOPLUM 5.0’IN UYGULANMASINA
YONELIK ONERILER

Ethem TOPCUOGLU
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ORC-ID: 0000-0003-3563-0566

OZET

Yapilan ¢alisma Toplum 5.0’1n ortaya koydugu fikir ve gelismelerle
tilkemizin gida ihtiyacim1 ve ithalatini azaltmaya ydnelik tarim
isletmelerine Oneriler sunmay1r amaglamaktadir. Toplum 5.0 kavrami
Japonya’da yasanan bir¢cok olumsuzlugu ve eksikligi gidermek icin
ortaya konulan bir planlamadir. ik defa Japonya’dal8 Arahk 2015
tarihinde 5. Bilim ve Teknoloji Temel Plani ile giindeme gelmistir.
Toplum 5.0 ile birlikte Japonya icinde bulundugu istihdam, akill
tarim, niifus artisi, yashlarin bakimi, alt ve st yap1 gibi sorunlari
¢oziimlemeyi hedeflemektedir. Sorunlarin ¢6ziimii i¢in yapay zeka, siber
fiziksel sistemler, nesnelerin interneti, blok zinciri, bulut depolama,
sensor teknolojisi, 3D-4D yazicllar 6n plana c¢ikmaktadir. Ulkemiz
acisindan bakildigindan Toplum 5.0 kavrami hem sosyal sorunlarin
¢6zimi hemde iretim kabiliyetlerinin artisi agisindan 6nemli bir
ornek olusturmaktadir. Akill tarim uygulamalar1 konusunda, 6rnegin
tilkemizde ekim alanlarinin kontrolil ile dijital olarak ihtiyac¢larinin
tespiti konusunda ¢ok smirh girisimler bulunmaktadir. Genel olarak
tilkemizde yapilan tarim sadece ciftcilerin insiyatifine birakilmakta
ve atalardan kalma yontemler ile tarimsal iiretim devam ettirilmeye
calisilmaktadir. Ciftciler hicbir planlamaya dahil olmayan iriinleri
liretmekte sonrasinda ise uygun pazari bulmakta ve miisteriye
sunmakta sorunlar yasamaktadir. Bu kapsamda yapilan c¢alismada
yapay zekanin kullanimi ile akiller giibre dagitimi, tarim ilaglarinin
kontroli, toprak analizi ile ilgili 6neriler, iklime ve bolgeye 6zgii tohum
secimi, drone kullanimi ile birlikte ilaclama ve giibreleme ihtiyacinin
tespiti literatiirdeki eserler incelenerek degerlendirilecektir. Yapilan
¢alismanin sonucunda iilkemizin en biiyiik sorunlarindan biri olan gida
ihtiyacinin akilci bir yontem ile ¢dziimlenmesi tarim isletmelerinin iirtin
kapasitesi ve karliliginin artirilmasina yonelik oneriler yer alacaktir.

Anahtar Kelimeler: Toplum 5.0, tarim 5.0, tarim isletmeleri
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RECOMMENDATIONS FOR IMPLEMENTING SOCIETY 5.0 IN
AGRICULTURAL ENTERPRISES

Ethem TOPCUOGLU
Jandarma Genel Komutanligi
ORC-ID: 0000-0003-3563-0566

ABSTRACT

The study aims to offer suggestions to agricultural enterprises to
reduce the food needs and imports of our country with the ideas and
developments of Society 5.0. The concept of Society 5.0 is a plan put
forward to eliminate many negativities and deficiencies experienced
in Japan. It was brought to the agenda for the first time in Japan on
December 18, 2015 with the 5th Science and Technology Basic Plan. With
Society 5.0, Japan aims to solve problems such as employment, smart
agriculture, population growth, care of the elderly, infrastructure and
superstructure. Artificial intelligence, cyber-physical systems, internet
of things, blockchain, cloud storage, sensor technology, 3D-4D printers
come to the fore for the solution of problems. From the perspective of
our country, the concept of Society 5.0 constitutes an important example
in terms of both the solution of social problems and the increase in
production capabilities. In general, the agriculture in our country is left
to the initiative of the farmers and agricultural production is tried to
be continued with the methods inherited from the ancestors. Farmers
produce products that are not included in any planning, and then have
problems in finding the appropriate market and presenting them to the
customer. In this context, the use of artificial intelligence, intelligent
fertilizer distribution, control of pesticides, suggestions on soil analysis,
climate and region-specific seed selection, the use of drones and the
determination of the need for spraying and fertilization will be evaluated
by examining the works in the literature. As a result of the study, there
will be suggestions for solving the food need, which is one of the biggest
problems of our country, with a rational method and increasing the
product capacity and profitability of agricultural enterprises.

Keywords: Society 5.0, agriculture 5.0, agribusiness
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DiJiTAL DONUSUMDE TARIMSAL KOOPERATIFLERIN
KARSILASTIGI ZORLUKLAR

Abdulkadir FASAL
Tarim Kredi Kooperatifleri
ORC-ID: 0000-0002-6997-3236

OZET

Rekabetin ve degisimin yogun olarak yasandigi giiniimiiz dijital
¢aginda isletmelerin yeni dijital teknolojiler gelistirmesi ve bu
teknolojileri hizli bir sekilde uygulayabilmesi isletmeler icin en dnemli
gerekliliklerden biridir. Tarimsal kooperatifler iilkeler acgisindan kritik
oneme sahip tarim sektoriiniin desteklenmesine ve gelistirlmesine
onciiliik eden kuruluslar arasinda yer almaktadir. Bu baglamda tarimsal
kooperatiflerin ortaklarin ve diger iireticilerin istek ve ihtiyaglarina hizl
bir sekilde cevap verebilmesi icin dijital teknolojilerden faydalanarak
dijital doniisimii gerceklestirmesi gerekmektedir. Fakat her yenilikte
oldugu gibi dijital doniisimiin gerceklestirilmesinde de bazi zorluklarla
karsilasilmaktadir. Bu ¢alismada tarimsal kooperatiflerin dijital
doniisimt gerceklestirirken karsilastiklar:t zorluklarin belirlenmesi
amaclanmis olup bu dogrultuda tarimsal kooperatiflerin bolge
birliklerinde gorev yapan on bes yonetici ile yapilandirilmis miilakatlar
yapilmistir. Calisma sonucunda; 6zkaynaklari yetersiz olan tarimsal
kooperatiflerin donanim ve yazilim maliyetleri yiiksek olan dijital
teknolojileri yeterince kullanamamasi, tarimsal amach kooperatiflerin
biiyiik ¢ogunlugunun kirsal kesimde yer almasindan dolay1 internet alt
yapisinin bu alanlarda yetersiz olmasi dolayisiyla dijital teknolojilerin
etkin ve verimli sekilde kullanilamamasi, tarimla ugrasan ortaklarin
yas ortalamasinin yiiksek olmasi ve bu nedenle kullanilacak dijital
teknoloji araclarina uzak olmalari, kurumda ¢alisma siiresi fazla olup
dijital teknoloji anlaminda geride kalan calisanlarin mevcut sistemin
devam etmesine yonelik gostermis oldugu direng dijital doniistimiin
uygulanmasinda yasanan giicliikler olarak belirlenmistir. Bu baglamda
tarimsal kooperatiflerin dijital teknolojilere yatirim yapmasi, dijital
teknoloji araglarinin kullanimi konusunda ¢alisanlarina ve ortaklarina
egitimler vermesi siirdiirilebilir bir yapiya kavusmasi ve pazarda
rekabet iistiinliigii elde edebilmesi bakimindan dnemlidir.

Anahtar Kelimeler: Dijital doniisiim, kooperatifcilik, dijital
kooperatifcilik
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CHALLENGES FACE AGRICULTURAL COOPERATIVES IN DIGITAL
TRANSFORMATION

Abdulkadir FASAL
Tarim Kredi Kooperatifleri
ORC-ID: 0000-0002-6997-3236

ABSTRACT

It is one of the most important requirements for businesses to develop
new digital technologies and implement these technologies quickly
in today’s digital age, where competition and change are intense.
Agricultural cooperatives are among the organizations that lead the
support and development of the agricultural sector, which has critical
importance for countries. In this context, agricultural cooperatives need
to realize digital transformation by making use of digital technologies
to respond quickly to the demands and needs of their partners and
other producers. However, as in every innovation, some difficulties are
encountered in the realization of digital transformation. In the present
study, the purpose was to determine the difficulties faced by agricultural
cooperatives when performing the digital transformation, and in this
respect, structured interviews were conducted with fifteen managers
who worked in the regional unions of agricultural cooperatives. As
a result of the study, agricultural cooperatives that have insufficient
resources cannot adequately use digital technologies with high hardware
and software costs, the majority of agricultural cooperatives are located
in rural areas, the internet infrastructure is insufficient in such areas, and
therefore, digital technologies cannot be used effectively and efficiently,
the average age of the agricultural partners is high, and for this reason,
the resistance of employees who are far from digital technology tools
to be used, who have longer working times in the institution and who
are left behind in terms of digital technology, towards the continuation
of the current system were determined as the difficulties faced in the
implementation of digital transformation. In this context, agricultural
cooperatives need to invest in digital technologies and provide training
for their employees and partners on the use of digital technology tools
to achieve a sustainable structure and gain a competitive advantage in
the market.

Keywords: Digital transformation, cooperatives, digital cooperatives
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2. EL COCUK URUNLERIi KATEGORISINDE ALIMA ETKi EDEN
MOTIVASYONLAR VE ENGELLER

Fatma Ozge BARUONU
Dogus Universitesi
ORC-ID: 0000-0001-5533-775X

OZET

Ikinci el iiriin alisverisine olan talep son yillarda ekonomik daralmalar,
cevrecilik ve doniisiim kiiltiiriiniin artmasi ve teknolojik gelismelerle
C2C (misteriden miisteriye satis) alisveris platformlarinin artmasiyla
birlikte ivme kazanmustir. ikinci el iiriinlerde bir alt kategori olan cocuk
ve bebek iirtinleri satinaliminda 6ne ¢ikan ve yetiskin kategorilerinden
farklilasan ana motivasyon 0gelerinin arastirilmasi bu c¢alismanin
amacini olusturmaktadir. C2C platformlardan ¢ocuk ve bebek esyalari
alimi yapan 25 ebeveyn ile yapilan derinlemesine miilakatlar sonucunda,
bu kategoride gerceklesen aligverislerin temel motivasyonlarinin,
oncelikli olarak sinirli biitge ile daha ¢ok iiriin almak, iiriinlerin yeniden
satis degerinin yiiksek olmas1 ve ebeveynler arasi empati dayanisma
davranisi oldugu, ikinci sirada ise ekolojik bilin¢g oldugu gortlmiistiir.
Yetiskin iirtinlerinde temel motivasyonlardan biri olan rekreasyonel
motivasyonlarin ¢ocuk ve bebek driinleri aliminda rol almadig
gorilmistiir. Ikinci el aligveristen uzak durulmasina neden olan temel
sebeplerden biri olan kirlilik algisi, cocuk ve bebek iiriinlerinde bir engel
olarak one ¢ikmamistir. Ancak replika iiriin riski ve 2. el kullanimina
ait zayif imaj algis1 bu kategoride de ebeveynlerin ¢ekincelerinin
nedenlerindendir. S6z konusu bulgulara dayanarak, C2C platformlarda
satis yapmak isteyen ebeveynlerin iiriin agiklamasj, iirtin fotograflari ve
fiyatlama konularina 6zen gostererek iiriinlerin yipranma durumlarin
ve yeniden satisa sunulabilme imkanlarin1 vurgulamasi ve {riiniin
hikayesini alic1 adayiyla paylasarak empati kurmasi dnerilmistir.

Anahtar Kelimeler: 2.el, yeniden satis degeri, cocuk ve bebek tirtinleri
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MOTIVATIONS AND OBSTACLES AFFECTING BUYING OF 2" HAND
KID’S PRODUCTS

Fatma Ozge BARUONU
Dogus Universitesi
ORC-ID: 0000-0001-5533-775X

ABSTRACT

The demand for second-hand product shopping has gained
momentum in recent years with the economic contractions, the increase
in environmentalism and recycling culture, and the growth in the
number of C2C (customer-to-customer sales) shopping platforms with
technological developments. This study aims to investigate the main
motivational factors thatstand outand differentiate from adult categories
in the purchase of kids and baby products, which is a substantial sub-
category in the second-hand market. As a result of in-depth interviews
with 25 parents who buy children and baby items on C2C platforms, the
main motivations for shopping in this category are primarily to buy more
products with a limited budget, the high resale value of the products, and
the empathy and solidarity between parents. Ecological consciousness
follows it in the second rank. It has been observed that recreational
motivations, which is one of the main motivations for buying 2nd hand
adult products, do not play a role in the purchase of kids and baby
products. The perception of contamination, which is one of the main
reasons for avoiding second-hand shopping in adult categories, has not
come to the fore as an obstacle in kids and baby products. However, the
risk of replica products and the poor image perception of second-hand
usage are among the reasons for parents’ hesitation in this category as
well. Based on the aforementioned findings, it is suggested that parents
who want to sell on C2C platforms should pay attention to the product
description, product photos, and pricing, emphasize the wear and resale
possibilities of the products, and empathize by sharing the story of the
product with the buyers.

Keywords: 2™ hand shopping, resale value, baby and kids clothing
category
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YESIL PAZARLAMA ANLAYISINDA EKO-ETiKETLEME KONUSU
UZERINE BiBLIiYOMETRIK BiR CALISMA

Sakine CETIN
Dicle Universitesi
ORC-ID: 0000-0001-7668-999X

Yagmur EREN
Dicle Universitesi
ORC-ID: 0000-0002-9860-670X

Halil ibrahim SENGUN
Dicle Universitesi
ORC-ID: 0000-0002-3933-787X

OZET

Yesil pazarlama anlayisinda sirketler daha fazla misteri ¢ekmek,
daha saglam bilgiler saglamak ve pazarda rekabet edebilmek icin, iiriin
ve hizmetleri ile ilgili stirekli artan miktarda marka ve o6zellik bilgisi
saglamaktadir. Bu kapsamda son yillarda sirketler, piyasadaki rekabetgi
konumlarini iyilestirmenin bir yolu olarak eko-etiketleme programlarini
benimsediler. Eko-etiketleme, tiiketicileri uriniin tretim surecinin
taninmis ¢evre standartlarina uygun oldugunu fark ettirmek i¢in farkl bir
etiketle pazarlanmasi uygulamasidir (Erskine ve Collins 1997; Chamorro
ve Banegil 2006). Bu ¢alismada ise yesil pazarlama anlayisinin 6nemli
konularindan olan eko-etiket konusu ile ilgili 6ncelikle literatiir calismasi
yapilmis konu hakkinda literatiirde gecen énemli bilgiler sunulmustur.
Daha sonra eko-etiket konusu bibliyometrik analiz c¢ercevesinde
incelenmistir. Bu arastirmanin amaci son yillarda her alanda etkisi ve
Onemi on plana ¢ikan eko etiket kavrami hakkinda yapilan ¢alismalara
yonelik bibliyometrik bir analiz gergeklestirmektir. Bu baglamda
gecmiste yapilan ¢alismalara bakildiginda konu ile ilgili bibliyometrik
bir ¢alismaya rastlanmadigi i¢in ilgili calismalar incelenmistir. Arastirma
alani olarak Web Of Sience veri tabani se¢ilmistir. Arastirma tarihi 1990-
2022 yillar1 araligini1 kapsamaktadir.

Anahtar Kelimeler: Yesil pazarlama anlayisi, ¢evre yonetim
sistemleri, eko-etiket
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A BIBLIOMETRIC STUDY ON ECO-LABELING IN GREEN MARKETING
APPROACH

Sakine CETIN
Dicle Universitesi
ORC-ID: 0000-0001-7668-999X

Yagmur EREN
Dicle Universitesi
ORC-ID: 0000-0002-9860-670X

Halil ibrahim SENGUN
Dicle Universitesi
ORC-ID: 0000-0002-3933-787X

ABSTRACT

In the green marketing approach, companies provide an ever-
increasing amount of brand and feature information about their products
and services in order to attract more customers, provide more robust
information and compete in the market. In this context, in recent years
companies have adopted eco-labeling programs as a way to improve
their competitive position in the market. Eco-labeling is the practice
of marketing the product with a different label to make consumers
realize that the manufacturing process complies with recognized
environmental standards (Erskine and Collins 1997; Chamorro and
Banegil 2006). In this study, a literature study has been made about the
eco-label issue, which is one of the important issues of green marketing
understanding, and important information in the literature about the
subject is presented. Then, the issue of eco-label was examined within
the framework of bibliometric analysis. The aim of this research is to
perform a bibliometric analysis of the studies on the concept of eco-label,
which has come to the fore in every field in recent years. In this context,
when we look at the studies done in the past, the relevant studies were
examined since there was no bibliometric study on the subject. The Web
of Sience database was chosen as the research area. The research history
covers the years 1990-2022.

Keywords: Green marketing approach, environmental management
systems, eco-label
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A CONCEPTUAL MODEL TO EXPLORE THE PATHS BETWEEN Al-
ADOPTION LEVEL OF SERVICE FIRMS, CORPORATE BRAND IMAGE
AND CUSTOMER SATISFACTION

Serap SARP
Abdullah Giil Universitesi
ORC-ID: 0000-0002-2560-4105

ABSTRACT

In the rapidly changing and competitive markets, service companies
need to differentiate themselves from their competitors to gain a
competitive advantage. Therefore, service firms are constantly focusing
on building a strong image by improving service quality, customer value,
customer satisfaction and loyalty. In recent years, the extensive usage
of technology helps firms to expand their market and create a global
brand image. Al technology adoption is becoming more common in
many service industries such as hospitality, health, education, banking,
communications, and restaurants. Al technology usage improves the
customer experience and perception, so the firms need to revise their
corporate brand image management accordingly. Therefore, it is
necessary to explore the relationship between the Al adoption level of
firms and their corporate brand image. By focusing on customer views,
we will conduct literature review and confirm the relation between
constructs. By reviewing the existing literature, this study aims to
propose a new conceptual model to understand how the Al adoption
level of firms influences the corporate brand image and customer
satisfaction. The theoretical contribution of this study is to fulfil the gap
in the corporate brand image literature by exploring the effect of the Al-
adoption level of service firms and proposing a new conceptual model.
The managerial implications of the study for practitioners are to shed
light on how their Al-adoption level changes perceived corporate brand
image and customer satisfaction.

Keywords: Artificial intelligence, corporate brand image, customer
satisfaction, marketing
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ISLETMELERIN DiJiTAL DONUSUM SURECINDEKI DiJiTAL
YETENEKLER

Ebru DEMIREL
Nevsehir Hacibektas Veli Universitesi
ORC-ID: 0000-0001-5073-0683

Seyhan OZDEMIR
Siileyman Demirel Universitesi
ORC-ID: 0000-0002-3530-6689

OZET

Ginimiiz teknoloji diinyasinda dijitallesme hayatin hemen her
alaninda yer almaktadir. Buna bagli olarak isletmeler de rekabet avantaji
kazanmak, yasamlarini devam ettirebilmek ve mevcut diizene uyum
saglayabilmek icin teknolojiyi yakindan takip etmek zorundadir. Ancak
hizla degisen cevrede isletmelerin rekabet avantaji saglayabilmesi
icin bilgi teknolojilerine sahip olmasi tek basina yeterli olmamaktadir.
Isletmelerin dijital ¢caga ayak uydurabilmesi ve dijital déniisiim siirecini
de etkin ve verimli bir sekilde yonetebilmesi i¢cin dijital yeteneklere
ihtiyaci vardir. Dijital yetenekler; teknolojinin getirdigi degisikleri takip
edebilmek ve bu degisimi is yapilarina, siire¢lerine ve insan kaynaklarina
da entegre ederek bir biitiin i¢erisinde bu durumu etkin ve verimli bir
sekilde yonetebilmektir. Dijital yetenekler dijital doniisiim siirecinde
olan isletmeler i¢in, katma deger olusturmakta, taklit edilmesi ve
ulagilmasi zor kaynaklar elde edilmesini saglamaktadir. isletmeler icin
stratejik bir kaynak olarak ele alinan dijital yetenekler, dijital doniistim
stirecinde yeni iirtin ve hizmetlerin gelistirilmesinde ve isletmenin diger
biitlin kaynaklari ile isbirligi icinde ¢alismasinda yardimci olmaktadir.
Bu kapsamda bu c¢alismanin temel amaci dijital déntisiim siirecinde
isletmelerin basarili olabilmeleri, rekabet avantaji saglayabilmeleri
ve streklilik elde edebilmeleri i¢in dijital yeteneklerin 6énemini, etkin
bir sekilde yonetilmesini ve gelistirilmesini teorik agidan ele alarak
incelemektir.

Anahtar Kelimeler: Dijital doniisiim, dijital yetenekler, stratejik
rekabet
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DIGITAL CAPABILITIES IN THE DIGITAL TRANSFORMATION
PROCESS OF BUSINESSES

Ebru DEMIREL
Nevsehir Hacibektas Veli Universitesi
ORC-ID: 0000-0001-5073-0683

Seyhan OZDEMIR
Siileyman Demirel Universitesi
ORC-ID: 0000-0002-3530-6689

ABSTRACT

In today’s technology world, digitalization takes place in almost every
aspect of life. Accordingly, businesses have to follow technology closely
in order to gain competitive advantage, maintain their lives and adapt
to the current order. However, in a rapidly changing environment, it is
not enough for businesses to have information technologies alone to
provide competitive advantage. Businesses need digital capabilities to
keep up with the digital age and to manage the digital transformation
process effectively and efficiently. Digital capabilities are to follow the
changes brought by technology and to manage this situation effectively
and efficiently by integrating this change into business structures,
processes and human resources. Digital capabilities create added value
for businesses that are in the process of digital transformation, and
provide resources that are difficult to imitate and reach. Considered
as a strategic resource for businesses, digital capabilities help in the
development of new products and services in the digital transformation
process and in cooperation with all other resources of the business. In
this context, the main purpose of this study is to examine the importance,
effective management and development of digital capabilities from a
theoretical perspective so that businesses can be successful in the digital
transformation process, provide competitive advantage and achieve
continuity.

Keywords: Digital transformation, digital capabilities, strategic
competition
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iSLAMi PERSPPEKTIFTEN INSAN KAYNAKLARI YONETiMi SiSTEMi

NASSER M. E. ALGHALBAN
Yalova Universitesi
ORC-ID: 0000-0003-2822-8077

OZET

Bu calismada insan Kaynaklar Yonetimi (IKY) Islami ilke ve kurallar
acisindan ele alinmistir. islami perspektiften yonetim ve IKY konularinda
farkli dillerde 6nemli bir yazin olmasina ragmen, Tiirk¢e alanyazinda bu
konu nerdeyse ihmal edilmistir. Bu nedenle bu ¢alisma konunun Tiirk¢e
alanyazinda tartisilmasinin saglanmasi agisindan dnemlidir. Calisma
Islami perspektiften insan kaynaklar1 yoénetimi kavramina aciklik
getirmeyi ve Islami yénetim yaklasimima dayali bir insan kaynaklari
yonetimi modeli 6nermeyi amaglamasi bakimindan 6zgin bir ¢alisma
olma hedefindedir. Bu amacla calismada, islam’in temel kaynaklar1 ve
Arap dilinde yer alan metinleri icerik analizi yontemi ile incelenmistir.
Calisma icerigine bakildiginda sistem teorisinin insan kaynaklar
yonetiminde kullanimi, insan kaynaklari yonetiminin tarihsel gelisimi
incelendikten sonra, planlama, egitim ve gelistirme, kadrolama, segme
ve atama, iicret, ddiil yonetimi, performans yonetimi kavramlar: klasik
IKY ve Islami perspektiften ilkelere gore ele alinmistir. Arastirmanin
bulgular1 baglaminda ise islami bilgi kaynaklarinda planlama, iicret,
kadrolama basta olmak iizere bircok IKY fonksiyonunda uygulanabilecek
olan ilkeler bulundugu ve bu ilkelere dayali olarak alternatif bir IKY
sistemi olusturulabilecegi ifade edilebilir.

Anahtar Kelimeler: insan kaynaklari, islami insan kaynaklari, islami
sistem.
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HUMAN RESOURCES MANAGEMENT SYSTEM FROM ISLAMIC
PERSPECTIVE

NASSER M. E. ALGHALBAN
Yalova Universitesi
ORC-ID: 0000-0003-2822-8077

ABSTRACT

In this study, Human Resources Management (HRM) is discussed in
terms of Islamic principles and rules. Although there is an important
literature in different languages on management and HRM from an
Islamic perspective, this subject has almost been neglected in the
Turkish literature. Therefore, this study is important in terms of ensuring
that the subject is discussed in the Turkish literature. The study aims
to be an original study in that it aims to clarify the concept of human
resources management from an Islamic perspective and to propose a
human resources management model based on the Islamic management
approach. For this purpose, the main sources of Islam and the texts
in the Arabic language were examined by content analysis method.
Looking at the content of the study, after examining the use of system
theory in human resources management and the historical development
of human resources management, the concepts of planning, training
and development, staffing, selection and assignment, wage, reward
management, performance management are discussed according to the
principles from the classical HRM and Islamic perspective. In the context
of the findings of the research, it can be stated that there are principles
that can be applied in many HRM functions, especially in planning, wages
and staffing in Islamic information resources, and an alternative HRM
system can be created based on these principles.

Keywords: Human resources, Islamic human resources, Islamic
system
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ORGUTLER VE DiJiTALLESME: ENDUSTRI 4.0’IN ORGUTSEL
DAVRANISA ETKISi

Umit SEVIK
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ORC-ID: 0000-0002-3543-5923

OZET

Orgiitlerin dijitallesmeye verecekleri cevap siirdiiriilebilir rekabet
avantajinl ve sonunda orgiitlerin yasam siiresini sekillendirmektedir.
Giiniimiizde dijital donlisim ve Endistri 4.0 uygulamalar1 orgiitlere
pek cok alanda degisim ile ilgili konular1 da beraberinde getirmistir.
Endistri 4.0 uygulamasi ile insan unsuru degerlendirildiginde, 6rgiitsel
davranis konularinda da ¢esitli degisimlerin yasanacagi veya paradigma
kirllmas1  yasanacagi  ongorilmektedir. Gelecegin  orgiitlerinin
yonetiminde teori ile pratigin es giidiimli olabilmesi i¢in proaktif
bir yaklasim sergilenerek endiistri 4.0 uygulamalarinin orgiitlere ve
calisanlara etkisinin ayrintili degerlendirilmesi énem arz etmektedir.
Birinci sanayi devrimi isc¢i siifinin dogmasina, ikinci sanayi devrimi
makinelesmenin artarak seri tiretim uygulamalarina ve {g¢iincli sanayi
devrimi bilgisayar ile dijitallesmenin 6n plana ¢ikmasina sebep olsa da
bu devrimler insan unsurun dnemini ve orgiitsel davranisin dnemini
azaltmak bir tarafa daha da artirmistir. Bu kapsamda calismanin amaci
ozellikle endiistri 4.0 uygulamalarinin orgiitsel davranis konularim
nasil etkiledigine dair literatiirde yapilan ¢alismalarin incelenmesidir.
Endistri 4.0 uygulamalarinin orgiitsel davranis konularina etkileri
konusunda derinlemesine bilgi edinmek, farkli boyutlarla konuyu
anlamak ve gelecekteki calismalarda konunun énemine dikkat cekmek
icin kesfedici bir calisma yontemiyle literatiir taramasi yapilmistir.
Literatiir incelendiginde ulusal yazinda endiistri 4.0 uygulamalarinin
orgiitsel davranis ile iligkilerinin arastirildigl ¢alismalarin sayilarinin
sinirh oldugu, uluslararasi yazinda ise bu konuya ilginin giderek arttig:
tespit edilmistir. Bununla birlikte Endiistri 4.0 uygulamalar ile ilgili
orgiitsel calismalarin insan kaynaklar1 yonetimi ekseninde ¢ogunlukta
olmasinin en dnemli sebebi issizlik ve nitelikli is giiciine olan ihtiyacin
ilk olarak dngoriilmesi ve etkisinin algisal olarak ta hissettirmesidir.
Ozellikle ulusal yazinda endiistri 4.0 uygulamalar ile ilgili psikolojik
sozlesme, stres, orgiitsel baghlik, orgiit kiltiirg, is tatmini, isten ayrilma
niyeti, orgiitsel intikam, drgiitsel adanmislik ve orgiitsel 6zdeslesme gibi
konularin ¢alisilmasi, orgiitleri hem cesaretlendirecek hem de yakin
gelecekte iyice yayginlasacak olan endiistri 4.0 uygulamalarina gegiste
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hazir olmalarini saglayacaktir. Endiistri 4.0 uygulamalarinin isgiiciinii
olumlu veya olumsuz nasil etkileyecegi ve sekillendirecegi konusunun
ulusal yazinda daha fazla arastirilmasi gelecege yonelik proaktif bir
yaklasim olacaktir.

Anahtar Kelimeler: Dijitallesme, endiistri 4.0, érgiitsel davranis



®

27 Infernational Conference On Digital
Business Management & Economics
ICDBME-2022

September 9-11, 2022

ORGANIZATIONS AND DIGITALIZATION: IMPACT OF INDUSTRY 4.0
ON ORGANIZATIONAL BEHAVIOUR

Umit SEVIK
Jandarma ve Sahil Glivenlik Akademisi
ORC-ID: 0000-0002-3543-5923

ABSTRACT

The response of organizations to digitalization shapes sustainable
competitive advantage and ultimately the life span of organizations.
Today, digital transformation and Industry 4.0 have brought with
them issues related to change in many areas. When the human factor
is evaluated with the Industry 4.0, it is predicted that there will be
various changes in organizational behavior or a paradigm break. In
order to coordinate theory and practice in the management of future
organizations, it is important to take a proactive approach and evaluate
the effects of industry 4.0 on organizations and employees in detail.
Although the first industrial revolution led to the birth of the working
class, the second industrial revolution led to increased mass production
applications and the third industrial revolution to the forefront of
computer and digitalization, these revolutions increased the importance
ofthe human elementand organizational behavior, aside from decreasing
it. In this context, the aim of the study is to examine the studies in the
literature on how industry 4.0 affect organizational behavior issues. In
order to gain in-depth information about the effects of Industry 4.0 on
organizational behavior issues, to understand the issue with different
dimensions and to draw attention to the importance of the issue in
future studies, a literature review was conducted with an exploratory
study method. When the literature is examined, it has been determined
that the number of studies investigating the relationship between
industry 4.0 and organizational behavior in the national literature is
limited, and the interest in this subject is increasing in the international
literature. However, the most important reason why organizational
studies related to Industry 4.0 are in the majority in the axis of human
resources management is that unemployment and the need for
qualified labor force are foreseen first and the effect is felt perceptually.
Especially in the national literature, the subjects such as psychological
contract, stress, organizational commitment, organizational culture, job
satisfaction, intention to leave, organizational revenge, organizational
commitment and organizational identification related to industry 4.0
will both encourage organizations, will become widespread in the near
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future and will ensure that they are ready for the transition to their
applications. Further research in the national literature on how Industry
4.0 will positively or negatively affect and shape the workforce will be a
proactive approach for the future.

Keywords: Digitalization, industry 4.0, organizational behaviour
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INOVASYON VE iC GIRiSIMCILIK iLISKiSINDE SOSYAL MEDYANIN
ROLU

Ali Siikrii CETINKAYA

Selcuk Universitesi

Feyza Nur OZTURK
Kahramanmaras Siitcti Imam Universitesi

ABSTRACT

Inovasyon, érgiitlerin rekabet avantaji elde etmede kullanabilecegi en
onemli faktorlerden biridir. inovasyon, kuruluslarin rekabet ortaminda
ayakta kalabilmeleri i¢in iirtinlerini, hizmetlerini ve liretim yontemlerini
stirekli olarak farkhlastirmalarina ve yenilemelerine olanak tanir. I¢
girisimcilik, kuruluslarin gelismesinde ve biiyiimesinde 6énemli bir unsur
olarak kabul edilir. Sosyal aglar, yeni iiriin ve hizmetlerin yaratilmasinda
o6nemli bir rol oynayabilir. Bu ampirik arastirmada, inovasyon ve ig
girisimcilik arasindaki iliskide sosyal medyanin diizenleyici etkisinin
ortaya konulmasi amaglamistir. Bu amacgla, Corum, Samsun, Kocaeli
ve Konya illerinde Bilgi ve lletisim Teknolojileri sektériinde faaliyet
gosteren isletmelerde calisan ve basit tesadiifi yontemle belirlenen
281 calisandan gecerli anket geri doniisii elde edilmistir. Veri analizi;
tanimlayic istatistik, aciklayici faktor analizi, yapisal esitlik modeli yol
analizi ve PROCESS diizenleyici degisken analiz teknikleri kullanilarak
gerceklestirilmistir. Arastirma bulgular, i¢ girisimcilik ve inovasyon
iliskisinde sosyal medyanin diizenleyici bir etkiye sahip oldugunu ortaya
koymustur. Diger bir ifadeyle, sosyal medya orgiitlerde inovasyon
kaynagi olabilir.

Anahtar Kelimeler: Sosyal medya, inovasyon, i¢ girisimcilik, bilgi ve
iletisim teknolojileri sektori
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THE ROLE OF SOCIAL MEDIA ON THE RELATIONSHIP BETWEEN
INNOVATION AND INTRAPRENEURSHIP

Ali Siikrii CETINKAYA

Selcuk Universitesi

Feyza Nur OZTURK
Kahramanmaras Siitcti Imam Universitesi

ABSTRACT

Innovation is one of the most important factors that an organization
can use to gain a competitive advantage. Innovation enables
organizations to continuously differentiate and renew their products,
services, and production methods in order to survive in a competitive
environment. Intrapreneurship is considered an important element in
the development and growth of organizations. Social networks may play
a major role in the creation of new products and services. This empirical
research aimed to reveal the moderating effect of social media on the
relationship between innovation and intrapreneurship. Survey data were
collected from 281 randomly selected employees working enterprises
operating in Information and Communication Technologies in Corum,
Samsun, Kocaeli and Konya provinces in Turkey. Data were analyzed
by using descriptive statistics, exploratory factor analysis, structural
equation modeling path analysis, and PROCESS moderating variable
analysis techniques. Research findings revealed that social media has a
moderating impact on the relationship between intrapreneurship and
innovation. In other words, social media can be the source of innovation
for the organizations.

Keywords: Social media, innovation, intrapreneurship, information
and communication technologies industry
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PAZARLAMA YONETIMINDE PAZARLAMA MUDURU YERINE YAPAY
ZEKA ALGORITMALARININ KULLANIMI IMKANI

Kazim Selguk TUZCUOGLU
Bahcesehir Universitesi

OZET

Yikic1 teknolojiler arasinda oncelikli sirada yer alan yapay zeka
bircok baglamda isletmelerin ¢alisma seklini degistirmistir. Hem
teorisyenlerin hem de uygulayicilarin yapay zeka tabanli sistemlerin
gelecekte biitlin sektdrlerin merkezine yerlesecegi konusunda giiclii
ongorileri bulunmaktadir. Bu arastirma; is diinyasinda gittikce daha
fazla kullanim alanmi bulan yapay zeka algoritmalarinin yakin bir
gelecekte, sirketlerde pazarlama departmanini ydnetebilecek kadar
yetkinlesip yetkinlesmeyecegini arastirmak amaciyla hazirlanmistir.
Giiniimiizlin yoneticileri halihazirda bir¢ok pazarlama kararini alirken
yapay zeka algoritmalarindan yararlanmaktadirlar. Bu hipotetik
arastirma; pazarlama iletisiminin etkinlestirilmesi, miisteri iliskilerinin
ylritilmesi, promosyonlarin planlanmasi ve satis ekiplerinin
organizasyonu gibi bazi pazarlama kararlarinin, piyasalardan toplanan
bilgilerin analizi yoluyla “insan eli degmeden” algoritmalar tarafindan
yuritilip yiritilemeyecegini anlamaya calismaktadir. Bu amagla,
pazarlama yoneticilerinden beklenen yetkinlikler ve halihazirda
yapay zekanin tstlendigi pazarlama gorevleri analiz edilerek, yapay
zekanin pazarlama kararlarinin alinmasinda insanlara gore {stin
ve yetersiz yonleri belirlenmis ve piyasanin 6nde gelen sirketlerinin
pazarlama yoneticileri ile derinlemesine miilakat teknigi ile gortismeler
gerceklestirilerek yetkin pazarlama profesyonellerinin bu konudaki
tespitleri degerlendirilmistir. Arastirmanin sonucunda; daha pek
¢ok alanda yapay zekanin, piyasa bilgilerinin derinlemesine analizi
yontemiyle pazarlama kararlarina katkida bulunabilecegine, ancak;
yakin bir gelecekte yapay zeka algoritmalarinin pazarlama yonetimindeki
insan is giicliniin gorevlerinin tamamini devralamayacagina ydnelik
bulgulara ulasilmistir.

Anahtar Kelimeler: Pazarlama yonetimi, yapay zeka, misteri iliskileri
yOnetimi, pazarlama iletisimi
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THE POSSIBILITY OF THE REPLACEMENT OF THE MARKETING
MANAGER WITH THE ARTIFICIAL INTELLIGENCE ALGORITMS

Kazim Selguk TUZCUOGLU
Bahcesehir Universitesi

ABSTRACT

Artificial Intelligence, one of the primary disrupting technologies,
changed the way the companies follow in the business world in different
contexts. Both theorists and practitioners have the foresight that
systems based on Al will be placed in the center of the entire sectors
in the future. This research has been prepared to understand whether
the Artificial Intelligence’ s (AI) algorithms, which finds more and
more application in the business world can be improved to be used by
the Marketing Department’ s Management in the future. The modern
day managers are already using Al algorithms by decision making
in marketing field. This hypothetical research wants to understand
whether whole marketing decisions about Marketing Communication,
Customer Relationship Management, Promotion Planning, and Sales
Teams Organization can be conducted by the algorithms with the help
of the data collected from the markets “without human intervention”.
For that purpose I prepared a literature review about the expected
skills from the Marketing Managers and about the marketing activities
performed by Al at the present state. Afterwards I reviewed the pros
and cons of the usage of the Al by marketing decisions compared with
the human capacity. Finally [ conducted an in depth interview with the
Marketing Managers of the prominent companies and collected their
opinion about this topic. [ obtained the result that Al can perform much
more assistance to the marketing decisions by deeper analysis of the
market data, Marketing Managers who can use the Al in a skilled way
will achieve a bigger competitive advantage against the other brands,
but Al algorithm will be not capable to take over all the responsibilities
of the Marketing Manager.

Keywords: Marketing management, artificial intelligence, customer
relationship management, marketing communication
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ISLETMELERIN METAVERSE EVRENLERINDE MARKALASMASI:
DiJiTALLESMENIN AVATAR EKONOMISi ACISINDAN ANALIZi

Cihan SARI
Istanbul Ticaret Universitesi
ORC-ID: 0000-0003-2735-888

Rana TORUN
Abdullah Giil Universitesi
ORC-ID: 0000-0002-4776-4011

OZET

1990’ yillardan itibaren internetin ve iligkili teknolojilerin
yayginlasmasi ile ¢ogu isletmenin, mevcut miisterileri ile iletisimi
stirdiirmek, hedef kitlelerinin ilgisini ¢cekmek ve kapsayiciligl artirmak
suretiyle markalasma siirecglerini iyilestirmek icin Web sayfalar
vasitasiyla dijital iletisime énem verdikleri gozlenmistir. Ardindan Web
2.0. ad1 verilen donemin uygulamalari olan sosyal medya kanallarinda
yer alarak markalarini daha genis kitlelere duyurma yolunda adimlar
atmislardir.

Gilinimtize ise Blokzincir teknolojisinin tetikledigi Web 3.0 adi
verilen donemde Kripto Varliklar ve Non-Fungible Token'lar (NFT) ve
Metaverse (Oteki Evren) teknolojileri ile yeni bir marka iletisiminin
basladig1 gozlenmektedir. Ozellikle sanal evrenleri Avatar adi verilen
kisisellestirilmis kimlikleri ile deneyimleyen ve bu evrenlerde vakit
geciren Kkitleler i¢cin de marka stratejisi olusturan firmalarin odak
noktasinda ise yeni ve farkli deneyimler olusturmak buluyor.

Avatarlar icin tretilen kiyafetler, aksesuarlar ve yeni deneyimler
icin olusturulan ve yakaladig1 trend ile giinden giine daha ¢ok kisinin
ilgisini ceken Avatar Ekonomisi, farkli sanal evrenlerde farkli 6zellikler
gostermekle birlikte genel olarak birer dijital varlik olarak karsimiza
cikmaktadir.

Bu calisma ise isletmelerin Avatarlar etrafinda sekillenen yeni
markalasma ekosistemine odaklanmakta ve Avatar ekonomisinin
tarihgesini ve geldigi noktay1 tespit ederek bu ekosistemin isletmelerin
markalasma calismalari agisindan gelecegi tartismaktadir.

Anahtar Kelimeler: Markalasma, web 3.0, metaverse, nft, avatar
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BRANDING OF BUSINESSES IN METAVERSE UNIVERSE:
ANALYSIS OF DIGITALIZATION IN TERMS OF AVATAR ECONOMY

Cihan SARI
Istanbul Ticaret Universitesi
ORC-ID: 0000-0003-2735-888

Rana TORUN
Abdullah Giil Universitesi
ORC-ID: 0000-0002-4776-4011

ABSTRACT

With the widespread use of the internet and related technologies since
the 1990s, it has been observed that most businesses attach importance
to digital communication through their Web pages in order to maintain
communication with their existing customers, to attract the attention
of their target customers and to improve their branding processes by
increasing inclusiveness. Then, they took steps towards announcing
their brands to wider customers by taking part in social media channels,
which were the practices of the period called Web 2.0.

Nowadays, in the period called Web 3.0 triggered by Blockchain
technology, it is viewed that a new brand communication has started
with Crypto Assets and Non-Fungible Tokens (NFT) and Metaverse
(Other Universe) technologies. In particular, companies that create
brand strategies for the masses who experience virtual universes with
their personalized identities called Avatars and spend time in these
universes find creating new and different experiences in their focus.

Avatar Economy, which was created for clothes, accessories and new
experiences produced for avatars and attracting more and more people’s
attention day by day with the trend it has caught, appears as a digital
asset in general, although it shows different features in different virtual
universes.

This study focuses on the new branding ecosystem of businesses
shaped around Avatars and discusses the future of this ecosystem in
terms of the branding efforts of businesses by determining the history of
the Avatar economy and the point it has already reached.

Keywords: Branding, web 3.0, metaverse, nft, avatar
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SANAL KAYTARMA ALANINI GENiSLETiYOR MU? NESNELERIN
INTERNETI VE CALISANLAR UZERINE ETKILERi

Fatih SOBACI
Tokat Gaziosmanpasa Universitesi
ORC-ID: 0000-0002-2261-5079

OZET

Teknolojik gelismelerin insan kaynagi tizerindeki etkisi, her
teknolojik gelisimle birlikte degisim gosterebilmektedir. Bu noktada
onemli etkileri olan bir gelisim olan nesnelerin interneti (internet of
things), calisanlar tizerinde farkh etkiler yaratabilmektedir. Bu etkiler,
calisan verimliligi ve performansini artirmak, sanal kaytarmayi (bu
calismadaki mantikla ters sekilde) azaltmak gibi sinirli sayida da olsa
calismaya konu olmustur. Bu ¢alisma ise nesnelerin internetine farklh
bir acidan bakmakta ve bunun c¢alisanin is ortamindan kopmasina ve
motivasyonunu zayiflatmasina dontik bir etki yaratabilecegine iliskin
daha dnce ¢alismalara konu olmayan bir sorgulamay1 amaclamaktadir.
Daha agik bir ifadeyle, telefonundaki aplikasyon tizerinden evdeki
islerine doniik bir takim aksiyonlar alan bir ¢alisanin, o esnada isiyle
baginin zayiflayacagi ve bunun calisanin performansini olumsuz
etkileyebilecegi diisiiniilmektedir. Ornegin, is yerinde firsat buldugu bir
anda (¢ikarken toparladigl evini) akilli robot siipiirgesine temizletmek
isteyen bir calisanin, kisa stireligine de olsa isten kopmasi muhtemel
goriinmektedir. Bu stire ¢ok kisa goriinmekle birlikte, kisi evden
cikarken evi siipirilebilir hale getirmis, giin icinde temizlik isini
yaptirmay1 zihnine yazmis ve is yerinde belki ¢ok defa bu isi zihninde
tasavvur etmistir. Firsat buldugu anda siipiirmeye gonderdigi cihazi
haliya takildiginda bildirim gelmis ve kisinin dikkati bir kez daha isinden
uzaklasmistir. Bu senaryodaki olaya benzer durumlarin, farkli cihazlar
tizerinden de yasanma ihtimali bulunmaktadir. Akilli teknoloji cihazlar
kullanan bazi c¢alisanlarin konuya iliskin goriislerine basvurulmus;
boyle bir etki hissedilmedigine iliskin gorislerle birlikte, cogunlukla
arastirmacinin diistincelerini destekleyen goriislere ulasilmistir. Sonug
itibariyle, teknoloji ve internet nedeniyle isten kopus sézkonusu oldugu
icin bu durum, sanal kaytarmanin yeni bir sekli olarak yorumlanmakta
ve calisma kapsaminda arastirmacilarca degerlendirilmesi i¢in yeni
bir goriis olarak sunulmaktadir. Nesnelerin internetinin ya da akill
robot siipiirge gibi cihazlarin bu yonde etkisini arastiran bir ¢alismaya
literatiir taramasinda rastlanmamistir. Bu nedenle ¢alismanin 6zgiin
ve sanal kaytarma kavramina iligskin olarak ileri siirdigi yeni icerik
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nedeniyle degerli oldugu dusiiniilmektedir. Calismanin, gériisme odakl
nitel bir arastirma kapsaminda daha degerli sonuglara ulastirilmasi

diistiniilmektedir.

Anahtar Kelimeler: Orgiit calisanlari, nesnelerin interneti, sanal
kaytarma, akilli ev teknolojileri.
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DOES CYBERLOAFING EXPAND ITS SCOPE? THE INTERNET OF
THINGS AND ITS EFFECTS ON EMPLOYEES

Fatih SOBACI
Tokat Gaziosmanpasa Universitesi
ORC-ID: 0000-0002-2261-5079

ABSTRACT

The effect of technological developments on human resources can
change with each technological development. At this point, the internet
of things, which is a development with important effects, can create
different effects on employees. These effects have been the subject of
a limited number of studies to increase employee productivity and
performance, and even (contrary to the logic of this study) to reduce
cyberloafing. This study, on the other hand, looks at the internet of
things from a different perspective and aims to make an inquiry that has
not been the subject of previous studies, as to whether it can have an
effect on the employee’s detachment from the work environment. More
clearly, it is thought that an employee who takes some actions related to
housework through the application on her/his phone while at work will
weaken her/his engagement with her/his job and this may negatively
affect the employee’s performance. For example, an employee may be
distracted while at work thinking of cleaning their house with a smart
vacuum cleaner; or when the broom is stuck on the obstacle, the effect of
the messages can distract the worker. It is possible that situations similar
to the event in this scenario may occur due to different devices. Opinions
of some employees who use smart technology devices were asked.
Although some said that such an effect was not felt, mostly opinions
supporting the researcher’s thoughts were reached. As a result, there is a
disengagement from work due to technology and the internet. Therefore,
this situation is interpreted as a new form of cyberloafing and presented
as anew view for researchers to evaluate. A study investigating the effect
of devices such as the internet of things or smart robot vacuum cleaners
in this direction has not been found in the literature review. For this
reason, it is thought that the study is valuable because of the new content
it puts forward regarding the concept of original and cyberloafing. It is
thought that the study will reach more valuable results within the scope
of an interview-based qualitative research.

Keywords: Personnel, internet of things, cyberloafing; smart home
technology.
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DUNYADAN BAZI ORNEKLERLE SIRKETLERDE BUYUK VERI
KULLANIMI

Sidar AGDUK
Tarsus Universitesi
ORC-ID: 0000-0002-2927-0077

OZET

Dijitallesme ile birlikte sensdrler, akilli sistemler ve bulut teknolojileri
araciligiylakayitaltinaalinan veri miktariher gecen glin artis géstermekte
ve geride veri izi birakmaktadir. Internet ve bilgi teknolojilerinde
yasanan gelismeler ve yaygin kullanim sonucunda bir¢ok farkh
kaynaklar arasinda veri akisi siirekli olarak devam etmektedir. Degisik
kaynaklardan toplanan ¢ok sayida verinin anlamlh ve islenebilir bir
hale doniistiiriilmiis hali olan biiyiik veri kavrami sirketlerin kiiresel
rekabet ortaminda varliklarini siirdiirebilmek i¢in oldukca 6nemlidir.
Giin gectikge artan veri miktari ve cesitliligi karsisinda sirketler pazar
ortamini, musteri istek ve ihtiyaclari buiyiik veri sayesinde dogru bir
sekilde analiz edebilmektedir. Karmasik verilerin anlamlandirilmasi ve
kullanilabilir hale getirilmesini saglayan biyiik veri uygulamalarinin
ayrica gercek zamanl olarak veri analizini gerceklestirmesi firmalarin
hem stratejik hem de ¢cok daha hizli bir sekilde karar almalarina yardimci
olmaktadir. Sirketlerin biiyiik veri teknolojilerine uyum saglamasi
ongorilemeyen firsat ve tehditlerin ortaya ¢ikarilmasini saglayarak
verimliligin arttirilmasini saglamaktadir. Bu ¢alismada diinya ¢apinda
faaliyet gosteren bazi sirketlerin biiyiik veriyi nasil kullandiklar1 ve
hangi sorunlarin ¢éziimi igin biiylk veriye ihtiya¢ duyduklar1 teknik
yonleri ile agiklanacaktir.

Anahtar Kelimeler: Biiytlik veri, dijitallesme, internet
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USE OF BIG DATA IN COMPANIES WITH SOME EXAMPLES FROM
THE WORLD

Sidar AGDUK
Tarsus Universitesi
ORC-ID: 0000-0002-2927-0077

ABSTRACT

Along with digitalization, the amount of data recorded through
sensors, smart systems and cloud technologies is increasing day by
day and leaves a data trace behind. As a result of the developments and
widespread use in the internet and information technologies, data flow
continues continuously between many different sources. The concept
of big data, which is the transformation of a large number of data
collected from different sources into a meaningful and workable form,
is very important for companies to survive in the global competitive
environment. In the face of the increasing amount and diversity of
data, companies are able to analyze the market environment, customer
requests and needs accurately thanks to big data. Big data applications,
which enable complex data to be meaningful and usable, also perform
data analysis in real time, helping companies to make strategic decisions
and make decisions much faster. Adaptation of companies to big data
technologies enables to increase productivity by revealing unforeseen
opportunities and threats. In this study, how some companies operating
around the world use big data and which problems they need big data to
solve will be explained with technical aspects.

Keywords: Big data, digitalization, internet
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FARKLI DILLERDEKi HABER METINLERINiN SINIFLANDIRILMASI

Ayfer POLAT
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Sidar AGDUK
Tarsus Universitesi
ORC-ID: 0000-0002-2927-0077

OZET

Internet ve bilgi teknolojilerinde yasanan gelismeler cevrimici ortamda
faaliyet gosteren yeni medyanin 6nemini her gegen giin arttirmaktadir.
internet, akilli telefon, tablet gibi yeni iletisim teknolojilerinin
yaygin kullanimi bireylerin haber metinlerine erisiminde daha ¢ok
dijital ortamlar1 tercih etmesine neden olmaktadir. Giiniimiiziin en
biiyik haber kaynaklarindan biri olan internet ortaminda karmasik
halde bulunan veriden anlamli metin igeriklerine ulasabilmek metin
siniflandirma ihtiyacini ortaya c¢ikarmaktadir. Metin siniflandirma,
metnin 6zelliklerine bakarak daha dnceden belirlenmis kategorilerden
hangisi ya da hangilerine ait oldugunun tespit edilmesidir. Bu ¢alismada
ekonomi, siyaset, dlinya ve spor kategorilerinden toplamda 4000 adetten
olusan Almanca, Ingilizce, ispanyolca ve Tiirkce haber metinlerinin
siniflandirma islemi gercgeklestirilmistir. Her bir kategoride homojen
ve esit olarak dagilmis olan 250 adet veri yer almaktadir. Siniflandirma
islemi icin WEKA Programinin (Waikato Environment for Knowledge
Analysis) icerisinde yer alan Naive Bayes Text Classification yontemi
kullanilmigtir. Calismada Almanca haber verileri icin %98,1, ingilizce
haber verileri igin %96,4, ispanyolca haber verileri icin %95,5 ve
Tiirkce haber verileri i¢in %96,1 dogruluk oraninda siniflandirma islemi
gerceklestirilmis ve en yliksek basar1 oraninin Almanca haber veri setine
ait oldugu sonucuna ulasilmistir.

Anahtar Kelimeler: Metin smiflandirma, naive bayes text
classification, WEKA
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CLASSIFICATION OF NEWS TEXTS IN DIFFERENT LANGUAGES

Ayfer POLAT
Sakarya Universitesi
ORC-ID: 0000-0002-3838-173X

Emrah AYDEMIR
Sakarya Universitesi
ORC-ID: 0000-0002-8380-7891

Sidar AGDUK
Tarsus Universitesi
ORC-ID: 0000-0002-2927-0077

ABSTRACT

Thedevelopmentsintheinternetandinformationtechnologiesincrease
the importance of new media operating in the online environment
day by day. The widespread use of new communication technologies
such as the internet, smart phones and tablets causes individuals to
prefer digital media more in accessing news texts. Being able to reach
meaningful text content from complex data in the internet environment,
which is one of the biggest news sources of today, reveals the need
for text classification. Text classification is to determine which of the
predetermined categories it belongs to by looking at the features of the
text. In this study, the classification process of German, English, Spanish
and Turkish news texts consisting of a total of 4000 from the categories
of economy, politics, world and sports was carried out. There are 250
homogeneous and evenly distributed data in each category. For the
classification process, the Naive Bayes Text Classification method, which
isincluded in the WEKA Program (Waikato Environment for Knowledge
Analysis), was used. In the study, classification was performed with an
accuracy rate of 98.1% for German news data, 96.4% for English news
data, 95.5% for Spanish news data and 96.1% for Turkish news data, and
it was concluded that the highest success rate belonged to the German
news dataset.

Keywords: Text classification, naive bayes text classification, WEKA
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UNIVERSITELERIN SOSYAL MEDYA HESAPLARININ HALKLA
ILISKiLER BAGLAMINDA KULLANILMASINA YONELIK BiR
KARSILASTIRMA

Hasan ALTINCIK
Dicle Universitesi
ORC-ID: 0000-0002-3528-2680

OZET

Internet teknolojilerinin gelisim asamasindan sonra oraya c¢ikan ve
yayginlik kazanan sosyal medya uygulamalari giinlimiizde en fazla
kullanilan iletisim araglarindan olmustur. Geleneksel medyanin tiraj,
izlenme ve dinlenme sayilarini bugiin takip¢i, begeni ve yorum sayilarinin
¢oklugu almis durumdadir. Kurumlarinda hedef Kkitleleriyle sosyal
medya hesaplarindan kurduklar1 veya kuracaklar: iletisim her gecen
giin daha ¢ok 6nem kazanmaktadir. Kurumlarin resmi sosyal medya
hesaplarindan giincel ve ilgi ¢ekici iceriklerin paylasilmas takipgilerin
bu paylasimlari begenmesi, yorum yapmasi bu yorumlara cevap almasi
kurumlarin cift yonlii iletisim kurmalari agisindan degerli bir yaklasim
olmaktadir. Ciinkii halkla iliskiler ¢alismalarinin en énemli noktasini
¢ift yonli ve siirekliligi olan iletisim olusturmaktadir. Bu baglamda
siirekli olarak giincellenen bir hedef kitleye sahip olan iiniversitelerin
de sosyal medya hesaplarindan bu iletisimi olusturmasi ve siirdiirmesi
gerekmektedir. Bu felsefeden hareketle ¢alismada bir 6zel ve bir kamu
tiniversitesinin Instagram hesaplarinin belirli bir siire araliginda igerik
analiziyle incelenerek Kkarsilastirilmasi gerceklestirilecektir. Analiz
neticesinde kurumlarin etkilesimlerinin hangi noktada olduguna ve
iletisim tarlarina yonelik bulgulara ulasilmasi hedeflenmektedir. Bu
bilgilerin ortaya ¢ikarilmasiyla halkla iliskiler baglaminda kurumlarin
dijital ortamlarda kurduklari iletisim hakkinda yorum yapilabilecek ve
halkla iligkiler alanina bu baglamda bir katki sunacaktir.

Anahtar Kelimeler: Dijitallesme, halkla iliskiler, sosyal medya,
instagram.
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A COMPARISON ON THE USE OF SOCIAL MEDIA ACCOUNTS OF
UNIVERSITIES IN THE CONTEXT OF PUBLIC RELATIONS

Hasan ALTINCIK
Dicle Universitesi
ORC-ID: 0000-0002-3528-2680

ABSTRACT

Social media applications, which emerged and became widespread
after the development stage of internet technologies, have become
one of the most used communication tools today. Today, the number
of followers, likes and comments has taken the circulation, watching
and listening numbers of the traditional media. The communication
they establish or will establish with their target audience through their
social media accounts is gaining more and more importance day by day.
Sharing up-to-date and interesting content from the official social media
accounts of the institutions is a valuable approach for the institutions
to establish two-way communication. Because the most important point
of public relations studies is two-way and continuous communication.
In this context, universities, which have a constantly updated target
audience, need to create and maintain this communication from their
social media accounts. Based on this philosophy, the Instagram accounts
of a private and a public university will be examined and compared with
content analysis within a certain period of time. As a result of the analysis,
it is aimed to reach the findings regarding the point of interaction
of the institutions and the communication modes. By revealing this
information, it will be possible to comment on the communication of
institutions in digital environments in the context of public relations and
will contribute to the field of public relations in this context.

Keywords: Digitalization, public relations, social media, instagram.

239



®

2 International Conference On Digital
Business Management & Economics
ICDBME-2022

September 9-11, 2022

BIiLGi EDINMEDE SOSYAL MEDYANIN ROLU: MUHASEBE
GRUPLARINA YONELIK BiR ARASTIRMA

Ozlem DOGAN
Iskenderun Teknik Universitesi
ORC-ID: 0000-0002-5752-9031

OZET

Teknolojideki hizli gelisim ve degisim bilginin de dogasini degistirmis,
kisiler ya da kurumlar ihtiyaci olduklar1 bilgilere bircok farkl
platformdan ulasabilir hale gelmislerdir. Sosyal medya platformlar
her ne kadar sosyal iliskilerin kurulmasi amacina yonelik olarak
kurulsa da belirli alanlarda tecriibe ve bilgi birikimlerini paylasmak
isteyen Kkisilerin bir araya gelerek gruplar olusturmasiyla farkl bir
bilgi kaynag1 haline déniismiistiir. Ozellikle de isletmeler icin gelecege
yonelik karar almak ve rekabet giiciinii koruyabilmek adina muhasebe
bilgilerinin elde edilmesi, analiz edilmesi ve yorumlanmasi olduk¢a
onemlidir. Bilgi ve iletisim teknolojilerinin muhasebe alaninda da yogun
bir sekilde kullanilmaya baslanmasiyla muhasebe bilgi kullanicilarinin
da isletmedeki rolleri farklilasmistir. Bu c¢alismada sosyal medya
platformlar1 olarak “Facebook, Instagram ve Twitter” da yer alan
“Muhasebe” gruplan incelenecektir. ilgili platformlarda “Muhasebe”
anahtar kelimesi ile gruplar tespit edilecek ve 10bin liyenin tizerindeki
gruplar calismaya dahil edilecektir. Gruplar kurulma amaci, iiye
sayisi, glincellik, icerik olusturma, tartisma konulari1 dikkate alinarak
karsilastirmali bir igerik analizine tabi tutulacaktir. Yapilan calisma bilgi
edinme noktasinda sosyal aglarin etkinligi, fonksiyonelligi ve kullanim
alanlar1 gibi 6zellikleri agisindan hakkinda mevcut durumu ortaya
koymasi agisindan dnem arz etmektedir.

Anahtar Kelimeler: Sosyal medya, muhasebe, muhasebe gruplari
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THE ROLE OF SOCIAL MEDIA IN INFORMATION: A RESEARCH FOR
ACCOUNTING GROUPS

Ozlem DOGAN
Iskenderun Teknik Universitesi
ORC-ID: 0000-0002-5752-9031

ABSTRACT

The rapid development and change in technology has also changed the
nature of information, and individuals or institutions have become able to
access theinformation they need from many different platforms. Although
social media platforms were established for the purpose of establishing
social relations, they have become a different source of information as
people who want to share their experience and knowledge in certain
fields come together and form groups. In particular, it is very important
for businesses to obtain, analyze and interpret accounting information in
order to make future decisions and maintain competitiveness. With the
intensive use of information and communication technologies in the field
of accounting, the roles of accounting information users in the business
have also changed. In this study, “Accounting” groups in “Facebook,
Instagram and Twitter” will be examined as social media platforms.
Groups with the keyword “Accounting” will be identified on the relevant
platforms and groups with more than 10 thousand members will be
included in the study. Groups will be subjected to a comparative content
analysis, taking into account the purpose of establishment, number of
members, topicality, content creation, and discussion topics. The study
is important in terms of revealing the current situation in terms of
features such as the effectiveness, functionality and usage areas of social
networks at the point of obtaining information.

Keywords: Social Media, accounting, accounting groups

241



®

2 International Conference On Digital
Business Management & Economics
ICDBME-2022

September 9-11, 2022

TEMASSIZ TURIZM: MODERN CAGIN YENi TURIZM PAZARLAMASI
ANLAYISINA YONELIK SISTEMATIK LITERATUR iNCELEMESI

Selcuk Efe KUCUKKAMBAK
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Fatma CAKIR
Aydin Adnan Menderes Universitesi
ORC-ID: 0000-0001-6574-2775

Mesut CAKIR
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OZET

Turizm sektori, endistri 4.0 donemiyle birlikte gelismis teknolojilerin,
dijital sistemlerin getirdigi yenilik ve kolayliklar1 hizla avantaja
cevirmistir. Cevrimici veya mobil iletisim kanallarinin turizm alaninda
kullanimiyla beraber turistik {iriin talebi ve arzi arasindaki degis-
tokusun zaman zaman insana ihtiya¢c duyulmadan, hem arz hem de
talep eden taraf agisindan siireci kolaylastiran “Temassiz” kavraminin
dogmasina neden olmustur. Teorik acidan ilk olarak 2018 yilinda yiiz
ylize temasl en aza indiren tiiketim davranisi bicimi olarak literatiire
giren bu kavram, COVID-19 pandemisinden sonra arastirmalarda daha
sik konu edilmeye baslanmistir. Teknolojideki dijital degisimin ve
donlistimiin turizm pazarlamasi alaninda giderek daha genis yer bulmasi
bu kavramin turizm arzinda giderek yayginlasacagina yonelik beklentiyi
arttirmaktadir. Ote yandan giinliik yasamda Kkarsilasilan cesitli ve
karmasik sorunlarin varligy, bireyin hedonik ihtiyaglari ve etkisi altinda
oldugu itici tatil motivasyonlar1 sayesinde insanlarla yiiz yiize temasi
en aza indirecek tatil yapma talebinde de artis yasanmasi, turizmin bu
alanda 6nemli firsatlar yakalayabilecegini gozler oniine sermektedir.
Bu arastirmanin temel amaci “Temassiz turizm” kavramini sistematik
literatlir taramasiyla ele alarak, gelecekte yiiriitiillecek arastirmalara
birtakim ¢ikarimlar sunmaktir. Arastirmanin ikincil amaci ise turizm
paydaslarina yon verebilecek pratik c¢ikarimlarda bulunmaktir.
Arastirmada uluslararasi veri tabanlarinda (Web of Science, Proquest
vb.) “untact tourism/temasiz turizm” anahtar kelimesiyle literatiir
taramasi gerceklestirilmis ve bu konudaki ¢alismalar sistematik bigimde
incelenerek bulgular raporlanmistir.

Anahtar Kelimeler: Untact turizm, turizm pazarlamasi, dijital
pazarlama, teknoloji entegrasyonu
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UNTACT TOURISM: A SYSTEMATIC LITERATURE REVIEW FOR THE
NEW CONCEPT OF TOURISM MARKETING IN THE MODERN AGE
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ABSTRACT

The tourism sector has quickly turned the innovations and
conveniences brought by advanced technologies and digital systems into
advantages with the industry 4.0 era. With the use of online or mobile
communication channels in the field of tourism, the exchange between
the demand and supply of touristic products has led to the emergence of
the concept of “Untact”, which facilitates the process in terms of both the
supply and the demanding party, without the need for people from time
to time. Theoretically, this concept, which first entered the literature
in 2018 as a form of consumer behavior that minimizes face-to-face
contact, has started to be discussed more frequently in research after the
COVID-19 pandemic. The fact that digital change and transformation in
technology are increasingly taking place in the field of tourism marketing
increases the expectation that this concept will become increasingly
widespread in tourism supply. On the other hand, the existence of various
and complex problems encountered in daily life, the hedonic needs of
the individual and the repulsive holiday motivations under the influence
of the individual, and the increase in the demand for a holiday that will
minimize face-to-face contact with people, reveals that tourism can
capture important opportunities in this field. The main purpose of this
research is to discuss the concept of “Untact tourism” with a systematic
literature review and to present some implications for future research.
The secondary purpose of the study is to make practical inferences that
can guide tourism stakeholders. In the research, a literature search was
conducted with the keyword “untact tourism” in international databases
(“Web of Science, Proquest, etc.”) and the studies on this subject were
systematically examined and the findings were reported.

Keywords: Untact Tourism, tourism marketing, digital marketing,
technology integration
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MERKEZIYETSIZ OTONOM ORGANIZASYONLARDA CEViK iNSAN
KAYNAKLARI UYGULAMALARI UZERINE KAVRAMSAL BiR CALISMA

Esin YOCEL KARAMUSTAFA
Altinbas Universitesi
ORC-ID: 0000-0003-1440-1203

OZET

Merkeziyetsiz otonom organizasyon (DAO), bilgisayar kodlar
araciligr ile otomatiklesmis ve herkesin katilimina agik, demokratik ve
transparan sekilde kurgulanmis, iiyeleri tarafindan yonetilen lidersiz
yonetisim organlaridir. ilgili yénetim sisteminde siireclerin bir béliimii
insan miidahalesi ve dahli olmadan akilli sézlesmeler araciligi ile
gerceklesmektedir. DAO’larin ortaya ¢ikisi Ethereum blok zincirine ait
olan risk fonu The DAO’ya dayanmaktadir. Geleneksel 6rgiit yapisinin
sahip oldugu hiyerarsik yapidan arinan DAO’larda calisanlar ve iiyelerle
baglayiciligi olan resmi s6zlesmeler yapilmamaktadir. Aksine amag,
uzun vadede organizasyonun cikarlar1 ile ¢alisanlarin gikarlarinin
ortismesidir. Siireglerinin biiyiik bir boliimiini insan dahli olmadan
gerceklestirebilen, hiyerarsiden arimmis, demokratik ve otonom
sistemlerde insan kaynaklarinin (iK) geleneksel metotlarla islemesini
beklemek gercek dis1 olacaktir. Ancak, insan girdisi olmadan orgiitlerde
yasal olarak tiim siireglerin gerceklestirilmesi miimkiin degildir. Bu
nedenle de DAO’lar tamamen kendi kendini idame ettirememektedir.
Varliklarini ~ siirdirmek isteyen, dijital temelli c¢evik insan
kaynaklar1 metotlar1 ise odagini, dijital sozlesmeler ve protokollerin
yapilandirilmasina vermislerdir. Bu arastirmanin amaci, geleneksel
yonetim ve orgiit algisini1 degistirmek tizere olan merkeziyetsiz otonom
orgiitlerdeki insan kaynaklar1 fonksiyonunun nasil dontisecegi ve ¢evik
insan kaynaklar1 modelinin ne derece basarili olacagi iizerine Sistematik
Literatiir Taramasi yaparak kavramsal bir projeksiyon sunmaktir.
Arastirmaya etki faktorii 2'nin tlzerinde, 2015-2022 yilinda ulusal
ve uluslararasi dergilerde yayinlanmis makaleler dahil edilecektir.
Barros ve arkadaslar: tarafindan 2019 yilinda tasarlanan ii¢ asamali
tarama protokoliinden faydalanilacaktir. Bu arastirma ilgili literatiirde,
merkeziyetsiz otonom organizasyonlar ve c¢evik insan kaynaklar
kavramlarini icerik analizi yaparak ele alan ilk arastirmalardan biri
olarak kabul edilebilir.

Anahtar Kelimeler: Merkeziyetsiz otonom orgiitler, cevik insan
kaynaklari, DAO, dijital insan kaynaklari, blockchain
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AGILE HUMAN RESOURCES PRACTICES IN DECENTRALIZED
AUTONOMOUS ORGANIZATIONS: A CONCEPTUAL STUDY

Esin YOCEL KARAMUSTAFA
Altinbas Universitesi
ORC-ID: 0000-0003-1440-1203

ABSTRACT

A decentralized autonomous organization (DAO) is a leaderless
governance model managed by its members, automated through
computer codes, open to everyone’s participation, and structured
democratically and transparently. In the related management system,
some of the processes are carried out through smart contracts without
human intervention and involvement. The emergence of DAOs is
based on the venture fund The DAO, which is owned by the Ethereum
blockchain. In DAOs, which are free from the hierarchical structure of
the traditional organizational structure, binding formal contracts are not
made with the employees and members. On the contrary, the goal is to
align the interests of the organization with those of the employees in the
long term. Because it would be unrealistic to expect human resources
(HR) to operate with traditional methods in democratic and autonomous
systems that are free from hierarchy and that can perform most of their
processes without human involvement. However, it is not possible to
legally carry out all processes in organizations without human input.
Therefore, DAOs are not completely self-sustaining. Digital-based agile
human resources methods that aimed to maintain their existence have
given their focus to the structuring of digital contracts and protocols.
This research aims to present a conceptual projection by conducting
a Systematic Literature Review on how the human resources function
in decentralized autonomous organizations that are about to alter
the traditional management and organization perception will be
transformed and how successful the agile human resources model will
be. Articles with an impact factor above 2 and published in national
and international journals between 2015-2022 will be included in the
research. A three-stage screening protocol designed by Barros et al. in
2019 will be utilized. This research can be considered one of the first
studies in the related literature that focused on the combination of
decentralized autonomous organizations and agile human resources by
making content analysis.

Keywords: Decentralized autonomous organizations, agile human
resources, DAO, digital human resources, blockchain
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DIiJiTAL i$ EKOSISTEMINDE YALIN GiRiSIMCILIiK VE CEViK
INOVASYON iLiSKisi
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OZET

Dijital doniisiimiin is diinyas1 iizerindeki oOnii alinamaz etkisi
degerlendirildiginde, gelecekte de is stratejilerinin belirleyicisi olarak
dijitallesmenin biiyiik etki sahibi olacag1 6ngoriilmektedir. Dijital is
ekosistemi kavrami ilk defa, Lizbon Konseyinde, UNDP’nin (Birlesmis
Milletler Kalkinma Programi) 17 Surdirilebilir Kalkinma Hedefine
ulasmak amaci ile, bilgi teknolojilerine dayanan, nitelikli ve kendi
kendini organize edebilen ve kapsamli sosyal icermeleri olan bir sistemi
tanimlamak i¢in kullanilmistir. Dijital is ekosistemleri 4 bilesenden
olusmaktadir. Bu bilesenler; bireysel deger ekosistemi, dijital deneyim
ekosistemi, dijital dontsiimiin kapsami ve dijitallesen operasyon
ekosistemi olarak listelenmektedir. Dijital is ekosistemlerinde, tim
birimlerin dijital yansimalar1 mevcuttur. Ornegin; isletmelerin 6z
varliklarinin, misterilerinin, girisimcilik faaliyetlerinin, inovatif
faaliyetlerin veya mal ve hizmetlerinin dijital ve 6l¢iilebilir bir karsilig
bulunmaktadir. Her bir islem ve karar, bilgi ve bulut teknolojileri
sayesinde bir¢ok diger bileseni de etkilemektedir. Yalin girisimcilik
yaklasimi, her gecen giin hizlanan girisimcilik ekosisteminde fark
yaratarak ve zamandan tasarruf ederek varlik géstermeyi amaglayan
girisimler i¢in tercih sebebidir. Zira, ilgili metot is planina degil, isin
modeline odaklanir ve Ar-Ge siirecini ve maliyetlerini azaltarak iiretilen
prototip ya da hizmeti daha kii¢lik bir gruba ¢ok daha hizli bir sekilde
sunar. llgili kavram ilk olarak ortaya atan Eric Ries (2011), yaln
girisimi, yalin diisiince metotlarinin inovasyon siireglerine adapte
edilmesi olarak tanimlamaktadir. Cevik inovasyon ise, temel olarak
bilgi teknolojilerinden faydalanilan tim alanlara uygulanmakta olup,
geleneksel inovatif yontemlere gore alt1 kat basarili kabul edilmektedir.
I1gili kavram sirketlere, hizla harekete gecip degisebilmelerini, ayni hizla
da yenilige uyum saglamalarini aksi takdirde hayatta kalamayacaklarini
belirtmektedir. Dijital is ekosisteminde mevcudiyetini koruyan
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yalin girisimlerin, ihtiya¢c duydugu hizli ve dinamik yenilikeilik
algisin1 ¢evik inovasyon kavraminin desteklemesi beklenmektedir.
Arastirmanin amaci, yalin girisimcilik ve ¢evik inovasyonunun, dijital
is ekosistemlerinin gelisimine ve kurgulanmasina nasil katki sagladig:
yontinde sistematik literatiir taramas1 yapmaktir. Arastirmada, Barros
ve meslektaslarinin 2019 yilinda tanimlamis olduklar1 Sistematik
Literatiir Tarama modeli kullanilacaktir.

Anahtar Kelimeler: Dijital doniisiim, dijital is ekosistemi, yalin
girisimcilik, ¢cevik inovasyon
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THE RELATIONSHIP BETWEEN LEAN ENTREPRENEURSHIP AND
AGILE INNOVATION IN THE DIGITAL BUSINESS ECOSYSTEM
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ABSTRACT

Considering the inevitable impact of digital transformation on the
business world, it is predicted that digitalization will have a great
influence as a determinant of business strategies in the future. The
concept of the digital business ecosystem was mentioned for the first
time at the Lisbon Council to describe a system based on information
technologies, qualified and self-organizing, and with comprehensive
social inclusion, to achieve UNDP’s 17 Sustainable Development Goals.
Digital business ecosystems consist of 4 components. These components
are the individual value ecosystem, digital experience ecosystem, the
scope of digital transformation, and digitalized operations ecosystem.
In digital business ecosystems, all units have digital reflections. For
instance, there is digital measurability of businesses’ equity, customers,
entrepreneurial and innovative activities, or goods and services. Each
transaction and decision affect many other components, through
information and cloud technologies. The lean entrepreneurship approach
is preferred for startups that desire to make a difference and save time
in the ever-accelerating entrepreneurial ecosystem. Because the related
method focuses on the business model, not the business plan, and offers
the prototype or service produced to a smaller group much faster and
reduces the R&D process and costs. Eric Ries (2011), who firstintroduced
the related concept, defines lean entrepreneurship as the adaptation of
lean thinking methods to innovation processes. Agile innovation can be
applied to all processes where information technologies are used, and
it is considered six times more effective than traditional innovative
methods. The related concept suggests to companies to be able to
survive that it is necessary to act quickly and change, besides to adapt
to innovation at the same speed. It is expected that the agile innovation
concept will support the fast and dynamic infrastructure required by
lean entrepreneurs who sustain their existence in the digital business
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ecosystem. The research aims to conduct a systematic literature review
on how lean entrepreneurship and agile innovation contribute to
the development of digital business ecosystems. In the research, the
Systematic Literature Review model designed by Barros and colleagues
in 2019 will be used.

Keywords: Digital transformation, digital business ecosystem, lean
entrepreneurship, agile innovation

249



®

2 International Conference On Digital
Business Management & Economics
ICDBME-2022

September 9-11, 2022

BILGi YONETiMINiN TAKIM CALISMASINA ETKIiSi: SAGLIK
ISLETMELERI ARASTIRMASI

Ali Siikrii CETINKAYA

Selcuk Universitesi

ABSTRACT

Bilgi yonetimi ile orgiitte var olan kayith ya da potansiyel bilgi
kaynaklar1 ortaya ¢ikarilarak is siireglerine dahil edilmekte ve
calisanlarin bilgiye erisimi miimkiin kilinarak yeni bilgilerin tiretilmesine
olanak saglamaktadir. Etkin bilgi yonetimi bu baglamda basarili ekip
calismasi icin temel unsurdur. Clinkii takim ¢alismasi takim iiyelerinin
kendi aralarinda ve dis ¢evre ile iletisimini gerekli kilmaktadir. Bu nicel
arastirmada, bilgi yonetiminin takim calismasina etkisinin belirlenmesi
amaglamistir. Bu amagla Konya ilinde saglik sektoériinde faaliyet gosteren
isletmelerde ¢alisan ve basit tesadiifi yontemle belirlenen 288 calisandan
gecerli anket geri donilisi elde edilmistir. Veri analizi; tanimlayici
istatistik, aciklayic1 faktor analizi ve yapisal esitlik modeli yol analizi
teknikleri kullanilarak gerceklestirilmistir. Arastirma bulgulari, bilgi
yonetimi ile takim calismasi arasinda gii¢lii bir iliski oldugunu ortaya
koymustur. Diger bir ifadeyle, takim ¢alismasi basarisinda orgiitlerde
bilgi yonetimi 6nemli bir belirleyicidir.

Anahtar Kelimeler: Bilgi yonetimi, takim ¢alismasi, saglik sektori
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THE EFFECT OF KNOWLEDGE MANAGEMENT ON TEAMWORK:
HEALTH ENTERPRISES RESEARCH

Ali Siikrii CETINKAYA

Selcuk Universitesi

ABSTRACT

Knowledge management enables to reveal existing registered
or potential information sources in the organization. Knowledge
management allows the production of new information by enabling
employees to access information in business processes. Effective
knowledge management is a key element for successful teamwork in this
context. Teamwork requires communication of team members among
themselves and with the external environment. In this quantitative
research, it was aimed to determine the effect of knowledge management
on teamwork. For this purpose, valid questionnaire returns were
obtained from simple randomly selected 288 employees working in the
health sector in Konya. Data was analyzed by performing descriptive
statistics, explanatory factor analysis and structural equation modeling
path analysis techniques. Research findings revealed that there is a
strong relationship between knowledge management and teamwork. In
other words, knowledge management in organizations is an important
determinant of teamwork success.

Keywords: Knowledge management, teamwork, health industry
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ISLETMELERDE DiJiTALLESMENIN KARANLIK TARAFI: BiR
LITERATUR TARAMASI

Omer Faruk ALADAG
Inénii Universitesi
ORC-ID: 0000-0002-5176-679X

OZET

Dijitallesme,sonzamanlardaisletmelertizerindeendnemlidontistiiriicii
giiclerden birisi olarak 6n plana ¢ikmaktadir. Dijital doniisiim, firmalarin
is yapma pratiklerini kokli bir sekilde degistirmeye devam etmektedir.
Bu gelismelerle paralel olarak isletmelerde dijitallesme tlizerine yapilan
calismalar hizla artmis ve konu hakkinda dnemli biytikliikte bir literatiir
olusmustur. Mevcut yazinda genelde dijital doniisiimiin olumlu ydnleri
islenmistir. Dijitallesmenin deger zincirlerinde maliyetleri diisiirmesi,
orgiit ici kontrol mekanizmalarini giiclendirmesi gibi avantajli yonleri
lizerinde daha ¢ok durulmustur. Ote yandan, dijitallesmenin beraberinde
getirdigi olumsuzluklara literatiirde genelde daha az odaklanilmistir.
Veri giivenligi ihlalleri, dijitallesmis orgiitlerde yonetisim sorunlari,
calisanlar tlizerinde artan kontrol baskisina karsi verilen tepkiler vb.
olgular, dijitallesmenin yonetilmesi zor bir siire¢ olduguna isaret
etmektedir. Bu c¢alismanin amaclari, isletmelerde dijitallesmenin
karanlik yoniiniin yazinda hangi temalar etrafinda islendigini tespit
etmek, gelecek arastirmalar icin oOneriler teklif etmek ve dijitallesme
siire¢lerinin yonetimi icin pratige yonelik tavsiyeler sunmaktir. Bu
kapsamda dijitallesmenin karanlik tarafi iizerine yayimlanmis makaleler
sistematik literatiir taramasi yontemiyle incelenmistir.

Anahtar Kelimeler: Dijitallesme, dijital doniistim, karanlik taraf,
dijitallesme yonetimi
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THE DARK SIDE OF DIGITALIZATION IN BUSINESS ENTERPRISES: A
LITERATURE REVIEW

Omer Faruk ALADAG
Inénii Universitesi
ORC-ID: 0000-0002-5176-679X

ABSTRACT

Digitalization has risen as one of the most prominent transformative
forces for businesses in recent years. Parallel to this, researchers have
conducted many studies on digitalization in businesses and formed
a considerable body of knowledge in a relatively short time period.
While digital transformation has been fundamentally changing business
practices in many industries, academic literature has mostly focused
on its advantages. Cost reduction in value chains, strengthening of
organizational control mechanisms etc. have been argued as important
improvements brought by digitalization. On the other hand, negative
aspects of digitalization have been largely neglected by researchers.
Data security violations, governance problems in digital organizations,
employee backlash against increasing management control point to
the fact that digitalization is a difficult process to manage. This study
aims to understand the thematic structure of the literature on business
digitalization and provide meaningful directions for future research.

Keywords: Digitalization, digital transformation, dark side,
digitalization management
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A FAD OR THE FUTURE? SCRUNTINIZING CRYPTOCURRENCY FROM
A MARKETING POINT OF VIEW

Bedri Miinir 0ZDEMIR
Cankin Karatekin Universitesi
ORC-ID: 0000-0002-5176-679X

ABSTRACT

Cryptocurrency has been a fast-growing industry thanks to the rapid
digitalization around the world. It is believed that in the near future
crypto industry could be worth multi-trillion dollars with billions of
new adopters. The current technology makes it very easy to access the
crypto world, which helps to increase its popularity as an investment
tool specifically among young generations. Anyone with smartphone
and internet could easily sign up a crypto exchange and start to trade
cryptocurrencies. On the other hand, there are some issues that slows
down the increase in the number of new adopters. The most prominent
one is the lack of regulations in order to bring accountability and trust
for the new users. On top of that the energy consumption while running
cryptocurrency systems is counted another issue thatadds on the climate
change. Because of these reasons, some might believe this industry is not
goingtolivelong and will decease soon. However, beingalimited financial
resource and reachable to everyone, it could help decreasing the poverty.
There are also many functional crypto systems such as providing cyber
security by decentralization of the information storage or tracking goods
by assigning unique identification numbers. In addition to that some of
them create new forms of entertainment and socializing platforms such
as metaverses, which gets the attention of young population. Hence,
crypto industry is a potent phenomenon that should be observed in
details by academic world. Although there are some studies in different
areas, there is lack of study within the marketing realm. This study aims
to scrutinize cryptocurrency researches in marketing literature to shed
more lights on the subject for future studies.

Keywords: Cryptocurrency, marketing, branding
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KURUMSAL KAYNAK PLANLAMASI (ERP) SISTEMLERININ
MUHASEBE SURECLERINE ETKIiSi: OTOMOTiV SEKTORUNDE BiR
FiRMA ORNEGI

Sebnem ADA
Karamanoglu Mehmetbey Universitesi
ORC-ID: 0000-0003-1484-5533

Halil GULMEZ
Karamanoglu Mehmetbey Universitesi
ORC-ID: 0000-0002-1951-8083

OZET

Isletmelerin ~ giinimiiz ~ kosullarinda  faaliyetlerini ~ devam
ettirebilmeleri ve rekabet diizeylerini en list diizeye tasiyabilmeleri i¢in
bilgi teknolojilerinin kullanimi vazge¢ilmez bir unsur haline gelmistir.
Bu rekabet iistiinliigiinii saglayan bilgi teknolojisi unsurlarindan biri
de Kurumsal Kaynak Planlamasi (ERP) sistemleridir. Bu sistemler,
isletmelerin faaliyetlerini yiiriitmeleri ve kaynaklarini etkin kullanarak
maliyet avantaji1 saglamalari i¢in kullanmis olduklar biittinlesik yonetim
sistemleridir. Farkli ihtiyaclar i¢in farkli isletme uygulamalarini bir araya
getirme Ozelligine sahip olan ERP sistemlerinin isletmelerde muhasebe
stireglerinin isleyisine de olumlu yonde katkisi olmustur. Bu ¢alismanin
amaci ERP yaziliminin isletmelerde kullaniminin isletmelerin muhasebe
stireclerine katkilarini, muhasebe islemleri acisindan sagladig
kolayliklar1 ve yazilima uyum siirecinde yasanan sorunlari belirlemektir.
Nitelarastirmayontemlerindengoériisme teknigikullanilarak Konyailinde
otomotiv sektdriinde faaliyette bulunan bir firmanin bes ¢alisanindan
(genel miidiir yardimcisi, finans miidiiri, maliyet ve biitge uzmani,
iki muhasebe uzmani) yar1 yapilandirilmis anket formu araciligiyla
veri toplanmistir. Arastirma bulgular1 dogrultusunda; firmada ERP
sistemine gecisin sonrasinda muhasebe stirecleri agisindan; siparislerin
otomatik olarak faturaya déntismesi, tiim kayitlarin hatasiz ve otomatik
gerceklesmesi, gerceklesen ve biltcelenen muhasebe verilerinin
karsilastirilmasi gibi kolayliklar saglandigi belirlenmistir. Ayrica ERP
sisteminin uygulanmasinin ¢alisanlarin is yogunlugunun artmasina ve
teknolojiye uyum saglayamayan c¢alisanlarin isten ayrilmasina neden
oldugu belirtilmistir. Sistemin tam anlasilamamasindan kaynakl
fatura girislerinde hatalarin yapilmasi, hesap planinin sisteme entegre
sekilde kurgulanmasindan dolay1 ¢alisanlarin sikintilar yasamasi, diger
muhasebe programlarindan farkli olmasi nedeniyle uyum saglamada

255



/‘ 2 International Conference On Digital
ff\ Business Management & Economics
\"E ICDBME-2022 256

September 9-11, 2022

sikintilar yasanmasi muhasebe acgisindan c¢alisanlarin  yasadigi
zorluklar olarak siralanabilmektedir. Ancak genel olarak goriis belirten
calisanlarin; resmi defterlerin hizli ve kolay bir sekilde olusturulup
raporlanmasinin elektronik ortamda kontroller yapilmasina fayda
sagladigl, duran varlik yonetimi ile sabit kiymetlerin émiirlerinin takip
edilmesinin kolaylastig, elektronik beyanname ydntemiyle beyanname
verilme siliresinin kisalmasi ile kanuni agidan cezalarin gelmemesi
gibi nedenlerle ERP sisteminin muhasebe stire¢lerinde kullanimindan
memnun olduklari sonucuna varilmistir.

Anahtar Kelimeler: Kurumsal kaynak planlamasi (ERP), finansal
muhasebe, muhasebe siirecleri, otomotiv sektori
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THE IMPACT OF ENTERPRISE RESOURCE PLANNING (ERP)
SYSTEMS ON ACCOUNTING PROCESSES: A CASE OF A COMPANY IN
THE AUTOMOTIVE INDUSTRY

Sebnem ADA
Karamanoglu Mehmetbey Universitesi
ORC-ID: 0000-0003-1484-5533

Halil GULMEZ
Karamanoglu Mehmetbey Universitesi
ORC-ID: 0000-0002-1951-8083

ABSTRACT

The use of IT has become an indispensable element for businesses to
continue their activities and to maximize their level of competition in
today’s conditions. One of the IT elements that provide this competitive
advantage is ERP systems. These systems are integrated management
systems that businesses use to carry out their activities and provide
cost advantage by using their resources effectively. ERP systems, which
have the feature of bringing together different business applications for
different needs, have also contributed positively to the functioning of
accounting processes in businesses. The aim of this study is to determine
the contribution of the use of ERP software to the accounting processes
of the enterprises, the convenience it provides in terms of accounting
transactions and the problems experienced in the adaptation process
to the software. Using the interview technique, one of the qualitative
research methods, the data were collected through a semi-structured
questionnaire from five employees (vice general manager, finance
manager, cost and budget specialist, two accounting specialists) of a
company operating in the automotive sector in Konya, Tiirkiye. According
to the research findings, after the transition to the ERP system in the
company; it has been determined that conveniences such as automatic
conversion of orders into invoices, error-free and automatic realization
of all records as well as comparison of actual and budgeted accounting
data are provided in terms of accounting processes. In addition, it has
been stated that the implementation of the ERP system causes the
workload of the employees to increase and the employees who cannot
adapt to the technology leave the job. The difficulties experienced by the
employees in terms of accounting can be listed as making mistakes in
the invoice entries due to the incomprehension of the system, difficulties
faced by the employees due to the fact that the chart of accounts is built
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in an integrated manner with the system, and difficulties in adapting
because it is different from other accounting programs. However, it has
been concluded that employees are generally satisfied with the use of the
ERP system in accounting processes due to the reasons such as the fast
and easy creation and reporting of official books helps to make controls
in the electronic environment, the tracking of fixed assets is easier with
fixed asset management, and the period of filing the declaration with the
electronic declaration method is shortened which enables not to receive
legal penalties.

Keywords: Enterprise resource planning (ERP), financial accounting,
accounting processes, automotive industry
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INSAN KAYNAKLARI YONETIMINIiN ETKINLiGININ ARTIRILMASI
ICIN DiJiTAL STRATEJi ORNEKLERI

Oya ALHAN
Istanbul Medipol Universitesi
ORC-ID: 0000-0002-5749-5572

OZET

Insan kaynaklar1 departmani sirketlerin etkinliklerinin ve
verimliliklerinin arttirilmasinda ¢ok 6nemli bir role sahiptir. Calisanlarin
egitilmesi, performans yonetimi, personelin ise alinmasi ve terfi stirecinin
yonetilmesi gibi ¢ok dnemli hususlar insan kaynaklar1 departmanlari
tarafindan yiritilmektedir. Bundan dolayi, sirketlerin uzun vadeli
hedeflerine ulasabilmelerinde insan kaynaklari departmanlarinin etkin
olmasi ¢ok dnemlidir. Basarili olmayan insan kaynaklari departmanina
sahip sirketlerin piyasada rakipleri ile miicadele edebilmesi ¢ok
mimkiin degildir. Dolayisiyla, sirketlerin oncelikle insan kaynaklar
departmaninin etkinliginin arttirilmasina yonelik birtakim stratejiler
belirlemeleri gerekmektedir. Bu siirecte 6nem arz eden husus da ¢ok hizl
bir sekilde gelisen teknolojidir. Teknolojik gelismeler insan kaynaklari
departmanlarinin faaliyetleri iizerinde de ¢ok etkili olmustur. Bu
cercevede,rakiplerinekiyaslarekabetgiiciielde etmeye calisan sirketlerin
insan kaynaklar1 yonetimine iliskin de dijital stratejiler gelistirmeleri
zaruri hale gelmistir. En basit tanimiyla, dijital insan kaynaklar1 yonetimi
departmana ait hizmetlerin dijital ortamda yiiriitiilmesi anlamina
gelmektedir. Uygulanacak dijital insan kaynaklar1 yonetimi stratejileri
sayesinde, sirketlerin hem verimliliklerinin arttirilabilmesi hem de insan
kaynaklar1 departmaninin daha etkin bir sekilde faaliyet gosterebilmesi
miimkiin olabilecektir. Ornek olarak, ise alim siireclerinde adaylar
ile oncelikle dijital ortamda 6n goriisme testi yapilmalidir. Bu durum,
pozisyon icin en uygun olan adaya ¢ok daha kolay ve hizh bir sekilde
ulasilabilmesine olanak taniyacaktir. Egitim siireclerinin de online
ortamda gergeklestirilebilmesi 6ne ¢ikan baskabir dijital insan kaynaklari
yonetimi stratejisidir. Yiiz yiize yapilan egitimler hem vakit kaybina hem
de maliyetlerin artmasina sebebiyet verebilmektedir. Bu siireglerin
dijital ortamda gergeklestirilmesi sayesinde sirketin verimliliginin
arttirilabilmesi ¢ok daha kolay olabilmektedir. Son olarak, dijital
uygulamalar sayesinde sirket icerisindeki iletisimin arttirilabilmesi daha
kolay olabilmektedir. Ornegin, sirketin gelistirilmesine yonelik onerilere
dijital ortamda ¢ok daha hizli bir sekilde ulasabilmek miimkiindiir.
Belirtilen bu uygulamalar sayesinde insan kaynaklari1 departmanlarinin
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etkinliklerinin arttirilabilmesi cok daha kolay olabilecektir. Bu durum da
sirketlerinin performansini olumlu yonde etkileyecektir.

Anahtar Kelimeler: Stratejik yonetim; insan kaynaklar1 yonetimi;
dijital insan kaynaklar1 yonetimi
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EXAMPLES OF DIGITAL STRATEGY FOR INCREASING THE
EFFICIENCY OF HUMAN RESOURCES MANAGEMENT

Oya ALHAN
Istanbul Medipol Universitesi
ORC-ID: 0000-0002-5749-5572

ABSTRACT

The human resources department has a very important role in
increasing the efficiency and productivity of companies. Very important
issues such as training of employees, performance management,
recruitment of personnel and management of the promotion process
are carried out by the human resources departments. Therefore, it
is very important for companies to have effective human resources
departments in order to achieve their long-term goals. It is not possible
for companies with unsuccessful human resources departments to
compete with their competitors in the market. Therefore, companies
must first determine some strategies to increase the effectiveness of the
human resources department. The important point in this process is the
rapidly developing technology. Technological developments have also
been very effective on the activities of human resources departments.
In this context, it has become imperative for companies trying to gain
competitiveness compared to their competitors to develop digital
strategies regarding human resources management. In its simplest
definition, digital human resources management means the execution
of the services of the department in a digital environment. Thanks to
the digital human resources management strategies to be implemented,
it will be possible to increase the efficiency of the companies and the
human resources department to operate more effectively. For example,
a preliminary interview test should be done in the digital environment
with the candidates in the recruitment processes. This will allow the
most suitable candidate for the position to be reached much more easily
and quickly. Another prominent digital human resources management
strategy is that training processes can also be carried out online. Face-
to-face training can cause both loss of time and increase in costs. By
performing these processes in a digital environment, it is much easier to
increase the efficiency of the company. Finally, it can be easier to increase
communication within the company thanks to digital applications. For
example, it is possible to reach suggestions for the development of the
company much more quickly in the digital environment. Thanks to these
applications, it will be much easier to increase the efficiency of human
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resources departments. This will positively affect the performance of
their companies.

Keywords: Strategic management; human resources management;
digital human resources management
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DiJiTAL STRATEJILERIN SIRKETLERIN UZUN VADELI
HEDEFLERINE ULASMADAKI ROLU

Mehmet Ali ALHAN
Istanbul Medipol Universitesi
ORC-ID: 0000-0003-0154-1741

OZET

Sirketler varliklarini siirdiirebilmek icin belirli bir karlilik seviyesine
ulasabilmelidirler. Bununla birlikte, bu karliligin uzun vadeli
olabilmesi icin sirketlerin baska hususlara da odaklanmalar1 gerektigi
anlasilmaktadir. Bu siirecte en fazla 6nem arz eden faktorlerden biri
de teknolojik gelismelerdir. Ozellikle son yillarda teknoloji inanilmaz
bir sekilde gelismektedir. Sirketlerin de uzun vadeli hedeflerine
ulasabilmeleri icin bu teknolojik gelisime ayak uydurmalar
gerekmektedir. Aksi durumda, sirketler rekabet giiclerini kaybedecek
ve bu durum da sirketlerin rekabetci piyasalarda ayakta kalabilmelerini
olduk¢a zorlastiracaktir. Bundan dolayi, sirketlerin dijital stratejiler
gelistirerek performanslarini iyilestirebilmek icin teknolojik yenilikleri
de dikkate almalar1 gerekmektedir. Bu baglamda, oncelikli olarak,
sirketlerin sosyal medyay1 aktif bir sekilde kullanmalar1 gerekmektedir.
Bu platformlar sayesinde, sirketin marka giiciinlin dijital ortamlarda
da arttirilabilmesi miimkiin olabilecektir. Belirtilen hususlarin yam
sira, sirketlerin aktif ve etkin bir web sitesi olusturmalar1 da bu siirecte
onem arz etmektedir. Kapsamli bir sekilde hazirlanmis olan web sitesi
sayesinde etkin dijital stratejiler iiretilebilecektir. Ugiincii olarak da
dijital pazarlama faaliyetleri de sirketlerin uzun vadeli hedeflerine
ulasabilmeleri i¢in hayati 6nem arz etmektedir. Bu baglamda, 6nemli
anahtar kelimeler belirlenerek miisterilerin arama motorlarinda
arastirma yaparken Kkarsilarina ¢ikabilmek gerekmektedir. Bu sayede,
sirketlerin daha fazla miisteriye ¢cok diisiik maliyetler ile ulasabilmeleri
miimkiin olabilecektir. Ote yandan, dijital pazarlama kapsaminda
elektronik postalarin da kullanilmasi faydal olabilmektedir. Bu sayede,
internet sitesi lizerinden sirkete liye olmus miisterileri herhangi bir
masraf olmadan f{riinlerin tanitimi miimkiin olabilecektir. Ozetle,
sirketlerin stratejilerini olustururken dijital hususlara da o6nem
vermeleri elzem hale gelmistir. Aksi durumda, rekabetin ¢ok yogun
oldugu ortamlarda biiyiik sirketler ile miicadele edebilmek imkansiz
hale gelecektir. Dolayisiyla, uzun vadeli hedeflere ulasilabilmesinde
sirketlerin dijital stratejilere odaklanmalari zaruri hale gelmistir.

Anahtar Kelimeler: Strateji, dijital strateji, stratejik yonetim
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THE ROLE OF DIGITAL STRATEGIES IN REACHING THE LONG-TERM
GOALS OF COMPANIES

Mehmet Ali ALHAN
Istanbul Medipol Universitesi
ORC-ID: 0000-0003-0154-1741

ABSTRACT

Companies must reach a certain level of profitability to survive.
However, it is understood that companies need to focus on other issues
for this profitability to be long-term. One of the most important factors
in this process is technological developments. Especially in recent years,
technology has been developing incredibly. For companies to reach
their long-term goals, they need to keep up with this technological
development. Otherwise, companies will lose their competitiveness, and
this will make it very difficult for companies to survive in competitive
markets. Therefore, companies need to consider technological
innovations to improve their performance by developing digital
strategies. In this context, first, companies need to use social media
actively. Thanks to these platforms, it will be possible to increase the
brand power of the company in digital environments. In addition to the
mentioned issues, it is also important for companies to create an active
and effective website in this process. Thanks to the comprehensively
prepared website, effective digital strategies will be produced. Thirdly,
digital marketing activities are vital for companies to achieve their long-
term goals. In this context, it is necessary to identify important keywords
and be able to come across customers while researching in search
engines. In this way, it will be possible for companies to reach more
customers with very low costs. On the other hand, it can be beneficial to
use e-mails within the scope of digital marketing. In this way, it will be
possible to promote products to customers who have become members
of the company through the website without any expense. In summary,
it has become essential for companies to give importance to digital
issues while creating their strategies. Otherwise, it will be impossible to
compete with large companies in environments where competition is
very intense. Therefore, it has become essential for companies to focus
on digital strategies to achieve long-term goals.

Keywords: Strategy, digital strategy, strategic management
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TOPLUM 5.0’IN SAGLIK SEKTORUNE OLAN KATKILARINA YONELIK
BiR INCELEME

Engin KARAFAKIOGLU
Beykent Universitesi
ORC-ID: 0000-0002-8308-4347

OZET

Bilgi ve iletisim teknolojilerinde yasanan hizli gelismeler toplum
ve isletmelerde biiyik degisimlere neden olmustur. Son yillarda
yasanan dijital doniisiimle birlikte yeni degerler yaratilmis tlkelerin
ve toplumlarin yasamsal aliskanlhiklar1 degismistir. Bu gelismelerden
biri olan Toplum 5.0 ile Japonya’da 2015 yilinda Siiper Akilli Toplum
fikri olarak ortaya atilmistir. Toplum 5.0'in amaci dijitallesme ve
teknolojik siireglerle insan hayatin1 kolaylastirarak insan makine
isbirligini saglamaktir. Toplum 5.0’1n getirdigi yeniliklere bakildiginda
insan teknoloji iliski boyutunu verimli bir sekilde saglayarak teknolojik
gelismeleri toplumlara entegre etmektir. insan ve teknoloji yakinlasmasi
sonucu olusan bilgi toplumu ile biiyiik degisim yasayan sektorlerden biri
de saglik sektoriidiir. Eylil 2015’'te Birlesmis Milletler Siirdiirtlebilir
Kalkinma Hedefleri kapsaminda 2030 Siirdiiriilebilir Kalkinma Giindemi
benimsenmistir. Bu dogrultuda belirlenen 17 hedefin tgiinciisiini
saghk sektortiindeki degisimler olusturmaktadir. Bu degisimlerden
bazilar1 Doktor-Hasta-Makine ti¢liisiinden olusan dijital saglk ekipleri,
giyilebilir saglik cihazlari, mobil saglik uygulamalari, yapay zeka saglk
taramalaridir. Bu kapsamda hastalara ait saglik verilerinin dogru
teshis ve etkin tedavi noktasinda analiz edilebilmesi i¢cin yapay zeka
ve otomasyon sistemlerinin kullanilmasi, mobil uygulamalar sayesinde
saghigin ve zindeligin korunmasi adina nabiz atisi, kalp basinci, tansiyon,
viicut 1s1s1, atilan adim sayisi, uyku diizeni, gidadaki kalorileri gosteren
verilere ulasilabilmektedir. Toplum 5.0'mm saghk sektoriine yaptigi
katkilar konulu bu calismada literatiir taranarak incelenmistir. Arastirma
sonucunda Toplum 5.0'in gelisimi toplumlara ekonomik ve toplumsal
sorunlar1 ¢6zme noktasinda insan merkezli bir toplum hedefledigi
ortaya konmustur. Toplum 5.0 saglik sektoriine dijitallesme boyutunda
yon vererek insan hayatini kolaylastirmistir.

Anahtar Kelimeler: Toplum 5.0, saglik 4.0, dijitallesme
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A REVIEW OF SOCIETY 5.0’S CONTRIBUTIONS TO THE HEALTH
SECTOR

Engin KARAFAKIOGLU
Beykent Universitesi
ORC-ID: 0000-0002-8308-4347

ABSTRACT

Rapid developments in information and communication technologies
have caused great changes in society and businesses. With the digital
transformation experienced in recent years, the vital habits of countries
and societies that have created new values have changed. One of these
developments, Society 5.0, was introduced in Japan in 2015 as the idea
of a Super Smart Society. The purpose of Society 5.0 is to facilitate
human-technology cooperation by facilitating human life through
digitalization and technological processes. Considering the innovations
brought by Society 5.0, it is to integrate technological developments
into societies by providing the human-machine relationship dimension
efficiently. One of the sectors that has undergone great change with the
information society formed as a result of the convergence of people and
technology is the health sector. In September 2015, the 2030 Agenda for
Sustainable Development was adopted within the scope of the United
Nations Sustainable Development Goals. The third of the 17 targets
determined in this direction is the changes in the health sector. Some of
these changes are digital health teams consisting of the Doctor-Patient-
Machine trio, wearable health devices, mobile health applications,
artificial intelligence health scans. In this context, the use of artificial
intelligence and automation systems in order to analyze the health data
of patients at the point of correct diagnosis and effective treatment, to
protect health and vitality thanks to mobile applications, heart rate,
heart pressure, blood pressure, body temperature, number of steps
taken, sleep pattern, calories in food data are available. In this study on
the contributions of Society 5.0 to the health sector, the literature was
scanned and examined, and as a result of the research, the development
of Society 5.0 aimed at a human-centered society at the point of solving
economic and social problems. It has facilitated human life by giving
direction to the health sector in the dimension of digitalization.

Keywords: Society 5.0, health 4.0, digitalization
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KRiZ KOSULLARINDA DiJiTALLESME YONETIMi

Alperen MANISALIGIL
Marmara Universitesi
ORC-ID: 0000-0001-6632-1948

OZET

COVID-19 salgini, neredeyse biitiin orgiitleri krize striikleyen bir
u¢ olaydir. Salginin dogurdugu sosyal mesafenin korunmasi gibi
gerekliliklerden 6tiiri, ok sayida drgilitkriz ortaminda hizla dijitallesmek
zorunda kalmistir. Bu dijitallesme sahalar1 arasinda e-ticarete baslama
veya mevcut e-ticaret hacmini biiyiitme, uzaktan g¢alismaya ge¢cme,
yeni teknolojilerin kullanimina baslama ve eski teknolojilerin kullanim
alanlarim1 ¢ogaltma yer almaktadir. Bu arastirmada, kriz ortaminda
orgiitlerin sayilan dijitallesme orneklerini nasil ve hangi kosullarda
etkili bir sekilde hayata gecirebilecekleri sorusuna yanit aranmaktadir.
Bu soruyu derinlikli bir bicimde cevaplandirmak {iizere, maksimum
cesitlilik drnekleme yaklasimi ve analiz linitesi olarak orgiitler secilerek,
kriz esnasinda dijitallesmede basarili ve basarisiz olan toplam dort
sirket coklu vaka analizi yontemiyle incelenmektedir. Arastirmanin veri
setini, ilgili sirketlerin {ist yonetim toplantilarina uzaktan baglanarak
yapilan gozlem, farkli kademe ve rollerden yonetici ve calisanlarla
yapilan derinlemesine milakatlar ve sirketlerin arsiv kaynaklari
olusturmaktadir. Arastirma c¢iktilari, iki kriz yonetimi yaklasimi
arasindan krizi tekil bir olay olarak ¢ercevelendirmeyi secen sirketlerin
degil, krizi bir siire¢ olarak ele almay1 tercih eden sirketlerin dijitallesme
yonetiminde daha basarili oldugunu meydana g¢ikarmaktadir. Tiirk
sirketlerinin yakin tarih boyunca cesitli krizlerin tstesinden gelmeyi
basardigi bilinmekteyken, bu arastirma bulgular1 sirketlerin krizi
yonetirken inovasyon da yapabilmelerinin ve krizlerden orgitsel
diizeyde olgunlasarak cikabilmelerinin bugiine kadar tespit edilenlerden
daha incelikli bir yaklasim gerektirdigini aciga ¢ikarmaktadir.

Anahtar Kelimeler: Kriz yonetimi, inovasyon yonetimi, dijitallesme,
orgilt kurami, 6rgiitsel davranis
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DIGITALIZATION IN CRISIS CONDITIONS

Alperen MANISALIGIL
Marmara Universitesi
ORC-ID: 0000-0001-6632-1948

ABSTRACT

Many organizations experienced a crisis during the COVID-19
pandemic. This extreme event enforced various measures, such as social
distancing, that required many organizations to rapidly digitalize amidst
the crisis. Areas of digitalization included remote working, the start or
growth of e-commerce, and the use of new technologies or the expanded
utilization of old technologies. In this research, [ aim to explain how and
under what conditions organizations effectively manage digitalization
in those areas in the crisis context. I employ the maximum variation
sampling and choose organizations as the unit of analysis to conduct a
multiple case study to profoundly address this question. The four cases
include successful and unsuccessful companies in their digitalization
efforts during the COVID-19 pandemic. I compile the data set from
remote observations in board meetings, in-depth interviews with
participants across different departments and hierarchical positions,
and archival sources from these companies. I identify that among the
two approaches to crisis management, managing ‘crisis-as-process’ is
more fruitful in pursuing digitalization compared to managing ‘crisis-as-
event’. While Turkish companies effectively coped with various crises
throughout the recent history, the findings of this research reveal that
companies’ innovativeness and achievement of organizational growth
through crisis require a more sophisticated understanding than what
has been reached until now.

Keywords: Crisis management,innovation management, digitalization,
organization theory, organizational behavior
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ULUSLARARASI TiCARETTE DiJiTAL GUMRUK UYGULAMALARININ
ONEMI

ipek GURSOY
Tarsus Universitesi
ORC-ID: 0000-0002-6409-7177

Muhammed TURGUT
Tarsus Universitesi
ORC-ID: 0000-0002-0868-7041

OZET

Globallesme olgusu ile birlikte isletmelerin uluslararasilasma ve
kiresel marka olma istekleri her gecen giin artmaktadir. Uluslararasi
pazarlara ulasmak ve niifuz etmek isteyen isletmeler bu siire¢lerde
birtakim zorluklarla karsi karsiya kalmaktadir. Bu zorluklardan
en onemlisi hitap edilmesi planlanan uluslararas1 pazarlara giriste
isletmelerin yonetmesi gereken giimriikleme stirecleri ve bu siireclerin
dogurdugu biirokratik islemlerdir. Miisteri memnuniyetinin saglanmasi
ve miisteri sadakati olusturulmasi agisindan biiyiik bir 6éneme sahip
ticari faaliyetlerin basarisi giimriikleme siirecinin hizli, dogru ve eksiksiz
olarak gergeklestirilmesine baghdir. Giimriikleme siire¢lerinin uzun
stirmesi, cok fazla evrak gerektirmesive bir¢okkisinin onayindan gegmesi
gibi komplike islemlerin kolaylastirilmasi igin Diinya Ticaret Orgiitii
(WTO) ve Diinya Giimriik Orgiitii (WCO) gibi ticaretin ¢at1 kuruluslari
stirekli iyilestirici ¢alismalar yapmaktadir. Bu ¢alismalardan biri de
uluslararasi ticaretin etkili ve verimli bir sekilde gerceklestirilmesini
dogrudan etkileyen giimriikleme faaliyetlerinin kolaylastirilmasi
islemidir. Bu islemin en temel noktasi ise bu stireglerin dijital ortamda
gerceklesmesidir. Bununla birlikte, giimriikleme siireclerinde etkililik
ve verimlilik unsurlarinin yani sira giivenlik unsurunun biytk bir
Onem arz etmesi dijitallesmeyi bu alanda adeta zorunlu kilmaktadir. Bu
calisma ile Ticaret Bakanligi'nin uygulamaya koymus oldugu Bilgisayarh
Transit Sistemi, Kagitsiz Beyanname, Tek Pencere Sistemi, Konteyner ve
Liman Takip Sistemi gibi dijital giimriik uygulamalari ele alinacak olup,
bu uygulamalarin uluslararasi ticaret agisindan 6nemi teorik agidan
incelenecektir.

Anahtar Kelimeler: Giimriik, dijital gimriik uygulamalari, uluslararasi
ticaret.
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THE IMPORTANCE OF DIGITAL CUSTOMS APPLICATIONS IN
INTERNATIONAL TRADE

ipek GURSOY
Tarsus Universitesi
ORC-ID: 0000-0002-6409-7177

Muhammed TURGUT
Tarsus Universitesi
ORC-ID: 0000-0002-0868-7041

ABSTRACT

With the phenomenon of globalization, the desire of organizations to
internationalize and become a global brand is increasing day by day.
Organizations that want to reach and penetrate international markets
come across some difficulties in these processes. The most important of
these difficulties is the customs clearance processes that organizations
have to manage when entering the international markets that are
planned to be addressed, and the bureaucratic procedures caused by
these processes. The success of commercial activities, which are of great
importance in terms of ensuring customer satisfaction and creating
customer loyalty, depends on the fast, accurate and complete customs
clearance process. The umbrella organizations of trade, such as the
World Trade Organization (WTO) and the World Customs Organization
(WCO), are constantly working on improvement in order to facilitate
complex procedures such as the customs clearance processes taking
long, requiring a lot of paperwork and passing the approval of many
people. One of these studies is the facilitation of customs clearance
activities, which directly affects the effective and efficient realization
of international trade. The most basic point of this process is that these
processes take place in a digital environment. However, the importance
of security as well as effectiveness and efficiency in customs clearance
processes makes digitalization anecessity in this field. In this study, digital
customs applications such as Computerized Transit System, Paperless
Declaration, Single Window System, Container and Port Tracking System
put into practice by the Ministry of Commerce will be discussed and the
importance of these applications in terms of international trade will be
examined theoretically.

Keywords: Customs, digital customs applications, international trade.
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EKONOMIK KRiZ DONEMINDE TUKETiCiLERIN KREDi KARTI
KULLANIMI

Figen OCAL
Nisantagt Universitesi
ORC-ID: 0000-0002-8695-0853

Siiphan NASIR
Istanbul Universitesi
ORC-ID: 0000-0002-2302-334X

OZET

Giiniimiizde vazgecilmez bir ara¢ olarak ciizdanlarimizda yer alan
kredi kartlarinin, teknolojik gelismeler ve pandemi etkisiyle birlikte
piyasadaki kullaniminin da gittikce arttig1 gozlenmektedir. Kredi kartlari
tiiketicilerin anlik finansman ihtiyacini gidermesinin yani sira nakit
ihtiyaclarini karsilama, 6demeleri zamana yayarak finansman kaynagi
olusturma ve tliketim ihtiyaglarin1 gidermede en etkili aractir. Kredi
kartlarini internet ile olan adaptasyonu sayesinde diinyanin her yerinde
zaman ve mekan gozetmeksizin nakit ihtiyaci duymadan milyonlarca
marketten ve magazadan aligveris yapilabilmektedir. Bu nedenle
gliniimiizde kredi kart1 kullanimi ¢ok yaygin hale gelmistir. Piyasalarda
arz tarafinda ve tiliketici aliskanliklarinda yasanan bu degisim ile, kredi
kart1 sayis1 2015 12.ayinda 58 milyon iken, 2022 y1l1 3. Ay itibariyle 88
milyona ulasmistir. 2015/12-2022/3 doénemleri arasinda kredi karti
sayisindaki %51’lik artisin da kredi karti ile yapilan islem miktarindaki
artista etkili oldugu gorilmistir. Tiirkiye’de son sekiz yilda kredi karti
ile yapilan nakit avans ¢ekimi % 263 oraninda, alis veris tutari ise %
331 oraninda artarak toplam islem hacmi 2022/3 itibariyle 208,4
milyar YTL’ye ulagmistir. Arastirmanin amaci ekonomik kriz déneminde
tiiketicilerin kredi karti kullanim aliskanliklari, kredi karti ile yapilan
harcama miktari, kredi karti borcunun O6denmesi, kredi kartlarinin
sektorlere gore kullanimi gibi davranis analizleri ile cinsiyet, medeni
durum, yas, egitim diizeyi, aylik gelir miktar1 vb demografik 6zellikler
arasindaki iliskinin arastirilmasidir. Bu arastirmada kullanilacak anket
calismasi icin Kredi kartlari ile ilgili yapilmis olan dénceki ¢alismalardaki
6lceklerden yararlanilmistir (Kurtulus & Nasir, 2006; Tugay & Basgiil,
2007; Girginer, Erken Celik & Uckun, 2008; Ozkan, 2014; Suher, Ulusu
& Bir, 2014; Cebeci & Ucar, 2016). Bu ¢alisma ile kredi kartlarinin
tiiketiciler tarafindan kullanim sekilleri ve tutumlari arastirma bulgulari
ile ortaya konacaktir.

Anahtar Kelimeler: Kredi Kkarti, tiiketici davranislari, internet
bankaciligi, mobil bankacilik
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CREDIT CARD USE OF CONSUMERS IN THE PERIOD OF ECONOMIC
CRISIS

Figen OCAL
Nisantagt Universitesi
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Siiphan NASIR
Istanbul Universitesi
ORC-ID: 0000-0002-2302-334X

ABSTRACT

It is observed that the use of credit cards, which are in our wallets as
an indispensable tool today, has increased in the market with the effect
of technological developments and the pandemic. Credit cards are the
most effective means of meeting the cash needs of consumers, creating
a source of finance by spreading the payments over time, and meeting
their consumption needs, as well as meeting the instant financing needs
of consumers. Thanks to the adaptation of credit cards to the internet,
it is possible to shop from millions of markets and stores all over the
world, regardless of time and place, without the need for cash. For this
reason, the use of credit cards has become very common today. With
this change in the supply side and consumer habits in the markets, the
number of credit cards has increased from 58 million in the 12th month
of 2015 to 88 million as of the 3rd month of 2022. The growth of 51% in
the number of credit cards between the periods of 2015/12-2022 /3 was
also seen to be effective for the increase in the amount of transactions
made with credit cards. In the last eight years in Turkey, cash advance
withdrawals made by credit card increased by 263% and the amount of
shopping increased by 331%, and the total transaction volume reached
208.4 billion YTL as of 2022/3. The aim of the research by during the
economic crisis is to analyze the behavior of consumers such as credit
card usage habits, the amount of spending with credit cards, payment of
credit card debt, according to sectors use of credit cards with research
relations such as gender, marital status, age, education level, monthly
income, etf. demographic characteristics. For the survey to be used in
this research, the scales in previous studies on credit cards were used.
(Kurtulus & Nasir, 2006; Tugay & Basgiil, 2007; Girginer, Erken Celik
& Uckun, 2008; Ozkan, 2014; Suher, Ulusu & Bir, 2014; Cebeci & Ucar,
2016). With this study, the usage patterns and attitudes of credit cards
by consumers will be revealed with research findings.

Keywords: Credit card, consumer behavior, internet banking, mobile
banking
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ENFLASYONIST EKONOMi VE PANDEMIi ETKiSINDE TUKETIiCiLERIN
TATIL TERCIHLERi

Siiphan NASIR
Istanbul Universitesi
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Merve KIR
Istanbul Universitesi
ORC-ID: 0000-0001-8883-180X

OZET

Tiiketicilerin tatil aliskanliklar1 ve tercihleri dis etkenlerden ve
giincel olaylardan etkilenerek degisim gostermektedir. Bu arastirma ile
tliketicilerin tatil aliskanliklarinda ve tercihlerinde nasil bir déniisiimiin
gerceklestigini ortaya ¢ikarmak amacglanmaktadir. Arastirmal8-26
Haziran 2022 tarihleri arasinda Tiiketici Birligi Federasyonun kay1th veri
tabanindaki 442 tiiketicilerin katilimi ile gerceklesmistir. Katilimcilardan
online anket yontemi ile veriler toplanmistir. Katilimcilardan toplanan
veriler SPSS paket program kullanilarak analiz edilmistir. Analiz
sonuglart tiliketicilerin %61’inin tatil planlarin1 6nceden yaptigini,
%69'unun tatile ¢ikmak i¢in biitgesinin yeterli olmadigini ortaya
cikarmistir. Tatile gidecegini beyan eden tiiketicilerin %62’sinin yola
kisisel araglari ile ¢iktig1, %56’sinin deniz tatili tercih ettigi, %13’linlin
her sey dahil otelleri tercih ettigi, %15’inin konaklayacag: yere karar
verirken sosyal media reklemlarindan etkilendigi ve %75’inin ise
indirimli fiyatlardan yararlanmak icin erken rezervasyon yaptirdigini,
gorilmistiir. Rezervasyon yaptiran tiiketicilerin % 67’si dogrudan
konaklama yeri ile iletisme ge¢meyi tercih ettigini belirtirken, %21'i
online otel rezervasyon siteleri kullandigini, %10’u ise seyahat acentesi
araciligl ile rezervasyon yaptirmayi tercih ettigini belirtmistir.

Anahtar Kelimeler: Tiiketici davranisi, tatil aliskanliklari, tatil
tercihleri
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ABSTRACT

The holiday habits and preferences of consumers change by being
affected by external factors and current events. With this research, it
is aimed to reveal what kind of transformation has taken place in the
holiday habits and preferences of consumers. The research was carried
out with the participation of 442 consumers in the registered database
of the Consumer Union Federation between 18-26 June 2022. Data
were collected from the participants by online survey method. The data
collected from the participants were analyzed using the SPSS package
program. The results of the analysis revealed that 61% of consumers
made their holiday plans in advance, and 69% of them did not have
enough budget to go on holiday. The resultas also showed that 62%
of consumers declaring that they will go on vacation set off with their
personal vehicles, 56% prefer a sea holiday, 13% prefer all-inclusive
hotels, 15% are influenced by social media advertisements when deciding
where to stay and 75% made early reservations to take advantage of the
discounted prices. While 67% of the consumers who made a reservation
stated that they preferred to contact the accommodation directly, 21%
stated that they used online hotel reservation sites and 10% preferred to
make a reservation through a travel agency.

Keywords: Consumer behaviour, holiday preferences, holiday habits.
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GELECEGIN OGRENME METODOLOJiSi: SURUKLEYiCi SANAL
ORTAMLARDA BAGLAMSAL OGRENME

Mehtap BATTAL
Bahcesehir Universitesi
ORC-ID: 0000-0003-1195-8532

OZET

Dijital teknolojik gelismeler, egitim icin inovatif 0grenme
araglarmin kolaylikla kullanilmasinmi saglar; egitimde dijital teknoloji
adaptasyonundaki gelismeler artan bir ivme ile devam etmektedir.
Siiriikleyici sanal ortamlarda baglamsal 6grenme arastirmalari gorece
yeni bir arastirma alandir; ancak, hizla biiyimektedir. Sanal, akilli,
kisisellestirilmis 6grenme tekniklerinin artirllmis gerceklik (AR), sanal
gerceklik (VR) teknolojileri sayesinde gelecekte 6grenmenin yeni
yontemi olacagi beklenmektedir. Dijital teknolojilerle entegre egitim icin
reform yapma baskisi, iissel biiylime trendinde olan dijital teknolojik
inovasyonun bir sonucu olarak degerlendirilebilir. Kaynaklarin optimal
kullanimi, artan kapasite ve azalan maliyetler sayesinde siiriikleyici
deneyim sunan teknolojiler 6grenme konusundaki etkisini giderek
artirmaktadir. Bu durum, inovatif egitim yontemlerinin uygulanmasin
tesvik ederek 6grenme deneyimine yeni 6gretim modlar1 eklemektedir.
Siiriikleyici VR/AR teknolojileri, 6grenmeyi doniistirmek ve ilgi ¢ekici
deneyimler yaratmak i¢in biiyiik bir potansiyele sahiptir. Striikleyici
deneyimsunanteknolojilerindekigelismeleryenilik¢iegitim ortamlarinin
kullanilmast icin ¢ok uygun bir zemin hazirlar. Bu ¢alismada, literatiirde
son yirmi yil i¢inde siiriikleyici sanal ortamlarda baglamsal 6grenme
konusunda yapilan arastirmalar taranmistir. Ozellikle, miihendislik
ve tip alanlarinda siirtikleyici VR/AR teknolojilerinin, 6grenmeyi
fizikselden sanala doniistiirme giicii, geleneksel 6grenme yerine en son
metodolojik destek bicimleri, yeni nesil 6grenme deneyimleri yaratma
potansiyeli ve bilginin 6ziimsenmesinin etkinligi incelenmistir. Calisma
sonucunda, sanal ve artirllmis gergekligin yeni bilgi 6grenme konusunda
yliksek motivasyon sagladigi, egitim iceriklerinin kolaylikla uygulanarak
farkli bir deneyim kazanildig1 gérilmiistiir. Kullanilan gorsel ve isitsel
unsurlarin bilginin 6ziimsenmesini destekledigi goriilmiistiir. Baska
tirli 6grenmenin miimkiin olmadig, gercek diinyada uygulama sansi
olmayan tehlikeli ve karmasik durumlarda olumsuz sonuglara sebep
olmadan yaratilan simiilasyon ortamlarinin yiiksek performans sagladig
anlasilmistir. Bu cercevede, bilimsel calisma yapan arastirmacilarin,
akademisyenlerin, egitim politikalar1 belirleyicilerin stiriikleyici
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deneyim konusundaki potansiyeli degere cevirebilmeleri icin hizla
harekete gegmeleri gerektigi diisiiniilmektedir.

Anahtar Kelimeler: Siiriikleyici sanal ortam, baglamsal 6grenme,
artiritlmis gergeklik (AR), sanal gerceklik (VR)
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LEARNING METHODOLOGY OF THE FUTURE: CONTEXTUAL
LEARNING IN IMMERSIVE VIRTUAL ENVIRONMENTS
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ABSTRACT

Developments in digital technologies enable easier use of innovative
learning tools for education and also increase the momentum of digital
technology adaptation in education. Contextual learning research in
immersive virtual environments is a relatively new field of research;
however, it is growing rapidly. It is expected that virtual, smart,
personalized learning techniques will be the new method of learning
in the future thanks to augmented reality (AR) and virtual reality
(VR) technologies. The pressure to reform education integrated with
digital technologies can be evaluated as a result of digital technological
innovation, which is in an exponential growth trend. Thanks to the
optimal use of resources, increasing capacity and decreasing costs,
technologies that offer immersive experiences are increasing their
impact on learning. This adds new modes of instruction to the learning
experience by encouraging the application of innovative educational
methods. Immersive VR/AR technologies have great potential to
transform learning and create engaging experiences. Advances in
technologies that offer immersive experiences provide a very suitable
basis for the use of innovative educational environments. In this study,
researches on contextual learning in immersive virtual environments
in the last two decades were reviewed in the literature. In particular,
the power of immersive VR/AR technologies in engineering and medical
to transform learning from physical to virtual, the latest forms of
methodological support instead of traditional learning, its potential to
create next-generation learning experiences, and the effectiveness of
knowledge assimilation are examined. As a result of the study, it has been
observed that virtual and augmented reality provide high motivation
for learning new information, and a different experience is gained by
easily applying the educational contents. It has been determined that
the trainings enriched with visual and audio elements support the
assimilation of information. Higher performance has been observed in
simulation environments for cases where real world application is not
possible with eliminating the negative consequences and dangerous
elements of complex situations. In this context, it is thought that

277



2 International Conference On Digital

ﬁ Business Management & Economics
QD ICDBME-2022 278

September 9-11, 2022

researchers, academicians, and educational policy makers who conduct
scientific studies should act quickly in order to turn the potential of

immersive experience into value.
Keywords: Immersive virtual environment, contextual learning,
augmented reality (AR), virtual reality (VR)
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SANAYi FIRMALARININ DiJiTAL PAZARLAMA YETENEKLERi

Kazim Selguk TUZCUOGLU
Bahcesehir Universitesi

Mehtap BATTAL
Bahcesehir Universitesi
ORC-ID: 0000-0003-1195-8532

OZET

Dijital pazarlama yetenekleri, dinamik ve rekabet¢ci piyasa
ortamlarinda sanayi firmalar1 icin stratejik 6neme sahiptir. Kaynak
temelli bir yaklasimla dijital pazarlama yetenegi; dijitallesme, yeni
teknolojilere uyum ve pazara uyum yetenegini gelistiren bir kaynak
olarak degerlendirilebilir. Sanayi firmalari, dijital teknolojileri kullanarak
dijital pazarlama yeteneklerini gelistirebilirler. Bunu yani sira, kaynak
konfiglirasyonlarin1 diizenleyerek, ulusal ve global piyasalarda is
firsatlarini yakalayarak, gercek zamanli ve kesintisiz olarak siireclerini
yonetebilirler. Ayrica, bu yetenekler firmalarin kaldirag¢ etkisinden de
faydalanmasini saglayabilir. Literatiirde yer alan ¢alismalara gore dijital
pazarlama yetenekleri, firma icinde ve disindaki iliskilerin olusturdugu
kaynaklarin kullanimiyla; tedarik zinciri yonetimi, sanal aglarin yonetim,
is birligi pazarlari, yonetisim ve miisteri iligkileri yonetimi siireglerini
icermektedir. Bu ¢calismayla, s6z konusu siiregleri yonetirken literatiirde
analiz edilerek belirlenmis olan; kanallar, sosyal medya, dijital iliskiler
ve dijital teknolojiler baglaminda sanayi firmalarinin ihtiya¢ duyacagi
dijital pazarlama yeteneklerinin ortaya konulmasini amaglanmistir. Bu
cercevede, incelenen dijital pazarlama yeteneklerini sanayi firmalarinin
kisa ve orta vadede gelistirerek gelecek vizyonlarina yon vermeleri
gerektigi diistiniilmektedir.

Anahtar Kelimeler: Dijital pazarlama, dijital pazarlama yetenekleri,
dijital teknoloji
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DIGITAL MARKETING CAPABILITIES OF INDUSTRIAL COMPANIES

Kazim Selguk TUZCUOGLU
Bahcesehir Universitesi

Mehtap BATTAL
Bahcesehir Universitesi
ORC-ID: 0000-0003-1195-8532

ABSTRACT

Digital marketing capabilities are of strategic importance for industrial
firms in dynamic and competitive market environments. Digital
marketing capability with a resource-based approach; digitalization
can be considered as a resource that improves the ability to adapt
to new technologies and adapt to the market. Industrial companies
can improve their digital marketing capabilities by using digital
technologies. In addition, they can manage their processes in real time
and uninterruptedly, by arranging their resource configurations, seizing
business opportunities in national and global markets. In addition, these
capabilities can enable firms to take advantage of the leverage effect.
According to the studies in the literature, digital marketing capabilities,
with the use of resources created by the relationship within and outside
the company; supply chain management, management of virtual
networks, collaboration markets, governance and customer relationship
management processes. With this study, while managing these processes,
it is aimed to reveal the digital marketing capabilities that industrial
companies will need in the context of channels, social media, digital
relations and digital technologies which were determined by analyzing
the previous studies in the literature. In this context, it is thought that
industrial companies should develop their digital marketing capabilities
in the short and medium term and shape their future visions.

Keywords: Digital Marketing, digital marketing capabilities, digital
technology
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DiJiITALLESME VE STRES UZERINE BiR INCELEME

Sener UYSAL
Manisa Bagcilik Arastirma Enstittisti Miidiirligii
ORC-ID: 0000-0001-6138-371X

OZET

Calisma hayatinda dijitallesmenin isgorenlerin performansini artirip
verimlilige olumlu etkileri oldugu bilinmektedir. Ancak dijitallesme,
bazi isgdrenler icin stres sebebi olabilmektedir. Arastirmanin amaci;
dijitallesmeden kaynakli stres sebepleri nelerdir? Hangi isgérenler
dijitallesmeden olumsuz etkilenmekte ve dijitallesmeye uyum
konusunda direng¢ gostermektedir? Dijitallesmenin neden oldugu stres
nasil onlenir? sorularina cevap aramaktir. Nitel ve nicel arastirma,
tez kaynaklarindan yararlanilarak elde edilen veriler, icerik ve ag
analizine tabi tutularak arastirma problemine cevap aranmistir.
Ornegin, giiniimiizde COVID 19 salgini sonrasi yeni normal dénemde
dijitallesme daha ¢ok 6nem kazanmistir. Siber giivenlik, énemli bir
stres kaynag olabilir ya da bireye yonelik kisisel saldirilar, asagilama,
kimlige biiriinme eylemleri de strese yol acabilir. Is yasam dengesinin
bulaniklastigi bir calisma yasaminda teknoloji kullanma konusunda
isteksiz ve eski ¢calisma kosullarini benimseyen degisime direng gosteren
calisanlar dijitallesmeden olumsuz etkilenecektir. Dijitallesmenin neden
oldugu stresi 6nlemek i¢in bireysel ¢abalar yaninda is planlamasj, izleme
degerlendirme sistemi, gercekgi is hedefleri ve zamanlama belirlemek,
dijitallesme kaygilarini azaltacak egitim ve bilgilendirmeler gibi 6rgiitsel
faaliyetler de fayda saglayacaktir.

Anahtar Kelimeler: Dijitallesme, stres, dijital stres nedenleri, dijital
stres i¢cin dnlemler, isgérenler.
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A REVIEW ON DIGITALIZATION AND STRESS

Sener UYSAL
Manisa Bagcilik Arastirma Enstittisti Miidiirligii
ORC-ID: 0000-0001-6138-371X

ABSTRACT

It is known that digitalization in working life has positive effects on
productivity by increasing the performance of employees. However,
digitalization can be a cause of stress for some employees. The purpose
ofthisresearch is to seek answers to these questions: what are the causes
of stress arising from digitalization? Which employees are adversely
affected by digitalization and show resistance to digitalization? How to
avoid the stress caused by digitalization? In qualitative and quantitative
research, data obtained from thesis sources were subjected to content
and network analysis, and an answer to the research problem was
sought. For example; today, digitalization has gained more importance
in the new normal period after the COVID 19 epidemic Cybersecurity
can be a significant source of stress or personal attacks, humiliation, and
impersonation against the individual can also cause stress. Employees
who are reluctant to use technology in a working life where the work-
life balance is blurred and who adopt old working conditions and
resist change will be adversely affected by digitalization. In addition
to individual efforts to prevent the stress caused by digitalization,
organizational activities, such as business planning, monitoring, and
evaluation system, setting realistic business goals and timing, training
and information to reduce digitalization concerns will also be beneficial.

Keywords: Digitalization, stress, causes of digital stress, precautions
for digital stress, employees.
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“DiJiTAL LIDERLIK” KONUSUNDA YAPILMIS CALISMALARIN
BiBLIYOMETRIK ANALIZi

Ziimral GULTEKIN
Ondokuz Mayis Universitesi
ORC-ID: 0000-0003-4032-6451

OZET

Dijital liderlik, “Orgiitiin ve is ekosistemi icin dijitallesmenin
stratejik basarisi i¢in dogru isler yapmak” (El Sawy vd. 2016) seklinde
tanimlanmaktadir. Bu ¢alismanin amaci da “dijital liderlik” konusunda
yazilmis c¢alismalarin bibliyometrik analizi yapmaktir. Bu amag
dogrultusunda veriler Web of Science veri tabanindan sadece“digital
leadership”’kavrami yazilarak elde edilmistir. Toplam 104 c¢alisma
durumu ve egilimleri gorsel haritalama teknigi kullanilarak analiz
edilmistir. Calisma konusu incelenirken arastirmalarin yazarlari, yil,
dokiimanin tiird, dili, yayincisi, arastirma yapan bilim dali, tarandig
indeksi ve iilkesi olmak iizere 8 kriter incelenmistir. Ayrica birlikte
yapilan atiflar, kaynaklar, dokiimanlar ve terimler arasindaki iliskileri
analiz etmek ve gorsellestirmek icin VOSviewer 1.6.18 yazilimi
kullanilmistir. Analiz sonucunda 4 yazarin 3’er yayin yaptigy, ilk yayinin
2004 (n=1)yilinda yapildigi, en fazla yayinin ise 2021 (n=24) yilinda
yapildigl, 69 makale yazildigi, en fazla ingilizce yazildigi (n=99),en
fazla Springer Nature yayincisi tarafindan yaynlandigli (n=13), en
fazla yonetim alaninda (n=23) en fazla Emerge Sources Citation Index
(ESCI) (n=40), en fazla Almanya’da (n=17) calisildig1 tespit edilmistir.
Birlikte yapilan atiflar, kaynaklar, dokiimanlar ve terimler arasindaki
iliskiler haritalama teknigi tespit edilmistir. Sonug olarak dijital liderlik
kavraminin arastirmacilarin 2017 yilindan sonra daha fazla ilgisini
cekmeye basladigl, kavramin arastirmaya acik oldugu goriilmektedir.
Her ne kadar yazinda dijital liderlik ilgili c¢alismalar yapilsada
bibliyometrik analiz yapan bir ¢alismaya rastlanmamasi ¢alismanin
onemini artirmaktadir. Yapilan bu calisma ile dijital liderlik ile ilgili
yapilmis ¢calismalarin bir 6zeti yapilarak ileride konu ile ilgili yapilacak
calismalara yol gostermek istenmistir.

Anahtar Kelimeler: Dijital liderlik, dijital, lider,liderlik
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BIBLIOMETRIC ANALYSIS OF STUDIES ON “DIGITAL LEADERSHIP”

Ziimral GULTEKIN
Ondokuz Mayis Universitesi
ORC-ID: 0000-0003-4032-6451

ABSTRACT

Digital leadership is defined as “Doing the right things for the strategic
success of digitalization for the organization and the business ecosystem”
(E1 Sawy et al,, 2016). This study aims to make a bibliometric analysis
of the studies written on “digital leadership.”For this purpose, the data
were obtained from the Web of Science database by simply writing the
concept of “digital leadership.” A total of 104 study cases and trends
were analyzed using the visual mapping technique. While examining
the subject of the study, eight criteria were examined, including the
authors of the studies, the year, the document type, the language, the
publisher, the research branch, the index, and the research country. In
addition, VOSviewer 1.6.18 software was used to analyze and visualize
the relationships between citations, sources, documents, and terms.As
a result of the analysis, four authors made three publications. The first
publication was made in 2004 (n=1), the most publication was in 2021
(n=24), 69 articles were written, the most were written in English (n=99),
the highest It was determined that it was published by the Springer
Nature publisher (n=13), it was mostly studied in the management field
(n=23), the Emerge Sources Citation Index (ESCI) (n=40) and Germany
(n=17) the most. Relationships between citations, sources, documents,
and terms were identified using the mapping technique.As a result, it
is seen that the concept of digital leadership started to attract more
attention from researchers after 2017, and the concept is open to
development. Although there are studies on digital leadership in the
literature, the lack of a study that makes bibliometric analysis increases
the importance of the study. With this study, it was aimed to guide the
studies to be done on the subject in the future by making a summary of
the studies on digital leadership.

Keywords: Digital leadership, digital, leader, leadership
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BiR URETIM ISLETMESININ DiJiTAL DONUSUM SURECI: TEKLI
VAKA ANALIZi

Nisa EKSILI
Akdeniz Universitesi
ORC-ID: 0000-0002-6717-3665

OZET

Son yillarda, bircok sektorde isletmeler yeni dijital teknolojilerin
faydalarindan yararlanmak ve o teknolojileri gelistirmek icin girisimde
bulunmaktadirlar. Bu girisimler siklikla temel is operasyonlarinin
doniistimlerini igerir. Bu stirecte irilinlerin ve siireglerin, ayrica
organizasyonel yapilarin dontisiimi séz konusu olur. Bu calismanin
amaci dijital doniisiim siirecindeki bir tretim isletmesini bu doniistime
yon veren ve bu doniisiimi uygulayan departman yoneticileri araciligiyla
incelemektir. Isletmenin dijital déniisiimiin siirecleri anlayabilmek
amaciyla kesif amacl nitel arastirma yontemi tercih edilmistir. Tekli vaka
analizi olarak kurgulanan calismada miilakat yéntemi kullanilmistir.
Isletmede dijital doniisiimiin  6nciilleri, dijitallesmenin mevcut
durumu, dijital déniisim organizasyonu ve doniisimiin firsatlarim
ortaya koyabilmek amaciyla Dijital Doniisim Midiri liderliginde
dort departman yoneticisi ile goriistilmiistiir. Arastirma kapsamindaki
isletme Tiirkiye’nin 500 biiyiik sanayi kurulusu arasinda ve TUSIAD
Dijital Dontsiimi Hizlandirma Programi'nda yer almaktadir. 2017
yilinda sektoriin ilk Ar-Ge merkezini kurmus ve 2019 yilindan itibaren
Dijital Dontisiim Miidiirligi ile dijital dontsiim siirecini yliriitmektedir.
Arastirma sonucunda, isletmede doniisiimiin Onciilleri isletmenin
stratejisi, igsel motivasyon ve teknik yenilik olarak ortaya g¢ikmistir.
Isletmenin dijital doniisiimiin mevcut durumunda kat etmesi gereken
oldukga fazla yol oldugu sdylenebilir. Bu durumun sebepleri arasinda
slire¢ organizasyonun zorlugunun yaninda isletmenin hammaddesinden
kaynaklanan sorunlar ve maliyetler goze carpmaktadir. Yoneticiler dijital
doniisiimiin organizasyonunda basarili olabilmek i¢in {ist yonetimin
desteginin zorunlu oldugunu dile getirmislerdir. isletme dijital
doniisiim siirecinde gergekei, nispeten kii¢iik ancak sonug alinabilecek
hizl ilerleyen projelere odaklanmayi tercih etmistir. Donilisiimiin hiz,
esneklik, verimlilik noktasinda stireclere ve karllik, seffaflik, zaman
tasarrufu konularinda da sirket odakl firsatlarina vurgu yapmislardir.

Anahtar Kelimeler: Dijital dontisiim, dijital dontisiim streci, tiretim
sektortd, tekli vaka analizi
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DIGITAL TRANSFORMATION PROCESS OF A MANUFACTURING
BUSINESS: A SINGLE CASE ANALYSIS

Nisa EKSILI
Akdeniz Universitesi
ORC-ID: 0000-0002-6717-3665

ABSTRACT

In recent years, businesses in all industries have been working to
exploit and explore the benefits of new technologies. These initiatives
often involve transformations of core business operations. In this
process, there is a transformation of products and processes, as well
as organizational structures. The aim of this study is to examine a
production company in the digital transformation process through
department managers who direct and implement this transformation.
In order to understand the processes of digital transformation of the
business, exploratory qualitative research method was preferred. The
interview method was used in the study, which was designed as a
single case analysis. Under the leadership of the Digital Transformation
Manager, four department managers were interviewed in order to
reveal the precursors of digital transformation in the business, the
current state of digitalization, the organization of digital transformation,
and the opportunities and challenges of transformation. The company
within the scope of the research is among Turkey’s 500 largest industrial
enterprises and is included in the TUSIAD Digital Transformation
Acceleration Program. It established the first R&D center of the sector in
2017 and has been carrying out the digital transformation process with
the Digital Transformation Directorate since 2019. As a result of the
research, the precursors of transformation in the enterprise emerged
as the strategy of the enterprise, intrinsic motivation and technical
innovation. It can be said that the business has a long way to go in the
current state of digital transformation. Among the reasons for this
situation, besides the difficulty of the process organization, the problems
and costs arising from the raw materials of the enterprise stand out.
Managers stated that the support of senior management is essential in
order to be successful in the organization of digital transformation. In
the process of digital transformation, the company preferred to focus
on realistic, relatively small but fast-paced projects that could produce
results. They emphasized the processes of transformation in terms of
speed, flexibility, efficiency and company-oriented opportunities in
terms of profitability, transparency and time saving.

Keywords: Digital transformation, digital transformation process,
production sector, single case analysis
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TURKIYE'DEKi iHRACATA YONELIK DEVLET DESTEK
PROGRAMLARINDA DiJiTAL DONUSUM

Mehmet Sami SUYGUN
Tarsus Universitesi
ORC-ID: 0000-0002-3928-7438

OZET

Uriinlerin takas edilmesi ile baslayan ve kismen daha yakin
cografyalardaki topluluklar arasinda gerceklesen ticaret, her gecen
giin hacmini artirmis ve teknolojinin de katkisi ile zaman ve mekan
kisitlarini da bertaraf ederek kiiresel bir 6lcege ulasmistir. Sanayi
devrimleri ve beraberinde hizlanan kiiresellesme olgusu, uluslararasi
ticaretin serbestlesmesi egilimini giiclendirmekle birlikte devletlerin
ekonomiye miidahalelerine yonelik tartismalar her dénem giincelligini
korumustur. S6z konusu miidahale aragclari ticareti engelleyici tedbirler
olabildigi gibi ihracatin tesvikine yonelik de olabilmektedir. Tiirkiye de
ihracatini artirmak iizere bir takim destek programlar yiiriitmektedir.
Devlet destek kalemlerinin cesitliligi, destek veren birimlerin farkliligs,
biirokratik islemlerin ¢ok olmasi, yogun mevzuat icermesi gibi zorluklar
gerek destek veren kurumlari gerekse destek alan isletmelerin
isini zorlastirmaktadir. Bu nedenle son yillarda gelisen teknoloji ve
dijitallesme egiliminin de katkis1 ile devlet destekleri ydnetiminde
gerceklesen dijital doéniisiim dikkat cekmektedir. Dahilde isleme Rejimi
Otomasyon Sistemi'nin onciiliik ettigi bu doniisimde basta Ticaret
Bakanligi ile Sanayi ve Teknoloji Bakanligi olmak bir¢ok kamu kurumu
onemli adimlar atmaktadir. Bu ¢alismada, ihracata yonelik devlet
destekleri yonetiminde dijital doniisim kapsaminda Tiirkiye'deki
dijitallesme calismalarinin incelenmesi amaglanmistir. Bu kapsamda,
devlet destekleri ve dijital doniisiim kavramlar1 hakkinda bilgi verilerek,
Tiirkiye’de yiritillen ihracata yonelik devlet destek programlari ele
alinmis ve uygulamacilar ile alana yonelik akademik ¢alismalar i¢in bir
takim ¢ikarimlar sunulmustur.

Anahtar Kelimeler: ihracat, devlet destekleri, dijitallesme, dijital
dontistim
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DIGITAL TRANSFORMATION IN GOVERNMENT SUPPORT
PROGRAMS FOR EXPORT IN TURKEY

Mehmet Sami SUYGUN
Tarsus Universitesi
ORC-ID: 0000-0002-3928-7438

ABSTRACT

The trade, which started with the exchange of products and partially
realized between communities in closer geographies, has increased
in volume day by day and has reached a global scale by eliminating
time and space constraints with the contribution of technology. The
industrial revolutions and the accelerating globalization phenomenon
have strengthened the tendency of liberalization of international trade,
but the debates on the interventions of the states in the economy have
always been up-to-date. The means of intervention in question can be
measures to prevent trade, or they can be aimed at promoting exports.
Turkey also carries out a number of support programs to increase
its exports. Difficulties such as the diversity of state support items,
the diversity of supporting units, the high number of bureaucratic
procedures and the intense legislation make it difficult for both the
supporting institutions and the companies receiving support. For
this reason, the digital transformation that has taken place in the
management of state aids, with the contribution of the developing
technology and digitalization trend in recent years, draws attention. In
this transformation led by the Inward Processing Regime Automation
System, many public institutions, especially the Ministry of Trade and
the Ministry of Industry and Technology, are taking important steps.
In this study, it is aimed to examine the digitalization studies in Turkey
within the scope of digital transformation in the management of export-
oriented government supports. In this context, by giving information
about the concepts of government support and digital transformation,
export-oriented government support programs carried out in Turkey
were discussed and some implications were presented for practitioners
and academic studies in the field.

Keywords: Export, government support, digitalization, digital
transformation
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INOVASYON YONETIMINDE DiJiTALLESME

Mehmet Sami SUYGUN
Tarsus Universitesi
ORC-ID: 0000-0002-3928-7438

OZET

Her donem var olan ancak kiiresellesmeyle birlikte daha da artan
rekabet, isletmeleri hayatta kalmak adina yeni arayislara itmektedir. Bu
noktada inovasyon kavrami siirdiiriilebilir rekabet tistlinliigii saglamada
one cikan bagliklardan birisi olarak dikkat cekmektedir. inovasyon, iiriin
yasam siirelerinin gittikce kisaldig1 gliniimiiz is diinyasinda isletmelerin
rekabetgiliklerini arttirmakta ve yasam siirelerini uzatmaktadir.
Bu sebeble inovasyonun etkin bir sekilde yonetilmesi elzemdir.
Uretim, pazarlama, tedarik, finansman, yonetim gibi tiim isletme
fonksiyonlarina entegre bir inovasyon yonetim stireci i¢in teknolojiden
yararlanmak ve siireci dijitalize etmek gereklidir. Gliniimiizde
dijitallesme ile inovasyon yonetimini kolaylastirmak, siireci zaman ve
maliyet tasarrufu ile yonetmek miimkiin hale gelmistir. Bu ¢alismada,
inovasyon yonetiminde dijitallesmeye iliskin Bu calismada inovasyon
yonetiminde dijitallesmenin isletmelere 6zellikle is siireclerinde ne tir
katkilar saglayabilecegi giincel literatiiriin ve isletmelerden 6rneklerinin
incelenmesi ile ortaya cikarilmaya calisilmistir. inovasyon yénetiminde
fikirlerin {retilmesinden ticarilesmesine kadar gecen her asamada
dijitallesmenin saglayacagi avantajlardan yararlanmak mimkin
olmakla birlikte dijitallesme siirecinin her isletmenin kendi 6zelinde
degerlendirilmesi yerinde olacaktir. Bu kapsamda ¢alisma ile inovasyon
alaninda ¢alisan isletmelere, danismanlara ve arastirmacilara oneriler
sunulmustur.

Anahtar Kelimeler: inovasyon, inovasyon ydnetimi, dijitallesme
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DIGITALIZATION IN INNOVATION MANAGEMENT

Mehmet Sami SUYGUN
Tarsus Universitesi
ORC-ID: 0000-0002-3928-7438

ABSTRACT

The competition, which exists in every period but increases with
the globalization, pushes the enterprises to new searches in order to
survive. At this point, the concept of innovation draws attention as one
of the prominent topics in providing sustainable competitive advantage.
In today’s business world, where product life cycles are getting shorter
and shorter, innovation increases the competitiveness of businesses
and extends their life spans. For this reason, effective management of
innovationis essential. Itis necessary to take advantage of technology and
digitize the process in order to have an innovation management process
integrated into all business functions such as production, marketing,
procurement, financing, management. Today, with digitalization, it has
become possible to facilitate innovation management and to manage the
process with time and cost savings. In this study, ithas been tried to reveal
what kind of contributions digitalization in innovation management can
provide to enterprises, especially in business processes, by examining
the current literature and examples from businesses. Although it is
possible to benefit from the advantages of digitalization at every stage
from the generation of ideas to their commercialization in innovation
management, it would be appropriate to evaluate the digitalization
process for each enterprise in its own right. In this context, suggestions
were presented to businesses, consultants and researchers working in
the field of innovation.

Keywords: Innovation, innovation management, digitalization
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KATILIM BANKALARINDA UYGULANAN AAOIFI STANDARTLARI
iLE ILGILi CALISMALARIN BiBLIYOMETRIK ANALiZi

Musa OZCELIK
Tarsus Universitesi
ORC-ID: 0000-0002-2175-3605

OZET

Diinyada katilim bankaciligi sektdrii 2000°1i yillarin basindan itibaren
hizla gelismis ve bu sektdriin bankacilik sektortiindeki payr artmistir.
Biiyliyen katilim bankaciligl sektoriintin faaliyetleri de bu dogrultuda
karmasik hale gelmistir. Ayrica katilim bankalarinin dogasi geregi
faaliyetleri konvansiyonel bankalardan farklilik gdstermektedir. Bu
sebeplerden dolay1 katilim bankalarinin faaliyetlerini raporlamada ve
bunlarin denetiminde Uluslararasi Finansal Raporlama Standartlarinin
(UFRS) yetersiz kaldigi diisiiniilmektedir. islami Finans Kuruluslar
Muhasebe ve Denetim Kurulusu (AAOIFI) bu sorunu gidermek igin
2000 yilinda katihm bankalarina (islami Finans Kuruluslarina) yonelik
muhasebe ve denetim standartlar1 yayimlamaya baslamistir. Ttrkiye’'de
ise Kamu Gozetim Kurumu (KGK) AAOIFI ile anlasarak 1 Ocak 2020
tarihi itibariyle Faizsiz Finans Muhasebe Standartlarini (FFMS) ve
Faizsiz Finans Denetim Standartlarim1 (FFDS) katilim bankalar igin
uygulamaya koymustur. Calismanin amact AAOIFI Standartlari ile ilgili
mevcut ¢alismalar1 bibliyometrik analiz yontemi ile gozden gecirerek
bu konuda yapilan c¢alismalarin yoniinii ve literatiirdeki bosluklar:
belirlemek ve oOneriler sunmaktadir. Bu ama¢ dogrultusunda Web of
Science veri tabaninda “accounting standards in islamic banks” ve
“AAOIFI” anahtar kelimeleri ile arama yapilmis ve 6n bulgulara gore 110
akademik ¢alismaya rastlanmistir.

Anahtar Kelimeler: Banka muhasebesi, denetim, AAOIFI standartlari,
bibliyometrik analiz, islami finans
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A BIBLIOMETRIC ANALYSIS OF THE STUDIES ON AAOIFI
STANDARDS APPLIED IN PARTICIPATION BANKS

Musa OZCELIK
Tarsus Universitesi
ORC-ID: 0000-0002-2175-3605

ABSTRACT

The participation banking sector in the world has developed rapidly
since the beginning of the 2000s and the share of this sector in the
banking sector has increased. Accordingly, the activities of the growing
participation banking sector have become more complex. In addition,
due to the nature of participation banks, their activities differ from
conventional banks. For these reasons, it is thought that International
Financial Reporting Standards (IFRS) are insufficient in reporting
and auditing the activities of participation banks. The Accounting
and Auditing Organization for Islamic Financial Institutions (AAOIFI)
started to publish accounting and auditing standards for participation
banks (Islamic Finance Institutions) in 2000 to address this problem. In
Turkey, the Public Oversight Authority (KGK) has made an agreement
with AAOIFI and implemented the Interest-Free Financial Accounting
Standards (FFMS) and the Interest-Free Financial Auditing Standards
(FFDS) for participation banks as of January 1, 2020. The aim of the
study is to determine the direction of the studies on this subject and
identify the gaps in the literature and offer suggestions by reviewing
the existing studies on AAOIFI Standards by conducting a bibliometric
analysis method. For this purpose, the keywords “accounting standards
in Islamic banks” and “AAOIFI” were searched in the Web of Science
database and according to preliminary findings, 110 academic studies
were found.

Keywords: Bank accounting, audit, AAOIFI standards, bibliometric
analysis, islamic finance
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SEYAHAT ENDUSTRiSINDE OYUNLASTIRMA UYGULAMALARI

Osman Seraceddin SESLIOKUYUCU
Siileyman Demirel Universitesi
ORC-ID: 0000-0001-6539-0992

Resat ARICA
Batman Universitesi
ORC-ID: 0000-0003-1238-7313

OZET

Bilgi ve iletisim teknolojilerindeki hizli gelisim iretim ve hizmet
pazarinda isletmelerin i¢ ve dis misterilerle iletisim ve etkilesim
stireclerinde degisimi beraberinde getirmistir. Isletmeler i¢c ve dis
miisterilerle daha etkin ve verimli iletisim kurmak ve bu sayede
pazarda rekabet giicli elde etmek amaciyla teknolojik arag ve sistemleri
etkin kullanmaya baslamistir. Oyun dis1 baglamlarda oyun 6gelerinin
ve mekanizmalarinin kullanilmasini ifade eden oyunlastirma ise
isletmelerin i¢ ve dis musterilerle etkilesimin etkinligini saglamak i¢in
kullandig1 teknolojilerdendir. Oyunlastirma siiregleri, i¢ ve dis miisteri
aliskanliklarinin bigimlendirilmesi, yonetilmesi ve siirdiirtlebilirliginin
saglanmasinda etkin rol oynamaktadir. Ayn1 zamanda oyunlastirma
hizmet saglayicilara i¢ ve dis miisteri memnuniyetini, sadakatini ve
deneyimini arttirma firsati sunmaktadir. Mevcut literatiir incelendiginde
seyahat endiistrisinde oyunlastirma sistemlerini ele alan arastirmalarin
sinirl oldugu gorilmektedir. Bu ¢ikis noktasindan hareketle hazirlanan
arastirmada, seyahat endistrisinde oyunlastirma sistemini konu alan
¢alismalarin incelenmesi, uygulama ve siireclerinin degerlendirilmesi
amaglanmaktadir. Bu sayede hizmet saglayici-miisteri etkilesiminin
yogun oldugu seyahat endiistrisinde bir yandan i¢ miisterilerin
davraniglarini yonetmek o6te yandan dis misteri davranislarinm
anlamlandirmak olanakli hale gelecektir. Ayni zamanda hizmet
ciktilarini gelistirmek acgisindan oyunlastirma sistem, stireclerinin ve
uygulamalarinin anlasilmasi miimkin kilinacaktir. Arastirma sonuglari
ekseninde teorik agidan oyunlastirma kavraminin seyahat endiistrisinde
incelenmesi gereken boyutlarinin ortaya konmasi, buna ek olarak
isletmelere oyunlastirma uygulamalarin1 kurgulamasi ve yodnetmesi
acisindan ¢erceve sunulmasi amacglanmaktadir.

Anahtar Kelimeler: Oyunlastirma, seyahat, hizmet sistemleri
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APPLICATIONS OF GAMIFICATION IN THE TRAVEL INDUSTRY

Osman Seraceddin SESLIOKUYUCU
Siileyman Demirel Universitesi
ORC-ID: 0000-0001-6539-0992

Resat ARICA
Batman Universitesi
ORC-ID: 0000-0003-1238-7313

ABSTRACT

The rapid development in information and communication
technologies has brought about a change in the communication and
interaction processes of enterprises with internal and external customers
in the production and service market. Businesses have started to use
technological tools and systems effectively in order to communicate more
effectively and efficiently with internal and external customers and thus
to gain competitive power in the market. Gamification, which expresses
the use of game elements and mechanisms in non-game contexts, is one
of the technologies used by businesses to ensure the effectiveness of
interaction with internal and external customers. Gamification processes
play an active role in shaping, managing, and maintaining internal and
external customer habits. At the same time, gamification offers service
providers the opportunity to increase internal and external customer
satisfaction, loyalty, and experience. When the existing literature is
examined, it is seen that the researches on gamification systems in the
travel industry are limited. Based on this starting point, the study aims
to examine the studies on the gamification system in the travel industry,
and to evaluate its applications and processes. In this way, in the travel
industry, where service provider-customer interaction is intense, it will
be possible to manage the behaviors of internal customers and to make
sense of external customer behaviors. At the same time, it will be possible
to understand the gamification system, processes and applications in
terms of improving service outputs. In the axis of the research results,
it is aimed to reveal the dimensions of the concept of gamification that
should be examined in the travel industry from a theoretical perspective,
and in addition to this, it is aimed to present a framework for businesses
to construct and manage gamification applications.

Keywords: Gamification, travel, service systems
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TEKNOLOJiK GELISMELERIN MUHASEBE MESLEGI UZERINDEKI
ETKILERI

Ahmet Cemkut BADEM
Kocaeli Universitesi
ORC-ID: 0000-0001-5691-5742

Yiisran iSMAILOGLU
Kocaeli Universitesi
ORC-ID: 0000-0002-5333-830X

OZET

Muhasebe meslegi, baslangicindan itibaren bircok sosyal, ekonomik ve
teknolojik faktore bagl olarak en uyarlanabilir, degisebilir ve gelismis
kariyerlerden biri olarak kabul edilmektedir. Teknoloji, muhasebe
meslegini etkileyen ve degistiren en Onemli nedenlerden biridir.
Ayrica her teknolojik gelisme is diinyasinda ve muhasebe mesleginde
bir degisime yol agabilir. Bu bildiri, ilgili akademik literatiiriin gézden
gecirilmesine bagh olarak tarihsel yaklasim cercevesinde teknolojik
faktorlere dayali muhasebe meslegi gelismeleri icin kisa ve kapsamli bir
cerceve saglayabilir. Bu kapsamda, sanayi devriminin baslangicindan
glinimiize muhasebe mesleginin teknolojik gelismeler cercevesinde
doniistimti bu bildiride incelenmistir. Daha sonra, igine bulunulan
doénemde ortaya ¢ikan teknolojiler araciligiyla dordiincii sanayi devrimi
vurgulanmistir. Son olarak, bu gelismeler 1s181nda muhasebe mesleginin
gelecegi icin bir vizyon sunulmaya ¢alisiimistir.

Anahtar Kelimeler: Muhasebe meslegi, teknoloji, endiistri devrimi
4.0.
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THE EFFECTS OF TECHNOLOGICAL DEVELOPMENTS ON THE
ACCOUNTING PROFESSION

Ahmet Cemkut BADEM
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Yiisran iSMAILOGLU
Kocaeli Universitesi
ORC-ID: 0000-0002-5333-830X

ABSTRACT

The accounting profession since its very beginning has been considered
one of the most adaptable, changeable, and developed careers based on
many social, economic, and technological factors. Technology is one of
the mostimportant reasons that has affected and changed the accounting
profession, moreover, every technological development could lead to a
change in the business world and accounting profession. this paper could
provide a brief comprehensive framework for the accounting profession
developments based on technological factors using the historical
approach depending on reviewing the related academic literature.
This paper will investigate the accounting profession and technological
developments since the beginning of the industrial revolution. After that,
it will highlight the fourth industrial revolution through the emerging
technologies in this time. Finally, the paper will give a vision for the
future of the accounting profession in light of these developments.

Keywords: Accounting profession, teknology, industrial revoluation
4.0.
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ISLETMELERDE DiJiTAL DONUSUMUN INSAN KAYNAKLARI
YONETIMINDE iSE ALIM SURECI UZERINE ETKIiSi: KAVRAMSAL BiR
DEGERLENDiRME

Erhan KILINC
Selcuk Universitesi
ORC-ID: 0000-0002-2065-2407

Seydanur KOCAK
Selcuk Universitesi
ORC-ID: 0000-0002-1105-8799

OZET

Dijital doniistim; insanlari, siirecleri ve teknolojileri bir araya
getirerek doniistiiren, isletmelerin ve toplumlarin ihtiyaglarina uygun
dijital teknolojileri lireten ve entegre eden bir siirectir. Bu entegrasyon
slireci sayesinde isletmeler is akislarini, siireclerini ve faaliyetlerini
yeniden diizenlemektedir. Isletmeler bilisim teknolojilerinin sunmus
oldugu imkanlar ile yapay zekd, mobil uygulamalar, bulut bilisim,
biiyiik veri, nesnelerin interneti ve arttirilmis gerceklikler gibi bir¢ok
teknolojik uygulamalar aracihigiyla faaliyetlerini daha verimli ve
kullanish hale getirmektedirler. Yapilan calismalar kiiresel salgin olarak
yasadigimiz Covid-19 pandemisi ile dijital doniisiim siirecinin daha da
hizlandigini ortaya koymaktadir. isletmeler, varliklarini siirdiirmek ve
rekabet avantaj1 saglamak icin dijital doniisiimle gelen bu gelismelere
uyum saglamak durumundadirlar. Bu gelismelerin goriildiigii isletme
fonksiyonlarindan biri de insan kaynaklar1 yonetimi ve onun énemli
islevlerinden biri olan ise alim siirecidir. isletmelerin ise alim siirecini
etkin ve verimli yonetememeleri, beraberinde hem isletme hem de
isgoren acisindan bircok olumsuzlugu beraberinde getirmektedir.
Isletmeler, uzun vadeli insan kaynaklar1 envanteri hedef ve amaclarina
ulasabilmek icin dijital déntisiimle birlikte yeni teknolojileri kullanmaya
ve buna uygun yaklasimlar gerceklestirmeye baslamislardir. Bu
calismada isletmelerde dijital doniisiim siirecinin insan kaynaklari
yonetiminde ise alim stireci lizerine etkileri kavramsal olarak ortaya
konulmaya ¢alisilmistir. Bu kapsamda yapilan ¢alismalar ve uygulamalar
ornekleriyle birlikte degerlendirilmistir. Dijital dontisiimiin isletmelerin
yeni c¢alisanlari ise alma siireclerinde onlara bir¢ok avantaj sagladigi,
isletmelerin bu siireci bilingli yaklasimla degerlendirmeleri gerektigi
gorilmistir.

Anahtar Kelimeler: Dijital doniisiim, isletmeler, insan kaynaklari
yonetimi, ise alim siireci

297



/‘ 2 International Conference On Digital
7\ Business Management & Economics
\!'E ICDBME-2022 298

September 9-11, 2022

THE EFFECTS OF DIGITAL TRANSFORMATION IN BUSINESSES
ON THE RECRUITMENT PROCESS IN HUMAN RESOURCES
MANAGEMENT: A CONCEPTUAL EVALUATION

Erhan KILINC
Selcuk Universitesi
ORC-ID: 0000-0002-2065-2407

Seydanur KOCAK
Selcuk Universitesi
ORC-ID: 0000-0002-1105-8799

ABSTRACT

Digital transformation is a process that transforms people, processes
and technologies by bringing together and integrating digital
technologies suitable for the needs of businesses and societies. Thanks
to this integration process, businesses are reorganizing their workflows,
processes and activities. With the opportunities offered by information
technologies, businesses make their activities more efficient and useful
through many technological applications such as artificial intelligence,
mobile applications, cloud computing, big data, internet of things and
augmented realities. Studies show that the digital transformation process
has accelerated with the Covid-19 pandemic, which we experience as a
global epidemic. Businesses have to adapt to these developments that
come with digital transformation in order to maintain their existence
and provide competitive advantage. One of the business functions
where these developments are seen is human resources management
and the recruitment process, which is one of its important functions. The
inability of businesses to manage the recruitment process effectively
and efficiently brings with it many negativities in terms of both the
business and the employee. In order to achieve their long-term human
resources inventory goals and objectives, businesses have begun to use
new technologies and implement appropriate approaches with digital
transformation. In this study, the effects of the digital transformation
process in businesses on the recruitment process in human resources
management have been tried to be put forward conceptually. In
this context, studies and applications were evaluated together with
examples. It has been seen that digital transformation provides many
advantages for businesses in the recruitment process of new employees,
and businesses should evaluate this process with a conscious approach.

Keywords: Digital transformation, businesses, human resource
management, recruitment process
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BLOKZIiNCiR SURDURULEBILIR KALKINMA HEDEFLERINE
ULASMADA KIiLIiT BiR TEKNOLOJi OLABILIR Mi? LITERATUR
TARAMASI iLE BiR DEGERLENDIiRME

Bilgen AKMERMER
Karadeniz Teknik Universitesi
ORC-ID: 0000-0003-4201-5254

OZET

Bilindigi tizere, Birlesmis Milletler (BM), tiim diinyada sosyal,
kiltiirel ve ekolojik meselelerin ¢éziimiine iliskin olarak; 17 konuda
Siirdirtlebilir Kalkinma Hedefleri (SKH) tanimlamistir. 2030 yilindan
once gerceklestirilmesi beklenen bu hedefler arasinda; yoksullugu ve
achigr sona erdirmek, gida giivenligini saglamak, siirdiiriilebilir tarimi
tesvik etmek, kapsayici ve siirdiirtilebilir ekonomik biiyimeyi saglamak,
tam ve Uretken istthdami ve herkes i¢in insana yakisir isi tesvik etmek
gibi insanhigin gelecegi lizerine dogrudan etkisi olan bir¢ok konuya
vurgu yapilmaktadir. Bu anlamda SKH’lar birgok kiiresel oyuncu,
ozellikle de tematik bir alanda girisimler yapmak isteyen oyuncular i¢in
organizasyonel cercevede giderek daha ¢ok 6dnem kazanmaya devam
etmektedir. Bu dnem karsisinda BM yenilenen kiiresel sdylemlerinde
ozellikle dijital teknolojilere Kkilit bir rol atfedilmektedir. Son yillarda
ozellikle blokzincir teknolojisinin ekonomik, c¢evresel ve sosyal
stirdiiriilebilirligin saglanmasindaki 6nemini ortaya koyan arastirmalar
cogalmaktadir. Bu arastirmalar, blokzincir teknolojisinin, tedarik
zincirlerinin stirdiriilebilirligi ve iiriinlerin izlenebilirligi de dahil olmak
lizere finans sektoriinden ¢ok daha genis bir uygulama yelpazesini
kapsadigini gostermektedir. Bu anlamda, bu arastirma da SKH’larin
gerceklestirilmesine katkida bulunan isbirlik¢i girisimleri tesvik
etmek icin blokzincir teknolojisinin potansiyelini degerlendirmeyi
onermektedir. Bu makale, literatiirde blokzincir teknolojisi lizerine
yapilan arastirmalarin SKH’lar perspektifinden sistematik ve
derinlemesine incelemesine dayanmaktadir. Arastirma sonuglari,
blokzincir teknolojisinin SKH’larin basarisini desteklemek icin 6nemli
bir potansiyele sahip oldugunu ve yakin gelecekte kiiresel oyuncular
arasinda popiilaritesinin artacagini gostermektedir.

Anahtar Kelimeler: Blokzincir teknolojisi, siirdiiriilebilir kalkinma
hedefleri, kiiresel stirdiirilebilirlik
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COULD THE BLOCKCHAIN BE A KEY TECHNOLOGY IN ACHIEVING
SUSTAINABLE DEVELOPMENT GOALS? AN EVALUATION THROUGH
A LITERATURE REVIEW

Bilgen AKMERMER
Karadeniz Teknik Universitesi
ORC-ID: 0000-0003-4201-5254

ABSTRACT

As it is known, the United Nations (UN) has defined Sustainable
Development Goals (SDGs) in 17 subjects, concerning the solution of
social, cultural, and ecological issues all over the world. These goals,
which are expected to be achieved before 2030, include ending poverty
and hunger, ensuring food security, promoting sustainable agriculture,
achieving inclusive, sustainable economic growth, promoting
productive employment, and decent work for all, which have a direct
impact on the future of humanity. In this sense, the SDGs continue
to gain significant importance at the organizational framework for
many global players, especially those who want to make initiatives in
a thematic field. In the face of this importance, a key role is attributed
to digital technologies in the UN’s renewed global discourse. In recent
years, the research showing the importance of blockchain technology in
ensuring economic, environmental, and social sustainability has been
increasing. These studies indicate that blockchain technology embraces
a much wider range of applications than the finance sector, including
the sustainability of supply chains and traceability of products. In this
sense, this research propounds to evaluate the potential of blockchain
technology to encourage collaborative initiatives which contribute to
the achievement of SDGs. This paper is based on a broad systematic
review of the research on blockchain technology in the literature from
the perspective of the SDGs. The research results show that blockchain
technology has significant potential to support the achievement of SDGs
and will increase in popularity among global players in the near future..

Keywords: Blockchain technology, sustainable development goals,
global sustainability
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METAVERSE'TE DiJiTAL VARLIKLARIN RAPORLANMASI

V. Evrim ALTUK OZTURK
Trakya Universitesi
ORC-ID: 0000-0003-2139-8081

OZET

Internetin hayatimiza girmesiyle birlikte iletisim farkli bir boyuta
tasinmis, daha kolay ve hizli hale gelmistir. Bu durum ticareti de
etkilemistir. Ticaret, geldigimiz noktada artik sanal ortamlarda da
yapilabilmektedir. Son zamanlarda ise sanal diinyalar tartisiir hale
gelmistir. Bu sanal dinyalar, yasadigimiz gezegene benzemekle
birlikte farkli bigcimlerde kurgulanmis evrenler de olabilmektedir.
Metaverse, bu sanal diinyalar1 barindiran, ti¢ boyutlu sanal bir ortamda,
kullanicilarinin sanal karakterleri (avatarlari) ile iletisim kurabildigi
dijital bir diinyay1 temsil etmektedir. Metaverse, heniiz gelismekte
olan bir evren ve su anda sinirli bir kesimin ilgisini cekmektedir.
Ancak, diger sosyal medya uygulamalarinda oldugu gibi Metaverse’iin
de biiytk kitlelere ulasmasi beklenmektedir. Metaverse’te avatarlar
araciliglyla gercek diinyadaki varliklarin dijital versiyonlar1 satin
aliabilmektedir. Ilerleyen zamanlarda sirketlerin de bu sanal diinyada
yer alacaklari distintlirse, sirketler de ¢esitli varliklarin alim ve satimini
yapabileceklerdir. Bu noktada sirketlerin satin aldiklar1 bu dijital
varliklari nasil raporlayacaklar: 6nemli hale gelmektedir. Bu ¢alismanin
amaci, Metaverse’te var olan dijital varliklarin nasil degerlenecegini ve
raporlanacagini Uluslararasi Finansal Raporlama Standarlari’nda (UFRS)
yer alan ilkeler baglaminda agiklamaktir. Bu varliklar, somut varliklar
olmadiklarindan ve bir hakki temsil ettiklerinden maddi olmayan duran
varlik olarak smiflandirilabilirler. Bununla birlikte, Metaverse’teki
faaliyetler arttik¢a finansal raporlama standartlarindaki agiklamalar
yetersiz kalacaktir. Yeni hesap gruplarinin olusturularak bunlara iliskin
ilkelerin belirlenmesi uygun olacaktir.

Anahtar Kelimeler: Metaverse, dijital varliklar, UFRS
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REPORTING OF DIGITAL ASSETS IN THE METAVERSE

V. Evrim ALTUK OZTURK
Trakya Universitesi
ORC-ID: 0000-0003-2139-8081

ABSTRACT

With the introduction of the Internet, communication has been
changed in a way that it become easier and faster. This also affected the
trade. Now, trade has become possible in virtual environments. Recently,
virtual worlds are subject of debate. Although these worlds are similar to
the planet we live on, they can also be constructed in different shape. The
Metaverse represents a digital world that includes these virtual worlds,
where its users can communicate with their virtual characters (avatars)
in a three-dimensional virtual environment. The Metaverse is still an
emerging universe and currently attracts limited attention. However,
just like other social media applications, the Metaverse is expected to
reach large parties. In the Metaverse, digital versions of real-world assets
can be purchased through avatars. Considering that companies will take
place in this virtual world in the future, they will be able to trade various
assets. At this point, it becomes important how companies will report
these digital assets that they buy. The aim of this study is to explain how
digital assets will be measured and reported on the basis of the principles
in International Financial Reporting Standards (IFRS). Since these assets
are not tangible assets and represent a right, they can be classified as
intangible assets. However, there will be a lack of guidance in IFRS, as
activities in the Metaverse increase. It will be appropriate to introduce
new accounts and determine the principles regarding them.

Keywords: Metaverse, digital assets, [FRS
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STRATE]JIK CEVIKLiK iLE DEGER YARATAN iNOVASYON: MUSTERI
VE SON KULLANICI GOZUNDEN BiR iNCELEME

Cemalettin Ocal FIDANBOY
OSTIM Teknik Universitesi
ORC-ID: 0000-0001-8963-0778

OZET

Dijital ¢cagin cagdas isletmeleri, sahip olduklar:1 bilisim teknolojileri
imkanlarin1  kullanarak son kullanicilara sunduklari hizmetlerle
miisteri potansiyellerini giinden giinde arttirmaktadir. Bu isletmeler
son kullanicilar icin gergeklestirdikleri deger yaratan inovasyonlar
ile onemli bir misteri Kitlesi yaratmakta ve stratejik c¢eviklik
olarak adlandirilan yeni yonetim stratejisiyle, rakipleri karsisinda
stirdiiriilebilir bir rekabet ustiinliigii kazanmaktadir. Dijital ¢agin yeni
yonetim paradigmasi olan cevik yonetim yaklasimin etkili bir sekilde
kullanan isletmeler; geleneksel yonetim yaklasimlari yerine kendi
kendini organize edebilen esnek, hizli, cevik ve miisteri odakl kigiik
takimlarla biiyiik isler basarmakta ve gosterdikleri ¢evik davranislarla
rakiplerinin her zaman bir adim oniinde yer almaktadir. Stratejik
olarak cevik davranamayan ve bilisim teknolojilerine yeterli yatirimlar:
yapamayan isletmeler ise, siirekli olarak gii¢ kaybetmekte ve orgiitsel
ortamlardan yavas yavas Kkaybolmaktadir. Stratejik c¢eviklik; bir
isletmenin iirtin ve hizmetlerini kullananlar i¢in yeni degerler yaratacak
inovasyonlar yapmasi, bu inovasyonlar1 son kullanicilarina sunmasi ve
isletmenin hali hazirda miisterisi olmayan bu kullanicilar1 cezbederek,
gelecegin sadik miisterileri haline getirebilme c¢abasidir. Stratejik
olarak ¢evik bir isletme; heniiz miisterisi olmayan son kullanicilarina
deger yaratabilmek amaciyla, yaratici ve yenilik¢i bir disiinceyle son
kullanicilarin ihtiyaglarina odaklanmali, bu ihtiyaglarin bir pazara
doniisiip dontismeyecegini belirlemeli, rakip isletmeler i¢in pazara giris
engeli olusturabilmek amaciyla kolayca taklit ve ikame edilemeyen
inovasyonlar yapmali, dnerdigi yeni ¢éziimiin kullanicinin hayatina
nasil bir iyilesme saglayacagini 6n gorebilmeli, rakiplerini diisiinerek
savunmaya ge¢mek yerine inovasyona son kullanici ve miisterinin
goziinden bakabilmelidir. Bu bildiride, isletmelerin stratejik ceviklik
gostererek son kullanici ve misteri i¢in deger yaratan inovasyonlara
hangi cabalarla ulasabilecegi kuramsal bir c¢ercevede tartisilmakta
ve tartismalar sonucunda ortaya konulan 6nermeler son kullanici ve
miisteri gdziinden incelenmektedir. Yapilan arastirmanin, isletmelerin
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cagdas yonetim stratejilerine fayda saglayabilecegi ve cevik yonetim
paradigmasinin gelismesine katki verebilecegi diistintilmektedir.

Anahtar Kelimeler: Stratejik ceviklik, inovasyon, miisteri, son
kullanici.
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INNOVATION THAT CREATES VALUE WITH STRATEGIC AGILITY: A
REVIEW FROM CUSTOMER AND END USER EYES

Cemalettin Ocal FIDANBOY
OSTIM Teknik Universitesi
ORC-ID: 0000-0001-8963-0778

ABSTRACT

Contemporary companies of the digital age are increasing their
customer potential day by day with the services they offer to end
users by using their information technologies. These companies create
a significant customer base with their innovations that create value
for their end users, and with this new management strategy called
strategic agility, they gain a sustainable competitive advantage over
their competitors. Businesses that effectively use the agile management
approach, which is the new management paradigm of the digital
age, achieve great things with self-organizing, flexible, fast, agile and
customer-oriented small teams instead of traditional management
approaches, and are always one step ahead of their competitors with their
agile behaviors. Companies that cannot act strategically agile and make
sufficient investments in information technologies are constantly losing
power and gradually disappearing from organizational environments.
Strategic agility is the effort of an enterprise to make innovations that
will create new values for those who use its products and services, to
offer these innovations to its end users, and to attract these users who
are not currently customers of the enterprise and turn them into loyal
customers of the future. A strategically agile company should focus on
the needs of end users with a creative and innovative thinking in order
to create value for its end users who are not yet customers, determine
whether these needs will turn into a market, make innovations that
cannot be easily imitated or substituted in order to create a barrier to
entry for competitors, It should be able to foresee how the new solution
will improve the user’s life, and look from the eyes of the end user and
the customer instead of thinking about his competitors and going on the
defensive. In this paper, it is discussed in a theoretical framework how
businesses can achieve innovations that create value for the end user and
customer by showing strategic agility, and the propositions that are put
forward because of the discussions are examined from the perspective of
the end user and the customer. It is thought that the research can benefit
the modern management strategies of the enterprises and contribute to
the development of the agile management paradigm.

Keywords: Strategic agility, innovation, customer, end user
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THE EXPANSION OF RIGHTS VIOLATIONS IN DIGITAL BUSINESS : A
TRUTH TO BE FACED

Pr BADI BOUKEMIDJA Nadjiba
University Of Algiers1
ORC-ID: 0000-0001-9361-3938

ABSTRACT

Concerning digital business, the search for customers must not be
placed under the sign of disloyalty and if the courts are led to recall the
freedom for each competitor to attract customers from his rivals, it is
always subject to “respecting the customs fair trade”.

In this context,with analytic mothod, the concept of customer
acquisition implies, first of all, the observation that the product is aimed
at the same customer base, it is not important that the customer is
initially loyal to a competitor, only the qualitative identification of the
product being of such a nature as to verify whether there is a “starter”
of resemblance to the competitor’s product allowing, after the faulty
process has been identified.

With regard to “disparagement”, which is an attack directed against
a competitor or a given category of competitors, its consequences go
further since the information given on the competitor or its products
being inaccurate, the consumer risks being harmed too.

Counterfeiting produces negative effects for all economic players:
it leads to loss of market share, manifests attitudes of unfair and/or
parasitic competition, particularly with regard to distribution networks,
since it saves all investment, creation, advertising, marketing and
business development expenses, in addition to expenses relating to legal
protection. It only rarely concerns the largest companies, but has its
effects on sectors affecting the creative It therefore has real consequences
in terms of growth and employment.

In conclusion, the infringement of digital business may concern the
right, for example, counterfeiting, and may concern the illicit means, for
example, disparagement.

Keywords: Rights, violation, digital business, infringement.
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BUYUK VERI BiR FIRSAT MIDIR YOKSA TEHDIT Mi: MUHASEBE VE
DENETIM PERSPEKTIFINDEN BiR DEGERLENDIRME

Adem OGUT
Necmettin Erbakan Universitesi

Abdullah BAGCI

Necmettin Erbakan Universitesi

OZET

Gilintimiizde isletmeler ic¢in finansal ve finansal olmayan verilerin
kaydedilmesi, analiz edilmesi ve raporlanmasi daha hizli ve daha
karmasik hale gelmistir. Nesneler arasindaki etkilesim nedeniyle,
geleneksel muhasebe ve denetim yontemleri de hizli bir degisim
slirecine girmistir. Kaydedilen verilerle isletmede biiyiik veri tabanlari
olusturmak, yararli ve anlamli bilgiler elde etmek ve bilgi kullanicilarina
bunlar1 zamaninda sunmak stratejik 6nem tasimaktadir. Biytik veri
tekniklerini kullanmanin avantajlar1 arasinda maliyet disiirme ve
rekabet avantaji sayilabilir. Maliyet diistirme agisindan, biiyiik veri,
is alanlarinin biiytk verileri geleneksel veritabanindan ¢ok daha
ucuza tutmasina yardimci olur. Rekabet avantaji agisindan biiyiik
veriyi yeni is firsatlar1 icin kullanmak olasidir. Biiyiik veri analizinin
sonuglart yeni Uriinler, hizmetler bulmaya yardimci olabilir ve hatta
is modelleri gelistirilebilir. Almeida’'nin biiyiikk verinin yararlar1 ve
zorluklar1 hakkindaki arastirmasina gore, yoneticiler biiyiik verinin en
onemli bes avantajini su sekilde tanimliyor; tiiketici davranisina iliskin
ongorileri artirmak, satis sayilarini artirmak, kayitlari artirmak, yatirim
getirisini artirmak, miisteri memnuniyetini artirmak ve satisa yol agmak
(Yurtsevenler, 2019). Ote yandan, biiyiik veri, yasama her yéniiyle
sagladigl faydanin yami sira kimi endiselere de yol agmaktadir: Bir
yandan yasam tarzinin iyi yonde degismesine yol acarken diger yandan
neredeyse her alandaki verilerin toplanip islenmesini miimkiin hale
getirmekte, bu da gizliligin korunmasi gibi noktalarda kisileri tedirgin
etmektedir. Bu nedenle biiyiik veri; veri gizliligi, veri giivenligi ve veri
ayrimciligl noktalarinda veri toplayicilarina agir yasal sorumluluklar
yuklemektedir. Sorumluluklarin yerine getirilmemesi ve biiyiik verilerin
sizmasinin veri toplayicilara maddi manevi ciddi kayiplar yasatacag:
unutulmamalidir. Sonug olarak, bu calismada biiyiik verinin muhasebe
ve denetim agisindan sundugu firsatlar ve tehditler incelenecektir.

Anahtar Kelimeler: Biiylik veri, dijitallesme, muhasebe, denetim
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IS BIG DATA AN OPPORTUNITY OR A THREAT: AN ANALYSIS FROM
ACCOUNTING AND AUDIT PERSPECTIVE

Adem OGUT
Necmettin Erbakan Universitesi

Abdullah BAGCI

Necmettin Erbakan Universitesi

ABSTRACT

Recently, recording, analyzing and reporting financial and non-
financial data for businesses has become faster and more complex. Due
to the interaction between objects, traditional accounting and auditing
methods have also entered a rapid change process. It is of strategic
importance to create large databases in the enterprise with the recorded
data, to obtain useful and meaningful information and to present them
to information users in a timely manner. Advantages of using big data
techniques include cost reduction and competitive advantage. In terms
of cost reduction, big data helps businesses keep big data much cheaper
than traditional database. In terms of competitive advantage, itis possible
to use big data for new business opportunities. The results of big data
analytics can help find new products, services, and even business models
can be developed. According to Almeida’s research on the benefits and
challenges of big data, executives define the top five advantages of big
data as follows; to increase insights on consumer behavior, increase
sales, increase registrations, increase return on investment, increase
customer satisfaction and lead to sales (Yurtsevenler, 2019). On the
other hand, in addition to the benefits it provides to life in every aspect,
big data also raises some concerns: On the one hand, it leads to a change
in the lifestyle for the better, on the other hand, it makes it possible
to collect and process data in almost every field, which makes people
nervous about the protection of privacy. Therefore, big data; imposes
heavy legal responsibilities on data collectors in terms of data privacy,
data security and data discrimination. It should not be forgotten that
failure to fulfill responsibilities and leakage of big data will cause serious
financial and moral losses to data collectors. As a result, in this study, the
opportunities and threats presented by big data in terms of accounting
and auditing will be examined.

Keywords: Big data, digitalization, accounting, audit
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EXAMINATION OF THE RELATIONSHIP BETWEEN DIGITAL
TRANSFORMATION, ORGANIZATIONAL LEARNING, AND STRATEGY

Gokhan TANRIVERDI
Erzincan Binali Yildirim Universitesi
ORC-ID: 0000-0001-9863-3620

ABSTRACT

The digital transformation that emerged as a result of the fourth
industrial revolution has made it necessary for businesses to review
their strategies and product and service production processes to survive
and gain a competitive advantage. In this sense, the concept of digital
transformation has also attracted attention in the business management
literature due to its vital importance for businesses. However, although
businesses have to adapt to a critical period for themselves, there is a
curiosity about what strategies businesses should follow with the new
digital era and how they can create these strategies. From this point of
view, through reviewing the related literature, the study aims to examine
the process of forming a digital transformation strategy by starting
from the concepts of digital transformation and organizational learning
and to reveal the frequently used digital transformation strategies by
businesses. The study is expected to contribute to businesses in terms of
understanding the process of forming digital transformation strategies.

Keywords: Digital transformation, organizational learning, strategy
formation
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YUKSELEN SiRKET Mi, TARIHE KARISAN SiRKET Mi? VUCA
DUNYASINDA LiDERLiGIN YAPI TASLARI

Adem OGUT
Necmettin Erbakan Universitesi
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Necmettin Erbakan Universitesi

Nahit YILMAZ
Necmettin Erbakan Universitesi

OZET

Is diinyasimin kiiresel boyutta dijitallesmesiyle ve hizh degisen
atmosferiyle birlikte hem birey olarak hem de o6rgiit olarak ayakta
kalabilmek oldukga giiclesmistir. Liderler VUCA olarak adlandirilan bu
degisken diinyanin gergekleriyle yiizleserek, ortaya cikan degisimleri
hizlica kabul edebilmeli, olaylara bakis acilarini yenilemeli ve
kendilerinde var olan yetkinliklerini gelistirerek, bu yeni diinyaya
uygun stratejilerle yol almalidir. Deneyimledigimiz ve ge¢misle
kiyaslanamayacak hizda degisen, birbirleriyle karsilikli iliski i¢inde
pek c¢ok etmenin olusturdugu karmasik, oynak, muglak ve belirsiz
is diinyas1 ortami, VUCA olarak betimlenmektedir. VUCA, volatility,
uncertainty, complexity ve ambiguity kelimelerinin bas harflerinden
olusan bir kisayol tanimlamadir. Pandemi, ekonomik dalgalanmalar ve
dijital doniistimler nedeniyle diinya artik eskisinden ¢ok farkli bir sosyo-
ekonomik yapiya evrilmekte ve bu parametrelerle cevrelenen VUCA
diinyasinda liderlik rolii kritik ve stratejik bir degere yiikselmektedir.
15 aleminde -sektor farketmeksizin- liderler, bu dalgalanma, belirsizlik
ve karmasiklik ortaminda kesfedilmemis sularda gezinirken benzeri
goriilmemis firtinalarla karsi karsiya kalmaktadir. Bu ¢alismada, ulusal
ve kiiresel 6lcekte ve diizlemde VUCA ile nasil bir is dliinyasinin sirketleri
karsiladigr resmedilmekte, yeni liderlik becerileri ve yetkinlikleri
vurgulanmakta ve basar1 ve basarisizlik dykiilerinden hareketle neleri
yaparsak yiikselen sirketler, neleri yaparsak tarihe karisan sirketler
arasinda yer alacagimiz kategorik olarak analiz edilmektedir.

AnahtarKelimeler: VUCA diinyasi, dijital liderlik, ytlikselen sirket,
cevik liderlik
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RISING COMPANY OR DISAPPEARING COMPANY? BUILDING
BLOCKS OF LEADERSHIP IN THE VUCA WORLD

Adem OGUT
Necmettin Erbakan Universitesi

Hala ABUDBAA
Necmettin Erbakan Universitesi

Nahit YILMAZ

Necmettin Erbakan Universitesi

ABSTRACT

With the global digitalization of the business world and the rapidly
changing atmosphere, it has become very difficult to survive both as
an individual and as an organization. Leaders must face the realities
of this changing world, called VUCA, and be able to quickly accept the
emerging changes, renew their perspectives on events, and develop
their own competencies and move forward with strategies suitable
for this new world. The complex, volatile, ambiguous and uncertain
business environment that we have experienced and that is changing at
an incomparable pace with the past and created by many interrelated
factors is described as VUCA. VUCA is an acronym for volatility,
uncertainty, complexity and ambiguity. Due to the pandemic, economic
fluctuations and digital transformations, the world is evolving into a
very different socio-economic structure than before, and the leadership
role in the VUCA world surrounded by these parameters rises to a
critical and strategic value. Business leaders, regardless of industry,
face unprecedented storms as they navigate uncharted waters in this
environment of volatility, uncertainty and complexity. In this study, how
a business world welcomes companies with VUCA on a national and
global scale, new leadership skills and competencies are emphasized,
and based on success and failure stories, it is categorically analyzed that
what we do will be among the companies that are rising and what we do
will be among the companies that become history. The abstract should
be between 150 to 300 words in Turkish and English. The abstract
should include the major aspect of the study, the overall purpose of the
study, methodology, data sources, basic findings, discussions and the
conclusion of the study.

Keywords: VUCA world, digital leadership, emerging company, agile
leadership
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METAVERSE UYGULAMALARI VE DIS TICARET
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OZET

Giiniimiizde bilgi iletisim teknolojilerinde (BIT) yasanan gelismeler
dijitallesmenin 6niinii agmaktadir. Dijitallesmenin etkisiyle én plana
¢ikan son kavram ise Metaverse’dir. Metaverse, bircok alanin giiniimiiz
kosularina bakis acisini etkilemis ve yeni bir cehre kazandirmistir. ilk
ornekleri egitim odaginda goriilen Metaverse, sanal diinyada artirilmis
gerceklik unsurlari sunmakta, kurum ve kisisel bazda avatar kullanimina
imkan taniyarak normal diizen yasam kosullari ile es zamanlh olarak
Metaversediinyasindaislevsellik sergilenmesinisaglamaktadir. Buimkan
sayesinde is kolu fark etmeksizin her tiirlii eylem daha kisa yollardan
gerceklestirilebilmekte, hareket alanlar1 genisletilebilmekte, baglantilar
kuvvetlendirilebilmekte ve etkilesim diizeyi artirilabilmektedir. Bu
cercevede Metaverse ortami sundugu yeni yasam alani ile birgok alanda
olasi gelismelerinde 6niinii agmaktadir. Oniinii actig1 sektorlerden biri
de dis ticarettir. Ulkeler arasindaki mesafelere ek olarak yapisi geregi
bircok kurumun ve tarafin yer aldig1 dis ticaret, karmasik siirecleri
icermektedir. Bu siirecglerin hizlandirilmasi ve kolaylastirilabilmesi i¢in
dijitallesme kapsaminda Endiistri 4.0 tabanl ¢é6ziimlerin hizli bir sekilde
dis ticaretin temel unsurlari olan 6demeler, giimriik islemleri, lojistik,
sigorta, risk hesaplamasi gibi bircok konuda uygulandigi goriilmektedir.
Literatiir incelendiginde dis ticaret kapsaminda yapay zeka, nesnelerin
interneti, blokzincir, NFT (non-fungible token), artirilmis gergeklik
basliklarinda calismalar bulunmakla birlikte, Metaverse ile dis ticaret
konusunu birlikte ele alan bir calisma tespit edilememistir. Bu noktadan
hareketle, calisma kapsaminda bir¢ok sektor icin yaratict yikim etkisi
olacak Metaverse konusu literatlir cergevesinde arastirilarak dis
ticarete olasi etkilerinin neler olabilecegi kavramsal bir bakis agisi ile
incelenecektir. Dis ticaretin gelecegine iliskin dijitallesme kapsaminda
yapilan calismalarin 1siginda sektor uygulamacilari, akademisyenler
ve kamu kesiminde Metaverse konusunun biitiinsel bir bakis acisi ile
tartisilmasi biiyiik 6nem arz etmektedir.

Anahtar Kelimeler: Metaverse, dis ticaret, dijitallesme, endiistri 4.0
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METAVERSE APPLICATIONS AND FOREIGN TRADE
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ABSTRACT

Today’s advances in information and communication technologies
(ICT) are paving the way for digitalization. Metaverse is the final concept
that emerges as a result of digitalization. The Metaverse has influenced
the perspective of many fields on current conditions and given it a new
face. The Metaverse, the first examples of which we see in the context
of education, presents augmented reality elements in the virtual world
that allows the use of avatars on an institutional and personal basis,
and allows functionality to be displayed in the Metaverse world while
normal living conditions are maintained. Because of this opportunity,
all types of actions, regardless of business line, can be completed in less
time, mobility regions can be enlarged, connections can be strengthened,
and the level of interaction can be increased. In this perspective, the
Metaverse environment, with its novel living space, sets the way for
potential breakthroughs in a variety of fields. Foreign trade is one of
the industries it paved the way for. Foreign trade, which involves many
institutions and parties due to its structure, entails complex processes in
addition to the distances between countries. In order to accelerate and
facilitate these processes, Industry 4.0-based solutions within the scope
of digitalization are rapidly deployed in various basic elements of foreign
trade such as payments, customs procedures, logistics, insurance, risk
calculation etc. Although there are researches on artificial intelligence,
internet of things (IoT), blockchain, NFT (non-fungible token), and
augmented reality etc. within the context of foreign trade, but no study
associated with Metaverse and foreign trade was found in the literature
review. In this regard, within the scope of this study, Metaverse, which
will have a creative destruction effect for many sectors, will be scanned
within the framework of the literature and its potential effects on foreign
trade will be examined from a conceptual perspective. In the light of the
studies on the future of foreign trade and digitalization, it is of great
importance to discuss the Metaverse issue with a holistic perspective
among the private sector practitioners, academics and the public sector.

Keywords: Metaverse, foreign trade, digitalization, industry 4.0
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DiJiTAL YONETIM VE STRATEJi; GENC DOSTU BiRiMi ORNEGI

0Ozgiil ORSAL
Eskisehir Osmangazi Universitesi
ORC-ID: 0000-0002-1315-7483

OZET

Kiiresel Covid-19 krizi sonucunda yonetim ve strateji yapilarinda
degisim ve yenilik siirecini hizlandirmis, dijital doniisimi tiim kamu
ve 6zel kurum ve kuruluslar icin zorunlu hale getirmistir. Universite
ogrencileri Tiirkiye’deki genclik grubunun %55,4’linti Eskisehir’deki
tiniversite gencleri ise %20,1’ini olusturmaktadir. Bu ¢alisma Eskisehir
Osmangazi Universitesi Genclik Dostu Merkezi ESOGU-GEDAB'n dijital
yonetimi ve stratejisi, internet sitesinde yer alan bilgilerin genglerin
ozel ihtiyaclarina ne kadar cevap verdigini belirlemek amaciyla
gerceklestirilmistir. ESOGU GEDAB Siirdiiriilebilir Kalkinma Hedefleri
dogrultusunda temel saglik bilgileri Mart 2019 tarihinden itibaren
www.gedab.ogu.edu.tr adresinde paylasimaktadir. Tekrar tekrar
girmek miimkiin olsa da, ziyaretci sayisi1 dogru bilgiye ulasmak agisindan
onemlidir. Ocak 2019 - Temmuz 2022 tarihleri arasinda sitemizi ziyaret
eden toplam ziyaretci sayis1 1.603.388’dir. Glinde ortalama 1250, ayda
37.500 kez ziyaret edildigi belirlendi. GEDAB’dan 18 yilda toplam
37.687 ogrenci hizmet ve danismanlik alirken, web sitemiz ile 3 y1l 6
ay gibi kisa bir siirede 14 yilda verdigimiz hizmetle 43 kat daha fazla
gence ulasildigi belirlendi. Bu veriler genglerin internet tizerinden dogru
bilgiye ulasmalar1 gerektiginin dnemli bir gostergesidir. Genis kitlelere
ulasmada etkili olan dijitallesme, gencler arasinda “Bilingli Gengclik,
Saglikli Gelecek” yaratmada etkili oluyor. Genglik Dostu Merkezlerin
saglik iletisimine, dijital uygulamalara ve nesil teorisine odaklanarak,
genclerin saghgmin iyilestirilmesi, farkindalik yaratilmasi, saghk
hizmetlerinin sunumunun iyilestirilmesi, strateji ve yonetim stirecinde
stirdiiriilebilirlik konularinda yoneticilere kaynak saglamaktadir.

Anahtar Kelimeler: Stratejik yonetim, dijitallesme, web sitesi,
ulasilabilirlik
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DIGITAL MANAGEMENT AND STRATEGY; EXAMPLE OF YOUTH-
FRIENDLY CENTER
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ABSTRACT

As result of the global Covid-19 crisis, has accelerated the process
of change and innovation in management and strategy structures and
has made digital transformation compulsory for all public and private
institutions and organizations. University students constitute 55.4% of
the youth group in Turkey, and university students in Eskisehir 20.1%.
This study was carried out to determine the digital management and
strategy of Eskisehir Osmangazi University Youth-Friendly Center
ESOGU-GEDAB, and how much the information on the website responds
to the special needs of young people.

In line with the ESOGU GEDAB Sustainable Development Goals, basic
health information has been shared at www.gedab.ogu.edu.tr since
March 2019. Although it is possible to enter repeatedly, the number of
visitors is important in order to reach the right information.

The total number of visitors visiting our site between January 2019
and July 2022 is 1,603,388. It was determined that an average of 1250
visits were made per day and 37,500 times per month. While a total of
37,687 students received service and consultancy from GEDAB in 18
years, it was determined that 43 times more young people were reached
with the service we provided in 14 years, in a short period of 3 years and
6 months with our website.

These data are an important indicator of the need for young people
to access accurate information on the internet. Digitalization, which is
effective in reaching large masses, is effective in creating “Conscious
Youth, Healthy Future” among young people. Focusing on the health
communication, digital applications, and generation theory of Youth
Friendly Centers, it provides resources to managers on improving the
health of young people, raising awareness, improving the delivery of
health services, and sustainability in the strategy and management
process.

Keywords: Strategic management, digitization, website, accessibility
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KURUMSAL VERIMLILIK SKORKARTI BSC'NiN STRATEJiK
YONETIMDE VERIMLILiK MALIYETLERI UZERINE ETKIiSi

0Ozgiil ORSAL
Eskisehir Osmangazi Universitesi
ORC-ID: 0000-0002-1315-7483

Nurullah UCKUN
Eskisehir Osmangazi Universitesi
ORC-ID: 0000-0001-5073-5644

OZET

Bu calisma, bir {niversite hastanesinin kurumsal verimlilik
karnesinin-BSC'nin stratejik yonetiminde verimlilik maliyete etkisini
degerlendirmeyi amaglamaktadir. Gelistirdigimiz 95 kriterli BSC’de 10
mali kriterin puanlamasinda ilgili yillara ait Nihai Mali Tablolarda yer
alan 83 veri kullanilmistir. Hasta ve ¢alisan memnuniyetini puanlamak
icin hasta memnuniyet anketi (n=2700) ve ¢alisan memnuniyet anketi
(n=2100) kullanildi. Calismamizda verimlilik oranlari, saglik hizmetleri
yonetimi, mali hizmetler yonetimi, idari hizmetler yonetimi ve stratejik
yonetim hedeflerinin genel olarak degerlendirilmesi puanlarini artirdi.
Ug yillik verimlilik raporunun basari grubu B’deki bagar1 oran1 71,5'ten
78,6'ya yiikseldi. Hasta memnuniyeti (Polinik & Yatarak & Acil servis,
laboratuvar ve Radyoloji servisleri & Ameliyathane hizmetleri) ortalama
%388 iken, ¢alisan memnuniyet orani %80’dir.Gelistirdigimiz tiniversite
hastanesine 6zel BSC; verimlilik ve maliyet arasinda spesifik, hassas
ve kesin 0l¢iim saglar ve paydaslar tarafindan benimsenen 95 kriter
ile temel bilesenler ve ¢cok boyutlu 6l¢tim teknikleri dahil olmak tlizere
finansal karsilastirma firsati sunar. Nitekim iniversite hastanesi
yoneticileri ve karar vericiler i¢in stratejik bir degerlendirme ve kontrol
aracidir.Universite Hastanelerinin is siirecleri yénetimini biitiinciil bir
yaklasimla (maliyet/hasta memnuniyeti/¢alisan memnuniyeti) ti¢ y1llik
bir degerlendirmesini ve kurumun verimliligini kapsamli bir gériiniim
ve ayrintili is streci adimlarini gosteren ilk ¢alismadir. Calismamiz,
yoneticilere ve profesyonellere, muhasebe kayitlarini ve hasta/galisan
memnuniyetini kullanarak is yonetimi siirecini nasil sekillendirecekleri
konusunda degerli bilgiler saglar.

Anahtar Kelimeler: Stratejik yonetim, verimlilik, liniversite hastanesi,
kurumsal verimlilik karti-bsc, entelektiiel sermaye.
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IMPACT OF CORPORATE PRODUCTIVITY SCORECARD BSC ON
EFFICIENCY COSTS IN STRATEGIC MANAGEMENT

0Ozgiil ORSAL
Eskisehir Osmangazi Universitesi
ORC-ID: 0000-0002-1315-7483

Nurullah UCKUN
Eskisehir Osmangazi Universitesi
ORC-ID: 0000-0001-5073-5644

ABSTRACT

This study aims to evaluate the efficiency-cost impact of a university
hospital’s corporate efficiency scorecard-BSC in strategic management.
In the BSC with 95 criteria we developed, 83 data in the Final Financial
Statements oftherelevantyearswere used forscoring 10 financial criteria.
A patient satisfaction questionnaire (n=2700) and employee satisfaction
questionnaire (n=2100) were used to score patient and employee
satisfaction. In our study, overall evaluation of productivity rates, health
services management, financial services management, administrative
services management, and strategic management goals increased their
scores.The success rate in success group B of the three-year productivity
report increased from 71.5 to 78.6. While patient satisfaction (Polinic
& Inpatient & Emergency services, laboratory and Radiology services &
Operating room services) is 88% on average, the employee satisfaction
rate is 80%.Special BSC for the university hospital we have developed; It
provides specific, precise, and precise measurement between efficiency
and cost,and provides the opportunity for financial comparison, including
key components and multidimensional measurement techniques, with
95 criteria adopted by stakeholders. It is a strategic evaluation and
control tool for university hospital managers and decision-makers.This
is the first study showing a three-year evaluation of University Hospitals’
business process management with a holistic approach (cost/patient
satisfaction/employee satisfaction) and a comprehensive view of the
institution’s efficiency and detailed business process steps. Our study
provides managers and professionals with valuable information on how
to shape the business management process using accounting records
and patient/employee satisfaction.

Keywords: Strategic management, efficiency, university hospital,
institutional efficiency card-bsc, intellectual capital.
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ENDUSTRI 4.0’IN MALIiYET VE YONETiM MUHASEBESINE ETKiLERi

Yusuf AKPINAR
Adiyaman Universitesi
ORC-ID: 0000-0003-1613-265X

Zeynep HATUNOGLU
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OZET

Isletmeler, 18. yiizyillda yasanan birinci sanayi devriminde insan
glciiniin yerine mekanik aletlerin kullanildig1 iretim ortamindan
dordiincii sanayi devrimi olarak da adlandirilan Endiistri 4.0’a kadar
gecen silirede insansiz fabrikalarin kullanildig1 bir ekonomik ¢evrede
faaliyet gosterir duruma gelmislerdir. Bu ekonomik ortamda teknolojide
meydana gelen degisimlerle birlikte isletmeler kendilerini rekabet
edebilecek seviyeye tasimak icin siirekli iyilestirme-gelistirme c¢abasi
icerisindedirler. Bu ¢aba giiniimiizde kendisini dijital dontisiim seklinde
gostermektedir. Dijital doniisiim “Endistri 4.0” kavramiyla birlikte son
donemde ortaya ¢ikmis ve etkisini giderek artirmaya devam etmekle
birlikte isletmelerin ¢ok yakindan takip ettikleri baslica konular
arasindadir. Endustri 4.0’la birlikte yasanan dijitallesme ¢aginin baska
alanlarda oldugu gibi maliyet ve yonetim muhasebesi alaninda da
cesitli etkileri olmustur. Bu etkiler yonetim muhasebesinin roliinde
birtakim degisiklikler meydana getirmistir. Bu degisikler isletmeler icin
stratejik 6neme sahiptir. Bu ¢calismada Endiistri 4.0 ile birlikte maliyet
ve yodnetim muhasebesinde meydana gelen gelismelerin kavramsal
ve teorik arastirmasi yapilmistir. Maliyet ve Yonetim muhasebesini
etkileyen faktorler agiklanmaya ¢alisilmistir. Birinci Sanayi devriminden
glinlimiize maliyet ve yonetim muhasebesi uygulamalarinda ortaya
cikan iyilestirme ve gelistirmeler analiz edilmistir. Yeni ekonomik
cevrede isletmelerin yonetim kademesindekilerin alacaklari kararlara
151k tutacak bilgileri hazirlayan maliyet ve yonetim muhasebecilerinin
sahip olmasi gereken bilgi, beceri ve yetkinlikler tartisilmistir.

Anahtar Kelimeler: Endistri 4.0, dijitallesme, maliyet muhasebesi,
yonetim muhasebesi
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IMPACTS OF INDUSTRY 4.0 ON COST AND MANAGEMENT
ACCOUNTING

Yusuf AKPINAR
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ABSTRACT

Businesses have come to operate in an economic environment where
unmanned factories are used, from the production environment where
mechanical tools are used instead of manpower in the first industrial
revolution in the 18th century to Industry 4.0, which is also called the
fourth industrial revolution. With the changes in technology in this
economic environment, businesses are in continuous improvement-
development effort to bring themselves to a competitive level. Today,
this effort manifests itself in the form of digital transformation. Digital
transformation has emerged recently with the concept of “Industry
4.0” and has become one of the main topics that businesses follow
very closely, although it continues to increase its impact. The age of
digitalization with Industry 4.0 has had various effects in the field of
cost and management accounting, as in other areas. These effects have
brought about some changes in the role of managerial accounting.
These changes have strategic importance for businesses. In this study,
the conceptual and theoretical research of the developments in cost
and management accounting with Industry 4.0 has been made. Factors
affecting Cost and Management accounting have been tried to be
explained. Improvements and developments in cost and management
accounting applications from the First Industrial Revolution to the
present are analyzed. The knowledge, skills and competencies required
of cost and management accountants, who prepare information that will
shed light on the decisions to be taken by those at the management level
of the enterprises in the new economic environment, are discussed.

Keywords: Industry 4.0, digitalization, cost accounting, management
accounting
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ADANA VE KAYSERI HAVALIMANI PERFORMANSLARININ LOPCOW,
COCOSO VE WASPAS YONTEMLERIYLE KARSILASTIRILMASI

Nuh KELES
Adana Giimriik Midiirliigii
ORC-ID: 0000-0001-6768-728X

OZET

Diinya giin gectikce degismekte ve iilkelerin niifusu siirekli olarak
artmaktadir. Ulasim araglarindan digerlerine gore daha hizli olan
havayolu tasimaciligi kullanilarak insanlar ve ytikler bir yerden digerine
kisa silirelerde tasmmmaktadir. Havayolu tasimaciiginin yapildigi
terminallerden insanlarin ve yiklerin en hizli, etkin ve verimli bir
sekilde tasinmasi lojistik siireclerine deger katmaktadir. Bu ¢alismada
hitap ettigi cevresi, kapasitesi, sehrin demografik o6zellikleri gibi
faktorler sebebiyle bolgesel havalimani olarak degerlendirilebilecek
Adana ve Kayseri havalimanlarinin 2017-2021 yillar1 arasindaki
performanslarinin degerlendirilmesi amaglanmistir. Havalimanlarinin
performans degerlendirmesi icin i¢ hat ve dis hat ticari ucak sayisi,
yolcu sayisi ile yiik kapasitesi olmak ilizere 6 kriter kullanilmistir.
2017-2021 yillar1 arasi DHMI istatistik verileri alnmus, Kriterleri
degerlendirirken alternatiflerin verileri mevcut oldugu i¢in objektif
agirbk belirleme yontemi kullanilmasina karar verilmistir. Kriter
agirliklarimi belirlemek icin literatiire heniliz 2022 yilinda tanitilan
LOPCOW yontemi kullanilmistir. LOPCOW yontemi verilerin farklh
boyutlarda olmasi sorununu ortadan kaldiran, standart sapma ve
logaritmik 6l¢iimii probleme dahil eden, kriter agirliklarini makul bir
seviyede belirlemeyi éngoéren objektif bir yontem olarak tanitilmistir.
Alternatiflerin siralanmasinda uzlasma ¢ozlimiini saglamak igin
alternatiflerin fayda degerlerini ¢esitli islemlerle birlestiren CoCoSo
yontemi ve siralamayi bu yonteme kismen benzer bir sekilde yapan
WASPAS yontemi kullanilmistir. Adana havalimani Kayseri’ye gore
ic hat ucak sayisinda 2020 yilinda (pandemi déneminde) en yiiksek
performansi (3,36 kat) gostermis, dis hat ugak sayisinda ise 2017
yilinda (2,92 kat) gostermistir. Ayn1 zamanda dis hat yolcu sayisinda
2021 yilinda (1,05 kat) performansla en yakin degeri bulunmustur.
Adana ve Kayseri havalimanlarinda 2020 yilinda COVID-19’un etkisiyle
en diisitk performansin kaydedildigi, en yliksek performansin ise
pandemiden onceki yil olan 2019 yilinda gerceklestigi soylenebilir.
Adana havalimaninin 2017-2021 yillar arasindaki 5 y1l itibariyle ticari
ucak sayisi, yolcu sayisi ve yiik miktari itibariyle Kayseri havalimanindan
2,17 kat daha fazla performans gosterdigi tespit edilmistir.

Anahtar Kelimeler: LOPCOW, CoCoSo, WASPAS, Havaliman
Performansi

320



®

27 Infernational Conference On Digital
Business Management & Economics
ICDBME-2022

September 9-11, 2022

COMPARISON OF ADANA AND KAYSERI AIRPORT PERFORMANCES
VIA LOPCOW, COCOSO AND WASPAS METHODS
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ORC-ID: 0000-0001-6768-728X

ABSTRACT

The world is changing day by day and the population of countries is
constantly increasing. People and loads are transported from one place
to another in a short time by using air transport, which is faster than the
others. The fastest, most effective, and efficient way of transporting people
and cargo from the terminals where air transport is made adds value to
the logistics processes. This study aimed to evaluate the performance of
Adanaand Kayseriairportsbetween 2017-2021, which can be considered
as regional airports due to factors such as the environment, capacity, and
demographic characteristics of the city. For the performance evaluation
of the airports, 6 criteria were used: the number of domestic and
international commercial aircraft, international passengers, and cargo
capacity. DHMI statistical data between the years 2017-2021 was taken,
and it was decided to use the objective weight determination method
since the data of the alternatives were available while evaluating the
criteria. The LOPCOW method, introduced to the literature in 2022,
was used to determine the criterion weights. The LOPCOW method has
been introduced as an objective method that eliminates the problem of
different sizes of the data, includes standard deviation and logarithmic
measurement, and predicts to determine the criterion weights at a
reasonable level. So as to rank the alternatives, the CoCoSo method, which
combines the utility values of the alternatives with various transactions,
and the WASPAS method, which makes the ranking partially similar to
this method, were used to provide a compromise solution. Compared to
Kayseri, Adana airport showed the highest performance (3.36 times) in
the number of domestic flights in 2020 (during the pandemic period),
and in 2017 (2.92 times) in the number of international flights. At the
same time, the closest value to performance was found in the number
of international passengers in 2021 (1.05 times). It can be said that the
lowest performance was recorded in Adana and Kayseri airports in 2020
with the effect of COVID-19, and the highest performance was realized in
2019, the year before the pandemic. It has been determined that Adana
airport has performed 2.17 times more than Kayseri airport in terms of
the number of commercial aircraft, the number of passengers, and the
amount of cargo as of the 5 years between 2017-2021.

Keywords: LOPCOW, CoCoSo, WASPAS, Airport Performance
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TURKIYE'DEKi ULASTIRMA VE DEPOLAMA FAALIYETLERININ
ETKINLiGi UZERINE BiR ANALIiZ
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OZET

Ulastirma ve depolama sektoriindeki ekonomik kaynaklarin
degerlendirilmesi, diger tlkelerle mal akislarinin diizenlenmesi ve
yeni is sahalarinin gelistirilmesi istihdami ve ekonomik blylimeyi
desteklemektedir. Dolayisiyla tlkelerin giigli ulastirma altyapilarina
sahip olmasi ve bunlarin etkin isletilmesi rekabetci bir ticaret akimi
icin 6nemlidir. Daha giivenli, diisiik maliyette ve kisa stirede daha uzak
mesafelere verilebilecek bir ulastirma ve onun tamamlayicisi olan
depolama hizmetlerinin sunulmasi, sektdriin etkinligi i¢cin anahtar
konumundadir. Ulkeler i¢in farkh tasima modlarinin teknik ve ekonomik
acidan etkin ve uyumlu hale getirilmesi, bunun i¢in gerekli kaynaklarin
rasyonel kullanilmas1 ve ulasimin toplulastirilmasi agisindan da
kritiktir. Zira yiiksek maliyetli ulastirma hizmet sunumu, mal ve hizmet
fiyatlarin1 olumsuz etkilemektedir. Bu kapsamda ¢alismada, Tiirkiye
icin 4 basamakli NACE Rev. 2 ekonomik faaliyet siniflandirmasinda
yer alan 18 ulastirma alt sistemleri ve depolama sektorlerinin goreceli
etkinlikleri veri zarflama analizi ile belirlenmistir. Analizde 2020 yilina
ait 4 girdi (¢alisan sayisi, personel maliyeti, satinalma maliyeti, girisimci
sayisi) ve 3 c¢ikt1 (ciro, liretim degeri, katma deger) verisi kullanilmistir.
Olgege gore sabit getiri varsayimina dayah girdi yénelimli olarak yapilan
analiz sonucunda 8 sektor (demiryolu ile yiik tasimaciligl, deniz ve kiy1
sularinda ytk tasimaciligy, i¢ sularda yolcu tasimaciligl, depolama ve
ambarlama, kara tasimaciligini destekleyen hizmet faaliyetleri, suyolu
tasimaciligini destekleyen hizmet faaliyetleri, havayolu tasimaciligini
destekleyen hizmet faaliyetleri, tasimacilig1 destekleyici diger faaliyetler)
tam etkin olarak belirlenmistir. Tiirkiye’de ulastirma ve depolama
sektorleri dikkate alindiginda gorece etkin olan sektorlerin tagimacilik
icin depolama ve destekleyici faaliyetlerde yogunlastif1 gozlenmistir.
Bu baglamda ulastirma ve depolama sektorlerinde yer alan destekleyici
hizmetlerin maliyet etkinlik agisindan 6nemli bir avantaj sagladig
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belirtilebilir. Ayn1 sonuglara gore Tirkiye'de yolcu tasimaciliginin yiik
tasimaciligina gore gorece etkinsiz oldugu da gézlenmistir.

Anahtar Kelimeler: Ulastirma, Depolama, Etkinlik, Veri Zarflama
Analizi
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WAREHOUSING OPERATIONS IN TURKIYE
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ABSTRACT

Evaluationofeconomicresourcesinthetransportationandwarehousing
sector, regulation of flow of goods with other countries and development
of new business areas support employment and economic growth.
Therefore, it is important for countries to have strong transportation
infrastructures and to operate them efficiently for competitive trade.
Providing safer, low-cost and longer distance transportation and its
complementary warehousing services are key for the efficiency of the
sector. It is also critical for countries to make different transportation
modes technically and economically efficient and compatible, to use
the necessary resources rationally and to consolidate transportation.
Because high-cost transportation services provision negatively affects
the prices of goods and services. In this paper, the relative efficiencies
of 18 transport subsystems and warehosing sectors in the 4-digit
NACE Rev. 2 economic activity classifications were determined by data
envelopment analysis. In the analysis, 4 inputs (number of employees,
personnel cost, purchasing cost, number of entrepreneurs) and 3
outputs (turnover, production value, added value) data of 2020 were
used. As a result of the input-oriented analysis based on the assumption
of constant returns to scale, 8 sectors (freight transport by rail, freight
transportin sea and coastal waters, passenger transportin inland waters,
storage and warehousing, service operations supporting land transport,
service operations supporting water transport, service operations
supporting air transport, other operations supporting transportation)
are determined as fully efficient. Considering the transportation and
warehousing sectors in Turkey, it was determined that the relatively
efficient sectors concentrate on warehousing and supporting operations
for transportation. From this point, it can be stated that the supporting
services in the transportation and warehousing sectors provide a
significant advantage in terms of cost efficiency. According to the
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same results, it was determined that passenger transport is relatively
inefficient compared to freight transport in Turkiye.

Keywords: Transportation, Warehousing, Efficiency, Data
Envelopment Analysis
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OZET

2019 w1l sonu itibariyle birlikte yasamaya basladigimiz pandemi
stireci biitiin diinyada saglik alanim énceliklemistir. Insaoglunun kisa
siire icerisinde hastaliga kars1 as1 gelistirmesi, yaygin asilama ve kitlesel
bagisiklik sayesinde hastalik kontrol edilebilir seviyeye gelmistir. Bunun
yaninda pandeminin yarattigl kriz ortami kiiresel seviyede gelismis
tedarik zincirlerinin birgok {riin cinsi, cografi bolge ve uluslararasi
Isletme agisindan kirilmasina sebep olmustur. Hastaligin seyrinde
yasanan normallesme bile kiiresel tedarik zincirlerinde yasanan
sorunlarin tamamen ¢6zilmesine yetmemistir. Bu siirecin iizerine
Rusya-Ukrayna savasinin eklenmesi kiiresel iklim krizi ile zaten sikintili
olacag: bilinen gida teminini de 6zellikle Tiirkiye acisindan problemli
hale getirmistir. Tedarik zincirlerinin kirilganligl1 ve gida temininde
bu giin yasanan ve gelecekte yasanmasi muhtemel biitiin problemler
lojistik faaliyeti icerisinde depo ve stok yonetiminin 6neminin artmasini
kaginilmaz kilacaktir. Tiirkiye’nin gida ihtiyacinin yillar gectikee artacagi
diistintldigiinde giday1 en iyi sekilde koruyacak uzman depolara daha
¢ok sahip olmanin gerektigi aciktir. Bundan dolay1 ¢alisma; Tirkiye’'de
lisansli depoculuk faaliyetinin ge¢misten giinlimiize gelisimini
irdeleyerek lisansli depoculugun GZFT Analizini gerceklestirecektir.
Lisansh depoculuk faaliyeti yiiriiten firmalarin yetkilileriyle yapilacak
derinlemesine goriismeler ile elde edilen degerlendirmeler lisansh
depoculugun GZFT Analizi sonuglariyla kiyaslanacaktir. Elde edilen
bulgularin 15181nda sektér paydaslari i¢in faydali ¢oziimler sunulmaya
calisilacaktir. Aymi1 sekilde sektdr hizmet sunuculari-sektdor hizmet
alicilari-devlet kurumlari arasindaki iligkilerin iilkemizin gida stok
yonetiminin geleceginin en uygun bicimde gergeklesmesi icin nasil
olmasi gerektigi hususunda goriisler ortaya konulacaktir.

Anahtar Kelimeler: Gida Temin, Kiiresel Tedarik Zinciri, Lisansh
Depoculuk
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ABSTRACT

The pandemic process, which we started to live with as of the end
of 2019, has prioritized the field of health all over the world. Thanks
to the development of a vaccine against the disease in a short time,
widespread vaccination and mass immunity, the disease has reached
a controllable level. In addition, the crisis environment created by the
pandemic has caused the global supply chains to be broken in terms of
many product types, geographical regions and international businesses.
Even the normalization experienced in the course of the disease was
not enough to completely solve the problems in global supply chains.
The addition of the Russia-Ukraine war on top of this process has made
food supply, which is already known to be problematic with the global
climate crisis, especially problematic for Turkey. The fragility of supply
chains and all the problems that are experienced in food supply today
and that are likely to be experienced in the future will make it inevitable
to increase the importance of warehouse and stock management in
logistics activities. Considering that Turkey’s food need will increase
over the years, it is clear that it is necessary to have more specialized
warehouses that will protect the food in the best way. Therefore, work;
will conduct a SWOT Analysis of licensed warehousing by examining the
development of licensed warehousing in Turkey from past to present.
The evaluations obtained through in-depth interviews with the officials
of the licensed warehousing companies will be compared with the
results of the SWOT Analysis of the licensed warehousing. In the light
of the findings obtained, useful solutions will be tried to be presented
for the stakeholders of the sector. In the same way, opinions will be put
forward on how the relations between sector service providers-sector
service buyers-state institutions should be in order for the future of our
country’s food stock management to be realized in the most appropriate
way.

Keywords: Food Supply, Global Supply Chain, Licensed Warehousing
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LOJiSTiK SiSTEMINDEKi SERMAYE YATIRIMLARI VE UZUN
DONEMLI EKONOMIiK BUYUME: OECD ULKELERI iCiN BiR PANEL
ARDL & NARDL ANALIZi

Omer DEMIR
Strnak Valiligi
ORC-ID: 0000-0001-8421-0619

OZET

Bu c¢alisma, sermaye girdilerine gore sabit getirili ve her bir
girdi icin de azalan verimliligin gecerli oldugu Cobb-Douglas tipi
bir lretim fonksiyonu ile tanimlanan bir i¢sel biiyiime modelinin
teorik motivasyonu temelinde lojistik sistemindeki fiziksel sermaye
yatirimlari ve uzun dénemli ekonomik biliylime arasindaki dogrusal ve
dogrusal olmayan iliskiyi sinamaktadir. Bu amagla, 1995-2018 d6énemi
kapsaminda 28 OECD iilkelerinden olusan bir érneklem tizerinden sabit
sermaye yatirimi, tagima altyapi yatirimi ve beseri sermaye yatirimi
oranlarindaki degismelerin kisi basina GSYH biiylime oranini kisa ve
uzun donem dinamikleri baglaminda dogrusal veya dogrusal olmayan
bir sekilde etkileyip etkilemedigi panel ARDL & NARDL yaklasimiyla
incelenmistir. Elde edilen bulgular, drneklem kapsamindaki OECD
tilkelerinin lojistik sistemlerindeki fiziksel sermaye yatirimlarinin uzun
donemli ekonomik biiylimeyi hem dogrusal hem de dogrusal olmayan
bir sekilde etkiledigini gostermektedir. Buna gore, lojistik sistemindeki
fiziksel sermaye yatirimlarini temsil eden toplam tasima (ulastirma)
altyap1 yatirimi oranindaki degismelerin, uzun donemde dogrusal olarak
kisi basina GSYH biiylime oranina anlaml pozitif katki yapmaktadir.
Dogrusal olmayan iliskiler baglaminda toplam tasima altyap1 yatirim
oranindaki pozitif soklar uzun donemde biiyiime orani tizerinde anlamh
pozitif; negatif soklar ise anlamli negatif bir etkiye sahiptir.

Anahtar Kelimeler: Ekonomik Biiyiime, Tasima Altyap: Yatirimi,
Panel ARDL & NARDL Yaklasimi
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CAPITAL INVESTMENT IN LOGISTICS SYSTEM AND LONG-RUN
ECONOMiC GROWTH: A PANEL ARDL & NARDL ANALYSIS FOR
OECD COUNTRIES

Omer DEMIR
Strnak Valiligi
ORC-ID: 0000-0001-8421-0619

ABSTRACT

This study examines the linear and nonlinear relationship between
physical capital investment in logistics system and long-run economic
growth, based on the theoretical motivation of an endogenous growth
model defined by a Cobb-Douglas type production function with constant
returns to all accumulated capital inputs and a decreasing productivity
for each input. For this purpose, whether the changes in the rates of fixed
capital investment, transport infrastructure investment and human
capital investment affect the per capita GDP growth rate in a linear
or non-linear way in the context of short-run and long-run dynamics,
is investigated by panel ARDL & NARDL approach, using a dataset
covering a sample of 28 OECD countries over the period of 1995-2018.
The findings show that physical capital investment in logistics systems
affect long-run economic growth both linearly and non-linearly in OECD
countries covered by the sample. Accordingly, the changes in the total
transport infrastructure investment rate, which represents physical
capital investment in logistics systems, make a significant positive
contribution to the per capita GDP growth rate in the long run, linearly.
In the context of non-linear relations, positive shocks in this investment
rate have a significant positive, and negative shocks have a significant
negative effect on the growth rate in the long run.

Keywords: Economic Growth, Transport Infrastructure Investment,
Panel ARDL & NARDL Approach
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BULANIK LMAW YONTEMI iLE LOJiSTiK ENDUSTIRiSINDE
ROBOTIK SiSTEM SECIiMi

Hande KUCUKONDER
Bartin Universitesi
ORC-ID: 0000-0002-0853-8185

Omer Faruk GORCUN
Kadir Has Universitesi
ORC-ID: 0000-0003-3850-6755

OZET

Endiistri4.0 caginda, teknolojik gelismelere bagli olarak robotik sistemler
imalat sanayinde yaygin olarak kullanilan bir teknoloji haline gelmistir.
Ancak lojistik sektoriinde hentiz yeterince yayginlasmamigtir. Bunhun
temel nedeni lojistik operasyonlarin imalat sanayi operasyonlarindan
daha karmastk olmasidir. Ayrica robotik yeni bir teknolojidir ve endiistri
uygulayicilart i¢in uygun teknolojilerin segcimini zorlastirmaktadir. Bu
nedenle bir¢ok degerlendirme faktériinii géz éniinde bulundurarak ve
bu faktorlere iliskin alternatifleri siralamak erisilebilir bir is degildir.
Ayrica karar vericiler olgusal bilgi ve verilere ulasamayabilir ve belirsiz
bir ortamda karar vermek zorunda kalabilirler. Bu perspektiften, mevcut
makale, lojistik endiistrisinde kullanilan robotik secimi ile ilgili sorunlari
¢ozmek igcin toplamsal agirliklarin bulanik logaritma metodolojisini
(F-LMAW) énermektedir. Yaklasimin secilmesinin ana nedeni, LMAW
tekniginin daha giivenilir ve istikrarli bir karar verme ortami saglamasidir.
Calismada, sekiz kritere iliskin alti alternatifin siralanmast igcin F-LMAW
teknigi uygulanmistir. Analiz sonucuna gére lojistik firmalari igin robotik
secim problemlerinin F- LMAW yaklasimi ile etkin bir karar verme
cercevesinde ¢6ziilebildigi gozlemlenmisgtir.

Anahtar Kelimeler: Lojistik isletmeler, LMAW, Bulanik ortam, Karar
verme, Robotik secimi
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SELECTION OF THE ROBOTIC SYSTEMS IN THE LOGISTICS
INDUSTRY WITH THE FUZZY LMAW TECHNIQUE

Hande KUCUKONDER
Bartin Universitesi
ORC-ID: 0000-0002-0853-8185

Omer Faruk GORCUN
Kadir Has Universitesi
ORC-ID: 0000-0003-3850-6755

ABSTRACT

In the era of Industry 4.0, robotic systems have become commonly used
technology in the manufacturing industry depending on technological
improvements. However, they have not still become widespread in
the logistics industry sufficiently. Being more complicated the logistics
operationsthantheoperationsofthe manufacturingindustriesisthe main
reason for that. Besides, robotics is a new technology and complicates
the selection of the proper technologies for industry practitioners.
Hence, considering many evaluation factors and ranking the alternatives
concerning these factors is not an accessible business. In addition,
decision-makers may not reach factual information and data and may
have to decide in an uncertain environment. From this perspective, the
current paper proposes the Fuzzy Logarithm Methodology of Additive
Weights (F-LMAW) technique to solve the problems concerning the
selection of robotics used in the logistics industry. The main reason for
selecting the approach is that the LMAW technique provides a more
reliable and stable decision-making environment. In the study, the
F-LMAW technique was applied to rank the six alternatives concerning
eight criteria. According to the analysis result, it has been observed that
the robotic selection problems for the logistics companies can be solved
with the F-LMAW approach in an effective decision-making frame.

Keywords: Logistics companies, Business, LMAW, Fuzzy environment,
Robotic selection
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IMALAT SEKTORUNDE YESiL TEDARIK ZINCiRi UYGULAMALARINA
ILISKIN ZORLUKLAR VE COZUM ONERILERI

Alper OZASKIN
Istanbul Ticaret Universitesi
ORC-ID: 0000-0002-4789-0317

Ali GORENER
Istanbul Ticaret Universitesi
ORC-ID: 0000-0001-6000-5143

OZET

18. ylizyilda ortaya ¢ikan Sanayi Devrimi diinya niifusunda onemli
bir artisa neden olmustur. Dogal kaynaklarin kontrolsiiz kullanilmasi
nedeniyle kaynaklar hizlica tiikenmeye baslamis ve artan niifusun
ihtiyaclarini karsilamak i¢in hizlanan tretim faaliyetleri sonucu ortaya
cikanatiklarveatmosferesalinangesitlibicimlerdekiemisyonlardakiartis
cevreye bliylik 6l¢ciide zarar vermistir. Cevre sorunlarinin insanoglunun
yasam kosullari tizerindeki etkilerinin belirgin hale gelmesiyle beraber
diinya genelinde c¢evre sorunlarina yoénelik farkindalik artmistir.
Yasanan bu gelismeler sonucu tedarik zincirindeki ¢evresel sorunlari
en aza indirmek i¢in ortaya ¢ikan “yesil tedarik zinciri” kavrami tedarik
zincirindeki cevresel etkileri ve kaynak kullanimini dikkate almayi
amaclamaktadir. Hammadde kaynaklarinin giderek azalmaya baslamasi,
atik alanlarinin dolmasi ve siirekli artan kirlilik seviyeleri gibi ¢evresel
sorunlar yesil tedarik zincirinin 6nemini giderek arttirmistir. Yesil
tedarik zinciri uygulamalarinin benimsenmesi sirasinda, isletmeler
bazi zorluklarla karsilagsmaktadir. Bu calismada, imalat sektériinde
yesil tedarik zinciri uygulamalarina iliskin zorluklarin ve bu zorluklarin
listesinden gelebilmek i¢in ¢6ziim 6nerilerinin analizi amag¢lanmaktadir.
Arastirmanin verileri, imalat sektdriinde bulunan ve yesil tedarik zinciri
uygulamalari hakkinda bilgi sahibi olan on bir yonetici ile yiiz ytlize
yapilan goriismeler sonucu elde edilmistir. Calismada, zorluklarin analizi
icin cok kriterli karar verme yontemlerinden biri olan DEMATEL metodu
kullanilmistir. Coziim onerilerinin degerlendirilmesi asamasinda ise
EDAS metodu bulanik mantik ile biitiinlestirilerek kullanilmistir. En
onemli zorluklar “teknolojik donanim ve yazilim altyapisi eksikligi”,
“teknoloji kullanimi konusunda nitelik eksikligi” ve “basarisiz olma
endisesi” olarak ortaya ¢ikmistir. Uygulama asamasinda kullanilabilecek
¢oziimlerin basinda ise “calisanlarin egitilmesi”, “hiikiimet desteginin ve
tesviklerin arttirilmasi” ve “farkli isletmelerle is birlikleri yapilmasi”nin
geldigi calismamizin temel sonuclarindandir.

Anahtar Kelimeler: Yesil Tedarik Zinciri, Zorluklar, Coziimler,
DEMATEL, Bulanik EDAS
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BARRIERS AND SOLUTION PROPOSALS FOR GREEN SUPPLY CHAIN
PRACTICES IN MANUFACTURING INDUSTRY

Alper OZASKIN
Istanbul Ticaret Universitesi
ORC-ID: 0000-0002-4789-0317

Ali GORENER
Istanbul Ticaret Universitesi
ORC-ID: 0000-0001-6000-5143

ABSTRACT

The Industrial Revolution that emerged in the 18th century caused a
significant increase in the world population. Due to uncontrolled use of
natural resources, resources began to be depleted rapidly, and the increase
in wastes and various forms of emissions released into the atmosphere
as a result of accelerated production activities to meet the needs of the
increasing population has greatly damaged the environment. As the
effects of environmental problems on the living conditions of human
beings have become apparent, awareness of environmental problems has
increased throughout the world. As a result of these developments, the
“green supply chain” concept that has emerged to minimize environmental
problems in the supply chain aims to take into account environmental
impacts and resource use in the supply chain. Environmental problems
such as decreasing raw material resources, filling up of waste areas and
constantly increasing pollution levels have increased the importance of the
green supply chain. During the adoption of green supply chain practices,
enterprises face some barriers. In this study, it is aimed to analyze the
barriers related to green supply chain practices in the manufacturing
sector and the solution proposals for these barriers. The data of the
research were obtained as a result of face-to-face interviews with eleven
participants who are in the manufacturing sector and have knowledge
about green supply chain practices. In this study, the DEMATEL method,
which is one of the multi-criteria decision-making methods, was used to
analyze the barriers that are effective in implementing green supply chain
practices. In the evaluation phase of the solution proposals, the EDAS
method was used by integrating it with fuzzy logic. The most important
difficulties emerged as “the lack of technological hardware and software
infrastructure”, “the lack of qualifications in the use of technology” and the
“fear of failure”. According to the main results of our study, the solutions
that can be used in the implementation phase are “training the employees”,
“increasing government support and incentives” and “collaboration with
different businesses”.

Keywords: Green Supply Chain, Barriers, Solutions, DEMATEL, Fuzzy
EDAS
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TEDARIK ZiNCiRi YONETiMINDE INOVASYON: GORSEL
HARITALAMA YOLUYLA BiBLiYOMETRIK BiR ANALIZ

Oguz Emre BALKAR
Erzincan Binali Yildirim Universitesi
ORC-ID: 0000-0001-5853-0926

OZET

Gecmisten giinlimiize giderek popilerligi artan tedarik zinciri
yonetiminde inovasyona yonelik cesitli teknik, icerik ve oOlgeklerde
bircok arastirma yapilmistir. Ancak bu arastirmalar1 kapsam, boyut,
yontem ve odaklandigi tema gibi c¢esitli parametreler agisindan
degerlendiren calismalar, literatiirde sinirh sayida bulunmaktadr. Ilgili
eksiklikten yola ¢cikarak bu arastirmada, tedarik zinciri yonetimi alaninda
inovasyonun roliiniin arastirilmas1 hedeflenmektedir. Bu dogrultuda,
arastirma evreni olarak Scopus veri tabaninda yer alan galismalar
secilmistir. Tedarik Zinciri Yonetimi ve inovasyon anahtar kelimeleri ile
bunlarin varyasyonlarini esas alan gesitli girdiler kullanilarak, Scopus
veri tabaninda yapilan taramayla bu calismalara erisilmistir. Erisilen
calismalara ait veriler lzerinden VOSviewer programi yardimiyla
cesitli bibliyometrik analizler yapilmasi amag¢lanmaktadir. Boylece ilgili
calismalar lizerinden kapsamli bir literatiir degerlendirmesi yapilmasi
disiiniilmektedir. Ulasilan bulgularin genel olarak c¢alismalarda
odaklanilan konular, iligkili disiplinler, siklikla kullanilan y&ntemler,
giincel trendler gibi boyutlarla degerlendirilmesi ve yorumlanmasi
hedeflenmektedir. Ayrica calismalarin ne yonde ilerledigine iliskin elde
edilen sonuglar ve erisilen detayl literatiir bilgisi kullanilarak ilgili
konunun gelecegine yonelik tahminlerde bulunulmasi amaglanmaktadir.

Anahtar Kelimeler: Tedarik Zinciri Yonetimi, inovasyon,
Bibliyometrik Analiz, Gérsel Haritalama.
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INNOVATION IN SUPPLY CHAIN MANAGEMENT: A BIBLIOMETRIC
ANALYSIS VIA VISUAL MAPPING

Oguz Emre BALKAR
Erzincan Binali Yildirim Universitesi
ORC-ID: 0000-0001-5853-0926

ABSTRACT

Many research have been carried out in various techniques, content
and scales for innovation in supply chain management, which has
become increasingly popular from the past to the present. there are a
limited number of studies evaluating these studies in terms of various
parameters such as scope, size, method, and focus. Based on the relevant
shortcoming, this research aims to investigate the role of innovation in
the field of supply chain management. In this direction, studies in Scopus
database were chosen as the research universe. These studies were
accessed by searching in Scopus database, using various inputs based
on the Supply Chain Management and Innovation keywords and their
variations. It is aimed to make various bibliometric analyzes with the
help of VOSviewer program on the data of the accessed studies. Thus,
it is thought to make a comprehensive literature review on related
studies. It is aimed to evaluate and interpret the findings in general
with dimensions such as the subjects focused on the studies, related
disciplines, frequently used methods, and current trends. In addition, it
is aimed to make predictions about the future of the subject by using the
results obtained regarding the progress of the studies and the detailed
literature information obtained.

Keywords: Supply Chain Management, Innovation, Bibliometric
Analysis, Visual Mapping.
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HAVA YOLU TASIMACILIGI VE TUKETICi FiYATLARI iLiSKiSi: BRICS
ULKELERi ORNEGI

Oguz Emre BALKAR
Erzincan Binali Yildirim Universitesi
ORC-ID: 0000-0001-5853-0926

OZET

Brezilya, Rusya Federasyonu, Hindistan, Cin ve Giiney Afrika tlkelerini
icine alan BRICS ekonomik toplulugu, her zaman kiiresel ekonominin
saglikli isleyisi ve tilkeler arasi iliskiler agisindan kritik bir faktor olarak
goriilmektedir. Diinya ekonomisinin 6nemli bir payinda etkili olan
bu tlkeler; ayni zamanda tasimacilik alaninda yaptiklar1 yenilikler,
yliksek altyap1 yatirimlari, kiiresel ulastirma is birlikleri ile 6n plana
cikmaktadirlar. Arastirmacilarin ilgisini ceken bu ekonomik toplulugun
tasimacilik potansiyelini esas alan bir¢ok calisma literatiirde yer
almaktadir. Ancak bu c¢alismalarda ekonometrik yontemlerle yapilan
degerlendirmelerin sinirh sayida bulundugu goriilmektedir.

llgili eksiklikten yola ¢ikarak bu ¢alisma, BRICS iilkeleri ézelinde
tliketici fiyatlari ile hava yolu tasimaciligl arasindaki ampirik baglantilari
arastirmak amaciyla yapilmistir. Dolayisiyla BRICS tilkeleri, calismanin
orneklemi olarak secilmistir. Bu dogrultuda 1997 ile 2019 yillan
arasindaki bir donem icin ilgili tilkelerin y1llik Gayrisafi Yurti¢i Hasilasi,
Tiiketici Fiyat Endeksi Skoru, Reel Faiz Orani ve Hava Yolu Tasimaciligi
ile Taginan Yolcu Sayisi verilerine erigilmistir. ilgili veriler, panel veri
analizi kullanilarak degerlendirilecektir.

Arastirma degiskenlerinin zaman serileri Uzerinden tanimlayici
istatistikler, korelasyon, heterojenlik, yatay kesit bagimliligi, birim kok,
regresyon ve esbitiinlesme testlerinin yapilmasi planlanmaktadir.
Ardindan erisilen bulgularin literatiirdeki benzer c¢alismalarla
karsilastirilarak degerlendirilmesi hedeflenmektedir.

Anahtar Kelimeler: Hava Yolu Tasimacilig), Tiiketici Fiyatlari, Panel
Veri Analizi, BRICS Ulkeleri.
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THE RELATIONSHIP BETWEEN AIR TRANSPORTATION AND
CONSUMER PRICES: EVIDENCE FROM BRICS COUNTRIES

Oguz Emre BALKAR
Erzincan Binali Yildirim Universitesi
ORC-ID: 0000-0001-5853-0926

ABSTRACT

BRICS economic community, which includes the countries of Brazil,
Russian Federation, India, China, and South Africa, is always seen as
a critical factor for the healthy functioning of the global economy and
relations between countries. These countries, which are influential in
a significant share of the world economy, also come to the fore with
their innovations in the field of transportation, high infrastructure
investments and global transportation cooperation. There are many
studies in the literature based on the transportation potential of this
economic community, which attracts the attention of researchers.
However, it is seen that there are limited number of evaluations made
with econometric methods in these studies. Based on the relevant
shortcoming, this study was conducted to investigate the empirical links
between consumer prices and air transportation in BRICS countries.
Therefore, BRICS countries were chosen as the sample of the study.
In this direction, the annual Gross Domestic Product, Consumer Price
Index Score, Real Interest Rate and Number of Passengers Carried by
Air Transportation data of the relevant countries were accessed for the
period from 1997 and 2019. Related data will be evaluated using panel
data analysis. It is planned to perform descriptive statistics, correlation,
heterogeneity, cross-section dependency, unit root, regression and
cointegration tests over time series of research variables. Then, it is
aimed to evaluate the obtained findings by comparing them with similar
studies in the literature.

Keywords: Air Transportation, Consumer Prices, Panel Data Analysis,
BRICS Countries.
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SURDURULEBILIR KENTSEL ULASIM COZUMLERi: MUGLA iLiNDE
BiR UYGULAMA
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OZET

Kentler birer ekosistemlerdir. Ancak tasima kapasitesinin cok iizerinde
bir niifusu ve bu niifusun ihtiyaglarini karsilamaya yonelik yapili cevreyi
iceren kent ekosistemlerinin dengesi bozulmustur. Kentler giintimtizde
yasanan ekolojik krizin hem faili hem de magduru durumundadir.
Kentsel krizin ortaya cikmasina neden olan karbon salinimlarinin 6nemli
bir kismi ulasim faaliyetlerinden kaynaklanmaktadir. Mevcut ulasim
politikalar1 hem ekolojik sistem {izerinde geri doniisii olmayan bir
tahribat yaratmakta, hem de kentlilerin yasam kalitesini azaltmaktadir.
Hareketlilik ihtiyacin1 toplum ve c¢evreyi koruyarak Kkarsilayan
stirdiiriilebilir ulasim, strdiriilebilir kentsel gelismenin saglanmasi
icin 6nemlidir. Bir kentin, kentsel lojistik faaliyetleri sosyal, ¢evresel
ve ekonomik faktorlere baghdir. Kent lojistigi kapsaminda paydaslar
arasinda entegrasyon ve koordinasyonunun goz éniinde bulundurularak
yerel yonetim politikalarinin olusturulmasi kentin ekonomik, sosyal ve
cevresel boyutlariyla siirdiirtilebilir kalkinmasinin saglanmasi agisindan
onem arz etmektedir. Bu cercevede kentsel lojistigin en 6nemli paydaslari
olan kent halkinin yasam Kkalitesini artirmak icin ulasim konusunda
yasadig1 sorunlarin belirlenmesi ve bu sorunlara ¢éziim dnerilerinin
getirilmesi kentsel ulasim planlarinin odak noktasini olusturmaktadir.
Bu baglamda ¢alismanin amaci; Mugla Biiyliksehir Belediyesi Mentese
llcesi'nde yasayan halkin ulasima dair sorunlarinin belirlenmesi,
sorunlara iliskin ¢6zim oOnerilerinin gelistirilmesi ve bu ¢dzim
onerilerinin 6nem derecelerinin belirlenmesidir. Bu kapsamda 6ncelikli
olarak kent halkina anket uygulanarak sorunlar tespit edilmistir. Daha
sonrabu sorunlarailiskin ¢6ziim énerileri gelistirilmis, gelistirilen ¢c6zim
onerilerinin dnem dereceleri Analitik Hiyerarsi Stireci (AHP) yontemi ile
belirlenmistir. Mugla Biiyiiksehir Belediyesi'nde ulasim alaninda ¢alisan
uzmanlara ikili karsilastirmalar anketi uygulanarak veriler toplanmistir.
Elde edilen veriler Super Decision 2.10 programu ile analiz edilmistir.

Anahtar Kelimeler: siirdiiriilebilir kentlesme, siirdiiriilebilir ulasim,
kent i¢i ulasim, kentsel lojistik, Mugla.
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SUSTAINABLE URBAN TRANSPORTATION SOLUTIONS: AN
IMPLEMENTATION IN MUGLA
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Mugla Sitki Kogman Universitesi
ORC-ID: 0000-0002-8451-6252

ABSTRACT

Cities are ecosystems. However, the balance of the ecosystems of
the cities, which includes a population far above the carrying capacity
and the built environment to meet the needs of this population, has
been disturbed. Cities are both perpetrators and victims of the current
ecological crisis. A significant part of the carbon emissions that cause the
urban crisis arise from transportation activities. Existing transportation
policies both create an irreversible damage to the ecological system and
reduce the quality oflife of the citizens. Sustainable transportation, which
meets the need for mobility by protecting society and the environment,
is important for ensuring sustainable urban development. The urban
logistics activities of a city in the framework of sustainability depend on
social, environmental and economic factors. The establishment of local
government policies, taking into account integration and coordination
between stakeholders within the scope of urban logistics, is important to
ensure the economic, social and environmental sustainable development
of the city. In this context, identifying the problems experienced by the
people of the city, who are the most important stakeholders of urban
logistics, in terms of transportation in order to increase their quality of
life and bringing solutions to these problems constitute the focal point
of urban transportation plans. In this context, the aim of this study is to
determinethe transportation problems ofthe peoplelivingin the Mentese
District of Mugla Metropolitan Municipality, to develop solutions for the
problems and to determine the importance of these solution proposals.
In this context, the problems have been identified by applying a survey
to the people of the city. Then, solution proposals for these problems
were developed, and the importance levels of the developed solution
proposals were determined by the Analytical Hierarchy Process (AHP)
method. Data has been collected by applying a pairwise comparison
questionnaire to experts working in the field of transportation in Mugla
Metropolitan Municipality. The obtained data has been analyzed with
the Super Decision 2.10 program.

Keywords: sustainable urbanization, sustainable transportation,
urban transportation, urban logistics, Mugla



